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5  Photo  Printers 


MENU 


A  little  video  for  everyone.  Now  the  world's  most  popular  music  player  also  plays 


TM  &  © 2007  Apple  Inc.  All  rights  reserved.  *SRP  4GB  model.  Don't  steal  music.  For  more  info,  call  U800-MY- APPLE  or  visit  www.apple.com/ipodnano.  Cars ©  Disney/Pixar. 


your  favorite  TV  shows,  movies  and  videos.  4GB  and  8GB.  From  $149.*  iPod  nano 


EPSON 

EXCEED  YOUR  VISION 


Now  your  ideas  can  look  as  good  in  your  hand 
as  they  do  in  your  head. 


The  Epson  Stylus®  Pro  3800  and  4880.  Your  perfect  design  deserves  a  perfect  print. 


proimagmg.epson.com. 


The  creative  process  can  be  exciting.  It  can  also  be  frustrating.  Because  eventually,  you  have  to  find 
a  way  to  get  all  those  wild  ideas  out  of  your  head  and  onto  paper.  Designed  to  meet  your  highest 
standards,  the  Epson  Stylus  Pro  3800  and  new  4880  with  Vivid  Magenta  UltraChrome  K3™  ink 
technology  are  loaded  with  features  that  will  showcase  your  hard  work  and  deliver  the  highest  print 
quality.  Imagine  that.  For 
more  information  on  the 
full  line  of  Epson  printers, 
call  800.241.5373  or  visit 


$1,495  Epson  Stylus  Pro  3800 
Professional  Edition* 


$ 2,495  New  Epson  Stylus  Pro  4880 
ColorBurst  Edition* 


'Price  includes  PostScript®  Language  Level  3  Compatible  RIP  by  ColorBurst®.  Optimized  for  Windows 
XP  and  Mac  OS  X.  Epson,  Epson  Stylus,  Epson  Exceed  Your  Vision  and  Epson  UltraChrome  K3  are 
trademarks/registered  trademarks  of  Seiko  Epson  Corporation.  All  other  trademarks  are  properties 
of  their  respective  companies.  Copyright  2007  Epson  America,  Inc. 


6?  ColorBurst' RIP  ^ 


Digttai  Color 


r  Exclusive  Deals! 

Get  up  to  s200  cash  back! 

FREE  Parallels  Desktop  3.0! 

Run  Windows  on  your  Mac! 

FREE  HP  Printer!' 

FREE  Shipping!’ 

See  below  for  details. 

MacMall  is  your  source  for  A 
LCD  and  Plasma  TVs! 


Ships  with  NEW  OS X  Leopard  and  NEW  iLife  '08! 

Two  Dual-Core  Intel  Xeon  processors  or 
two  Quad-Core  Intel  Xeon  processors 

starting  at 

$zm-$m=$2094!  #7098933 


MacMall  is  the  #1  Apple  Direct 
Reseller  &  the  Mac  pro's  choice! 


Apple  iMac  Apple  MacBook" 

Ships  with  NEW  OS X  Leopard  and  NEW  iLife  V8!  Ships  with  NEW  OS  X  Leopard  and  NEW  iLife  '08! 

Intel  Core  2  Duo  processor  at  up  to  2.4GHz  Intel  Core  2  Duo  processing  now  up  to 
or  Intel  Core  2  Extreme  processor  at  2.8GHz  2.2GHz,  up  to  250GB  Serial  ATA  HD 

starting  at 

*1134-50=  '44/ 


Mac  OS'  X  vl  0.5  Leopard 

Now  shipping! 

Single  user  only  'A  v-  .#77260697 

aiai  til  ly  at  ,  .  ...  , 

$ 1094-75=  1019!  #7349100  Family  5-pack  only  ’  /8ft# 7303269 


Apple  MacBook”  Pro 

Ships  with  NEW  OS X  Leopard  and  NEW  iLife  '08! 

Intel  Core  2  Duo  speeds  up  to  2.6GHz 

s 1994 -150= $1844!*#72543V 
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$ 

iPods  at  MacMall — No  one  else  provides  FREE  Shipping,  FREE  Engraving, 
FREE  Case  and  FREE  FM  Transmitter!' 


NEW  iPod*  touch! 

FREE  FM  Transmitter,  FREE  Case  Engraving 
and  FREE  Shipping!" 

View  movies,  photos  and  YouTube  videos 


NEW  iPod*  nano! 

FREE  FM  Transmitter,  FREE  Case  Engraving 
and  FREE  Shipping!' 

Up  to  5  hours  of  TV  shows,  music  videos, 
movies  and  Podcasts.  AS  4  colors! 


8G8  only 


#7297636 


4GB  Silver  only 


#7297625 


NEW  iPod*  classic! 

FREE  FM  Transmitter,  FREE  Case  Engraving 
and  FREE  ShippingT 

NEW! .All-metal  design;  2.5"  color  LCD 

80GB  Silver  only  244/#7297631 


NEW  iPod*  shuffle! 

FREE  FM  Transmitter  and  Engraving!* 

Four  soothing  colors 

$7099/ 

1GB  Blue  only  /O  .'#7297622 


UP  TO  $200  CASH  BACK  OFFER-Get  up  to  $200  Cash  Back  via  MacMall  mail-in  rebate  with  purchase  of  select  computer  models.  Ends  1/6/08.  ■  FREE  PARALLELS  DESKTOP  OFFER-Get  Parallels  Desktop  3.0  for  Mac  (#7257816)  for  FREE  after  $20  mfr.  and  $60  MacMall  mail-in  rebates  with  purchase  of  any  new  Intel- 
based  Apple  CPU.  Price  before  rebates  is  $80.  Ends  1/6/08.  ■  FREE  PRINTER  OFFER-Get  an  HP  Deskjet  F4180  All-In-One  FREE  after  $29.99  MacMall  mail-in  and  $50  mfr.  mail-in  rebates  with  purchase  of  any  Apple  computer.  Price  before  rebates  is  $99.99.  OR  get  an  Epson  Stylus  CX7400  Color  Inkjet  All-in  One  Printer 
FREE  after  $75  mfr.  mail-in  rebates  with  purchase  of  any  Apple  computer.  Price  before  rebate  is  $75.  Offers  may  not  be  combined,  Ends  1/6/08.  ■  FREE  ENGRAVING  OFFER-Get  select  iPod,  iPod  touch,  iPod  classic,  iPod  nano  and  iPod  shuffle  models  engraved  for  FREE  when  you  purchase  them  through  MacMall.  No 
rebate  required.  There  is  a  $9.99  charge  for  select  iPods.  Call  or  visit  www.macmall.com/myipod  to  place  your  order.  ■  FREE  SHIPPING  OFFER-Free  UPS  ground  shipping,  after  mail-in-rebate,  lor  most  orders  $99  or  more  (not  including  taxes  and  shipping  costs).  Limit  one  rebate  per  mailing  address.  Total  rebate  amount 
not  to  exceed  $40  per  shipping  address.  Valid  only  if  the  product(s)  is  purchased  at  the  price  listed  on  the  Web  on  the  day  the  order  is  placed.  Rebate  must  be  postmarked  within  20  days  of  shipping  (invoice)  date.  Offer  good  online  or  through  MacMall's  call  center  at  1  -800-622-6255.  Offer  valid  for  all  orders  placed  before 
1 1 :59  p.m.  PDT  on  1  /6/08.  Applies  to  UPS  ground  orders  only.  I  FREE  FM  TRANSMITTER  OFFER-After  $1 9.99  MacMall  mail-in  rebate.  Price  before  rebate  is  $1 9.99,  Ends  1/6/08.  ■  All  OFFERS  VALID  ONLY  while  supplies  last.  ■  fFor  rebate  terms  and  conditions,  please  visit  our  Web  site  and  enter  the  applicable  part 
number.  Download  rebate  coupons  at  www.macmall.com/rebates. 
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A  LOT  OF  CARS  MAKE  A  STATEMENT. 


THIS  ONE  LISTENS . 

THE  NEW  2008  FOCUS  WITH  VOICE-ACTIVATED  SYNC  TECHNOLOGY. 


SYNC  allows  you  to  effortlessly  control  your  MP3  player 
and  Bluetooth®  phone  using  just  the  sound  of  your  voice* 
Learn  more  at  FORDVEHICLES.COM. 


Text  “FOCUSOI”  to  43673  (4F0RD)  for  more  info.** 


♦Standard  on  Focus  SES.  Driving  while  distracted  can  result  in  loss  of  vehicle  control.  Only  use  mobile  phones  and  other  devices,  even  with  voice 
commands,  when  it  is  safe  to  do  so,  and  use  extreme  caution.  The  Bluetooth'  word  mark  and  logos  are  trademarks  of  the  Bluetooth'  SIG,  Inc. 
♦♦Standard  text  messaging  and  data  rates  may  apply.  Mobile  downloads  are  not  compatible  with  Verizon.  Mobile  site  URL  is  ford.enpocket.com/focus. 


Meet 

The  new  personal  database  from 


Bento  organizes  ail  your  important 
information  in  one  place 

So  you  can  manage  your  contacts, 
coordinate  events,  track  projects, 
prioritize  tasks,  and  more  -  faster  and 
easier  than  ever  before. 


Bring  it  together 

Link  your  information  from 
Address  Book,  iCal,  iPhone 
and  more.  Organize  just 

about  every  type  of 
information  you  have, 
ail  in  one  place. 


Buy  Bento  at  a  store  near  you,  or  buy  online  at  www.filemaker.com/bentoMac  Only  $49 


Bento 

by  FileMaker® 

FileMaker  that's  as  easy  to  use  as  a  Mac. 
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See  things  your  way 

Just  drag  and  drop  or  point 

and  click  to  change  themes, 
columns  displayed,  label 
positions,  text  sizes,  shading 
effects,  alignment,  and  more 
Now  seeing,  searching,  and 
sorting  your  information  is 
simpler  and  faster  than 
ever  before. 


Designed  exclusively 
for  Mac  OS  X  Leopard 

Bento  takes  advantage  of 
many  of  the  new  features  of 
Leopard,  including  live  linking 
to  iCai  data,  core  animation, 
advanced  find,  Time  Machine 
backups,  Quick  Look,  and 
multimedia  features. 


©  2007  FileMaker,  Inc.  All  rights  reserved.  FileMaker,  the  file  folder  logo,  Bento  and  the  Bento  logo  are 
either  trademarks  or  registered  trademarks  of  FileMaker,  Inc.  in  the  US  and  other  countries.  All  other 
trademarks  are  the  property  of  their  respective  owners. 


FileMaker 


SMARTPHONE 


••  REALLY  SMARTPHONE 


PREMIUM  LEATHER  IMPACT  RESISTANT  SHELL  SCREEN  PROTECTION  LEATHER  HOLSTER 


••  THINK  SMART 


Our  premium  itaiian  leather  cases  come  in  a  wide  variety  of  colors  and  styles. 
There's  truly  one  for  everyone! 


Make  it  personal. 

Complimentary  laser  etching  in  today's  most  stylish  fonts. 


Make  it  last. 

Impact  resistant  shell,  screen  protection,  form-fit  to  prevent  slippage.  You  can  protect 
your  device  AND  dress  it  in  style! 


Available  at  select  AT&T  stores  Nationwide. 


Visit  www.case-mate.com  for  more  information 


case  mate 


••PROTECT  YOUR  DIGITAL  LIFESTYLE'" 


PREMIUM  LEATHER  IMPACT  RESISTANT  SHELL  SCREEN  PROTECTION*  OPTIONAL  BELT  CLIP* 


Signature  Sleeve 


Signature  Suit 


Handle-it 


iPhone  and  iPod  are  registered  trademarks  of  Apple,  Inc. 


Visit  www.case-mate.com  for  more  information 


Eliminate  paper.  Liberate  your  cool. 


Fujitsu  ScanSnap.  it’s  a  snap.  Why  push  paper  when  you  can  push  a  button?  Free  yourself  with 
the  new  ScanSnap  S510M  scanner,  the  most  powerful  solution  in  its  class  for  turning  paper  into  electronic  documents. 

Since  the  Fujitsu  ScanSnap  comes  preloaded  with  Adobe®  Acrobat®  8.0  Professional  (a  $449  value),  one  touch  of  a  button 
is  all  it  takes  to  turn  double-sided  documents  into  searchable  PDFs,  idea!  for  storing,  protecting  and  sharing  documents.  And  you’ll 
be  doing  it  fast.  Native  support  for  the  new  Intel®  chipset  delivers  a  blazing  18  pages  per  minute  scan  speed.  All  this  and  it’s  small 
enough  to  fit  where  your  inbox  used  to  be.  So  get  rid  of  paper  and  get  back  your  cool  with  the  Fujitsu  ScanSnap.  It’s  a  snap!  Visit  us 
at  http://us.fujitsu.com/scanners/94AA  and  tell  us  how  you’li  ScanSnap.  You  might  win  a  $100  American  Express  gift  check. 


FUJITSU 


Advance 

EXGHANGE 


Service  and  maintenance  option  also  available. 


THE  POSSIBILITIES  ARE  INFINITE 

MacCormectiorv  Insight.  AfadH af 


©  2007  Fujitsu  Computer  Products  of  America,  Inc.  All  rights  reserved.  Fujitsu  and  the  Fujitsu  logo  are  registered  trademarks  of  Fujitsu  Ltd.  Adobe  and  Acrobat  are  registered  trademarks  or  trademarks  of  Adobe  Systems 
Incorporated  in  the  United  States  and/or  other  countries.  All  other  trademarks  are  the  property  of  their  respective  owners. 
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FROM  THE  EDITOR’S  DESK 


By  Jason  Snell 


Products  We  Love 

Forget  the  latest  and  greatest— give  me  technology  that  makes  my  life  better. 


Over  the  years,  I’ve  learned  that 
our  readers  contain  multi¬ 
tudes.  Some  of  them  are 
incredibly  excited  by  the  latest  Macs, 
powered  by  the  newest  chips  and  run¬ 
ning  the  most  up-to-date  software.  But  a 
lot  of  you  aren’t  so  fixated  on  new  tech¬ 
nology  for  its  own  sake.  You  just  love 
your  Mac  because  it  improves  your  life. 

Roll  Out  the  Awards 

You  might  assume  that  this  issue  of 
Macworld — packed  with  our  annual 
Eddy  Awards  (page  72),  our  Plays  of 
the  Year  (page  88),  and  our  Game  Hall 
of  Fame  inductions  (page  94) — is  a 
celebration  of  all  that’s  new  and  shiny 
in  the  world  of  Macs.  True,  any  cover¬ 
age  of  the  best  products  of  the  year 
will  naturally  focus  on  new  stuff.  If 
not,  we’d  just  give  the  Best  Mac  award 
to  the  Mac  Ilci  every  year  and  knock 
off  early.  But  when  Macworld’s  editors 
sit  down  to  pick  our  favorite  products, 
newness  and  shininess  take  second 
place  to  practicality. 

As  I  look  through  our  list  of  32  Eddy 
winners,  I’m  struck  by  how  many  of 
them  I  actually  use  every  day,  and  how 
many  of  them  have  changed  my  life 
for  the  better.  The  iPhone,  for  exam¬ 
ple,  has  actually  made  me  reliably 
reachable  by  phone  for  the  first  time  in 
my  life.  I  use  HandBrake  to  put  my 
DVDs  onto  a  video  iPod  so  my  kids 
have  something  appropriate  to  watch 
on  long  plane  trips.  Red  Sweater  Soft¬ 
ware’s  MarsEdit  has  become  my  de 
facto  writing  tool  for  my  various  blogs. 
And  back  in  November,  I  joined  tens 
of  thousands  of  other  people  in  com¬ 
mitting  to  write  50,000  words  of  fic¬ 
tion  in  just  30  days  for  National  Novel 
Writing  Month  (nanowrimo.org).  For 
those  30  days,  I  used  Literature  & 
Latte’s  Scrivener  to  write  my  story  and 
keep  track  of  way  too  many  characters 
and  plot  strands. 

I  could  go  on,  and  so  could  the  rest 
of  the  editors  and  writers  here  at 
Macworld.  A  product  can’t  win  an  Eddy 


When  we  pick  our 
favorite  products, 
“new  and  shiny” 
takes  second  place 
to  “practical.” 

Award  without  passionate  Macworld 
editors  laying  out  a  compelling  case 
for  its  inclusion.  We  feel  passionately 
about  these  products  because  they’ve 
made  our  work  or  personal  lives  better 
in  a  significant  way.  I  hope  they'll  do 
the  same  for  you. 

Taking  Pictures 

As  I  was  reflecting  about  products  and 
technologies  that  have  changed  our 
lives,  I  recalled  a  conversation  I  had 
with  my  wife  six  years  ago,  as  we  were 
expecting  our  first  child.  We  were 
debating  whether  to  buy  a  digital  cam¬ 
era.  What  strikes  me  now  is  that  we 
made  the  decision  largely  by  comparing 
the  cost  of  printing  photos  from  film  at 
the  local  drugstore  with  the  cost  of 
ordering  prints  of  digital  photos  from 
an  online  service. 

When  I  think  back  on  that  conver¬ 
sation,  our  carefully  calculated  cost 
analysis  seems  laughable,  because 
we’ve  stopped  ordering  prints  alto¬ 
gether.  We’ve  opted  instead  for  Web 
photo  galleries  and  semiannual  iPhoto 


books.  These  days,  I  am  astonished 
when  I  see  someone  taking  snapshots 
with  a  film  camera. 

Today’s  digital  cameras  and  photo 
software  give  us  staggering  flexibility 
and  quality.  But  both  come  at  a  price: 
the  hardware  and  software  aren’t 
always  as  easy  to  use  as  they  could  be. 
And  beyond  that,  photography  is  still 
as  much  an  art  as  a  science:  it’s  just  as 
easy  to  take  bad  pictures  on  a  $1,000 
digital  SLR  as  on  an  old  3 5 -millimeter 
film  camera. 

That’s  why  Macworld  writes  about  digi¬ 
tal  photography  on  a  regular  basis,  and  I 
suspect  it’s  why  the  Macworld  Digital 
Photography  Superguide,  released  back  in 
2005,  has  been  a  very  successful  book. 
But  two  years  is  a  long  time  when  it 
comes  to  digital  photography.  So  we’ve 
updated  our  guide,  creating  a  new  edi¬ 
tion  full  of  tips  on  shopping  for  a  digital 
camera,  shooting  better  photos,  orga¬ 
nizing  your  photo  library,  editing  your 
images,  and  then  sharing  them  with  the 
world — on  the  Web,  on  paper,  in  a  book, 
or  even  on  a  poster  or  a  set  of  coasters. 

If  you’re  interested  in  ordering  a  copy — 
as  a  downloadable  PDF,  as  a  printed 
book,  or  even  on  CD-ROM — check  out 
macworld.com/3276  for  a  special  dis¬ 
count  offer  for  Macworld  readers. 

Changing  the  Web 

Speaking  of  rapid  technological 
change,  another  place  you’ll  find  it  is 
on  the  Web.  And  we’re  a  part  of  that 
change:  in  mid-December  we  replaced 
all  of  Macworld.com — both  the  design 
and  the  back-end  publishing  technolo¬ 
gies — with  a  new  model.  We  think  it's 
a  huge  improvement  both  in  looks  and 
in  usability,  but  we  also  realize  it’s  a 
work-in-progress.  Check  it  out  and  let 
us  know  what  you  think — and  how  you 
think  we  could  improve  it  further.  Q 


Macworld  Editorial  Director  Jason  Snell  could 
not  have  written  this  column  without  Twitter. 
Follow  him  as  jsnell  on  twitter.com,  or  drop  him 
an  e-mail  atjason_snell@macworld.com. 
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The  Greatest  Threat  Is . . .  You 


Reactions  to  our  advice  on  safer  computing,  iLife  ’o8, 


Threat  Assessments 

Joe  Kissell’s  first  step  in  securing 
your  Mac  (“Lock  It  Up!”  November 
2007)  urges  the  creation  of  a  non¬ 
admin  account  for  daily  use.  He 
says,  “If  you  want  to  transfer  any 
data  (such  as  preferences  files  or 
e-mail  messages)  from  your  current 
[admin]  account  to  the  new  [nonad¬ 
min]  one,  drag  the  items  from  their 
current  location  in  your  Home  folder 
to  the  corresponding  location  in  the 
new  account’s  Home  folder.”  What  is 
the  best  way  to  do  so?  There’s  more  to 
this  process  than  the  sentence  indi¬ 
cates,  and  I’d  like  to  do  it  correctly. 

H  Shaun  Abshere 

There  are  several  ways  to  copy  files  from 
one  user  account  to  another.  To  avoid 
most  permissions-related  issues,  I  suggest 
the  following.  In  your  old  account,  drag 
the  files  or  folders  you  want  to  move  to 
the  new  user  into /Users/Shared.  (You 
want  to  copy  rather  than  move  them,  so 
hold  down  the  option  key  whileyou  drag. 
Copying  instead  of  moving  changes  the 
files’  owner  to  the  current  user.)  Then  log 
in  to  your  new  user  account,  hold  down 
the  option  key,  and  drag  the  items  from 
the  Shared  folder  to  their  respective  loca¬ 
tions.  Finally,  delete  the  files  from  the 
Shared  folder. — Joe  Kissell 


As  Joe  Kissell  suggested  in  his  story 
about  Mac  security,  I  created  a  new 
nonadministrator  user  account  for 
everyday  use,  then  began  dragging  stuff 
from  my  old  admin  account  to  the  new 
one.  This  quickly  became  a  hassle. 

Then  I  realized  it’s  much  easier  to 
make  the  new  account  the  admin 
account  and  change  my  old  account’s 
status  to  nonadmin. 

H  Terry  Tanner 

That’s  a  great  alternative.— Joe  Kissell 


How  about  recom¬ 
mending  that  peo¬ 
ple  use  Open 
Firmware  Pass¬ 
word  so  intruders 
can’t  boot  their 
computers  from 
CDs  or  other 
disks? 

H  DougBrutlag 

I  do  indeed  recom¬ 
mend  that.  (See  my 
e-book  Take  Control 
of  Passwords  in  Mac 


and  iWork'o8 

OS  X  [TidBits  Publishing,  2007;  maCworld 
.com/3177]).  Unfortunately,  I  didn’t  have 
enough  space  in  this  particular  article  to 
offer  every  security  recommendation  I 
wanted  to  include.  That  said, you  should  be 
aware  that  anyone  with  physical  access  to 
your  computer  can  defeat  Open  Firmware 
Password  protection  relatively  easily  if 
they  know  the  trick.  So  although  Open 
Firmware  Password  is  a  good  idea,  it 
doesn’t  provide  anything  approaching 
ironclad  security. — Joe  Kissell 

In  your  section  on  wireless  security,  you 
recommended  AnchorFree’s  Hotspot 
Shield  VPN  service.  But  you  neglected 
to  mention  that  the  service  is  free 
because  it’s  ad  based.  Every  site  I  visited 
after  activating  Hotspot  Shield  had  a 
banner  advertisement  at  the  top  for 
more  AnchorFree  products  and  pro¬ 
grams.  I  got  rid  of  the  service  immedi¬ 
ately  for  this  reason. 

H  Jon  Leopold 

It  is  true  that  Hotspot  Shield  puts  a  ban¬ 
ner  ad  at  the  top  of  your  Web  browser 
window  (though  it  also  provides  a  Close 
button  so  you  can  remove  the  ad  from 
any  page).  You  get  those  ads  only  when 
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(www.macworld.com);  send  them  by 
mail  to  H  Letters,  Macworld, 

501  Second  Street,  6th  Floor,  San 
Francisco,  CA  94107;  or  send  them 
by  e-mail  to  letters@macworld.com. 
Include  a  return  address  and  day¬ 
time  phone  number.  Duetothe 
high  volume  of  mail  we  receive,  we 
can’t  respond  personally  to  each 
letter.  We  reserve  the  right  to  edit 
all  letters  and  posts.  All  published 
letters  and  forum  comments 
become  the  property  of  Macworld. 


February  2008  Macworld  23 


you’re  browsing  the  Web;  they  don’t 
appear  in  e-mail,  RSS  readers,  or  other 
Internet  applications.  You  could,  if 
you  wish,  block  the  ads  by  using  an 
application  such  as  Hostal  ($9;  www 
.northernsoftworks.com)  and  adding 
box.anchorfree.net  to  its  Blocked  Hosts 
list.  However,  unobtrusive  banner  ads 
seem  to  me  like  a  fair  trade-off  for  a  free 


VPN  service.  PublicVPN.com,  a  compara¬ 
ble  paid  service,  charges  $6  per  month  or 
$60  peryear. — Joe  Kissell 

My  father  is  a  Department  of  Defense 
security  guru.  When  my  family  first 
starting  using  the  Internet,  he  made  us 
create  and  memorize  completely  ran¬ 
dom  passwords.  We  had  to  keep  written 


copies  by  the  computer  for  the  first 
week  or  two,  but  it  wasn’t  hard  to 
remember  them  after  that.  To  this  day,  I 
use  a  similar  password,  in  three  varia¬ 
tions,  as  well  as  two  alternatives.  That 
little  effort  at  the  outset  has  kept  my 
accounts  and  logins  safe. 

Dan  Bargen 

Multiple,  unguessable  passwords  is  a 
nice  idea  in  theory,  but  completely 
impractical  in  reality.  I  wish  I  could  use 
them,  but  the  only  way  they  would 
work  for  me  is  if  I  had  all  of  them  writ¬ 
ten  on  a  list,  which  would  just  compro¬ 
mise  my  security  even  more.  Heck,  I’ve 
already  locked  myself  out  of  my  com¬ 
puter  and  Web  sites  several  times 
because  I  adopted  some  new  password 
that  was  so  secure  nobody  could  guess 
it — not  even  me. 

Q?  Bryan  Senka 

iMovie  Devolution 

Regarding  your  review  of  iLife  ’08 
(“Inside  iLife  ’08,”  November  2007):  I 


OVERHEARD  ON  THE  FORUMS 


If  you  want  to  unlock  your  iPhone  and  stay  at  version 
i.o.i  forever,  go  for  it;  however,  Apple  has  no  responsi¬ 
bility  to  make  future  updates  compatible  with  your 
hacked  iPhone. 

boulderi259 

macworld.com/3178 

From  the  iPod’s  MP4  format  to  being  forced  to  use 
AT&T  if  I  want  an  iPhone,  I  tire  of  Apple  making 
compatibility  impossible. 

sskirvin 
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Full  Sail's  unique  initiative,  Project  LaunchBox,  puts  an 
Apple  MacBook  Pro  in  theTraods  of  our  students  on  the 
first  day  of  class.  Find  out  more  @  ^  I 
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Real  World  Education 


education 


Apple  Powered  Education  for  the 
Next  Generation  of  Designers 


fullsail.com 
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Visit  the  Student  Gallery  @ 
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800.226.7625 


Financial  aid  available  to  those  who  qualify 
Career  development  assistance  •  Accredited  School,  ACCSCT 
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I'm  an  APC.  I  protect  Macs. 


APC  Smart-UPS®  1000  provides 
power  protection  and  battery 
back  up  during  power  outages. 

Also  available  in  rack-mount  models . 


Learn  why  30  million  people  protect  their  music,  photos  and  financial  files  with  APC. 


"Overall  the  reliability  of 
electrical  systems  in  the  US 
almost  certainly  will  decline 
over  the  next  10  years." 

-Venture  Development 

Think  of  all  that  you  rely  on  your  com¬ 
puter  for:  personal  and  business  files, 
financial  information,  broadband  access, 
videos,  photos,  music,  and  more. 
Increasingly,  computers  are  the  hub  for 
managing  our  lives.  And  more  people 
rely  on  APC  to  protect  their  hardware 
and  data  than  any  other  Uninterruptible 
Power  Supply  (UPS)  brand. 


Why  is  APC  the  world's  best  selling 
power  protection?  For  20  years,  we 
have  pioneered  power  protection 
technology.  Our  Legendary  Reliability® 
enables  you  to  save  your  data,  protect 
your  hardware,  and  prevent  downtime. 

It  also  guards  against  a  power  grid  that 
is  growing  less  reliable  every  day. 

According  to  the  Department  of  Energy, 
electricity  consumption  will  increase  by 


40%  over  the  next  10  years.  Yet  today, 
investment  in  utilities  is  at  an  all-time 
low.  It's  a  "perfect  storm"  for  computer 
users,  one  that  makes  APC  protection 
even  more  essential. 

APC  has  a  complete  line  of  power 
protection  solutions  to  suit  a  range 
of  applications.  Already  an  APC  user? 
Get  the  latest  Replacement  Battery 
Cartridge  for  your  unit  or  upgrade  to 
a  newer  model. 


Find  out  why  30  million  people  don't 
need  to  worry  about  losing  their 
music,  photos,  and  financial  files. 
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Find  APC  power  protection  products  at:  COMPUSA^ 


APC  Solutions  for  Every  Level  of  Protection 


Office  depot 


Home  Starting  at  $59.99 
Best  value  battery  backuD 
and  surge  protection  for 
home  computers. 

8  outlets,  DSL  protection, 

44  minutes  of  runtime 


Back-UPS®  ES  550R 


Home  Office  Starting  at  $99.99 

Complete  protection  for  Back-ups®  es  750 

home  and  small 
business  computers. 

10  outlets,  DSL  and  Coax  protection, 

70  minutes  of  runtime 


Smart-UPS®  1 


Small  Business  Starting  at  $459.00 

High-performance  network 
power  protection  with 
best-in-class  manageability 
for  servers. 


Register  to  WIN  a  Smart-UPS®  1 000  -  value  $459  ERR 

Also,  enter  keycode  to  view  other  special  offers  and  discounts. 

Visit  www.apc.com/promo  and  enter  key  code  a187w  •  Call  888-289-APCC  x4814  •  Fax  401-788-2797 
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am  disappointed  in  Macworld  for  not 
frankly  assessing  the  shortcomings 
and  omissions  of  iMovie  ’08.  I  think 
Apple  has  taken  a  big  step  backward 
with  this  new  version,  and  I  know  I'm 
not  the  only  one  out  there  who  feels 
that  way.  If  Microsoft  were  to  make  a 
similar  mistake  with  its  new  Office 
software  suite,  the  criticism  would 
never  end. 

H  David  Cox 

iWork  Not  Ready  for 
Business? 

Jeffery  Battersby’s  review  of  iWork  ’08 
(November  2007),  especially  Pages,  is 
much  too  kind.  This  edition  of  Pages 
is  neither  a  page-layout  tool  nor  a 
word  processor.  In  fact,  for  page  lay¬ 
out,  the  new  version  of  Pages  is  less 
functional  than  the  last.  At  least  the 
previous  version  allowed  me  to  create 
multipage  documents  without  stop¬ 
ping  at  the  end  of  each  page  and  “cre¬ 
ating”  a  new  one.  The  $79  I  spent  on 
iWork  ’08  is  the  worst  $79  purchase 


decision  I  ever  made.  I  wish  I  could 
take  my  money  back. 

H  Monroe  R.  Miller 

Missing  the  Point 

I  can’t  tell  you  how  disappointed  I  was 
with  your  November  review  of  the  iPod 
touch  (“New  iPods  Abound”).  I  thought 
for  sure  you’d  see  it  for  what  it  really  is. 
You  dismiss  it  as  a  piece  of  junk  that  falls 
short  of  the  iPhone.  Well,  guess  what:  it’s 
not  the  iPhone.  I  used  to  think  you  guys 
were  pretty  accurate  in  your  opinions  of 
products,  but  now  I  can  see  I  was  wrong. 

H  Chris  Siverly 

E-Dentity  Crisis 

About  your  Tech  Trends  chart  in  the 
November  Mac  Beat  (“eBrand  Emer¬ 
gency”),  it’s  no  wonder  only  3  percent 
of  the  respondents  picked  Apple  as 
their  favorite  online  brand  presence. 

I’ve  been  trying  to  use  Apple’s  Web  site 
for  years  and  find  it  one  of  the  most  dif¬ 
ficult  sites  to  navigate.  I  can  never  find 
what  I’m  looking  for  without  wasting 


READER  POLL 


Have  you  upgraded  to 
Leopard  (OS  X  10.5) 
yet? 


SOURCE  KARLIN  ASSOCIATES,  NOVEMBER  26, 2b07 


an  enormous  amount  of  time  figuring 
out  exactly  which  keywords  I  need  to 
use  to  get  in  sync  with  the  Webmaster. 

H  George  R.  Hozendorf 
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Fast  and  reliable,  TechWorks  has  been  the  trusted  name  in  providing  a 
full  line  of  memory  products  guaranteed  for  Mac  computers  since  1986. 


Come  see  Buffalo  Technology  and 
learn  about  our  latest  products! 


'  umii 


Macworld  Conference  and  Expo  :  Moscone  Center,  San  Francisco,  CA  -  January  15-18,  2008 
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EDIT.  PAINT.  DRAW.  WRITE.  SIMPLIFY. 

Now  there’s  a  simple,  easy,  and  fun  way  to 
harness  your  creativity.  Bamboo  Fun,  a  new 
pen  tablet  from  Wacom,  turns  your 
computer  into  your  canvas.  Freely  express 
yourself  by  simply  touching  the  pen  tip  to 
the  tablet.  Touch  up  digital  photos.  Draw 
by  hand.  Create  artwork  and  paintings. 
Even  write  in  your  own  handwriting. 

Bamboo  Fun  includes  full  editions  of 
valuable  creative  software  to  help  get  your 
creative  juices  flowing.  Edit  photos  with 
Adobe®  Photoshop®  Elements.  Create 
artwork  with  Corel®  Painter™  Essentials. 
And  apply  photo  effects  with  Nik®  Color 
Efex™  Pro.  Bamboo  Fun  is  available  in  a 
variety  of  colors  and  sizes,  starting  at  $99. 


www.BambooFunPenTablet.com/MWM 
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Perfect  printers  for  those  who  know  the  predictable 
choice  isn’t  necessarily  the  best  choice. 

Welcome  to  Plan  b. 
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HL-4040CN 

Network  Ready  Color  Laser  Printer 

$399* 


HL-4070CDW 

Wireless  Color  Laser  Printer 


MFC-9440CN 
Color  Laser  All-in-One 


$499* 


$699* 


Plan  A  is  following  the  crowd.  Plan  A  is  doing  the  expected.  When  it  comes  to  printing,  Plan  A  is  not  your  best  choice.  It  pays 
to  look  a  little  closer  and  then  choose  Plan  B  from  Brother.11  We  make  printers  and  all-in-ones  that  give  you  more.  More  features. 
More  affordability.  And  up  to  21  ppm  color  and  monochrome  output  speeds. 

It's  the  value  we  build  into  all  our  products.  And  your  reward  for  being 

smarter.  And  choosing  Plan  B.  Visit  us  online  at  www.brother.com 

Available  at:  Office  Depot,  OfficeMax,  Staples,  Fry's  Electronics,  BestBuy.com,  Costco.com,  Brandsmart,  Microcenter,  J&R  Computer  World,  CDW,  Insight, 
PC  Connection,  PC  Mall,  Zones,  Quill,  PC  Nation,  TigerDirect.com,  Provantage,  Amazon.com,  Buy.com,  Newegg.com  and  other  fine  resellers. 

•Estimated  street  price,  dealer  price  may  vary,  pages  per  minute.  ©  2008  Brother  International  Corporation,  Bridgewater,  NJ 

Brother  Industries,  Ltd.  Nagoya.  Japan 
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iHome. 

MacBook  Docking  Stations 

Maxwell  Metro  Bag 

iH9  Clock  Radio  for  iPod 

Hioaudio 

iSH2  for  iPod  shuffle  2G 


Synium  Software 

MacFamilyTree  5.0 
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iMuffs  Bluetooth  Headphones 


Air  Mount  for  Airport  Extreme 


Innoventive 

Software 

FrameForge  3D  Studio  2 


Visit  the  Dr.  Bott  booth  (#191 2)  and  store  at  Macworld  Expo  for  these  products  and  much  more. 

Dr.  Bott  distributes  compelling  Mac,  iPod  and  iPhone  products  to  resellers  worldwide. 

Find  a  reseller  at  http://www.drbott.com/local  •  Or  call  800.541 .1167 
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Apple’s  Ad 


How  the  comoanv  tailo 


for  each  product  line  by  dan  m 


Advertising  Options  Apple  has  created  distinctive  ads  for  its  product  lines,  such  as  the  current  campaigns  for  (clockwise  from  upper  right)  Macs, 
iPhones,  and  iPods. 


Among  technology  companies, 
Apple  is  often  perceived  to  have 
something  that  the  likes  of  rivals 
Dell,  Microsoft,  and  Hewlett-Packard 
lack:  that  indefinable  element  of  cool. 
Apple  has  long  been  concerned  with 
meticulously  tailoring  its  image,  and  a 
cornerstone  of  building  that  image  is 
advertising,  especially  on  television. 
“Apple  has  a  long  history  of  exceptional 
advertising,  starting  with  1984,”  says 
Ross  Rubin,  director  of  analysis  at  mar¬ 
ket  research  firm  NPD  Group.  Hoag 
Levins,  executive  producer  of  Advertising 
Age’s  online  video  news  department, 
agrees,  calling  advertising  a  “core  pillar” 
of  Apple’s  strategy:  “It’s  bringing  new 
people  to  Apple  products.” 

Ever  since  that  anonymous  runner 
hurled  a  hammer  through  a  giant  talk¬ 
ing  head  in  1984,  Apple’s  advertising 
has  captured  the  imagination  and  atten¬ 
tion  of  consumers  around  the  world. 
These  days,  Apple  has  three  major 
product  lines:  the  iPod,  the  iPhone,  and 
the  Mac.  While  all  three  of  these  prod¬ 


ucts  have  qualities  in  common,  such  as 
being  stylish  and  easy  to  use,  Apple’s 
television  ad  campaigns  for  each  one 
take  distinct  approaches. 

Despite  their  differences,  Apple  ads 
have  in  common  at  least  one  major 
advantage  over  many  competitors’  com¬ 
mercials:  regardless  of  whether  you 


love  or  hate  the  spots,  you’ll  likely 
remember  them,  and  that’s  the  first  step 
to  building  a  successful  image. 

Hello,  I’m  a  Mac 

Apple’s  most  recent  campaign  for  the 
Mac,  “Get  a  Mac,”  conveys  just  as  simple 
and  straightforward  a  message  as  the 
name  would  suggest.  It’s  a  deliberate 
attempt  to  appeal  to  the  vast  majority  of 
computer  users  who,  as  Apple  sees  it,  are 


using  a  Windows  machine  either 
because  they  aren’t  aware  they  have  an 
alternative,  or  because  they’re  nursing 
erroneous  preconceptions  about  Macs. 

The  ads  feature  actors  Justin  Long 
and  John  Hodgman  as  the  Mac  and  PC, 
respectively — anthropomorphized  ver¬ 
sions  of  the  long-warring  computer 


platforms.  Aside  from  a  brief  shot  at 
the  end,  you  won’t  see  any  actual  com¬ 
puters  in  the  “Get  a  Mac”  ads.  There’s  a 
good  reason  for  that:  computer  features 
are  hard  to  show  off  in  a  small  space  in 
30-second  segments.  Instead,  Apple 
shows  them  off  by  putting  the  charac¬ 
ters  into  humorous  situations. 

For  example,  when  the  PC  is  depict¬ 
ed  wearing  a  leg  cast  because  someone 
tripped  over  his  power  cord,  it  gives  the 


Apple  shows  off  computer  features 
by  putting  Mac  and  PC  characters 
into  humorous  situations. 
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IMAGES  COURTESY  OF  APPLE,  NETWORK  CABLE  PHOTOGRAPHY  BY  LAVINIA  MARIN 


Mac  a  chance  to  bring  up  the  innova¬ 
tive  MagSafe  adapter.  This  strategy  is 
intended  to  make  the  Mac’s  advantages 
accessible  and  memorable  for  the  aver¬ 
age  user.  “Apple  has  had  a  strong  focus 
on  retail  and  the  consumer  since  Steve 
Jobs  returned,”  says  Rubin.  Because  of 
the  campaign’s  reliance  on  dialogue, 
Apple  has  also  localized  the  message 
for  other  markets.  Both  the  U.K.  and 
Japan  now  have  their  own  version  of 
the  “Get  a  Mac”  ads,  complete  with 
native  actors  and  situations  tuned  to 
the  nuances  of  those  cultures.  It’s  all 
part  of  the  attention  to  detail  that  Apple 
knows  it  must  pay  in  order  to  compete 
globally.  Levins  called  the  ads  “one  of 
the  best  campaigns  of  all  time.  It’s  an 
extraordinary  advertising  event.” 

iPod  +  iTunes 

Whereas  the  “Get  a  Mac”  ads  focus  on 
the  Mac’s  features,  the  advertising  cam¬ 
paign  for  the  iPod  is  about  style  more 
than  substance.  The  iPod  already  has  a 
large  pool  of  both  PC  and  Mac  users,  and 
most  people  know  what  an  iPod  is  and 
what  it  does.  Nowadays,  the  device  is  so 
popular,  it  has  become  a  commodity. 

Instead,  Apple  is  looking  to  convince 
those  in  the  target  audience  either  that 
they  need  an  iPod  or,  as  is  more  and 
more  often  the  case,  that  they  need  a 
new  iPod.  The  campaigns  show  iPods 
as  fun  and  hip;  in  one  of  the  most 
iconic  spots,  anonymous  silhouettes 
dance  to  the  beat  of  a  popular  new 
song.  “The  stark  images  of  the  iPod 
dancers  have  really  burned  themselves 
into  your  brain,”  says  Levins.  Music  is 
an  integral  part  of  the  iPod  campaign, 
even  when  the  improvements  Apple  is 
touting  are  video  related.  For  instance, 
the  spot  for  the  third-generation  iPod 
nano  didn’t  use  a  movie  or  a  television 
show  to  display  its  new  video  prowess, 
but  rather  a  catchy  music  video. 

This  Is  How  You  Turn  It  On 

Although  the  iPhone  is  the  newest  of 
Apple’s  products,  it’s  already  been  the 
focus  of  two  separate  ad  campaigns.  The 
first,  which  aired  around  the  time  of  its 
launch,  actually  showed  the  iPhone  in 
action — unique  in  Apple’s  advertising. 

The  commercials  showed  off  the 
device’s  features  as  you  might  really  use 
them — for  example,  to  look  up  a  restau¬ 


rant  in  Maps,  and  then  call  and  make  a 
reservation — while  a  narrator  explains 
what’s  going  on.  The  iPhone's  interface 
is  very  much  the  selling  point,  so  the 
ads  let  the  phone  speak  for  itself. 

“These  ads  focused  a  lot  on  applica¬ 
tions  and  capabilities;  these  have  been 
the  differentiators  for  the  iPhone,”  says 
Rubin.  “In  contrast  to  the  Mac,  where 
there’s  a  clear  alternative  that  Apple 
needs  to  position  [itself]  against,  the 
iPhone  is  in  a  category  with  very  high 
penetration  in  the  U.S.,  but  it’s  seeking 
to  break  [away]  from  the  pack.” 

The  second  campaign  relied  on  the 
same  principle,  but  in  this  case  featured 
real  users  relating  their  stories  about 
how  they  use  their  iPhones.  It’s  reminis¬ 
cent  of  Apple’s  old  Switch  campaign,  in 
which  people  who  had  switched  from 
Windows  to  Mac  shared  their  stories — 
and  it’s  no  less  compelling. 

What’s  in  a  Name? 

While  Apple’s  ad  strategies  clearly  have 
some  differences,  they  share  an  elegant 
simplicity  that  echoes  the  company’s 
own  penchant  for  quality  design  and 
user  friendliness.  “There’s  an  artistic 
magic  to  all  three  of  them,”  says  Levins. 

The  widespread  parodies  and 
homages  to  Apple’s  various  ad  cam¬ 
paigns  are  a  testament  to  their  iconic  and 
recognizable  nature.  Imitations  have 
shown  up  everywhere  from  YouTube  to 
Saturday  Night  Live,  sometimes  with  sur¬ 
prising  results.  Several  months  ago, 
Apple  spotted  a  homemade  ad  for  the 
iPod  touch  uploaded  to  YouTube  by  an 
18-year-old  student  named  Nick  Haley. 
Apple  invited  Haley  to  come  and  work 
with  its  ad  firm,  TBWA\Chiat\Day,  to 
produce  a  professional  version,  which 
ended  up  airing  on  national  television. 
While  the  spot,  focusing  on  the  features 
of  the  iPod  touch,  has  more  in  common 
with  the  iPhone  commercials  than  with 
the  iPod  ones,  it’s  easily  recognizable  as 
an  Apple  ad. 

Almost  all  of  the  ads  are  shot  on  a 
monochrome  background,  and  feature 
little  if  any  text  until  the  conclusion. 
And  all  end  with  a  shot  of  the  Apple 
logo,  unifying  the  products  in  the 
minds  of  consumers  and  reinforcing 
both  the  brand  and  its  image.  Q 


Dan  Moren  is  a  Macworld  associate  editor. 


NEWS  IN  BRIEF 


Study  Warns 
Internet  Could 
Run  Out  of 
Capacity 

Nemertes  Research 
Group,  an  indepen¬ 
dent  analysis  firm, 
predicts  that  con¬ 
sumer  and  cor¬ 
porate  use  of  the  Internet  could 
overload  the  current  capacity  and  lead 
to  brownouts  in  two  years — unless 
backbone  providers  invest  up  to  $137 
billion  in  new  infrastructure.  Accord- 
ingto  the  study,  “although  core  fiber 
and  switching/routing  resources  will 
scale  nicely  to  support  virtually  any 
conceivable  user  demand,  Internet 
access  infrastructure,  specifically  in 
North  America,  will  likely  cease  to  be 
adequate  for  supporting  demand 
within  the  next  three  to  five  years.” 

Amazon.com 
Releases  eBook 
Reader 

The  company  best 
known  foronline 
books  and  music  sales 
has  released  the  Kindle, 
which  lets  people  wire¬ 
lessly  download  books, 
blogs,  newspapers,  and  magazines  and 
read  them  on-the-go.  The  $399  Kindle 
is  aboutthe  size  of  a  paperback  book 
and  weighs  10.3  ounces,  and  its  screen 
is  designed  to  look  like  real  paper  and 
ink,  allowing  users  to  read  in  direct 
sunlight.  More  than  88,000  books— 
generally  $10  each— are  available  in 
the  Kindle  store,  including  most  of  the 
current  New  York  Times  best-sellers 
and  new  releases.  The  Kindle  uses  an 
EvDO  network  and,  where  available, 

3G  connectivity.  It  can  hold  200-plus 
titles  internally,  and  more  with  addi¬ 
tional  SD  cards. 

“Ourtop  design  objective  was  for 
the  Kindle  to  disappear  in  your  hands — 
to  get  out  of  the  way— soyou  can  enjoy 
your  reading,”  said  Jeff  Bezos,  Amazon 
.com  founder  and  CEO,  in  a  statement. 
“We  also  wanted  to  go  beyond  the 
physical  book.  Kindle  is  wireless,  so 
whetheryou’re  lying  in  bed  or  riding  a 
train, you  can  think  of  a  book  and  have  it 
in  less  than  60  seconds.” 
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BUSINESS 

Fortune- 

Tellers 

Macworld's  eighth 
annual  lookatthe 
year  ahead 

What’s  in  store  for  Mac  users 
throughout  2008?  We  may 
not  know  what  the  future 
holds,  but  that  doesn’t  mean  we  can’t 
take  a  few  wild  guesses. 

Dan  Frakes 

Macworld  senior  editor 


>  Apple  will  (finally) 
bring  back  the  Mac  sub¬ 
notebook — a  smaller,  lighter  laptop 
made  for  road  warriors.  The  new  model 
will  forgo  an  internal  optical  drive  to 
achieve  a  smaller  size,  but  it  will  also 
feature  new  technologies  such  as  a 
solid-state  hard  drive,  an  LED  screen, 
and  a  low-power  processor. 

>  Apple  will  give  us  a  midrange, 
screenless  Mac — something  in  between 
the  Mac  mini  and  the  Mac  Pro — for  peo¬ 
ple  who  don’t  want  an  all-in-one  desktop 
system.  It  will  have  a  reasonably  power¬ 
ful  processor,  a  decent  (and  upgradable) 
graphics  card,  and  room  for  a  PCI  card 
and  an  additional  hard  drive.  This  Mac 
will  be  great  for  “switchers”  accustomed 
to  such  configurations  on  the  Windows 
side.  It  will  also  be  an  excellent  second 
Mac  for  many  in  the  Mac  Pro  market. 

>  The  advent  of  Leopard,  along  with  a 
general  dissatisfaction  with  Windows 
Vista,  will  open  doors  for  the  Mac  in  the 
enterprise  market.  In  fact,  we’ll  see  a 
few  major  U.S.  companies  switch  to  the 
Mac  platform— some  gradually,  but  at 
least  a  couple  in  a  major  public  migra¬ 
tion.  We’ll  also  see  a  resurgence  of  the 
Mac  platform  in  higher  education. 


GAME  BUZZ 


Look  at  the  puzzle  pieces.  A  sophisti¬ 
cated,  gesture-based  user  interface.  OS 
X  running  on  nontraditional  devices.  A 
new  developer  environment  and  API  for 
iDevices  that  was  so  tricky  that  Apple 
couldn’t  release  it  or  even  hint  at  its 
existence  until  three  months  after 
releasing  the  iPhone — and  even  then, 
the  company  did  so  only  under  duress. 
Features  embedded  in  Mac  OS  that  help 
you  invisibly  tether  two  OS  X  devices’ 
resources  together,  whether  they’re  in 
the  same  room  or  merely  on  the  same 
planet.  A  movement  from  Apple  to  put 
the  bulk  of  its  energy  into  consumer 
products  and  not  computer  products. 

I’m  fairly  sure  that  2008  will  see  an 
entire  new  platform.  The  iPhone  is  a 
phone,  and  the  iPod  touch  is  an  iPhone 
without  the  phone  stuff.  The  next  i -Suffix 
will  be  a  totally  new  thing.  Not  a  Mac — 
not  really.  An  iPhone,  kind  of,  but  sort  of 
not.  Take  the  screen  off  a  MacBook  and 
slice  it  in  two  vertically.  That’s  the  device. 
It’ll  play  media — including  Office  files, 
PDFs,  and  e-books — from  its  16GB  of 
flash  storage.  It’ll  have  Wi-Fi  and  Safari, 
maybe  even  3G  or  EDGE,  like  an  iPhone. 


Carmack 
Questions 
Apple’s 
Commitment 
to  Gaming 
John  Carmack, 
founder  of  id  Soft¬ 
ware,  recently  criticized  Apple’s  atti¬ 
tude  toward  game  developers,  and  said 
that  he  and  Steve  Jobs  have  had  “a  fairly 
heated  argument”  over  the  issue.  In  an 
interviewwithGameDaily  Biz,  Carmack 
said,  “I  have  an  iPhone  right  now,  and 
it’s  a  platform  I  would  enjoy  developing 
for,  but  Apple  is  not  taking  progressive 
steps  in  regards  to  [gaming].”  Carmack, 
whose  company  has  long  been  known 
for  landmark  games  such  as  Quake  and 
Doom,  confessed  that  Apple’s  iPhone 
development  strategy  is  working  “from 
a  business  standpoint,”  but  said  that  the 
iPod  is  “in  many  ways . . .  one  of  the 
worst  environments  to  develop  games 
for,”  largely  because  developers  have 
to  work  on  an  emulator. 

Casual 
Games 
Raking  In 
the  Dough 

The  Casual 
Games  Asso¬ 
ciation  has  released  a  report  estimat¬ 
ing  that  the  casual  games  market  is 
now  bringing  in  $2.25  billion  peryear 
in  revenue,  and  is  growing  at  a  stag¬ 
gering  20  percent  annually.  More 
than  200  million  gamers  play  casual 
games — such  as  Tetris,  PopCap 
Games’  Bejeweled  series,  the  Diner 
Dash  franchise  from  PlayFirst,  and 
Big  Fish  Games’  Mystery  Case  Files — 
on  the  Internet  each  month.  The 
report  also  says  that  women  make 
up  a  slight  majority  of  that  group,  at 
52  percent.  And  they  constitute  an 
even  higher  percentage  of  casual 
gamers  who  pay  fortheirgames,  at 
74  percent.— peter  cohen 


HARDWARE 

Aria  extreme  n,  from  Sonnet 

(www.sonnettech.com):  802.1m  wire¬ 
less  mini-PCIe  card  replaces  the  802/iig 
AirPort  cards  that  shipped  in  some 
Intel-based  Macs  ($130). 


Free.i  USB  and  Free. 2  USB  phones, 

from  Ipevo  (www.ipevo.com):  Mac- 
compatible  USB  handsets  work  with 
the  Skype  voice-over-IP  service,  with 
the  Free.2  phone  featuring  a  backlit  dis¬ 
play  for  viewing  caller  ID  and  contact 
lists  (Free.i,  $30;  Free.2,  $45). 


LaCie  Hard  Disk,  Design  by  Neil  Poul- 
ton.from  LaCie  (www.lacie.com):  Black 
USB  2.0  hard  drive  with  ambient  blue 
LED  lighting  comes  in  multiple  configu¬ 
rations  and  includes  LaCie’s  i-Click 
backup  software  (320GB,  $120;  500GB, 
$150;  750GB,  $250;  iTB,  $400). 


USB  DriveDock  4,  from  WiebeTech 
(www.wiebetech.com):  USB  device 
connects  3.5-  and  2.5-inch  Serial  ATA 
and  3.5-  and  2.5-inch  IDE/PATA  hard 
drives  to  a  host  computer  ($50). 
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We're  there  when  you  need  someone  who 
understands  it's  not  just  a  computer.  It's  a  Mac 


We  know  how  important  your  Mac  is  when  it  comes  to  creating  exactly  what  you  want.  At  CDW,  we're  there  with 
a  complete  range  of  Mac  products,  Mac  compatible  peripherals  from  the  top  names  in  the  business,  and  custom 
configuration  services.  Which  simply  means  you  get  exactly  what  you  need,  when  you  need  it. 


CDW.com  800. ALL.  MACS 


The  Right  Technology.  Right  Away. 


02008  CDW  Corporation 


j 

i 

w®?  ,  /  MMSm 

f  \  WwM 

ff-" 

. 

MAC  BEAT 


Apple  will  finally  bring  back  the  Mac 
subnotebook  for  road  warriors. 


It  will  run  native  software,  too.  Curi¬ 
ous,  isn’t  it,  that  in  October  Steve  Jobs 
announced  Apple  wouldn’t  be  taking 
the  wrapper  off  the  iPhone  developers’ 
kit  until  February?  It’s  almost  as  if  the 
resources  that  are  plainly  available  in 
the  SDK  would  have  spilled  the  beans 
on  the  device  Steve  was  planning  to 
unveil  during  his  Macworld  Expo 
keynote  in  January. 

Whatever  it  is,  people  will  complain 
that  it  costs  way  too  much  money,  and 
they’ll  happily  stand  in  line  for  a  mini¬ 
mum  of  18  hours  to  get  one. 

Dan  Moren 

Macworld  associate 
editor 


>  Despite  its  spats  with 
content  providers  like  NBC,  I  expect  to 
see  a  strong  push  from  Apple  on  the  dig¬ 
ital  video  front  in  2008,  probably  involv¬ 


ing  a  long-awaited  update  to  the  Apple 
TV  and  a  video-rental  download  service. 
And  perhaps  even  another  open  letter 
from  Steve  Jobs,  containing  a  list  of  his 
all-time  favorite  romantic  comedies. 

>  With  all  the  work  Apple  has  put 
into  the  multitouch  interface,  which 
has  jumped  from  the  iPhone  to  the 
iPod  line,  the  Mac  seems  a  likely  next 
stop.  I’m  guessing  we’ll  see  it  in  a 
portable  form  factor  rather  than  in  a 
desktop.  Sorry,  Minority  Report  fans; 
you’ll  have  to  wait. 

>  Even  if  the  iPhone  isn’t  Apple’s 
best-selling  product,  it’s  still  the  most 
iconic  device  of  the  past  year,  in  any 
industry.  As  AT&T  hinted  (see  page 
40),  look  for  Apple  to  capitalize  on  that 
momentum  with  a  second-generation 
iPhone,  based  (at  last)  on  third-genera¬ 
tion  wireless  technology.  But  the  real 
question  remains  to  be  answered: 

“Will  the  iPhone  2.0  cook  me  dinner?” 


John  Moltz,  Crazy 
Apple  Rumors  editor  in 
chief  (www.crazyapple 
rumors.com) 


>  At  Macworld  Expo  in  January,  Steve 
Jobs  will  unveil  a  wafer-thin,  13-inch 
Mac  laptop  based  on  flash  memory, 
with  12  hours  of  battery  life.  The 
resulting  nerdgasm  will  shatter  the 
glass  exterior  of  Moscone  West. 

>  Apple  will  release  a  tablet  device  with 
pen-based  input  capability.  The  device 
will  be  called  “The  First  Person  to  Call  It 
a  Newton  Gets  Socked  in  the  Throat.” 

>  Apple  will  introduce  another  line  of 
consumer  products,  this  time  in  the 
realm  of  dental  care.  The  Apple  Tooth¬ 
brush  will  include  the  first  user-friendly 
application  of  DRM — dental  rights 
management.  Using  its  patented  Fair- 
Brush  technology,  each  Apple  Tooth¬ 
brush  will  be  locked  to  a  single  Apple 
ID.  The  device  will  be  wildly  popular 
because  nobody  likes  it  when  someone 
else  uses  his  or  her  toothbrush.  Even 
John  Dvorak  will  hail  Apple’s  move. 


Your  Storage  Dream  Date 
Just  Got  a  Whole  Lot  Cheaper 


The  3ware  Sidecar  &  Your  Apple  and  PC  Workstation:  The  Perfect  Match 

The  3ware®  Sidecar  from  AMCC  is  a  powerful  SATA  RAID  desktop  storage  solution  designed  for  creative  professionals  and 
enthusiasts  who  care  about  their  data  and  just  can't  risk  losing  it!  Store  and  protect  tons  of  your  photos,  songs,  videos,  illustrations 
and  web  pages  at  speeds  up  to  4x  faster  than  eSATAand  28x  faster  than  USB.  And  now,  you  can  save  dollars  as  well  as  data! 


New  Low  Price:  $895  (MSRP) 

Whether  you're  editing  and  archiving  family  snapshots  or  digital  photo  shoots,  home  movies  or  future  Academy  Award® 
winning  films,  garage  jam  sessions  or  professional  mixes  —  rest  assured  your  data  will  always  be  protected.  The  3ware  Sidecar 
RAID  protects  your  data  with  real  hardware  RAID  so  a  failed  drive  won't  mean  the  loss  of  hours  of  creative  output. 

On  the  set,  in  your  studio  or  at  the  office,  the  3ware  Sidecar  lets  you  think  outside  the  box.  And  with  up  to  4TB*  of  storage 
capacity,  there's  no  need  to  worry  about  running  out  of  space.  Just  install,  connect  and  go  —  it's  as  easy  to  use  as  1-2-3. 

3ware  Sidecar,  the  perfect  partner  for  any  workstation  with  PCI  Express  connectivity  —  no  dinner  required! 


>4MCC 
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Think  Outside  the  Box  and  Save  $400 
Find  out  more  at  WWW.3ware.COm 

Or  call  (877)  88-3ware;  877-883-9273 

Additional  $100  Student  and  Educator  Discount  on  the  3ware  Online  store:  http://store.3ware.com/ 


PBOVANTftBF 

COMPUTB*  IKOOUCTSJUreWTOW! 

w~»  fHOVANTAGE.com 


AMCC  and  3ware  are  registered  trademarks  of  Applied  Micro  Circuits  Corporation.  All  other  trademarks  are  the  property  of  their  respective  holders.  *  UsinQ  foUF  1TB  SATA  drives  (not  included) 

Use  of  the  term  Sidecar  is  made  under  agreement  with  Digital  Tigers  Inc  Copyright  C  2007  Applied  Micro  Circuits  Corporation.  All  Rights  Reserved,  a 
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Your  iPod  is  ready. 

Your  music  is  waiting. 


It's  time  to  EVOLVE. 


www.evolvespeakers.com 


Put  your  music  where  you  want  it. 

Music  on  your  iPod™  transforms  empty  space  into  your  place. 

Evolve™  plays  your  music  where  you  want  it  without  miles  of  speaker  wire. 

Twin  wireless,  rechargeable  speakers. 

Crystal-clear  digital  stereo  sound.  Sleek,  modern  design. 

Inside  or  out.  Crank  it  in  the  kitchen.  Party  on  the  patio.  Anywhere  within  1 50  feet. 
Evolve  is  the  no-wires  freedom  your  music  has  been  waiting  for. 

Evolve  is  a  trademark  of  Griffin  Technology  Inc  iPod  is  a  trademark  of  Apple  Inc.,  registered  in  the  US.  and  other  countries. 


Available  At:  fig 
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Apple  Releases 
Final  Cut  Express  4 

Update  adds  AVCHD  support,  lowers  price 


Eighteen  months  after  the 

release  of  Final  Cut  Express  3.5, 
Apple  has  updated  its  pro¬ 
sumer  video-editing  application  to 
version  4,  adding  several  high-end 
features  and  cutting  the  product’s 
price  significantly. 

One  of  those  high-end  features  is 
the  Open  Format  Timeline,  which  lets 
users  mix  and  match 
DV,  HDV,  and  (on 
Intel-based  Macs) 
AVCHD  material  in 
real  time.  The  feature 
automatically  per¬ 
forms  the  necessary 
scaling,  cropping,  and 
frame-rate  adjustments,  and  supports 
both  io8oi  and  72op  HD  resolutions. 
And  when  beginning  a  new  project, 
Final  Cut  Express  4  automatically  con¬ 
figures  everything  based  on  the  for¬ 


mat  of  the  first  clip  dropped  on  the 
Timeline.  Apple  also  suggests  that  you 
can  use  Final  Cut  Express  4  to  add 
polish  to  iMovie  ’08  projects,  which  it 
can  import — a  good  feature  for  those 


users  who  may  lament  iMovie  ’08’s 
departure  from  its  all-in-one  video¬ 
editing  roots. 

Besides  including  more  than  50 
new  FxPlug  filters — such  as  Soft 
Focus,  Vignette,  and  Light  Rays — 

Final  Cut  Express  4  also  features 
enhanced  audio  controls,  allowing  you 
to  automatically  raise  any  clip  to  its 
maximum  level  without  distortion 
using  the  new  Soft  Normalize  and 
Gain  controls.  At  the  same  time, 

Apple  has  dropped  Soundtrack,  the 
company’s  audio-editing  and  postpro¬ 
duction  tool.  Apple’s  senior  director  of 
applications  product  marketing,  Kirk 
Paulsen,  explains  the  absence  by  say¬ 
ing  that  GarageBand  can  now  handle 
almost  every  audio-editing  task. 

Final  Cut  Express  still  includes 
LiveType  2,  which  lets  you  create  ani¬ 
mated  titles  and  which  comes  with  a 
library  of  animated  fonts,  textures, 
templates,  and  effects.  Final  Cut 
Express  4  costs  $199  (instead  of  $299, 
as  for  previous  versions);  owners  of 
any  previous  version  can  upgrade  to 
version  4  for  $99. 

Final  Cut  Pro  6,  available  only  as  part 
of  the  $1,299  Final  Cut  Studio  2,  differ¬ 
entiates  itself  by  its  ability  to  work  with 
uncompressed  video,  multiple  camera 
angles,  24  channels  of  audio,  and 
more.— Jiw  dalrymple 


TECH  TRENDS 


Holding  Their  Value 

It’s  nice  to  know  that  when  you  spend 
afewthousand  dollars  on  a  new  Mac, 
you  might  get  some  of  that  money 
back  when  it’s  time  to  upgrade.  An 
analysis  by  James  R.  Stoup  of  Apple 
Matters  (www.applematters.com) 
shows  that  even  after  five  years,  you 
can  resell  Mac  laptops  on  eBayforan 
overall  average  of  $500.— maryann 

JONES  THOMPSON 

BASED  ON  EBAY  PRICE  OF  15-INCH  MACBOOK  PRO 
(2006),  15-INCH  POWERBOOK  (PRIOR  YEARS). 
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SOFTWARE 

Contactizer  3.5,  from  Objective  Deci¬ 
sion  (www.objective-decision.com): 
Contact-management  software  adds  a 
Data  Picker  panel  and  the  ability  to 
manage  projects  directly  from  the  task 
manager  (Express,  $60;  Pro,  $120). 


DiscLabel  5,  from  SmileOnMyMac 
(www.smileonmymac.com):  Updated 
software  for  designing  CD  and  DVD 
labels  adds  a  special  clip-art  browser, 
more  templates,  and  simplified  image 
support  ($36;  upgrade,  $15). 


Knoll  Light  Factory  3,  from  Digital 

Anarchy  (vyww.digitalanarchy.com): 
Photoshop  plug-in  for  designing  photo¬ 
realistic  lighting  effects  offers  more 
than  50  new  light  presets,  a  redesigned 
user  interface,  and  real-time  preview 
support  ($149;  upgrade,  $89). 


Little  Snitch  2,  from  Objective  Devel¬ 
opment  (www.obdev.com):  Privacy 
utility  adds  Leopard  support  as  well  as 
an  interface  that  lists  all  defined  rules 
and  includes  a  new  network  monitor 
($25;  upgrade,  $13). 
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Your  potential.  Our  passion.' 

Microsoft 


Stay  organized.  See  the  clean  new  interface.  See  your  favorite  features.  See  how  it  all  keeps  your  work  flowing. 

Vink  200$.  oam 


f  f  #  Microsoft* 

Office:  mac 2008 


PRODUCT 

WATCH 


MAC  BEAT 


PHONES 

iPhone  Update 

Unlocked  modelsin  Europe,  and  3G  on  the  way 


The  iPhone  has  made  headlines 
for  its  innovative  design 
and  functionality,  but 
also  because  of  some  options 
that  it’s  missing.  Here’s 
what’s  going  on  in  the  world  | 
of  iPhones. 

>  Apple  has  struck  exclusive 
deals  with  mobile-phone  car¬ 
riers  in  the  countries  where 
the  iPhone  is  now  available. 

But  under  French  law,  opera¬ 
tors  must  make  it  possible  for 
users  to  unlock  their  phones 
from  operators’  networks  so 
they  can  use  those  phones 
with  the  carriers  of  their 
choice.  When  Orange  began 
selling  the  iPhone  in  France 
on  November  29,  it  offered  a 
€649  model  without  a  con¬ 
tract  alongside  its  €399  stan¬ 
dard  model.  For  €100,  Orange 
will  unlock  its  iPhones,  or  users 
can  wait  six  months  from  the  date  of 
purchase  for  free  unlocking. 

>  After  rival  Vodafone  filed  a  lawsuit 
alleging  that  T-Mobile’s  sale  of  locked 
phones  tied  to  a  two-year  contract 


breached  German  consumer  protection 
laws,  T-Mobile  agreed  to  sell  an  unlocked 
version  of  the  iPhone  for  €999  (com¬ 
pared  to  €399  for  the  regular 
version).  But  as  soon  as  a 
court  in  Hamburg  ruled 
that  the  company  need  not 
sell  an  unlocked  phone, 
T-Mobile  stopped  offering 
such  an  option.  That 
leaves  France  as  the  only 
country  where  users  can 
get  unlocked  iPhones 
without  being  forced  to 
hack  them. 

>  It’s  not  often  that 
someone  trumps  Steve 
Jobs  with  news  on  upcom¬ 
ing  Apple  products,  but 
AT&T  chief  executive  offi¬ 
cer  Randall  Stephenson 
did  so  by  saying  that  Apple 
would  announce  a  3G  ver¬ 
sion  of  the  iPhone  in  2008.  3G  is 
the  third  generation  of  mobile-phone 
standards  and  technology,  and  allows 
for  much  faster  wireless  data  speeds 
than  EDGE  without  having  to  connect 
to  a  Wi-Fi  hot  spot. 


CREATIVE 

NOTES 


Looking  for  a  better  way  to  make 
photo  galleriesforthe  Web?  Dominey 
Design  (domineydesign.com)  has 
released  SlideShowPro  for  Lightroom, 
a  $25  plug-in  that  lets  you  create  highly 
customized,  Flash-based  Web  galleries 
from  your  Adobe  Photoshop  Light- 
room  photo  collections. 

The  plug-in  works  within  Lightroom’s 
Web  module  and  offers  more  than  60 
options  for  building  interactive  slide 
shows.  You  can  adjust  almost  every 
aspect  of  your  galleries,  including  image 
placement  and  size;  the  colors  of  but¬ 
tons,  backgrounds,  and  other  elements; 
and  the  inclusion  of  metadata  in  cap¬ 
tions  and  overlays.  Since  it’s  all  embed¬ 
ded  within  Lightroom, you  can  save 
yoursettingsasatemplate,and  use 
Lightroom’s  FTP  capabilities  to  update 
galleries  quickly.  There’s  even  a  full¬ 
screen  modeforviewingslideshows, 
and,  ifyou  don’t  mind  gettingyour 
hands  dirty  (by  mucking  with  some  XML 
code),you  can  showcase  multiple 
albums  and  add  audio  tracks  to  galleries. 

This  is  the  third  version  of  Dom- 
iney’s  Flash-based  tool,  joininga  $29 
version  for  buildinggalleriesfrom 
within  Adobe  Flash,  as  well  as  Slide¬ 
ShowPro  Director,  a  host-based 
content-management  application  for 
creatingand  managingalbumsand 
galleries,  priced  at  $29  per  domain. 

I’ve  been  using  both  apps  for  ayear 
or  so,  and  I  really  like  them.  (Ifyou 
already  own  SlideShowPro  for  Flash, 
you  can  purchase  the  Lightroom 
plug-in  for  only  $10.) — rick  lepage 


DIALOG  BOX 


“iTunes  is  a  train  wreck 
of  an  application  that 
actually  manages  to 

make  Windows 
Media  Player 
seem  at  least 
adequate.” 

ZDNet  blogger 
Adrian  Kingsley- 
Hughes 


“We  still  think  we  can  maintain  the 
operator-centric  model  because  we 
have  the  customers,  the  end  users  ” 

China  Mobile’s  CEO  Wang  Jianzhou, 
on  sellingthe  iPhone  in  China 


“Apple’s  iPhone  is  the  best  thing 
invented  this  year.’ 


, » 


Time  magazine’s  Lev  Grossman 


SOFTWARE 

Parallels  Desktop  Premium  Edition, 

from  Parallels  (www.parallels.com): 
Bundled  version  of  virtualization  soft¬ 
ware  includes  three  Windows  programs 
for  Internet  security,  backup,  and  virtual- 
disk-drive  manipulation  ($100). 


Photoshop  Lightroom  1.3,  from 
Adobe  (www.adobe.com):  Updated 
digital-imaging  workflow  program  adds 
support  for  OS  X  10.5,  plus  Raw  image 
support  for  a  number  of  recent  cam¬ 
eras  ($299;  upgrade,  free). 


PowerBoost  1.0.2,  from  Ecamm  Net¬ 
work  (www.ecamm.com):  iChat  AV 
add-on  lets  Mac  users  establish  multi¬ 
party  conferences  on  Macs  that  ordi¬ 
narily  don’t  support  that  capability  ($8). 


Yojimbo  1.5,  from  Bare  Bones  Soft¬ 
ware  (www.barebones.com):  Updated 
information  organizer  adds  support  for 
image  files,  along  with  improved  per¬ 
formance  for  both  searching  and  filter¬ 
ing  ($39;  upgrade,  free). 
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everypicture 

everyvideo 

everywhere 


The  waterproof  SANYO  Xacti  El  features  a  one-handed 
grip  design  and  super  fast  start  up  so  you  can  capture 
6MP  photos  and  digital  video  at  the  speed  of  life! 

Irt  •  Waterproof  Digital  Camcorder 
•  6  Megapixel  Still  Images 
I  •  5x  Optical  Zoom  Lens 
!  •  2.5-lnch  LCD  Display 

\  •  Up  to  Ihr.  20min.  Digital  Video  Per  1GB  Memory  Card 


WWW.  sanyodigital  .com 


sa0o 


Waterproof 

Camcorder 


200*  SANYO  Digital  Products.  All  rights  reserved.  In  tests  conducted  by  SANYO  Electric  Co.,  Ltd.,  the  'VPC-E1  meets  the  IPX8  underwater 
rating  at  depths  of  up  to  5ft.  for  up  to  30  minutes.  Go  to  www.sanyodigital.com  to  learn  more.  Memory  Card  sold  separately. 


MAC  BEAT 


PEOPLE 

High  Honor  for  Steve  Jobs 

Apple  CEO  enters  California  Hall  of  Fame 


On  December  5,  2007,  Apple 
CEO  Steve  Jobs  was  inducted 
into  the  California  Hall  of 
Fame,  conceived  by  California  First  Lady 
Maria  Shriver  and  established  in  2006  to 
“honor  legendary  people  who  embody 
California’s  innovative  spirit.”  Also 
inducted  during  the  ceremony,  held  at 
the  California  Museum  for  History, 
Women  and  the  Arts  in  Sacramento, 
were  Ansel  Adams,  Milton  Berle,  Willie 
Mays,  Robert  Mondavi,  Rita  Moreno, 
Jackie  Robinson,  Jonas  Salk,  John  Stein¬ 
beck,  Elizabeth  Taylor,  Earl  Warren,  John 
Wayne,  and  Tiger  Woods.  Jobs  accepted 
his  medal  from  Governor  Arnold 
Schwarzenegger  and  Shriver,  who  said, 
“California  is  where  all  of  these  incred¬ 
ible  individuals  got  a  glimpse  of  their 
own  daring.”— Jonathan  seff 


Migrate  to  the  iPhone 

Move  contacts,  calendar,  photos  and  more  from  your  old  Palm  OS, 
Windows  Mobile  or  BlackBerry  smartphone  to  the  iPhone.  Once 
migration  is  complete  we’ll  guide  you  to  safely  clear  data  from  your 
old  phone,  making  it  ready  to  responsibly  pass  on. 


Also  Available 


SMS 


Do  U  SMS? 

The  iPhone  has 
a  storage  limit  of 
just  1 ,000  text 
messages.  Keep  every  SMS 
message  by  syncing  them 
to  your  Mac  where  you  can 
search  and  view  them. 


Call  Log 

Transfer  the  log 
of  your  incoming, 
outgoing  and 
missed  calls  to  your  Mac. 
You  can  search  or  export  for 
time-tracking  and  expense 
recordkeeping. 


Note  this! 

Sync  notes  from 
the  iPhone  to  your 
Mac  where  you 
can  do  more  with  them 
in  Bare  Bone’s  Yojimbo, 
Microsoft  Entourage,  or 
Mark/Space  Notebook. 


The  Missing  Sync  for  Windows  Mobile 

•  Windows  Mobile  6  Support 

•  Video,  Call  Log,  SMS  History 

•  SyncMinder 


The  Missing  Sync  for  BlackBerry 

•  Sync  Contacts  &  Calendar 

•  Create,  Sort  &  Search  Notes 

•  Photos  &  Music  To  Go 


visitwww.markspace.com/takeitwithyou 


The  Missing  Sync  for  Palm  OS 

•  HotSync  Replacement 

Sit 

•  Contact  &  Calendar  Sync 

li— ±1 

•  Video,  Photos  &  Music 
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endicia 

for  mac 


REACH  THE  WORLD, 


From  Your  Desk 


•  Save  time  by  avoiding  trips  to 
the  Post  Office™ 


•  Save  money  with  discounted 
Delivery  Confirmation™,  parcel 
insurance  and  international  mail 


•  Print  postage  and  shipping  labels 
from  your  Mac 


•  Endicia  for  Mac  is  the  only 
internet  postage  solution  for 
Mac  users 


mac.endicia.com 


Mac 


Universal 


An  approved  licensed  vendor 
UNITED  STATES 
POSTAL  SERVICE* 

PC  Postage 


Post  Office  and  Delivery  Confirmation  are 
registered  trademarks  of  the  US  Postal  Service. 


MAC  BEAT 


Hot  Stuff 

What  we’re  raving  about  this  month 


Bento 


PC  Card 
Adapters 


TaskPaper 


FileMaker’s  new  Bento  is  a  simple,  easy- 
to-use  personal  database  program 
intended  forthe  userwho  doesn’t  need 
the  full  power  of  a  professional-level 
database,  but  just  wants  to  keep  track  of 
information  forasmall  business,  hobby, 
or  household.  If  FileMaker  Pro  is  a  seven- 
course  meal,  Bento  is,  well,  a  box  lunch. 
Bento  includestemplatesforthe  most 
common  types  of  databases — invento¬ 
ries,  customers,  classes,  and  so  on — but 
buildingyourown  database  viathe  drag- 
and-drop  interface  is  a  snap.  The  pro¬ 
gram  even  integrates  with  OS  X’s  Address 
Book  and  iCal,  lettingyou  pull  informa¬ 
tion  from  those  sources  to  insert  into 
other  databases.  And  at  $49,  Bento 
isaheckofalotcheaperthan  File¬ 
Maker  Pro  (which  costs  $299  for 
the  regular  version  and  $499  for 
Advanced).  The  final  release  will 
ship  soon,  but  a  free  time-limited 
public  preview  is  available  (www 
.filemaker.com).— dan  moren 


ATI  TV  Wonder  650  Combo 

AMD’s  new  ATI  TV  Wonder  650  Combo  givesyou  another  way  to  watch  and  record  TV 
on  the  Mac.  The  $150  device  plugs  into  a  USB  2.0  port  and  comes  in  white,  neatly  match¬ 
ing  MacBooks  and  older  iMacs.  As  its  Combo  name  suggests,  the  device  features  one 
digital  tuner  and  one  analog  cable  tuner  (along  with  composite-video,  RCA  audio,  and 
S-Video  inputs),  soyour  Mac  can  receive  over-the-air  digital  stations  and 
unscrambled  analog  cable  channels  simultaneously.  It  uses 
ATI’s  custom  software  for  recording,  editing,  and 
program-guide  information, and  ATI  is  promisinga 
Mac  software  update  to  support  Clear  QAM,  which 
will  let  you  watch  unscrambled  digital  cable  channels, 
too.  Hardware  MPEG-2  and  2-D  and  3-D  combo  filters 
round  out  the  TV  Wonder  650  Combo’s  feature  set 
(ati.amd.com).— peter  cohen 


When  the  MacBook  Pro  debuted, 
one  of  its  most  controversial 
changes  was  the  elimination  of  the 
PC  Card  slot  in  favor  of  the  newer 
ExpressCard  standard.  If  you’ve  still  got  useful 
(and  expensive)  PC  Card  peripherals— such  as 
Wi-Fi,  networking,  or  data-storage  cards— you  can  bring 
those  add-ons  over  to  a  MacBook  Pro  using  Duel  Systems’  $119 
DuelAdapter  (duel-systemsadapters.com)  or  Addonics  Technologies’  $70  Express- 
Card  CardBus  Adapter  (addonics.com;  shown  here).  Both  support  32-bit  Type  I  and 
Type  II  CardBus  cards;  the  DuelAdapter,  though  bulkier,  adds  support  for  16-bit 
PCMCIA  cards.  You  can  hot-swap  cards  with  both  adapters,  so  you  can  mix  and 
match  your  legacy  cards  on-the-go.— dan  frakes 


Managing  to-do  items  is  a  matter  of  person¬ 
al  style.  Ifyou  preferto  use  somethingsim- 
ple— perhaps  a  paper  and  pencil— Hog  Bay 
Software’s  $19  TaskPaper  is  worth  a  look. 

Its  text-based  interface  is  a  clean 
white  screen  onto  whichyou 

)enteryour  projects  and 
tasks  in  outline  form — no 
columns  orcalendars.  But 
TaskPaper’s  hidden  power 
lies  in  the  way  it  lets  you 
—  apply  tags  to  projects  and 
tasks  (www.hogbaysoftware 
.com).— DAN  MILLER 


SoundWorks  1765 

Desktop  speaker  systems  for  the  iPod 
abound,  but  most  of  them  lackwaysto 
play  other  media  formats  if  your  iPod 
isn’t  your  on/y  source  of  audiovisual 
entertainment.  Cambridge  Sound- 
Works’  $500 1765  aims  to  fulfill  all  your 
multimedia  needs  while  still  fittingon 
your  desk  or  underyourTV.The 
12-pound  system  works  with  all  dock¬ 
able  iPod  models.  In  addition  to  the  req¬ 
uisite  iPod  dock  cradle, you  get  a  CD 
player  that  supports  MP3  and  WMA 
discs,  and  a  high-quality  AM/FM,  Radio 
Data  System-capable  radio.  On  the 
video  front,  the  i765  connects  to  your 
TV  to  play  both  DVDs  and  iPod-hosted 
video.  The  built-in  2.1-channel  speaker 
system  delivers  surprisingly  powerful 
sound,  and  a  dual-alarm  clock  and  full- 
featured  wireless  remote  round  out  the 
package  (www.cambridgesoundworks 
.com).— DAN  FRAKES 


Sony  recommends  Windows  Vista  Ultimate 


People  will  stare.  Even  when  you’re  not  playing  a  movie. 


For  special  offers  and  to  learn  more  about  the  beautiful  wall-mountable  Sony®  VAICT  PC/TV  with  Windows  Vista® 
go  to  sonystyle.com/vaiovista. 


Sctoen  Image  simulated 

O  2007  Sony  Electronics  Inc.  All  rights  reserved.  Reproduction  in  whole  or  part  without  written  permission  is  prohibited.  Sony,  the  Sony  logo.  VAIO.  the  VAIO  logo,  Handycam.  and  like.no  other 
6re  trademarks  or  registered  trademarks  of  Sony.  Windows  Vista  is  either  a  registered  trademark  or  trademark  of  Microsoft  Corporation  in  the  United  States  and/or  other  countries. 


like.no.other 


if  Windows  Vista 

Ultimate 


software  drivers  required  for  printing 
from  your  computer. 

Since  compact  photo  printers  are 
made  for  special  occasions  and  pur¬ 
poses,  their  designs  are  highly  innova¬ 
tive  compared  with  those  of  standard 
printers.  Some  models  include  a  carry¬ 
ing  handle  for  convenient  transport, 
while  others  feature  a  touch  screen  and 
stylus  to  make  photo  printing  easier 
and  more  fun.  Aesthetically,  these 
printers  look  rather  interesting:  they 
can  resemble  a  boom  box,  a  car  battery, 
or  even  an  egg-shaped  kiosk. 

While  the  concept  of  compact  photo 
printers  is  simple  and  straight-to-the- 
point,  in  reality  they  vary  greatly  in  terms 
of  features,  purpose,  and  performance. 
Even  if  you  just  plan  to  print  photos  at 
home,  the  ease  of  use  and  flexibility 
these  smaller  printers  afford  may  compel 
you  to  purchase  one  anyway. 

We  compared  five  compact  photo 
printers — the  Canon  Pixma  mini32o, 
the  Canon  Selphy  CP740,  the  Epson 
PictureMate  Zoom  PM  290,  the  HP 
Photosmart  A626,  and  the  HP  Photo¬ 
smart  A826 — for  quality,  speed,  fea¬ 
tures,  interface,  and  design. 


Image  Quality 

Print  quality  is  the  single  most  impor¬ 
tant  criterion  for  deciding  on  a  printer. 
And  from  this  standpoint,  the  Epson 
PictureMate  Zoom  PM  290  came  out 
on  top,  earning  a  Very  Good  rating 
from  our  Macworld  panel  of  experts  for 
both  color  and  black-and-white  photos. 
Using  a  four-in-one  ink-jet  cartridge — 
which  combines  cyan,  magenta,  yellow, 
and  black  (CMYK)  inks  into  one  unit — 
the  PictureMate  Zoom  produced  crisp 
and  clear  photos,  with  accurate  colors 
and  excellent  shadow  detail.  The  Canon 
Pixma  mini320,  which  earned  a  Very 
Good  score  for  color  photos,  came  in  a 
close  second  for  print  quality.  The 
mini32o’s  colors  and  shadow  detail 
were  also  impressive,  but  overall  its 
photos  looked  a  little  less  refined  than 
those  printed  from  the  PictureMate 
Zoom,  presumably  because  the 
mini32o  uses  a  three-in-one  ink-jet  car¬ 
tridge  (which  doesn’t  have  any  black 
ink).  The  mini320  also  can’t  print  pho- 


Compact  photo  printers  offer  full-size 
benefits  by  brian  chen 


The  digital  camera  era  has  given 
birth  to  the  most  prolific  com¬ 
munity  of  photographers  ever. 
And  along  with  the  increasing  num¬ 
ber  of  digital  shooters  comes  a  greater 
demand  for  photo  printers.  But  how 
can  you  make  quick  prints  of  your 
photos  to  hand  out  to  friends  and  fam¬ 
ily  at  special  occasions,  such  as  wed¬ 
dings,  graduations,  or  parties?  And 
what  if  you  aren’t  too  tech  savvy  and 
don’t  wish  to  deal  with  complex 
image-editing  programs  and  glitchy 
software  drivers? 


That’s  where  compact  photo  printers 
come  in  handy.  Designed  for  portable 
convenience,  compact  photo  printers 
are  single-function  devices  dedicated  to 
printing  photos  quickly  and  easily  on 
the  spot.  Most  compact  models  are 
smaller  and  lighter  than  standard  photo 
printers,  and  they’re  primarily  built  to 
print  4-by-6-inch  snapshots.  Though 
these  miniature  printers  can  connect  to 
your  Mac,  they  feature  memory-card 
readers,  push-button  control  panels, 
and  LCD  screens,  among  other  tools,  to 
spare  you  from  having  to  deal  with  the 


46  Macworld  February  2008 


PHOTOGRAPHY  BY  PETER  BELANGER 


HOW  WE  RATE 


OUTSTANDING:  MtM  VERY  GOOD:  MM  GOOD:  Ml  FLAWED:  ||  UNACCEPTABLE:! 


tos  in  black  and  white,  which  dampens 
our  enthusiasm  for  the  device. 

Next  in  line  was  the  Canon  Selphy 
CP740,  one  of  the  few  dye-sublimation 
compact  photo  printers  on  the  market. 
Dye  sublimation — dye  sub  for  short — is 
an  older  printing  process  that  uses 
heat  to  transfer  images  onto  printable 
surfaces  such  as  photo  paper  (see 
“What  Is  Dye  Sublimation?”).  The 
CP740,  like  most  dye-sub  printers  and 
some  ink-jets,  mixes  cyan,  magenta, 
and  yellow  (CMY)  to  simulate  black. 
There  are  upsides  and  downsides  to 
the  CP74o’s  print  quality.  An  upside  is 
that  dye-sub  prints  look  a  bit  more 
realistic:  because  the  printing  process 
doesn’t  leave  ink  dots,  photos  look 
more  natural,  with  consistent  tone  and 
color.  But  the  downside  is  that  the 
absence  of  black  ink  tends  to  give 
prints  a  dark,  flat  appearance. 

The  dye-sub  printer's  ink  ribbon  con¬ 
tains  CMYO  (as  opposed  to  CMYK);  O 
stands  for  overcoating,  a  laminate  that 
protects  photos  from  discoloration.  I 
preferred  the  Epson  PictureMate 
Zoom’s  four-color  pictures. 

The  two  HP  ink-jet  printers,  the 
Photosmart  A826  and  A626,  pro¬ 
duced  photos  that  were  identical  in 
quality  and  were  the  least  impressive 


of  the  batch.  Since  both  printers  use  a 
tricolor  ink  cartridge,  they  too  suffered 
from  overly  dark  prints,  similar  to  the 
CP74o’s.  But  the  dark  prints  from  the 
A826  and  A626  looked  especially 
blotted,  with  strange  outlines — a  flaw 
that’s  most  visible  under  bright  light. 


Our  panel  of  experts  gave  the  same 
ratings  for  both  printers:  Good  for 
color  photos  and  Fair  for  black-and- 
white  prints. 

Performance 

To  test  speed,  we  timed  how  long  it 
took  each  printer  to  print  one  4-by-6- 
inch  color  photo  and  five  4-by-6-inch 
color  photos  at  best-quality  settings. 
True  to  its  name,  the  Epson  Picture- 
Mate  Zoom  turned  in  the  speediest 
results,  taking  42  seconds  to  print  one 
4-by-6-inch  photo  and  3  minutes  and  9 
seconds  to  print  five  4-by-6-inch  pho¬ 
tos.  The  Canon  Selphy  CP740  was  the 
second-fastest  printer,  taking  1  minute 
and  15  seconds  to  print  the  single  photo 


and  5  minutes  and  18  seconds  to  print 
the  five  photos.  The  Canon  Pixma 
mini320  came  in  third,  taking  1  minute 
and  17  seconds  for  the  first  test  and  6 
minutes  and  56  seconds  for  the  second 
test.  The  two  HP  printers  were  slower 
than  their  competitors. 


Interface 

Despite  their  disappointing  perform¬ 
ance,  the  HP  printers  scored  well  on 
ease  of  use.  The  A826  and  A626  both 
feature  a  truly  impressive  and  innova¬ 
tive  touch-screen  interface  that  you 
control  with  a  stylus.  Although  the 
standard  push-button  control  panels 
are  easy  enough  to  use,  the  touch¬ 
screen  interface  streamlines  the 
process  of  printing  photos:  you  just 
insert  a  photo  storage  card,  tap  on  a 
screen,  and  then  tap  on  the  Print  icon. 
Most  users  will  appreciate  the  ability  to 
crop  their  photos  using  a  stylus  and  a 
touch  screen  instead  of  having  to 
repeatedly  mash  buttons  on  a  control 
panel.  Other  than  that,  the  touch- 


Compact  photo  printers  are  made  for  special 
occasions  andpurposes,  so  their  designs  are 
highly  innovative. 


Compact  Photo  Printers  Compared 


Product 

RATING 

PRICE 

NUMBER 

OF  INKS 

COST  PER 

PRINT  A 

PRINT  SIZES 
(IN  INCHES) 

MEMORY  CARDS 

COLOR  PRINT 
QUALITY 

BLACK-AND-WHITE 
PRINT  QUALITY 

Canon 

Pixma  mini320 

♦  Mr 

$180 

3 

30  cents 

Credit  card  (2.1 3  x 

3.39),  4x6, 4x8, 

5x7,  photo  stickers 

CompactFlash,  Memory  Stick,  Memory  Stick 

Pro,  Microdrive,  MultiMediaCard,SDHC,  Secure 
Digital 

Very  Good 

N/A 

Canon 

Selphy  CP740 

Mf 

$100 

3" 

27  cents 

Credit  card  (2.1 3  x 

3.39),  credit-card  label 
sheet  (2.1 3x3.39), 
credit-card  minilabel 
sheet  (2.13x3.39), 
postcard  (4  x  6),  4  x  8 

CompactFlash,  Memory  Stick,  Memory  Stick 

Duo,  Memory  Stick  Pro,  Memory  Stick  Pro  Duo, 
Microdrive,  MultiMediaCard,  MMCmobile, 
MMCpIus,  RS-MMC,SDHC,  miniSDHC,  Secure 
Digital,  miniSD 

Good 

N/A 

Epson 

PictureMate 
Zoom  PM  290 

MM* 

$200 

4 

25  cents 

4x6 

CompactFlash  Type  1  and  II,  Memory  Stick, 
Microdrive,  MultiMediaCard,  SDHC,  Secure 
Digital,  xD-Picture  Card  (Type  M/H) 

Very  Good 

Very  Good 

Hewlett-Packard 

Photosmart 

A626 

MM 

$150 

3 

29  cents 

4x6, 4x6.5, 4x8 
photo  card,  4  x  12 
panorama,  5x7 

CompactFlash  Type  1  and  II,  Memory  Stick, 
Memory  Stick  Duo,  MultiMediaCard,  Secure 
MultiMediaCard,  Secure  Digital,  xD-Picture  Card 

Good 

Fair 

Hewlett-Packard 

Photosmart 

A826 

MM 

$250 

3 

29  cents 

4x6, 4x6.5, 4x8 
photo  card,  4  x  12 
panorama,  5x7 

CompactFlash  Type  1  and  II,  Memory  Stick, 
Memory  Stick  Duo,  MultiMediaCard,  Secure 
MultiMediaCard,  Secure  Digital,  xD-Picture  Card 

Good 

Fair 

HOW  WE  TESTED:  We  printed  all  test  files  from  a  SanDisk  CompactFlash  card  inserted  into  the  printer.  A  panel  of  experts  examined  samples  of  the  printer’s  output  to  rate  its  print  quality  as  Superior,  Very  Good,  Good,  Fair, 
or  Poor  in  comparison  to  the  output  of  past  compact  photo  printers  we’ve  tested.  Calculated  using  the  price  of  the  vendor's  photo-paper-and-ink  package  and  dividing  it  by  the  vendor’s  estimated  yield  for  a  single  ink  car¬ 
tridge.  H'his  printer  uses  dye-sublimation  printing  technology.— macworld  lab  testing  by  brian  chen 
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screen  interface  made  it  so  simple  to 
navigate  through  the  printers’  menus 
that  I  never  needed  to  consult  the  user 
manual.  HP’s  interface  is  a  good  sign 
for  things  to  come  in  the  consumer 
printer  market. 

The  PictureMate  Zoom’s  interface 
consists  of  a  standard  multibutton  con¬ 
trol  panel  and  a  3.6-inch  LCD  screen. 
Though  not  as  fancy  as  a  touch  screen, 
the  PictureMate  Zoom’s  interface  is 
straightforward  and  easily  navigable.  I 
had  no  problems  choosing,  editing,  and 
cropping  images  to  print  photos  just 
the  way  I  wanted  them. 

The  Pixma  mini32o’s  interface  is 
slightly  more  complex  than  the  Picture- 
Mate  Zoom’s.  Like  Apple’s  iPod,  the 
mini32o  provides  a  scroll  wheel  for 
navigating  through  your  options  and 
media.  It  also  has  a  few  additional  but¬ 
tons  for  basic  functions.  Overall,  I 
found  this  control  panel  intuitive,  but 
the  printer’s  menu  layout  and  organiza¬ 
tion  were  a  bit  confusing.  For  instance, 
after  applying  some  edits  to  a  photo,  I 
saw  a  Preview  option  on  the  menu.  But 
when  I  pressed  its  corresponding  but¬ 
ton,  the  screen  displayed  a  thumbnail 
of  the  image  that  I  couldn’t  enlarge. 

The  mini320  actually  has  no  option  to 
preview  edited  photos  before  printing 
them,  despite  the  presence  of  this 
menu  item.  It  was  also  difficult  to  find 
the  printer’s  special  Color  Balance 
mode  because  it  was  not  under  the  Spe¬ 
cial  Options  menu  where  I  expected  to 
find  it.  These  small  interface  quirks 
were  misleading  and  disorienting. 


Macworld  Lab  Test 


4-by-6-inch  Print  Speed 


HOW  WE  TESTED:  We  recorded  the  time  it  took  to  print  one  4-by-6- 
inch  color  photo.  Shortertimes  are  better. 


Canon’s  Selphy  CP740  has  the  sim¬ 
plest,  most  minimal  interface.  One  but¬ 
ton  gives  you  the  option  to  print  dates  on 
your  photos,  another  lets  you  choose 
whether  to  print  a  border,  and  a  display 
button  gives  you  a  larger  preview  of  your 
photo.  It  also  has  a  red-eye-removal  but¬ 
ton,  and,  of  course,  power  and  print  but¬ 
tons.  A  Mode  button  lets  you  choose 
whether  to  print  a  single  photo,  multiple 
copies  of  a  photo,  or  all  the  photos  on 
your  memory  card.  To  me,  the  single- 
and  multiple-copy  options  seem  unnec¬ 
essary,  since  the  plus  (+)  and  minus  (-) 
buttons  should  allow  you  to  increase  or 
decrease  the  number  of  prints  without 
switching  modes. 

Image  Editing 

The  image-editing  options  varied 
greatly  among  this  batch  of  compact 


photo  printers.  The  unique  editing 
capabilities  of  the  A626  and  A826  are 
perfect  for  scrapbookers.  For  example, 
you  can  write  directly  on  your  photos 
using  the  stylus — to,  say,  sign  a  photo, 
compose  a  message,  or  doodle  an  illus¬ 
tration.  The  stylus  and  touch  screen 
also  make  it  easy  to  crop  photos,  add  or 
remove  effects,  type  captions,  add 
frames,  and  insert  clip  art. 

The  PictureMate  Zoom  also  pro¬ 
vides  a  satisfying  selection  of  image¬ 
editing  options.  With  the  Zoom,  I  was 
able  to  crop,  remove  red-eye,  apply 
color  effects,  and  more.  In  contrast, 
the  two  Canon  printers — the  mini320 
and  the  Selphy  CP740 — are  a  bit  dis¬ 
appointing.  The  mini32o  has  crop¬ 
ping,  color-tweaking,  and  image- 
optimization  features,  but  doesn’t  give 
you  the  option  to  preview  your  image 
edits — so  you  could  waste  a  lot  of  ink 
on  test  prints  before  getting  the  perfect 
one.  Aside  from  a  red-eye-removal 
option,  the  CP740  doesn’t  provide  any 
image-editing  tools. 

Design 

The  A826's  design  is  unique.  With  its 
egg  shape,  reminiscent  of  a  photo 
kiosk,  the  A826  caught  the  attention 
of  several  passersby,  who  stopped  by 
my  cubicle  just  to  look  at  it.  An  impor¬ 
tant  note  about  the  A826:  though  it’s 
a  compact  photo  printer,  that  doesn’t 
mean  it’s  easily  portable.  Measuring 
14.7  by  15.1  by  10.4  inches  with  its  out¬ 
put  and  paper  trays  open  and  ready  to 
use,  the  A826  is  bigger  than  the  other 


Photosmart 
A626 

PROS:  Intu¬ 
itive,  inno¬ 
vative 

user  interface; 
convenient  mobile  design;  supports  upto 
4-by-i2-inch  panoramas. 


CONS:  Dark  prints  appear  flat  and  dull  due 
to  processed  blacks;  input  tray's  strange 
design  limits  capacity. 


PRICE:  $150 


COMPANY:  Hewlett-Packard, 

www.hp.com 

FULL  REVIEW:  macworld.com/3190 


Photosmart 
A826 

Iff! 

PROS:  Intu¬ 
itive  and  inno¬ 
vative  user 
interface; 
attractive 
design. 

CONS:  Dark  prints  appear  flat  and  dull  due 
to  processed  blacks;  rounded,  smooth 
design  makes  printer  difficult  to  handle. 

PRICE:  $250 

COMPANY:  Hewlett-Packard, 

www.hp.com 

FULL  REVIEW:  macworld.com/3187 


Zoom  PM  290 

ffffl 

PROS: 

Speedy;  prints 
excellent  pho¬ 
tos  with  accu¬ 
rate  colors 
and  great 
shadow  detail; 
userfriendly;  built-in  CD 


PictureMate 


CONS:  No  prints  larger  than  4  by  6  inches; 
boxy,  industrial  design. 


PRICE:  $200 


COMPANY:  Epson,  www.epson.com 


FULL  REVIEW:  macworld.com/3102 
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compact  photo  printers  we  tested.  Its 
touch  screen  is  also  especially  large,  at 
7  inches.  The  printer  lacks  a  handle, 
so  carrying  this  device  around  on  trips 
or  to  events  would  be  impractical. 
Rather,  it’s  designed  to  serve  as  a  per¬ 
sonal  kiosk  or  home  photo  center. 

Still,  the  printer  could  use  a  feature 
that  would  make  it  easier  to  grip,  in 
case  you  wanted  to  move  it  from  one 
room  to  another  in  your  home.  The 
egg  shape  makes  it  slippery  and  diffi¬ 
cult  to  hold. 

In  terms  of  interface  and  features, 
the  A626  is  practically  the  same  printer 
as  the  A826,  but  in  terms  of  size  and 
shape,  their  designs  are  completely  dif¬ 
ferent.  Significantly  smaller  than  the 
A826,  the  A626  measures  approxi- 


to  load  the  paper.  The  A626  could 
stand  some  design  improvements,  such 
as  easier  access  to  its  input  tray  and 
greater  paper  capacity. 

Similar  to  the  A626,  the  Picture- 
Mate  Zoom  is  designed  for  mobile 
use.  Equipped  with  a  convenient  carry¬ 
ing  handle,  the  Zoom  has  a  boxy  form 
that  resembles  a  car  battery.  The 
PictureMate  lineup’s  appearance  has 
changed  a  lot  over  the  years.  The  origi¬ 
nal  model  (MM;  macworid.com/3189) 
was  shaped  like  a  small,  rounded 
boom  box.  Most  Macworld  editors 
agree  that  this  new  design  is  not  as 
aesthetically  pleasing  as  that  of  previ¬ 
ous  generations. 

Sporting  a  cool  silver-and-white  case, 
the  Pixma  mini320  has  a  retractable 


Vaporized  Dye 


The  image-editing  options  varied 
greatly  amongthis  batch  of  compact 
photo  printers. 


mately  7.7  by  8.7  by  9.9  inches  with  its 
output  and  paper  trays  open.  Equipped 
with  a  small  carrying  handle,  the  attrac¬ 
tive,  boom-box-shaped  A626  is 
designed  for  carrying  along  on  trips  or 
special  occasions.  The  A626  also 
weighs  only  3.4  pounds,  so  it  won’t 
weigh  down  your  luggage  when  you 
bring  it  with  you  on  a  trip  to  Hawaii. 
The  problem  I  had  with  the  A626  was 
its  input  tray.  You  access  the  tray  by  pry¬ 
ing  open  a  cover  on  the  back  of  the 
printer,  but  that  leaves  very  little  space 


Pixma  mini320 

109 


PROS: 

Outputs 
high-quality, 
attractive 
prints. 

CONS:  Same  problems  as  its 
predecessor;  faint  scratches  on  prints; 
no  black-and-white  option;  cost  per 
print  has  increased  since  lastyear; 
doesn’t  include  preview  mode  for 
edited  photos. 

PRICE:  $180 

COMPANY:  Canon,  www.canon.com 
FULL  REVIEW:  macworld.com/3192 


carrying  handle.  When  you’re  using  the 
printer,  you  can  simply  push  the  handle 
in  so  it’s  out  of  the  way.  Though  this 
printer  does  a  good  job  of  protecting  its 
control  panel  with  foldable  covers,  I 
was  surprised  that  no  cover  protected 
the  printer’s  memory-card  slots.  Their 
location  on  the  right  side  of  the  printer 
allows  dust  to  enter. 

Like  its  interface,  the  Selphy 
CP74o’s  design  is  by  far  the  simplest 
in  this  group.  A  small,  rectangular  box 
with  rounded  corners,  the  CP740  was 


Selphy 

CP740 


PROS: 

Dye-sub 

printing  produces 
continuous  tones  and  colors;  includes 
retractable  USB  cable. 

CONS:  Paper  type  for  4-by-6-inch  prints 
limited  to  Canon  postcards;  lacks  advanced 
image-editingfeatures;  dark  prints  appear 
flat;  less  intuitive  operation  than  compara¬ 
ble  printers. 

PRICE:  $100 

COMPANY:  Canon, www.canon.com 
FULL  REVIEW:  macworld.com/3191 


Dye- 

Ribbon 

Roll 


iat  Is  Dye 
Sublimation? 

Whenyou  think  of  printers,  the  words 
inkjet  and  /aser  usually  come  to  mind. 
But  some  printers  make  use  of  older, 
less-common  printing  technologies. 
Dye  sublimation  was  originally  used  in 
industrial  and  commercial  applications 
for  medical  imaging,  fabric  printing, 
and  so  forth.  Today,  dye  sub  is  also 
used  for  photographs  and  various 
media.  The  dye-sub  printing  process  is 
complexyet  intriguing. 

Instead  of  using  ink  cartridges,  a  dye- 
sublimation  printer  utilizes  a  ribbon 
containing  CMYO  (cyan,  magenta, yel¬ 
low,  and  overcoating),  which  differs 
from  the  CMYK  (cyan,  magenta, yellow, 
and  black)  system  used  in  most  print¬ 
ers.  Unlike  ink-jet  printing,  dye-sub 
printing  is  a  multistep  process,  in  which 
a  small  heater  inside  the  printer  vapor¬ 
izes  solid  dye,  and  the  printerthen 
transfers  each  of  the  colors  onto  the 
printable  surface  one  at  a  time.  When 
you’re  printinga  photo, you’ll  see  the 
printer  roll  a  sheet  of  photo  paper  in 
and  out  repeatedly  until  it  has  trans¬ 
ferred  each  layer  of  color  onto  the 
sheet,  creating  a  picture  composed  of 
continuoustones. 

With  the  ink-jet  printing  process,  on 
the  other  hand,  the  printersprays 
miniature  droplets  of  liquid  ink  onto 
paper.  If  you  inspect  your  prints  closely, 
you’ll  see  that  the  printer  leaves  behind 
a  huge  mass  of  dots  that  constitute 
your  image.  Just  how  visible  these  dots 
are  depends  on  the  printer’s  print  reso¬ 
lution  (measured  in  dots  per  inch,  or 
dpi),  among  otherfactors.  Many  of 
today’s  ink-jet  printers  do  an  excellent 
job  of  producing  prints  so  that  the  dots 
are  barely,  if  at  all,  visible. 
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Mac  Pro  Memory 
Up  to  32GB 
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y  Great  Pictures,  Small  Packages 


Kiosk  Style  The  HP  Photosmart  A826  features  an  eye-catching  design  and  an  innovative,  intuitive 
user  interface. 


the  only  printer  in  the  group  that  had 
no  flip-up  LCD  screen.  Rather,  the 
2-inch  display  is  fixed  on  top  of  the 
printer,  surrounded  by  control  buttons. 
Like  the  mini320,  the  CP740  leaves  its 
memory-card  slots  unprotected.  Also, 
getting  used  to  the  input  tray’s  anom¬ 
alous  design  could  take  some  time  if 
you’re  accustomed  to  ink-jet  printers. 
Instead  of  simply  standing  up  paper 
in  a  vertical  tray,  you  must  place  the 
paper  in  a  small,  covered  tray,  open  the 
tray’s  lid  at  an  angle,  and  shove  the 
tray  into  the  paper  feeder. 

Features 

You  won’t  see  much  variety  in  terms  of 
extra  features  for  this  group  of  print¬ 
ers.  The  only  one  with  a  notably  differ¬ 
ent  capability  is  the  PictureMate 
Zoom,  which  includes  a  built-in  CD 
burner.  This  feature  would  come  in 
handy  if  you  ran  out  of  ink  or  paper  or 
you  just  wanted  a  quick  way  to  distrib¬ 
ute  all  your  photos  to  family  and 
friends  at  an  event. 

For  special  occasions  when  you’re 
nowhere  near  a  power  outlet  (say,  at  a 


beach  party  or  cookout),  the  Picture- 
Mate  Zoom  and  mini320  both  offer 
optional  batteries  that  you  can  pur¬ 
chase  separately. 

Memory  Cards 

Most  compact  photo  printers  support 
a  wide  range  of  memory  cards,  freeing 
you  of  the  need  to  connect  via  USB  to 
your  Mac.  The  PictureMate  Zoom  sup¬ 


ports  CompactFlash  (Types  I  and  II), 
Memory  Stick,  Microdrive,  Multi- 
MediaCard  (MMC),  SDHC,  Secure 
Digital,  and  xD-Picture  Card.  The 
two  HP  printers  support  most  of 
that  lineup,  along  with  the  Memory 
Stick  Duo. 

The  mini32o  and  the  Selphy  CP740 
add  the  Memory  Stick  Pro  to  that  list — 
but  they  omit  the  xD-Picture  Card, 
which  leaves  many  Fujifilm  and  Olym¬ 


pus  photographers  out  of  luck  unless 
they  purchase  a  separate  card  adapter. 

If  the  CP740  doesn’t  support  your 
camera’s  memory  card,  you  have 
another  option:  the  printer  includes  a 
special  retractable  USB  cable  that  will 
connect  with  PictBridge-compatible 
digital  cameras. 

Paper 

Compact  photo  printers  were  originally 
designed  to  print  4-by-6-inch  photos,  but 
today  most  of  them  can  print  other  sizes 
too.  Both  HP  models,  for  example,  can 
print  up  to  4-by-i2-inch  panoramas — 
which  comes  in  handy  for  people  who 
enjoy  snapping  landscapes.  The  flexi¬ 
bility  in  print  sizes  these  two  printers 
offer  will  appeal  to  the  flourishing  scrap¬ 
book  and  photo  hobbyist  communities. 

The  Pixma  mini320  can  also  print 
several  photo  sizes  up  to  5  by  7  inches. 
This  range  isn’t  as  impressive  as  that  of 
the  two  HP  printers,  but  the  option  to 
print  5-by-7*inch  photos  is  practical. 

I  mentioned  earlier  that  the  Picture- 
Mate  Zoom  was  the  top  performer  in 
quality  and  speed.  Disappointingly,  it 
can  print  only  4-by-6-inch  photos.  With 
compact  printers,  you’ll  probably  be 
printing  in  this  size  most  often,  but  the 
limitation  is  still  unfortunate. 

The  Selphy  CP740  was  the  most  dis¬ 
appointing  when  it  came  to  paper 
size — it  can  print  4  by  6  photos  only  as 
postcards.  Canon  offers  just  one  type  of 
paper  for  the  CP740  in  this  size — and  it 
isn’t  exactly  photo  paper,  but  rather  4- 
by-6-inch  postcard  paper,  so  that  the 
back  of  every  photo  you  print  at  that  size 


includes  address  lines  and  a  box  where 
you  can  stick  a  stamp.  Because  the 
CP740  is  a  dye-sub  printer,  it  requires  a 
special  type  of  paper,  so  you  can’t  get 
away  with  using  another  vendor’s  paper 
or  generic  photo  paper.  I  found  this  lim¬ 
itation  frustrating,  as  the  CP740  is 
advertised  as  a  photo  printer,  not  specifi¬ 
cally  as  a  postcard  printer.  And  its  prints 
are  pleasing  enough  so  that  I’d  want  to 
print  more  than  just  postcards. 


Most  compact  photo  printers  support  a  wide 
range  of  memory  cards,  f reeingyou  of  the 
need  to  connect  via  USB  to  your  Mac. 
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You’re  not  losing  a  keyboard  and  mouse. 
You’re  gaining  your  freedom. 


Announcing  the  one  and  only  tablet  Mac®. 

The  freedom  to  draw,  paint,  sketch  and  scribble.  Or  finish  retouching  while  you  linger  over  a  latte. 
Comfortably.  Naturally.  The  freedom  to  watch  a  DVD  right  up  until  you’re  next  in  the  line. 
Axiotron’s  Modbook™,  the  world’s  first  pen-based  Mac,  delivers  it  all.  Including  the  flexibility  to  still  use 
your  keyboard  and  mouse  through  its  Bluetooth  or  USB  connection.  And  optional  built-in  GPS,  so  you’re 
even  free  to  find  yourself.  But  most  of  all,  you're  free  to  use  your  newly  liberated,  non-pen  hand  for  all 
the  celebratory  high-fiving  it  can  handle.  For  more  information,  please  visit  us  at  www.axiotron.com 


jJb 


RxioTRon  modbook 


/ 


•  Proprietary 

Solution  Provider 


©  2007  Axiotron,  Inc.  All  rights  reserved.  Axiotron,  Modbook  and  the  Axiotron  Logo  are  trademarks  of  Axiotron,  Inc.  in  the  United  States,  s  n  •/■ 

or  other  countries.  Apple,  Mac,  the  Apple  logo,  the  Mac  logo  and  the  Apple  Proprietary  Solution  Provider  logo  are  trademarks  of  Apple,  Inc.  *  w  “P 

registered  in  the  United  States  and  other  countries.  Wacom  and  Wacom  Penabled  are  registered  trademarks  of  Wacom  Company,  Ltd..  Other  casa  Mac 

product  and  company  names  are  trademarks  of  their  respective  companies.  Product  specifications  are  subject  to  change  without  notice. 


Great  Pictures,  Small  Packages 


Print  Price 

The  PictureMate  Zoom  was  the  only 
printer  to  use  the  traditional  CMYK  car¬ 
tridge  found  in  most  modem  ink-jet 
printers.  Thus,  the  PictureMate  Zoom 
produced  the  photos  with  the  most  accu¬ 
rate  colors,  the  best  shadow  detail,  and 
the  deepest,  truest  blacks.  Ironically,  the 
PictureMate  Zoom’s  cost  per  print  is  the 
lowest  of  the  bunch.  Epson  offers  an  eco¬ 
nomical  ink-and-paper  combination  pack 
containing  one  cartridge  and  150  sheets 
of  4-by-6-inch  glossy  photo  paper,  put¬ 
ting  the  cost  per  print  at  25  cents. 

Compare  this  to  the  mini320.  For 
S30,  Canon  offers  a  similar  combina¬ 
tion  pack  containing  100  sheets  of 
glossy  photo  paper  and  an  ink  car¬ 
tridge,  making  the  cost  per 
print  30  cents.  Last  year, 

Canon  offered  the  same  combi¬ 
nation  pack  for  the  mini26o 
model  (♦♦♦♦;  macworld.com 
/1694)  f°r  $28>  which  means 
that  the  cost  per  print  has  gone 
up  2  cents.  That  may  seem 
insignificant,  but  at  30  cents  per 
print,  the  mini320  is  the  most 
expensive  to  use  of  all  the  com¬ 
pact  photo  printers  we  reviewed. 

HP  offers  the  same  ink-and- 
paper  combo  for  both  the  A826 
and  the  A626.  At  $35  for  120 
sheets  and  one  ink  cartridge,  the 
price  per  print  calculates  to  29 
cents  for  these  printers. 

The  Selphy  CP740  has  a  modest 
price  per  print.  Canon  sells  its  ink 
and  postcard  paper  combination 
pack,  yielding  108  prints,  for  $30; 
the  price  per  print  comes  to  27  cents. 

Macworld’s  Buying  Advice 

By  far,  the  Epson  PictureMate  Zoom 
stood  out  as  the  strongest  candidate  of 
the  five  models.  It  printed  the  highest- 
quality  photos  at  the  fastest  speeds.  It 
provides  a  user-friendly  control  panel 
and  interface,  and  its  convenient  carrying 
handle  and  battery  option  make  it  perfect 
for  mobile  use.  Best  of  all,  given  its  qua¬ 
lity  and  top  performance,  the  Picture- 
Mate  Zoom  is  the  least  expensive  of  the 
five  printers  to  use.  Its  only  disadvantage 
is  its  print-size  limitation,  which  its  other 
fine  features  heavily  outweigh.  Q 


Compact  Printer 
or  Online  Service? 


Purchasingacompact  photo  printer  isn’t  your 
only  option  for  immortalizingyour  memories.  If 
you  don’t  crave  instant  gratification  oryou  just 
don’t  wish  to  add  a  printer  to  your  desktop  clut¬ 
ter, you  can  take  advantage  of  online  photo¬ 
printing  services  that  develop  and  print  your 
photos  and  ship  them  to  your  home. 

We  uploaded  our  test  photos  to  two  popular 
online  photo-printingservices — Mpix  (www 
.mpix.com)  and  Snapfish  (www.snapfish.com). 

The  results  from  both  photo  services  were 
very  impressive.  Photos  from  Snapfish 

appeared  more  tinted  and  slightly  flatterthan 
most  of  the  test  prints  we  produced  on  our  compact 
photo  printers.  But  overall,  the  Snapfish  photos  looked 
very  professional,  clear,  and  smooth;  and  though  they 
were  on  the  darker  side,  colors  looked  pleasing.  Snap¬ 
fish  also  produced  the  best  black-and-white  photos  of 
all  the  print  samples  we  evaluated.  The  Snapfish  serv¬ 
ice  uses  a  glossy  Fujifilm  photo  paper,  which  makes 
photos  look  very  high  quality. 

Photos  from  Mpix  were  vivid,  with  accurate  colors 
and  excellent  shadow  detail.  Black-and-white  photos 
from  Mpix  also  looked  attractive,  although  they  had  a 
slight  brown  colorcast.  Mpix  printed  on  Kodak  Pro¬ 
fessional  Portra  Endura  photo  paper,  and  the  results 
were  comparable  to  our  test  prints  from  the  best 
compact  photo  printer  in  this  roundup — the  Epson 
PictureMate  Zoom. 

Which  routeyou  choose — purchasingacom¬ 
pact  photo  printer  or  usingaphoto-printingserv- 
ice — depends  on  how  fast  you  need  your  prints. 
Keep  in  mind  that  if  you  choose  to  purchase  a 
printer, you’ll  be  payingforthe  hardware, the 
paper,  and  the  ink.  Per-print  prices  from  photo 
services  vary.  Snapfish,  for  example,  charges  12 
cents  for  each  4-by-6-inch  print;  Mpix  charges  19 
cents.  And,  of  course, you’ll  have  to  factor  in  the 
cost  of  shipping.  The  least  expensive  shipping 
method  for  Snapfish  costs  $1;  Mpix’s  slowest 
shipping  method  costs  about  $2.50,  and  this 
price  increases  dependingon  the  number  of 
photos  you  order. 

If  you  print  photos  only  occasionally,  it  may 
be  more  economical  to  use  online  photo¬ 
printing  services.  But  if  you’re  a  scrapbooker 
orphoto  hobbyist,  or  if  you  like  totuckafew 
pictures  into  the  pockets  of  friends  and  family 
as  you  say  good-bye, you’ll  benefit  from  the 
purchase  of  a  compact  photo  printer.  A 
printer  should  save  you  money  and  time 
over  the  course  of  its  life — and  give  you 
results  comparable  to  those  of  a  sampling 
of  commercial  online  photo  services. 


Brian  Chen  is  Macworld’s  assistant  editor. 
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you  could  if  you  wanted  to 


Is  it  possible  to  think  outside  the  box  when  you're 
working  in  one?  Absolutely.  Here  our  Fit  System®  Units 
are  creatively  configured  so  you  can  work  in  exactly 
the  way  that  fits  your  style.  After  all,  it's  the  little 
things  that  make  a  workspace  work. 


ANTHRO 

Technology  Furniture* 

-  Fast  and  Friendly! 


And  it's  Anthro’s  built-in  modularity  that  helps  you 
do  things  with  furniture  you  never  thought  possible. 
So  for  a  workstation  that  fits  you  exactly,  contact 
our  friendly  and  knowledgeable  folks  at  800.325.3841 
or  anthro.com/mac. 


Adjustable  Laptop  Cart 


Elevate™  Wrap,  Electric  Lift  Table 


macworld.com/reviews 

What  we're  reviewing  online  this  month 


SOFTWARE 


Fluid  Mask  3  a 

rating:  MW  price:  $249  company:  Vertus 
url:  www.vertustech.com 

Among  the  most  difficult  tasks  in 
Adobe  Photoshop  is  separating  com¬ 
plex  objects  from  their  backgrounds.  It 
can  be  time-consuming  and  frustrating 
to  isolate  objects  such  as  hair,  tree 
branches,  or  animal  fur  using  Photo¬ 
shop’s  built-in  selection  and  masking 
features.  Fluid  Mask  3.0.2,  a  Photoshop 
plug-in,  can  save  you  time  and  effort 
and  help  you  produce  natural-looking 
cutouts.  It  offers  a  variety  of  useful  fea¬ 
tures  for  tackling  almost  any  difficult 
image,  from  wispy  hair  to  complex 
foliage.  Online  video  tutorials  and  live 
training  sessions  ease  the  learning 
curve  (macworld.com/3243). 

LifeAgent  2.1 

RATING:  m  price:  $30  company:  Memeo 
url:  www.memeo.com 

Like  Apple’s  Backup  program,  Memeo’s 
LifeAgent  2.1.71  is  based  on  plans — sets 
of  backup  source  items  and  the  destina¬ 
tions  where  they’re  stored.  You  can 
have  as  many  plans  as  you  want,  and 
LifeAgent  backs  up  different  sets  of 
files  to  different  locations  simultane¬ 
ously.  Where  LifeAgent  truly  breaks  the 
mold  is  in  its  scheduling  feature:  it 
doesn’t  have  one.  Instead,  LifeAgent 
immediately  backs  up  any  file  meeting 

FIND  IT  ONLINE  For  expand 
ed  reviews,  type  the  blue  URL  at 
the  end  of  each  summary  into 
your  browser’s  address  bar. 


the  criteria  you’ve  specified,  as  soon  as 
you  create  or  save  it.  LifeAgent  per¬ 
forms  some  tasks  brilliantly,  but  it  has 
significant  shortcomings  that  diminish 
its  overall  appeal.  The  concept  of 
instant  and  automatic  backups  is  a 
good  one.  But  the  program  needs  work, 
especially  in  the  area  of  file  restoration, 
before  it  can  contend  with  the  likes  of 
Time  Machine  (macworld.com/3244). 


Liquid  Ledger  2  a 

rating:  m  price:  $60  company:  Modeless 
Software  url:  www.liquidledger.com 

Liquid  Ledger  2.0.4  is  a  good  personal 
finance  program  with  a  simple,  unclut¬ 
tered  interface  that  helps  you  track  your 
income  and  expenses.  It  allows  you  to 
import  transactions  downloaded  from 
banking  institutions,  gives  you  a  good 
graphical  summary  of  your  financial 
status,  and  can  handle  multiple  curren¬ 
cies.  But  the  program  fails  to  make  data 
entry  as  easy  or  as  obvious  as  it  should 
be,  especially  when  it  comes  to  basic 
features  such  as  adding  categories.  It 
also  lacks  the  kind  of  detailed  reporting 
tools  found  in  similar  programs.  If  sim¬ 
plicity  is  important  to  you,  this  will  be 
an  appealing  personal  financial  applica¬ 
tion  (macworld.com/3252). 

MediaCentral  2.6  : 

rating:  Mfl  price:  $30  company:  Equinux 
url:  www.equinux.com 

As  its  name  implies,  MediaCentral 
2.6.3  is  an  application  that  centralizes 
the  media  on  your  Mac  in  a  stream¬ 
lined,  cohesive  menu,  allowing  you  to 


turn  your  computer  into  an  entertain¬ 
ment  center.  The  application  does  a  fine 
job  of  organizing  and  presenting  your 
media,  and  its  Internet-based  features 
are  truly  impressive.  However,  Media- 
Central’s  admirable  goal — to  give  you 
access  to  all  your  media  in  one  place — 
can  cause  sluggish  performance  as  you 
add  more  media  to  your  library.  With 
some  improvements  to  video  playback 
and  performance,  and  some  revisions 
to  the  user  manual,  MediaCentral  has 
the  potential  to  become  a  powerful 
piece  of  software  (macworld.com/3245). 


rating:  MM  price:  $30  company:  Reilly 

Technologies  url: www.moneydance.com 
We’ve  reviewed  Moneydance  several 
times,  and  each  new  version  has  made 
significant  improvements  to  the  pro¬ 
gram.  Moneydance  2007  proves  to  be  a 
very  good  personal  finance  program 
with  some  features  that  rival  Quicken’s. 
It  offers  excellent  graphing  and  report¬ 
ing  tools  that  you  can  customize  and 
save  so  they’re  available  from  the  home 
page  with  one  click.  While  the  program 
still  has  a  few  minor  quirks  and  lacks 
some  of  the  data-entry  features  that 
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now  it’s  easier  than  ever  to  have 

well  adjusted  kids 


chances  are,  your  monitor  color  is  the  problem,  not  your  kids. 

you  need  a  PANTONE®  huey™  to  get  more  accurate  color  for  digital 
photographs,  design,  documents,  games  and  more, 
for  more  information  visit  pantone.com/colorcontrol 


huey 

MONITOR  COLOR  CORRECTION 


PANTONE® 


PANTONE®,  huey™  and  other  Pantone,  Inc.  trademarks  are  the  property  of  Pantone,  Inc.  X-Rite  is  a  registered  trademark  of  X-Rite  Inc. 
©  Pantone,  Inc.,  2007.  All  rights  reserved. 


TM 


Extract  Anything 
From  Your  DVDs! 


Now  with  Cinematize  2  Pro,  you  can  extract  virtually 
anything  stored  on  a  DVD,  be  it  video,  menus, 
subtitles,  or  multi-channel  audio  tracks.  Suddenly 
your  DVD  collection  becomes  a  treasure  trove  ot 
multimedia  content  ready  for  use  in  your  favorite 
applications  -  QuickTime,  iMovie,  Final  Cut,  Keynote, 
PowerPoint,  iTunes,  Apple  TV,  or  even  your  iPod. 


Now  you  can: 

•  Put  movie  clips  into  your  presentations 

•  Create  favorite  scene  collections 


Create  movie  clips  with  subtitles 
Create  still  pictures 

Replace  a  movie  soundtrack  with  your  own 

Remove  commercials  from  recorded  TV 
programs 

Reuse  DVD  menu  elements 
Burn  songs  or  sound  effects  onto  CDs 

Listen  to  soundtracks  or  watch  movies  with 
iTunes,  Apple  TV,  or  your  iPod 

Share  your  movie  clips  on  the  web 
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make  Quicken  a  perennial  favorite, 
Moneydance  offers  nearly  everything 
you  need  to  track  and  manage  your  per¬ 
sonal  finances  (macworld.com/3246). 

Musika  for  iPod 

rating:  m  price:  $5  company:  Sony  url: 

macworld.com/3176 

The  first  iPod  game  from  Sony,  Musika 
tests  your  spelling  skills  and  reaction 
times.  The  title  of  each  song  you  listen 
to  scrolls  across  the  bottom  of  the 
screen;  across  the  top,  letters,  numbers, 
and  symbols  appear.  The  trick  is  to 
press  Select  as  soon  as  you  see  a  letter 
that  is  in  the  song  title.  You  get  points 
for  correct  answers,  with  consecutive 
correct  answers  multiplying  the  num¬ 
ber  of  points.  Although  the  game  is 
simple  and  doesn't  offer  as  much  value 
as  other  iPod  games,  it  has  impressive 
visuals  and  a  unique  take  on  iPod  game 
play  (macworld.com/3247). 


tools  for  voice  communication,  but 
unless  you  invest  in  a  wireless  headset 
or  handset,  your  use  of  these  programs 
will  be  confined  to  your  desk.  With 
Miglia’s  DialogPhone,  a  wireless  phone 
for  your  computer,  you’ll  be  able  to 
wander  away  from  your  Mac  as  you 
speak.  Placing  calls  is  a  snap,  though 
the  included  phone-book  software  can't 
launch  multiparty  conference  calls. 
You’ll  need  to  be  at  your  Mac  when  you 
place  a  call,  as  you  can’t  use  the  handset 
by  itself  to  do  so.  If  you’re  mainly  con¬ 
cerned  with  not  missing  an  incoming 
voice-chat  request,  then  the  Dialog- 
Phone  is  an  ideal  solution  at  an  appro¬ 
priate  price.  However,  if  you  need  to 
place  calls  from  the  handset  while 
you’re  away  from  your  desk,  consider 
Miglia’s  more-advanced  wireless  hand¬ 
set,  the  Dialog-!-,  which  includes  a 
scrollable  phone-book  display  and  a  full 
keypad  (macworld.com/3248). 


HARDWARE 


DialogPhone 

rating:  m  price: 

£30 (about  $79) 
company:  Miglia 
Technology  url: 

www.miglia.com 

Skype  and  iChat 
are  fantastic  free 


Stylus  Pro  3800 

rating:  ♦♦♦♦  price:  $1,295  company:  Epson 
url:  www.epson.com 

At  first  glance,  Epson’s  $1,295  Stylus 
Pro  3800  looks  out  of  place  in  the 
photo-printer  market.  There  are  a  few 
very  good  photo  printers  with  similar 
features  in  the  $500  to  $1,000  range, 
and  some  excellent  industrial-strength 
printers  with  richer  feature  sets  start- 


MacBook  Core  2  Duo 


price:  2GHz,  $1,099;  white  2.2GHz,  $1,299;  black  2.2GHz,  $1,499 


rating:  MMl 
company:  Apple  url:  www.apple.com 
Apple  has  once  again  updated  its  popular 
consumer  laptop.  The  newest  glossy- 
screened  MacBooks  look  nearly  identical 
to  their  six-month-old  siblings,  but  a 
number  of  significant  under-the-hood 
improvements  have  added  more  zip  to 
this  generation  with  no  increase  in  price. 
The  new  high-end  and  midrange  models 
now  clock  2.2GHz,  which  slightly  tops  the 
previous  generation’s  2.16GHz  speed. 

The  low-end  build  is  still  at  2GHz.  The 
new  MacBooks 
also  feature 
the  newest 
chip  architec¬ 
ture,  an  updat¬ 
ed  graphics 
processor,  and 


increased  RAM  capacity.  If  you  bought  a 
Mac  laptop  recently,  the  latest  MacBook 
upgrade  won’t  cause  you  to  despair  at 
having  missed  out.  However,  if  you’ve 
been  awaiting  the  optimal  time  to 
refresh  an  iBook  or  even  an  older  Power- 
Book  G4,  this  might  be  it.  You’ll  get 
plenty  of  value  for  the  dollar,  along  with 
a  nice  improvement  in  performance 
(macworld.com/3224). 
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MACBOOK  PHOTOGRAPH  COURTESTY  OF  APPLE 


INTEGO  SPECIAL  KRI 

All  this  in  one  package,  for  a  limited  time,  at  an  unbeatable  price 


amai»n& 

BUMOLt'- 


Available  only  as  long  as  supplies  last 

This  offer  is  on,y  avai,able  ^rom  ,r*tego's  web  site  or  for  direct  sales;  prices  and  conditions  may  vary  by  country. 


PROTECTION 


www.intego.com  -  (512)  637-0700 


1^122121  macworld.com/reviews 


ing  at  around  $2,000 — but  there’s  little 
in  between.  If  you  are  a  professional 
photographer  or  serious  amateur  look¬ 
ing  to  reproduce  your  work  at  large 
sizes  and  with  extremely  high  quality, 
the  Epson  Stylus  Pro  3800  is  a  great 
printer.  You  get  speed,  quality,  and  effi¬ 
ciency  at  a  good  price,  although  you 
will  have  to  swap  out  the  matte  and 
photo-black  inks  when  changing  paper 
types.  While  some  people  will  view  this 
flaw  as  a  fatal  one,  it’s  hard  to  argue 
with  the  end  result:  large,  beautiful 
prints  on  almost  any  media  type 
(macworld.com/3249). 


TravelSound  iso 

RATING:  ♦Ml  price:  $60  company:  Creative 
url:  www.creative.com 

The  TravelSound  i5o  is  one  of  the  few 
speaker  systems  that’s  designed 
specifically  for  the 
second-generation 
iPod  shuffle.  Not 
much  bigger  than 
a  candy  bar,  the 
aluminum-and-plastic 
i50  features  four 
small  speakers  and  a 
15-hour  rechargeable 
battery.  Your  iPod 
shuffle  attaches 
securely  to  the  end  of  the  i5o  and 
gets  charged  while  the  i5o  charges 
(via  the  included  adapter  or  a  USB 
cable  connected  to  your  computer). 
Unfortunately,  the  included  plastic 
iPod  cover  falls  off  too  easily,  but  the 
i5o’s  sound  quality  is  better  than 
you  might  expect  for  such  small 
speakers.  It’s  a  cleverly  designed 
speaker  system  and  a  handy  travel 
companion  (macworld.com/3250). 


Vudu 

rating:  MM  price:  $399  company:  Vudu 
url:  www.vudu.com 

Vudu  is  a  TV  set-top  box  that  offers 
online  movie  rentals  and  purchases, 
allowing  you  to  choose  a  movie  from  a 
vast  collection  and  watch  it  immediately. 
It’s  fun,  it’s  easy  to  use,  and  it  offers  great 
video  and  sound  quality.  Vudu  has  the 
potential  to  become  a  revolutionary 
device  in  the  digital-movie  era,  but  you 
may  want  to  hold  off  until  the  studios 
work  out  a  less  complicated  fee  structure 
for  the  movies  you  can  buy  and  rent  with 
this  machine.  Waiting  will  also  allow  the 
service  to  get  its  new  releases  up-to- 
date — and  add  HD  video  offerings  to  the 
library  (macworld.com/3251). 


Never  miss  another  important  email 

Get  your  email,  contacts,  calendars  and  tasks  wirelessly  synchronized 
with  your  favorite  Windows  Mobile,  Palm,  Symbian  or  BlackBerry  phone. 
Explore  Kerio  MailServer,  a  groupware  suite  for  the  office  and  the  road. 


Download  a  30-day  trial  version  j  www.kerio.com  )  1.408.496.4500  j  ^  KERIO 


©  2007  Kerio  Technologies,  Inc.  All  rights  reserved.  All  other  trademarks  are  property  of  their  respective  owners. 
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Simply  the  best  external  storage 
solutions  for  your  Mac 


- 

'•  ’  •  -'J  4  v 

1 

■ 

mr  ' T  v 


G-SPEED  eS  -  high  perfomance  eSATA  RAID  for  your  Mac 


. . — , 


But  don't  take  our  word  for  it. 

G-Tech  storage  solutions  have  garnered  numerous  industry  accolades 
including  the  coveted  Editors'  Choice  Award  from  Macworld 
Magazine.  Every  G-Tech  product  is  engineered  using  the 
highest  quality  components  to  offer  unmatched  performance, 
style  and  reliability.  From  backing  up  your  digital  world  to 
editing  the  next  blockbuster  film,  there  is  a  G-Tech  storage 
solution  that  will  fit  your  needs  and  budget.  Learn  more  about 
our  comprehensive  line  of  disk  storage  solutions  at  www.g-technology.com. 


Come  see  us  at  Macworld  Expo,  Booth  SI  544 


www.g-technology.com 


G-Technology,  Inc. 

Performance.  Style.  Reliability. 


SkCr'  '* 


Top  Products 

Your  guide  to  the  best  hardware  we’ve  tested.  See  more  at  macworld.com/reviews. 


GSHSEjg 

LASER  PRINTER 

C6ioodn 

rating:  MM* 
price:  $739 
company:  Oki  Data 

url:  www.okidata.com 


The  C6ioodn,  from  Oki  Data,  produces 
great-looking  prints  and  includes  built- 
in  duplexing.  It  also  offers  easy  network 
connectivity  and  quick  printing  speeds 

(macworid.com/1670). 

INK-JET  PHOTO  PRINTER 

Stylus  Photo 
1400 

rating:  MM 
price:  $320 
company:  Epson 
url:  www.epson.com 

CSZ1  Epson’s  Stylus  Photo  1400  prints 
photos  rich  in  color  and  detail.  Capa¬ 
ble  of  printing  photos  as  large  as  13  by 
19  inches,  this  printer  is  surprisingly 
affordable,  without  compromising 
quality  (macworld.com/2924). 

COMPACT  PHOTO  PRINTER 

PictureMate  Zoom 
PM  290 

rating:  MM*  price:  $200 
company:  Epson 
url:  www.epson.com 

Affordable,  problem- 
free,  and  fun  to  use,  the 
PictureMate  Zoom  is  the  best  and  fastest 


MACS 


PRODUCT  ;  PROCESSOR 


' '  . 


RATING  j  PRICE"  i  DISPLAY 


SPEEDMARK  5 
SCORE” 


FIND 
i  CODE” 


DESKTOP 


Intel  Core  2 
Duo/2GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/1 ,83GHz 

Intel  Core  2 
Duo/2GHz 


MM  $1,190 
MM  $1,490 
MM*  $1780 
MM  $580 
MM  $794 


20  inches 

20  inches 
24  inches 


not 

included 

not 

included 


Intel  Core  2 
Duo/2.2GHz 


MM*  $1,230 


Intel  Core  2  Duo/  MM*  $1,450 
2.2GHz  (black) 


Intel  Core  2 
Duo/2.2GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/2.4GHz 


MM*  $1,840 
MM*  $2,296 
MM*  $2,370 


13  inches 
13  inches 
15  inches 
15  inches 
17  inches 


210  3029 
245  3028 
245  3027 

159  3030 
172  3031 


Mac 

Intel  Xeon/ 

MM 

$2,283 

not  m 

■1 260  2489 

Pro  %■'. ' 

two  dual-core 

included 

P 

2.66GHz 

PORTABLE 

MacBook 

Intel  Core  2 

MM* 

$1,085 

finches 

■i  172  ’Sim 

185  3215 

186  3216 

185  #t#t 

199  2933 

204  2934 


"From  a  PriceGrabber  survey  of  retailers  as  of  December  7, 2007. B  Speedmark  5  is  Macworld  Lab’s  standard  test  tool  for  bench¬ 
marking  systems  running  Mac  OS  X  10.5  (Leopard).  For  information  on  Speedmark  testing,  go  to  www.macworld.com/speedmark. 
cTyping  in  find  codes  after  macworld.com/directsyou  to  a  product’s  review  or  overview.  For  example,  macworld.com/2489  con¬ 
tains  an  overview  of  the  2.66GHz  Mac  Pro. 


portable  photo  printer  you  can  currently 

buy  (macworld.com/3102). 

MULTIFUNCTION  INK-JET 

Photosmart  C7180 

rating:  MM 
price:  $280 
company:  Hewlett- 
Packard 

url:  www.hp.com 

The  HP  Photo¬ 
smart  C7i8o’s  features, 
connection  options,  and  solid  print  and 


scan  quality  make  it  an  excellent  ink-jet 

MFP  (macworld.com/2475). 

MULTIFUNCTION  LASER 

AcuLaser  CX11NF 

rating:  MM  price:  $499 
company:  Epson 
url:  www.epson.com 

This  device  has  it  all: 
it’s  a  color  laser  print¬ 
er,  a  sheet-fed  scanner, 


a  copier  with  networking  capabili¬ 
ties,  and  a  fax  machine  (macworld 

.com/1669). 


FLATBED  SCANNER 


Perfection  V700  Photo 

rating:  MM 
price:  $453 
company:  Epson 
url:  www.epson.com 


Top  Products  are  those  we’ve  recently  reviewed  in  a  comparison  of  like  products.  As  new  products  become 
available,  we’ll  update  this  list.  For  longer  reviews  of  these  products  and  for  other  product  recommenda¬ 
tions,  go  to  r,ac world.com/reviews.  All  prices  are  the  best  current  prices  taken  from  a  PriceGrabber  survey 
of  retailers  as  of  December  7, 2007. 


The  Epson  Perfection  V700  Photo  is 
an  excellent  midrange  scanner  for 
people  who  need  to  scan  both  reflec¬ 
tive  media  and  transparencies,  espe- 
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FRENCH  PUNK 
HEAVY  METAL 
COUNTRY/WESTERN 


BRAZILIAN  HIP  HOP 
ELECTRONICA 
GOTH  ROCK  4, 


ToP  Pr°ducts 


cially  at  high  resolutions  (macworld 
.com/1519). 


DIGITAL  CAMERAS 


DIGITAL  SLR 

D4O 

rating:  mm 
price:  $475 
company:  Nikon 
url:  www.nikonusa.com 

The  Nikon  D40  is  a  great  value.  This 
6.1-megapixel  camera  comes  with 
every  feature  you’d  desire  in  a  DSLR, 
such  as  adjustable  ISO,  Raw  mode, 
and  a  variety  of  image-processing  fea¬ 
tures  (macworld.com/2498). 

COMPACT  DIGITAL  CAMERA 

NVll 

rating:  mm* 

price:  $263 
company:  Samsung 

url:  www.samsung.com 

An  excellent  all-around  camera,  the 
Samsung  NV11  is  equally  accommodat¬ 
ing  of  beginners  and  advanced  shutter- 
bugs  (macworld.com/2984). 


MINIDV  CAMCORDER 


PV-GS320 

rating:  MM 
price:  $372 
company:  Pana¬ 
sonic  URL:  WWW 
.panasonic.com 

Compared  with  other  3-CCD  MiniDV 
camcorders,  the  Panasonic  PV-GS320 
is  a  bargain.  And  it’s  a  good  choice  for 
people  who  want  a  camcorder  that 
shoots  high-quality  video  and  still 
images  for  half  the  cost  of  a  high  defini¬ 
tion  device  (macworld.com/2701). 


LCD  MONITORS 


LARGE  DISPLAY 

LP2465 

RATING:  MM 
price:  $610 
company:  Hewlett- 
Packard 

url:  www.hp.com 

The  LP2465  is  £ 
affordable  and  flexible  24-inch  desktop 
LCD  with  a  16:10  wide-screen  aspect 
ratio  that  immediately  calls  to  mind  the 
cinema  (macworld.com/2508). 


MEDIUM  DISPLAY 

Multisync 

2i9oUXi 

rating:  MM* 
price:  $977 
company:  NEC 
url:  www.necdisplay 
.com 

The  21-inch  NEC 


FIREWIRE  HARD  DRIVES 


DESKTOP  DRIVE 

G-Drive  Q  500GB 

rating:  MM* 
price:  $245 
company: 

G-Technology 
url:  www.g-technology.com 


MultiSync  2igoUXi  does  not  come 
cheap,  but  it  offers  vivid  and  accurate 
colors,  as  well  as  a  wide  viewing  angle 

(macworld.com/1445). 


DUAL-LAYER  DVD  BURNER 


d2  DVD+/-RW 
with  LightScribe 

rating:  MMi 
price:  $175 
company:  LaCie 
url:  www.lacie.com 

Speedy  and  versatile,  the  LaCie  d2 
external  rewritable  drive  has  the  added 
bonus  of  being  able  to  burn  Light- 
Scribe  images — a  cool  disc-labeling 
technology  (macworld.com/2263). 


The  G-Drive  Q  SATA  hard  drive  has 
nearly  every  type  of  connection  you 
could  want.  It  operates  without  a  fan, 
so  it’s  very  quiet — you  hear  only  the 
occasional  spin  of  the  drive  (macworld 
.com/1622). 

PORTABLE  DRIVE 

Rocbit  2B 

rating:  MMI 
price:  $222 
company:  Rocsecure 

url:  www.rocsecure.com 

The  Rocbit  2B  is  a  fast  and  pleasantly 
quiet  portable  hard  drive  featuring 
real-time  encryption.  It’s  well  worth  its 
cost  if  security  is  a  concern  (macworld 

.com/1443). 


iPODS 


22  hours  of  music 
playback;  5  hours  of 
video  playback 


Music, 
photos, 
album  art, 
video 


iPod  touch 


16GB 


3.5-inch 

color 


22  hours  of  music  Music, 
playback;  5  hours  of  photos, 
video  playback  album  art, 

video 


MMi 

$144 

2-inch 

color 

24  hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video,  games 

3094 

MM* 

$189 

2-inch 

color 

24  hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video,  games 

3095 

MM 

$79 

none 

12  hours  of  music 
playback 

Music 

2238 

A  From  a  PriceGrabber  survey  of  retailers  as  of  December  7, 2007.  BTyping  in  find  codes  after  macworld.com/  directs  you  to  a  product’s 
review  or  overview.  For  example,  macworld.com/3092  contains  an  overview  of  the  8GB  iPod  touch. 
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A  FATHER.  A  CEO. 

And  wherever  I  go,  my  music,  my 
family  photos  and  my  earnings 
reports  go  with  me.  Some  might 
say  I  have  my  whole  world  in  the 
palm  of  my  hand. 


Maxtor  OneTouchIII  Mini  Edition 


Introducing  up  to  160GB  of  portable  storage  and  automated  backup  that  lets 
you  take  your  digital  life  on  the  road,  sync  data  between  two  or  more  computers, 
and  keep  your  files  secure  with  Maxtor  DriveLock  “  and  Encryption. 


That’s  a  lot  of  Good  Thinking  in  a  mini  package 
Learn  more  at  www.MaxtorSolutions.com 


GOOD  THINKING 


kb  and  Maxtor  OnoTouch  and  Maxtor  Dnveloijk  art  Jrail 
le  Technology.  920  Disc  Drive  Scoits  Valley.  CA  35066  U 


Get  more  and  expanded  reviews  at  macworld.com/macgems  by  dan  frakes 


Mac  Gems 


Extra  Dock  Space  Overflowextendsthe  Dock’scapabilities,and  can  even  replace  many  of  its  functions. 


DESKTOP 


Overflow  2.5.3 


rating:  mm  price:  $15  company:  Stunt 
Software  url:  macworld.com/3210 


Mac  OS  X  offers  several  ways  to  access 
programs,  files,  and  folders,  but  many 
third-party  programs  also  offer  alter¬ 
native  methods:  for  example,  Over¬ 
flow.  So  named  because  it’s  designed 
to  hold  all  the  stuff  that  you  don’t 
want  cluttering  up  your  Dock,  Over¬ 
flow  2.5.3  works  much  the  way  the 
Dock  does.  You  can  drag  programs, 
folders,  and  documents  into  the  Over¬ 
flow  window  and  then  access  those 
items  with  a  single  click.  Once  you’ve 
added  a  program  or  folder  to  Over¬ 
flow,  you  can  drag  items  onto  the 
appropriate  icons  in  Overflow  to  open 
them  or  to  place  them  in  folders. 

The  Overflow  window  lets  you  cre¬ 
ate  categories — different  screens — for 
holding  related  items.  You  can  resize 
the  window,  move  items  around, 
remove  items,  and  even  drag  an  item 
to  a  different  category.  You  can  navi¬ 
gate  Overflow’s  categories  and  items 
using  your  mouse  or  keyboard. 


As  with  Expose,  you  can  use  Over¬ 
flow  while  dragging  a  file.  For  example, 
you  can  drag  a  Word  document  from  an 
e-mail  message,  activate  Overflow 
using  its  hot  key,  switch  to  the  category 
containing  Word  (by  dragging  the  file 
over  the  category  name  or  by  using  the 
keyboard),  and  then  drop  the  document 
onto  the  Word  icon.  Or,  if  you  drag  an 
item  onto  the  Overflow  icon  in  the 
Dock,  the  Overflow  window  will  pop 
up;  you  don’t  have  to  click  or  press  any¬ 
thing — just  drop  your  item  onto  an 
icon  or  folder  in  the  Overflow  space. 
This  makes  Overflow  feel  like  a  true 
extension  of  the  Dock  itself. 

AUDIO 

Audiobook  Builder 

1.0.7 

rating:  MM*  price:  $10  company:  Splasm 
url:  macworld.com/3211 

Books  on  Tape  may  be  a  relic  of  an  ear¬ 
lier  decade,  but  CD-based  audiobooks  are 


still  quite  popular.  The  ubiquity  of  the 
iPod  has  led  many  people  to  wonder  how 
to  put  these  CD  audiobooks  onto  their 
iPods  while  getting  all  the  features  of  real 
iPod  audiobooks— the  ones  that  show  up 
in  the  Audiobooks  list  in  iTunes  and  on 
the  iPod,  let  you  navigate  between  chap¬ 
ters,  and  include  digital  bookmarks. 

If  you’re  an  avid  audiobook  listener, 
perhaps  the  easiest — and  fastest — solu¬ 
tion  is  Audiobook  Builder  1.0.7.  This 
handy  utility  automates  the  process 
from  beginning  to  end.  It  also  lets  you 
create  audiobooks  out  of  audio  files  you 
already  have  on  your  hard  drive — for 
example,  tracks  you  previously  ripped 
from  a  CD. 

The  actual  process  of  converting  an 
audiobook  involves  three  steps:  pro¬ 
viding  information  about  the  book, 
importing  and  organizing  the  audio 
files  (you  can  choose  the  audio  format), 
and  building  the  book.  First,  on  the 
Cover  screen,  you  input  the  book’s  title 
and  author,  and,  if  desired,  you  provide 
an  image  of  the  cover. 

The  Chapters  screen  is  where  you 
tell  Audiobook  Builder  the  location  of 
the  book’s  audio.  For  a  CD,  you  simply 
insert  the  CD  in  your  Mac’s  optical 
drive  and  then  click  on  Import  CD. 
(Audiobook  Builder  can  automatically 
grab  CD  and  track  information  from 
iTunes.)  Choosing  Import  As  Individ¬ 
ual  Files  makes  each  track  a  chapter.  If 
an  audiobook  spans  several  CDs,  place 
the  next  disc  in  your  Mac  and  then 
click  on  Import  CD  again.  After 
importing,  you  can  edit  track  and  disc 
names  and  artwork. 

I  expected  the  program  to  import 
each  CD  track  as  a  separate  chapter; 
however,  it  displays  the  entire  CD  as  a 
single  chapter,  with  the  tracks  listed  as 
chapter  sections.  To  fix  this,  select  the 
CD  in  the  list  and  then  click  on  the 
Split  button. 

You  can  also  import  audio  files  from 
your  hard  drive  (for  example,  audio¬ 
book  chapters  you’ve  downloaded  from 
a  Web  site)  or  files  you’ve  previously 
added  to  iTunes. 
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Introducing  the  NEW 
Bose®  Computer  MusicMonitor. 


We  strive  to  always  introduce  new  products 
that  provide  real  benefits  to  users  over  what 
exists.  Once  in  a  while,  a  product  comes 
from  our  research  laboratories 
that  exceeds  all  our  expectations 
and  genuinely  excites  the  peo¬ 
ple  in  our  other  departments 
who  are  exposed  to  it  during  the 


testing  phase.  When  this  happens  we  gener¬ 
ally  contain  our  enthusiasm,  talk  in  ads  about 
the  new  technology  that  made  the  product 
possible,  and  leave  it  to  others 
to  comment  on  the  performance. 
This  time  we  are  bursting  with 
enthusiasm  and  we  decided  to 
share  it.  So  here  we  go! 


1. 


2. 


BEWARE  THIS  IS  THE  MANUFACTURER  TALKING! 

WE  BELIEVE  that,  with  respect  to  the  accuracy  of  music  reproduction,  the 
Computer  MusicMonitor™  establishes  for  us  a  new  threshold  for  two-piece 
computer  sound  systems. 

WE  BELIEVE  that  the  Computer  MusicMonitor™  also  comes  the  closest  to 
our  goal  that  sound  is  meant  to  be  heard  and  not  seen.  It  is  the  first  time  we 
have  been  able  to  produce  sound  quality  like  this  with  only  two  such  small 
enclosures  containing  all  the  electronics  and  speakers.  And  we  think  that  you 
will  appreciate  the  appearance  of  the  little  that  you  do  see. 

3.  WE  BELIEVE  it  is  truly  a  simple  system  to  install.  It  should  take  you  about  as 
long  to  connect  it  as  it  takes  to  remove  it  from  the  box. 

4.  WE  BELIEVE  that  it  is  what  YOU  BELIEVE  that  counts. 


THUS  OUR  RECOMMENDATION  IS: 

Drop  into  any  one  of  our  Bose  Stores  for  a  five-minute  demonstration  and  join  in 
our  enthusiasm!  We  think  that  your  eyes  may  not  believe  your  ears! 


For  your  nearest  Bose  Store,  contact  1-800-407-2673,  ext.  CHI 33 

or  visit  www.Bose.com/CMM. 


02007  Bose  Corporation.  Patent  rights  issued  and/or  pending. 


Better  sound  through  research® 


MacGems 


^  Q  Q  My  First  AudloBook 

Tide:  Baby  Talk  &  Tunes  Spanish 

Author.  Howard  Beckerman,  Baby  Berlitz 

Length.  35  minutes,  48  seconds 

Chapters:  9 

tip 

Parts:  1 

Destination:  iTunes  Music  Folder 

|  |H  ]  Build  Audiobook 

[I*  ]  Cover  Chapters  T-  Finish  l 

Transfer  Audiobooks  to  iTunes  Audiobook 
Builder  enables  you  to  create  audiobookfiles 
quickly  and  easily. 


The  Finish  screen  provides  a  preview 
of  the  audiobook  you’re  about  to  create. 
Assuming  everything  is  correct,  you 
just  click  on  Build  Audiobook;  Audio¬ 
book  Builder  adds  the  resulting  file  to  a 
new  Audiobook  Builder  playlist  in 
iTunes  and  places  the  file  in  the  iTunes 
Music  Folder. 

Audiobook  Builder  is  also  useful  for 
converting  children’s  CDs  to  chaptered 
audio  files  so  those  CDs  don’t  clutter 
your  iPod  with  dozens  of  short  tracks; 
instead,  you  get  a  single  track  for  each 
CD,  and  iTunes  and  your  iPod  will 
remember  where  you  left  off  each  time 
you  resume  playing. 

BACKUP 

Carbon  Copy 
Cloner  3.0.1 

rating:  MM*  price:  payment  requested 
company:  Bombich  Software  url: 

macworld.com/0905 


Cloning  your  hard  drive — making  an 
exact,  bootable  copy  of  your  system  on 
another  drive — is  a  useful  approach 
to  backing  up.  If  anything  ever  hap¬ 
pens  to  the  original  drive,  you  can 
reboot  using  the  cloned  drive  and  be 
up  and  running  in  minutes.  (Time 
Machine,  which  keeps  copies  of  sev¬ 
eral  versions  of  your  files,  makes  it 
easy  to  restore  individual  items,  but  if 
disaster  ever  strikes,  you  can’t  recover 
quickly  using  Time  Machine.) 

Although  I’m  a  big  fan  of  Super- 
Duper  (MMf;  macworld.com/2325), 
another  high-quality  cloning  utility, 
Mike  Bombich’s  Carbon  Copy  Cloner 
3.0.1  has  recently  seen  a  major  update 
that  makes  it  a  viable  alternative. 


Like  SuperDuper,  Carbon  Copy 
Cloner — CCC  for  short — lets  you  easily 
create  a  clone.  You  just  choose  a  source 
disk  (the  original  volume)  and  a  target 
disk  (the  backup  volume,  which  can  be 
a  hard  drive  or  a  disk  image  on  a  Jaard 
drive),  choose  Copy  Everything  From 
Source  To  Target  from  the  Cloning 
Options  pop-up  menu,  and,  optionally, 
enable  the  Erase  The  Target  Volume 
option.  Click  on  Clone,  and  CCC  will 
make  an  exact  copy  of  the  source  disk 
on  the  target  disk.  The  process  isn’t 
fast,  but  it’s  thorough. 

This  version  of  CCC  makes  it  easier 
than  its  predecessors  did  to  perform  an 
incremental  clone — to  update  an  existing 
clone  backup  so  it  reflects  recent  changes 
to  your  Mac’s  hard  drive,  without  having 
to  copy  the  entire  drive  over  again.  How¬ 
ever,  the  feature  can  be  hard  to  locate.  To 
get  to  it,  choose  Copy  Selected  Items 
from  the  Cloning  Options  pop-up  menu; 
this  option  copies  to  the  target  disk  only 
files  that  have  changed  on  the  source 
disk;  it  doesn’t  touch  other  files  on  the 
target — including  any  that  have  been 
deleted  from  the  source.  (Keep  an  eye  on 
your  target  disk  over  time  to  make  sure 
it  doesn't  fill  up  with  those  deleted 
items.)  Selecting  the  Delete  Items  That 
Don’t  Exist  On  The  Source  option  will 


force  the  clone  to  always  reflect  your 
hard  drive  exactly,  so  that  items  deleted 
from  the  source  will  also  be  deleted 
from  the  backup.  (An  Archive  Modified 
And  Deleted  Items  option  keeps  the 
deleted-from-source  items  in  a  special 
folder  on  the  backup  drive.) 

Advanced  users  will  appreciate  the 
capability  to  clone  only  particular  files, 
to  apply  filters  to  restrict  what  gets 
copied,  and  to  copy  the  selected  files  to 
a  particular  folder  within  the  target  vol¬ 
ume.  CCC  now  also  includes  improved 
scheduling  features  that  make  it  easy  to 
perform  a  particular  cloning  task  on  an 
hourly,  daily,  weekly,  or  monthly  basis. 
You  can  even  set  a  backup  to  occur 
whenever  you  reconnect  the  target  vol¬ 
ume — an  especially  useful  option  for 
backing  up  to  an  external  drive. 

SuperDuper  still  has  an  easier-to- 
use  interface  and  several  useful 
cloning  and  advanced  options.  But  for 
those  who  want  to  clone  particular 
folders,  Carbon  Copy  Cloner  is  an 
appealing  alternative.  Q 


Dan  Frakes  is  a  senior  editor  at  Macworld  and 
the  senior  reviews  editor  at  Playlistmag.com. 
Send  your  thoughts  on  this  column,  or  on 
things  you’d  like  to  see  in  future  columns,  to 
macgems@macworld.com. 


Source  Disk 
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i  Items  to  be  copied 
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►SS  p  cores 

0  J  Desktop 
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0  Desktop  DF 
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Target  Disk 


(  f§|  DanProMirror 


Cloning  options: 

Copy  selected  items 

*) 

0  Delete  items  that  don’t  exist  on  the  source 
0  Archive  modified  and  deleted  items 


_J  Compress  data  passed  over  the  network 

OThe  target  disk  may  not  have  enough 
space  to  complete  the  operation.  (This 
warning  may  be  ignored  if  a  significant 
number  of  files  on  the  source  already 
exist  on  the  target) 


What  is  going  to  happen: 

The  selected  items  from  ’DanPro*  will  be  copied  onto  ’DanProMirror".  Items  on  “DanProMirror*  will  not  be 
overwritten  if  they  are  newer  than  items  at  the  same  path  on  ’DanPro*.  Any  items  that  exist  on  ’DanProMirror* 
that  do  not  exist  at  the  same  path  on  "DanPro*  will  be  deleted.  Deleted  items  and  the  earlier  version  of  modified 
files  will  be  archived  on  the  target  in  a  time-stamped  folder. 


Hll  Click  the  lock  to  make  changes.  (?)  (  Save  Task  )  (  Clone  ) 

I 

Clone  Your  Drive  Carbon  Copy  Cloner  can  make  a  bootable,  mirror-image  copy  of  your  hard  drive. 
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Meet  the  head  of  our  research  department 
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Dangerous  experiments  for  a  better  world. 
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discovery.com/smashlab 


2007  DCL 


we  put  together  an  amazing  software  package 

and  sold  it  for  one  week... 


TextMate 


Newsfire 


FotoMagico 


ShapeShifter 


Rapidweaver 


Disco 


DEVONthink 


Pangea 


Delicious  Library 


10  top  Mac  apps  •  16,863  sold  •  $200,000  raised  for  charity 


Bookmark  this  site...  it's  the  best  decision  you'll  make  today. 

For  a  very  limited  time  you'll  get  over  $400  of  insanely  great  software  for  just  $49. 

And  best  of  all,  25%  of  all  purchases  get  donated  to  a  charity  of  your  choice.  Spoil  your 
Mac  with  the  greatest  software  bundle  ever  while  helping  to  make  the  world  a  better  place 


Be  there...  January  9! 


...this  year 

we're  making  it  even  better. 
Don't  be  the  one  who  misses  out. 


HEIST 


MacHeist.com 


From  Macs  to  iPods  to  games,  we  honor 
our  favorite  Apple-related  products  of  2007 


Hundreds  of  products  come  down  the  pike  everyyear. 
And  we  take  a  look  at  all  of  them,  keeping  an  eye  peeled  for 
the  ones  that  push  the  limits  and  offer  innovation,  value,  and 
quality.  Maybe  it’s  a  groundbreaking  new  Apple  release.  Or  it’s 
that  piece  of  Mac  software  that  handles  a  task  more  easily 
than  anyone  ever  thought  possible.  Sometimes  it’s  an  iPod 
accessory  that  helps  us  enjoy  music  like  never  before;  other 
times  it’s  a  game  that  helps  us  blow  off  steam. 

Whatever  the  product,  we  feel  that  the  best  of  the  best 
deserve  some  sort  of  award.  And  so,  in  the  pages  that  follow,  we 
hand  out  three  types — the  prestigious  Editors' Choice  Awards, 
which  we  give  to  our  favorite  Mac  products  of  theyear;  Plays  of 
the  Year,  which  round  up  the  best  iPod  accessories;  and  the 
Game  Hall  of  Fame,  which  immortalizes  games  and  gadgets  that 
brightened  our  leisure  time.  And  the  winners  are . . . 


Editors’  Choice 
Awards 

PAGE  74 


Plays  of 
the  Year 

PAGE  88 


The  Game 
Hall  of  Fame 

PAGE  94 


Illustration  by  Joshua  Gorchov 
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We  honor  32great  Mac 
hardware,  software,  and 
Web  offerings  that 
caught  ou  r  eye  i  n  2007 


THE  23RD  ANNUAL 


BY  MACWORLD  STAFF 

ILLUSTRATION  BY  JOSHUA  GORCHOV 


Every  year  brings  a  parade  of  products  into  the  Macworld  offices — 


hardware  and  software,  flagship  products  and  obscure  gems,  programs  pro¬ 
duced  by  giant  companies  and  software  coded  by  one  person  working  out  of 
an  apartment.  And  there  are  usually  one  or  two  surprises  from  Apple  as  well. 

A  handful  of  products  always  stand  out  from  the  crowd  by  meeting  our  high 
standards  for  quality,  innovation,  or  value — and  in  some  cases,  all  three. 

Because  of  that,  they  win  some  well- 
deserved  time  in  the  spotlight  as  winners 
of  our  annual  Editors’  Choice  Awards. 

Some  familiar  faces  make  up  our  23rd 
annual  collection  of  Eddy  winners,  which 
recognize  our  favorite  products  to  hit 
the  market  between  November  1,2006, 
and  November  1, 2007.  You’ll  also  find  a 
few  products  that  you  might  not  have 
heard  of  before  this  year  but  that  never¬ 
theless  have  earned  the  right  to  walk  alongside  some  of  the  bigger  names.  And 
in  ayear  that  saw  Apple  head  off  in  new  directions,  some  of  our  Editors’  Choice 
nods  go  to  worthy  winners  that  are  off  the  beaten  path. 


74  Macworld  February  2008 


iPHONE,  i POD  NANO,  GEORGE,  AND  HDC-SDl  PHOTOGRAPHS  BY  PETER  BELANGER;  AIRPORT  PHOTOGRAPH  COURTESY  OF  APPLE 


HARDWARE 


\  Hardware  of  the  Year 

iPhone 

The  iPhone  (♦♦♦♦  ;  macworld.com/2957)  was  certain  to  domi¬ 
nate  head  lines  from  the  moment  Steve  Jobs  first  unveiled  it.  The 
more  impressive  feat,  however,  was  living  up  to  the  hype.  But 
that’s  exactly  what  the  iPhone  did  upon  its  June  debut.  Other 
handheld  devices  have  incorporated  a  touch-screen  interface — 
but  few  can  boast  of  one  as  elegant  and  intuitive  as  what  the 
iPhone  has  to  offer.  Many  phones  claim  to  provide  Internet  con¬ 
nectivity — few  have  pulled  off  the  “no  compromises”  version  of 
the  Internet  that  the  iPhone  delivers.  Are  there  flaws?  Sure — the 
phone  is  still  missing  obvious  features.  And  even  though  Apple 
will  let  outsiders  develop  something  other  than  Web-based  apps 
for  the  iPhone  starting  in  February,  we  wish  the  company  would 
have  more  quickly  embraced  the  many  third-party  apps  that 
have  sprung  up  to  make  the  iPhone  even  more  powerful.  But 
these  are  minor  quibbles.  Just  as  the  Macintosh  changed  per¬ 
sonal  computing  in  1984  and  the  iPod  did  the  same  for  digital 
music  in  2001,  the  iPhone  heralds  a  dramatic  shift  in  the  future  of 
smart  phones.— Philip  Michaels 
$399;  Apple,  www.apple.com 


Wireless  Router 

AirPort  Extreme  with 
Gigabit  Ethernet 

The  new  AirPort  Extreme  Base  Station  Apple  released  in 
January  2007  was  simpler  to  configure  than  the  previous  model,  had  better  range,  and  supported  the 
speedy  new  802.11  n  wireless  networking  standard.  Apple  corrected  our  only  major  gripe  about  the  original 
model  with  the  August  release  of  a  revamped  AirPort  Extreme  ($f  f  $ macworld.com/3109),  which  added 
Gigabit  Ethernet  support.  That  addition  speeded  up  both  wired  connections  and  the  base  station’s  inter¬ 
nal  Ethernet  connections,  boosting  wireless  performance— dan  miller 
$179;  Apple,  www.apple.com 


Music  Player 


iPod  nano 


Buying  an  iPod  nano  used 
to  mean  giving  up  features 
for  a  compact  size.  But  the 
third-generation  iPod  nano 
(♦♦♦♦*  ;  macworld.com/ 
3231)  changed  all  that  by 
providing  essentially  the 
same  features  as  the  full- 
size  iPod  classic  in  a  smaller 
package.  While  you  don’t 
get  the  classic’s  cavernous 
storage  capacity  or  larger 
screen, you  do  get  every¬ 
thing  else— video  playback 
and  output,  a  crystal-clear 
screen,  iPod  games,  and 
stereo  audio  recording— 
along  with  superior  bat¬ 
tery  life,  skip-free  perfor¬ 
mance,  and  a  lower  price. 
—DAN  FRAKES 

4GB,  $149;  8GB,  $199; 

Apple,  www.apple.com 


The  compact  George  (♦♦♦♦!; 
macworld.com/3058)  from 
Chestnut  Hill  Sound  offers  very 
good  sound 
quality,  but 
the  most 
unique  fea¬ 
ture  of  the 


iPod  speaker  system  is  its  detachable 
control  panel.  Pop  it  off,  and  the  panel 
becomes  a  wireless,  handheld  remote 
that  mirrors  your  iPod’s  own  menus  on 
its  LCD  display. — DAN  FRAKES 
$499;  Chestnut  Hill  Sound,  www.chillsound.com 


The  user-friendly 
Panasonic  HDC-SDi 
shoots  superb  high- 
definition  video  with 
clear  sound  and  accu¬ 


rate  colors,  but  this  three-CCD  cam¬ 
corder  can  also  record  the 
AVC  H  D  video  format  on 
SD/SDHC  memory 
cards.  That  will  save 
you  both  money — 

SD/SDHC  memory  cards 
are  very  affordable  compared  to  MiniDV 
tapes— and  heft,  as  the  cards  are  feather- 
light.  The  HDC-SDi  itself  weighs  less  than  a 
pound.  It’s  a  big  step  forward  in  the  tape¬ 
less  camcorder  revolution. — Brian  chen 
$1,299;  Panasonic,  www.panasonic.com 
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Digital  SLR  Camera 


Nikon  D40 
Digital  SLR 

You’ll  find  a  number  of  great  digital  SLRs 
on  store  shelves  at  the  moment,  but 
for  my  money,  the  Nikon  D40  (MM; 
macworld.com/2498)  is  the  best  value 
out  there.  The  D40  offers  a  lightweight, 
compact  body,  high-end  features,  and  a 
useful  information  display  that  helps 
novice  photographers  become  familiar 
with  the  camera’s  settings.  Most  impor¬ 
tant,  it  takes  beautiful  photos.  Although 
at  6  megapixels  it  offers  a  lower  resolu¬ 
tion  and  a  slightly  slower  burst  mode 
than  its  10-megapixel  D40xsibling,the 
D40  is  also  significantly  less  expen¬ 
sive — just  $550  with  a  lens.  It’s  a  great 
match  for  weekend  shooters  lookingto 
explore  digital  photography  in  greater 
depth.— KELLY  TURNER 


Photo  Printer 

Epson  PictureMate 
Zoom  PM  290 

The  Epson  PictureMate  Zoom  PM  290’s 
(♦♦Mi  ;  macworld.com/3102)  array  of  useful, 
innovative  features  takes  photo  printingfrom 
your  desk  to  the  outside  world  (read  the 
review  on  page  46).  A  convenient  carrying 
handle  makes  it  easy  to  transport  the  6.6- 
pound  printer,  and  aflip-up  LCD  screen 
lets  you  view  and  edit  photos  before 
printing.  The  PictureMate  Zoom 
produces  high-quality  prints  quickly  and  inex¬ 
pensively— at  an  estimated  price  per  print  of 
25  cents,  making  it  the  least-expensive  portable  phoS§ 
printer  to  use.  Yes,  the  Zoom  is  limited  to  the  same  4-by-6-i 
size  as  its  predecessors,  but  those  prints  look  superb.— BRIAN  CHEN 

$200;  Epson,  www.epson.com 


Storage  Device 

Drobo 

Billed  as  “the  world’s  first  storage  robot,”  Data 
Robotics’  Drobo  (M f fi;  macworid.com/3003) 
is  serious  about  storage.  Connect  the  multiple- 
bay  hard-drive  system  to  your  Mac,  and  it  will 
1  start  backing  up  all  of  your  data.  It’s  not  a  standard 
®t)  device,  but  it  performs  RAID-like  processes  in  the 
kground,  moving  data  between  multipledrivesviaacom- 
plex  but  very  secure  backup  scheme.  It’s  dead  simple  to  operate,  hiding  its  complexity  in 
an  attractive  exterior.  You  can’t  ask  for  much  more  from  a  robot. — eric  suesz 


$550;  Nikon,  www.nikon.com 


$499;  Data  Robotics,  xvww.drobo.com 


MORE  TOP  HARDWARE  continued 


For  creative  pros  and  professional  pho¬ 
tographers,  the  go-to  printer  of  choice 
should  be  HP’s  DesignjetZ3ioo  Photo 
Printer  (♦MM;  macworid.com/3234),  a 
wide-format  device  that  is  a  marvel  of 
form  and  function.  Its  secret  weapon  is 
its  built-in  ii  spectrophotometer  (from 
X-Rite),  which  lets  you  create  ICC  profiles 
on-the-fly  quickly  and  easily. — rick  lepage 
$4,095-,  Hewlett-Packard,  www.hp.com 

Capable  of  much  more  than  either  a  TV  or  a 
conference  room  projector,  Epson’s  Movie- 


Mate  72  (MMi  macworld.com/3235)  is  a 

home  theater  projector  that’s  the  first  to 
offer  high  definition  720P  resolution.  It  also 
includes  high-quality  integrated  speakers,  a 
built-in  up-converting  DVD  player,  and  inputs 
for  just  about  anything— your  Mac  desktop, 
USB  thumb  drives,  gaming  consoles,  and  TV 
receivers.  An  innovative,  horizontally  split 
design  keeps  the  base  and  its  inputs  and  out¬ 
puts  stationary,  while  the  top  half  with  the 
lens  can  rotate  to  project  images  in  just 
about  any  direction. — james  Galbraith 
$1,200;  Epson,  www.epson.com 


Accurate  color  is  a 
necessity  for  profes¬ 
sional  photographers 
and  designers,  and 
the  big,  bright  Multi- 
Sync  LCD2690WUX- 
iSV  (MM;  macworfd 
.com/2837)  delivers  exactly 
that  across  its  26-inch  dis¬ 
play.  Its  bundled  spectrophotometer  and 
hardware-calibration  features  make  the 
MultiSync  LCD2690  WUXiSV  a  tool  all 
serious  color  geeks  should  consider. 
—JAMES  GALBRAITH 
$1,500;  NEC,  www.necdisplay.com 
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OWC  Mercury  Rack  Pro™ 
4-Bay  1 U  RackMount 
Storage  Solution 

Ideal  for  applications  requiring  high  data 
throughput,  availability,  and  flexibility 
in  configuration. 

1.2TB  to  4.0TB  from  t^SDo1 ©© 

Hardware  RAID,  SoftRaid,  JBOD  Options. 

Available  with  eSATA,  FireWire  800/400,  and 
USB  2.0  Interface.  Support 

User  Customizable  Configurations. 

)  Up  to  4.0TB  of  Performance  Storage. 


OWC  Mercury  Elite™-AL  Pro 
FW800/USB2.0/eSATA 
Storage  Solution 

All  Mercury  Elite-AL  Pro  Models  are  ideally 
configured  for  Audio,  Video,  Digital  Photography, 
Professional  Music,  Graphics,  General  Data  and 
Back-Up  applications. 

250GB  to  1.0TB  from 

©  Up  to  32MB  data  buffer  with  data  tranfer  rates  over  ISOMBs! 
©  Ultra-protective  shock  isolation  system. 

©  Premiere  BONUS  utility  software  included. 

©  Rugged,  machined  aluminum  enclosure  with  super 
quiet  operation. 


OWC  Mercury  On-The-Go™ 
Bus  Powered 
Portable  Solution 

Safely  and  Conveniently  Transport  Large 
Amounts  of  Data  with  No  AC  Adapter  Needed! 

80GB  to  320GB  from 

@  FW  800/400/USB2.0  to  USB2.0/eSATA  Solutions. 

@  Fully  suitable  for  audio/video  applications. 

©  Super  quiet  operation  with  shock  isolation  system. 
kD  Premiere  BONUS  utility  software  included. 

©  Compact  3.5"(W)  x  5.5“(D)  x  1"(H)  size  and  weighs  less 
than  11  ounces.  Fits  in  your  shirt  pocket! 


Other  World  Computing 


■  - -a,  Visit:  http://www.macsales.com  or  Call:  800.275.4576 

Award  winning  products:  ***■*  C-:  ^  ^  ^  ^  $ 

larfciaa  rp  %  #  tp 


:rs  Photoshop  User  f 


VISIT  OWC  AT  BOOTH  #2218 

If! 


ff  & 


Conference  &  Expo 


Mercury  Elite,  Mercury  On-The-Go  and  OWC  are 
trademarks  of  Other  World  Computing.  Other 
marks  may  be  the  trademark  or  registered 
trademark  property  of  their  owners.  Prices, 
specifications,  and  availability  are  subject  to 
change  without  notice. 


Q252B3  Editors' Choice  Awards 


SOFTWARE 


Software  of  the  Year 

Mac  OS  X  10.5 

Appearing  two  and  a  half  years  after  its  predecessor— and  later 
than  expected,  due  to  an  iPhone-triggered  delay— OS  X  10.5  (S  ?  i 
macworld.com/3228)  is  the  next  step  in  the  continuing  evolution  of 
the  Mac’s  operating  system.  And  it’s  quite  a  step,  boasting  more 
than  300  features  and  enhancements.  Not  all  of  those  are  major 
changes,  but  the  OS  X  update  known  as  Leopard  features  some  real 
innovations— enough  to  make  it  a  marked  improvement  over  the 
already  solid  Tiger.  Mac  users  may  not  always  appreciate  what  a 
massive  undertaking  it  is  to  produce  a  major  operating  system 
update.  Users  on  other  platforms— we’re  thinking  of  you,  poor 
Vista  adopters— can’t  take  it  for  granted  that  the  latest  version  of 
their  OS  will  always  deliver  more  improvements  than  headaches. 
Generally  Mac  users  can,  and  Leopard  continues  that  tradition. 

OS  X  10.5  builds  on  10.4’s  strong  foundation  and  adds  a  number 
of  innovative  features  that  make  it  a  compelling  upgrade  for 
Mac  users.— rob  Griffiths 

$129;  Apple,  www.apple.com 


Video  Converter 

HandBrake  0.9 


You’ve  got  a  library  full  of  DVDs  you’ve 
bought  and  paid  forandaslew  of  video- 
enabled  digital  devices  (an  iPod,  iPhone,  or 
Apple  TV),  but  no  way  to  get  the  former 
onto  the  latter,  thanks  to  copy-protection 
technology  that  prevents  you  from  rippinga 
DVD  the  way  you  would  a  CD.  HandBrake 
.(MM*  ;  macworld.com/ 
3104)  can  solve  your 
problem.  Just  insert  a 
commercial  DVD, 
choose  from  Hand- 
Brake’s  list  of  presets 
for  movie-watching 
devices,  and  click  on 
Start.  You’ll  wind  up  with 
a  space-saving  video  file 
you  can  watch  onyour  Mac  or  sync  to  your 
iPod,  iPhone,  or  AppleTV.  Can  HandBrake  be 
used  for  less-than-honorable  purposes? 
Sure— but  the  same  could  be  said  of  many 
programs  in  the  age  of  digital  content.  That 
doesn’t  take  away  from  HandBrake’s  useful¬ 
ness  in  lettingyou  enjoy  the  DVDs  you  own 
across  other  devices.— dan  frakes 


Video  Editing 

Adobe 

Premiere 

ProCS3 


Digital  video  pros  and  enthusiasts 
shed  few  tears  when  Adobe  pulled 
the  plugonthe  Macversion  of  its 
DV-editing  program  in  2003.  After 
all,  it  was  hard  to  mourn  the  loss 
of  sluggish  performance  and 
unwieldy  controls  when  DV  edi¬ 
tors  had  more  elegant  tools  at 
their  disposal.  So  it’s  to  Adobe’s 
credit  that  when  it  decided  to 
revive  Premiere  on  the  Mac,  it 
delivered  a  program  that  had  little 
in  common  with  its  awkward 
predecessor.  The  Intel-only  Premiere  Pro  CS3  (MM; macworld.com/3023) 
adopts  a  number  of  professional  features,  from  an  efficient  interface  to  support 
for  multiple  and  nested  sequences.  Gone  is  the  limited  approach  to  editing  that 
dogged  Premiere  6.5,  in  favor  of  an  industry-standard  model  that  editors  can 
embrace.  Premiere  Pro  CS3  takes  a  unified  approach  to  transitions  and  effects, 
and  the  inclusion  of  the  DVD-authoring  program  Encore  CS3  offers  one  of  the 
better  DVD-creation  tools  on  the  Mac.  Adobe  has  done  more  than  just  correct 
past  mistakes— it  has  introduced  a  completely  new  program  to  the  Mac  that 
broadens  video  editors’  choices.— philip  Michaels 


Free;  macworld.com/2468 


$799;  Adobe,  www.adobe.com 
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Live  Life  Loud' 


Home' 


Rock  and  roll  out  of  bed  with  your  iH8  iPod®  alarm 
clock  radio.  From  your  first  stretch  to  your  last  yawn, 
groove  to  your  favorite  tunes.  Your  iPod®  powers  up 
on  the  one-size-fits  all  charging  dock,  while  the  clear 
Reson8™  speakers  take  your  music  to  a  higher  level. 
Sounds  like  another  beautiful  day. 

H)))  The  world’s  #1  producer  oP 
clock  radios  Por  the  iPod 

Check  out  the  entire  line  at  uuuuuj.ihomeoudio.com 


Made  for 

iPod 

V _ 


□ 

© 


Available  at: 

Apple  Store 


IHome  and  its  products  are  trademarks  of  SDI  Technologies.  Inc.  iPod*  is  a  trademark  of  Apple  Inc.,  registered  in  the  U.S.  and  other  countries. 
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Virtualization  Program 

ViVlware 
Fusion 

Anyone  who  needs  to  branch  out  to  other 
operating  systems  on  a  Mac  should  wel¬ 
come  VMware  Fusion  (W*  jmacworld 
.com/31’6).  It  has  already  inspired  competi¬ 
tors  to  add  features.  Fusion  alsogivesyou 
access  to  VMware’s  huge  collection  of 
appliances,  ready-to-run  software  packagesyou  can  download  and  install. — rob  Griffiths 


ProductivitySuite 

iWork’oS 


The  search  for  agood  all-around  office  productivity 
suite  no  longer  begins  and  ends  with  Microsoft  Office. 
iWork’08  nowfigures  into  the  mix.  Keynote  (f  $$$  £; 
macworld.com/3043)  was  already  an  impressive  pres¬ 
entation  tool;  now  it  has  gained  path  animation,  text 
effects,  and  transitions.  Once  a  limited  page-layout 
tool,  Pages  ’08  $  r,  macworld.com/3041)  offers 

both  writing  and  layout  modes.  And  the  new  Numbers  macworld.com/3042)  brings 

afresh,  multiple-tables-per-page  approach  to  spreadsheets.—  rob  Griffiths 


$79;  Apple,  www.apple.com 


Audio  Recording 

WireTap  Studio 

Plenty  of  tools  record  podcast  inter¬ 
views,  convert  LPs  and  tapes  to  digital 
audio  files,  and  capture  streaming 
audio.  But  none  are  as  easy  to  use  as 
Ambrosia  Software’s  WireTap  Studio 
;  macworld.com/3236),  which 
records  any  sound  produced  by  my 
Mac  with  lossless  quality.  It  also  allows 
me  to  edit  that  audio  nondestructively, 
in  one  of  the  most  intuitive  audio  edi¬ 
tors  I’ve  used.— CHRISTOPHER  BREEN 

$69;  Ambrosia  Software; 
www.ambrosiasw.com 


The  long-awaited  Intel- 
native  version  of  the 
utility  DiskWarrior4 

macworld.com 
/2503)  adds  features 
for  ferreting  out  corrupted  preference 
files,  repairing  OS  X  permissions,  mend¬ 
ing  and  rebuilding  access  control  lists, 
and  fixing  more  types  of  disk  problems 
than  previous  versions  could  handle. 

Disk  Warrior  remains  as  valuable  today  as 
it  ever  was.— rob  Griffiths 


$100;  Alsoft,  www.alsoft.com 


Apple’s  Logic  offering  has  always  packed 
in  plenty  of  features;  the  problem  has 
been  accessing  them.  Logic  Studio 

macworld.com/3180)  has  more 


than  solved 
that  problem 
with  a  single¬ 
window 
design  in 
Logic  Pro  8 
that  allows 
users  to  per¬ 
form  a  host  of  functions  without  having 
to  switch  constantly  between  open  win¬ 
dows.  And  even  as  it  streamlines  things, 
Apple  continues  to  add  capabilities.  The 
new  Main  Stage  turns  your  Mac  into  a 
live  performance  rig,  and  Studio  Instru¬ 
ments  includes  40  instrument 
plug-ins.— JIM  DALRYMPLE 
$499;  Apple,  www.apple.com 

With  Billings 
macworld.com/2658), 

Marketcircle  adroitly  walks 
the  line  between  packing  the 
time-tracking  and  invoice- 


creation  tool  with  features  and  keeping 
it  simple  to  use.  Billings’  features  give 
you  the  power  to  customize  tax  rates  and 
invoice  templates  and  track  billable 
hours  with  a  free-floating  timer;  at  the 
same  time,  a  setup  assistant  makes  it  a 
breeze  to  get  started  without  any 
fuss.— PHILIP  MICHAELS 
$59;  Marketcircle,  www.marketcircle.com 


With  Light  Crafts’  LightZone 
macworld.com/3053), you  get  an  efficient, 
streamlined  piece  of  software  that  offers  a 
unique  approach  to  photo  editingfor  a 
good  deal  less  than  what  you’d  pay 
for  Photoshop.  The  program’s  sig¬ 
nature  feature,  the  ZoneMapper 
tool,  lets  you  see  the  tonal  range  of 
your  images  by  dividingyour  pho¬ 
tos  into  16  shades  of  gray  that  rep¬ 
resent  tonal  differences  of  half  an 
f-stop.  Mouse  over  any  shade,  and 
the  corresponding  areas  show  up  in 
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i  WORK  AND  LOGIC  STUDIO  PHOTOGRAPHS  COURTESY  OF  APPLE 


cruciat.com/macworld 


0*0 


F^RY^^MAC'S  SAFETY, ^SE^GUARANTEEcfcOMPATIBLE  MEMORY. 


your  new 


mScMMNOTBEREADYFOR  DEPARTURE 


_ _  f,n  TO  OTJOAL.COM/MALWOKLU  kNU  bET 

UPGRADE  YOUR  RAM  FOR^  YOUR  SYstEIV\  OFF  THE  GROUND 


first-class  performance 


FREE 

SHIPPING 

kostenfreie 

lieferung 

UVRAISON 

GRATUITE 


*  ■  jr  #  w 

or  a  limited  lime,  place  an  order  over  S40  at  Cruoal.com/macworld  and  get  free  shipping  (5-7  business  days)  within  the  contiguous  * 

'  Ethnology  Inc.  All  rights  reserved.  Information  is  subject  to  change  without  notice.  Crucial  and'the  Crucial  logo  ate  trademarks/service  marks  of  Micron  Technology,  Inc.  in  the  U.S  and  outside  of  the  U  S  Crucial  is  a 
•  sion  ot  Micron  Semiconductor  Products  Inc.,  which  is  a  wholly  owned  subsidiary  of  Micron  .Technology.  All  other  trademarks  are- the  property  of  their  respective  owners.  Crucial  is  not  responsible  for  omissions  or  errors  in  typoqraphv  or 
otography.  Ad  expires  30  days  after  publication.  -  ■  s  ^  ' 


0^5223  Editors' Choice  Awards 


Creative  Tool 

Painter  Essentials  4 

Don’t  dismiss  Painter  Essentials  4  (f  f  Ml;  macworld.com/3171)  as  merely  a 
stripped-down  version  of  Corel’s  Painter  X.  While  it  offers  a  friendly  way  to  apply 
painterly  effects  to  photos,  Painter  Essentials  has  much  of  the  power  found  in 
the  pro-level  Painter.  It  features  a  completely  redesigned  workspace— distinct 
from  Painter  X — which  makes  it  a  snap  for  new  users  to  get  started.  Corel  has 
also  improved  the  “smart  stroke”  technology,  which  paints  strokes  to  follow  the 
form  of  the  original  photo. — jackie  dove 
$100;  Corel,  www.corel.com 


< 

L 

Writers  Tool 

Scrivener 

There  are  as  many  different  approaches  to 
writing  as  there  are  aspiring  novelists,  so  a 
good  writing  program  has  to  be  extremely 
flexible— and  Scrivener  is.  Literature  & 

Latte’s  Scrivener  ($|f  $5;  macworld.com/ 

2731)  can  breakyour  manuscript  into  individual  chapters,  or  edit  it 
as  a  whole.  A  Search  function  helps  you  track  down  that  character 
you  mentioned  one  time  70,000  words  back.  Built-in  outline  and 
corkboard  views  let  you  plot  where  you’re  goingand  track  events 
and  characters.  But  most  important,  Scrivener  knows  when  to  get 
out  of  your  way  and  letyou  focus  onyour  writing. — jason  snell 
$40;  Literature  &  Latte,  literatureandlatte.com 


BlogPublisher 

MarsEdit  2 


Most  blogging  platforms  that  letyou  post 
on  the  Internet  relyonoften-clunky  Web 
interfaces.  Mac  users  who’ve  come  to 
expect  a  more  elegant  approach  can  turn 
to  Red  Sweater  Software’s  beautiful  Mac- 
like  program  MarsEdit  2  (fff  macworld 
.com/3237),  which  makes  updatinga  blog  as  simple  and  intuitive 
as  dashing  off  an  e-mail.  MarsEdit  offers  compatibility  with  all  the 
major  blogging  platforms,  as  well  as  the  ability  to  manage  multi¬ 
ple  blogs,  upload  images  and  files,  and  design  templates  that  let 
you  see  what  a  post  will  look  like  before  it  goes  live. — dan  moren 


$30;  Red  Sweater  Software,  www.red-sweater.com 


MORETOPSOFTWARE  continued 


the  ZoneFinder  display,  a  gray-scale  minia¬ 
ture  of  the  image  you’re  working  on.  Light- 
Zone  truly  provides  maximum  control  over 
images  at  a  competitive  price. — jackie  dove 

$250;  Light  Crafts,  www.lightcrafts.com 


Popcorn’s  ability  to  convert  video  files  to 
different  formats— for  burning  to  a  CD  or 
DVD  or  for  putting  on  a  portable  device— 
already  made  it  a  useful  utility.  But  Pop¬ 
corn  3  ($$ iff  i; macworid.com/3239)  is 


even  better  now  that  Roxio  has  added 
TiVoToGo  support,  lettingyou  transfer 
TV  shows  recorded  on  a  TiVo  DVR  to  a 
Mac,  where  you  can  encode  them  like  any 
other  file  format. — peter  cohen 

$50;  Roxio,  www.roxio.com 


est  version  to  include  some  Apple-inspired 
features — the  main  window,  for  example, 
includes  a  search  box  that’s  reminiscent  of 
iTunes,  iPhoto,  and  Safari.  A  multimedia 
window  lets  you  store  and  display  a  variety 
of  image  and  video  files — plus  it  can  pres- 


program.— jackie  dove 


Plenty  of  Mac  programs  help  you  collect 
and  organize  data  on  your  family  tree,  but 
only  Leister  Productions’  Reunion  (tftff; 
macworld.com/2734)  combines  stylish  util¬ 
ity  with  ease  of  use.  Leister  rewrote  the  iat- 


U  ",  *  /-•  £  t  ra 
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$99;  Leister  Productions,  www.leisterpro.com 


There  just  isn’t  an  undergo  audio  edi¬ 
tor  as  capable  and  intuitively  designed 
as  HairerSoft’s  Amadeus  Pro  ($f 
macwofld.com/3240).  And  though  you’re 
paying  a  low  price,  you’re  not  getting 
shortchanged  on  features  in  the  name  of 
frugality:  Amadeus  Pro  includes  exten¬ 
sive  multitrack  editing,  waveform  analy¬ 
sis  tools,  batch  processing,  click  and 
noise  repair,  and  support  for  just  about 
any  file  format  you’d  care  to  throw  at 
it.— CHRISTOPHER  BREEN 
5S40;  HairerSoft,  www.hairersoft.com 
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Tune  into  TV  on  your  Mac 


Macworld 

ffffl 


W 

eyetv  hybrid 

Analog/Digital  TV  Tuner  Stick 


Award-winning  EyeTV  turns  your  Mac  into  the  coolest  television  in  the  house. 
Work  or  surf  the  Web  and  watch  TV  at  the  same  time.  Record  your  shows  to  enjoy 
later,  and  play  them  on  your  iPhone™  or  iPod®. 


Wi-Fi  access 

for  iPhone  and  iPod  touch 

Stream  EyeTV  recordings  straight  from  your 
Mac  to  an  iPhone  or  iPod  touch  over  a  local 
Wi-Fi  network.  No  syncing  required! 


eye  v 


watch  record  edit  enjoy 


* Requires  Toast ®  Titanium 


Elgato  products  are  available  at  these  and  other  authorized  Apple  dealers: 

V  Apple  Store  MucMaii  compusa  www.elgato.com  elgato 


PUSHES  Editors’ Choice  Awards 


Macworld  editors  aren’t  the  only  ones  who  get 
to  pick  their  favorite  hardware  and  software  at 
this  time  of  year — since  our  2004  awards,  we’ve 
also  invited  you  to  sound  off  on  your  favorites. 

Apple  Product  of  the  Year  Readers 
clearly  believed  that  this  was  the  year  of  the 
iPhone.  Apple’s  mobile  phone  was  a  runaway 
winner.  Also  Nominated:  AirPort  Extreme  Base 
Station,  iMac  Core  2  Duo,  iPod  touch,  iWork 
’08,  and  Mac  OS  X  10.5. 

Third-Party  Hardware  of  the  Year  If  the 
iPhone  won  by  the  biggest 
margin,  this  category  saw  the 
closest  competition,  with  the 
Nikon  D4oXjust  edging  out 
LaCie’s  Big  Disk  Extreme 
hard  drive.  Also  Nominated: 

Canon’s  HV20  camcorder, 

Canon’s  PowerShot  A650  IS 
camera,  Logitech’s  VX  Nano 
Cordless  Laser  Mouse,  and 
Newer  Technology’s  mini- 
Stack  V3  hard  drive. 

Third-Party  Software 
of  the  Year  Parallels  won 
the  2006  Software  of  the 
Year  award  with  its  debut 
virtualization  offering  on 
the  Mac.  It  pulled  off  a 
repeat  win  in  2007  with 
though  not  without  some  spirited  support 
mong  readers  for  the  Adobe 
Photoshop  CS3  image-editing 
software  and  fellow  virtualiza¬ 
tion  program  VMware  Fusion. 
Also  Nominated:  Ambrosia 
Software’s  WireTap  Studio 
,  ProjectWizards’ 
Merlin  2  project-management 
re,  and  Roxio’s  Toast  8  Titanium  disc- 
rning  software. 

Mac  Gem  of  the  Year  We  wanted  to  make 
sure  even  the  smallest  apps  got  their  due,  so  we 
asked  readers  to  pick  their 
favorite  program  under  $50. 

The  choice,  by  a  comfortable 
margin,  was  HandBrake.  Also 
Nominated:  Agile  Web  Solu¬ 
tions’  iPassword  password-  'M 
management  utility,  Bartek  Bargiel’s  iGTD  to-do 
list  manager,  Literature  &  Latte’s  Scrivener  writ¬ 
ing  tool,  Red  Sweater  Software’s  MarsEdit  2  blog 
publisher,  and  Zykloid  Software’s  Posterino 
poster-size-coiiage  builder. 


Mac  users  aren’t  accustomed  to  having  a  lot  of 
choices  when  it  comes  to^project-management 
software — at  least  not  until  this  past  year.  That’s 
when  a  number  of  programs  emerged  on  the 
Mac,  giving  project  managers  choices  rang- 
ingfrom  AEC’s  venerable  FastTrack 
Schedule  to  Omni  Group’s  promising 
OmniPlan.  But  it  was  Project  Wizards’ 

Merlin  2  ;  macworld.com/2664) 

that  caught  our  eye,  thanks  to  its  ease  of  use 
and  intuitive  features.  Merlin’s  single-user  interface  and 
side  panels  helpyou  create  quick  Gantt  charts  and  add  associated 
details  to  project  activities.  Most  of  us  were  drawn  to  the  Mac  platform 
in  the  first  place  because  of  the  promise  of  easily  handling  seemingly 
complex  tasks;  Merlin  embraces  that  spirit  and  ensures  that  the  most 
difficult  part  of  your  project  won’t  be  dealing  with  the  software  you’re 
usingto  manage  it. — philip  Michaels 


Project  Management 

Merlin  2 


€145;  Project  Wizards,  www.merlin2.11et 


The  Mac  market  boasts  plenty  of  high-priced,  multifeatured  paint  pro¬ 
grams— namely  Adobe’s  Photoshop  and  Corel’s  Painter— but  where’s  a  dab¬ 
bler  on  a  budget  to  turn?  Ambient  Design’s  $25  ArtRage  2.5(1  v  .  i; nacworld 
.com/3238)— a  natural-media  paint  program  with  a  price  that  belies  the  soft¬ 
ware’s  power.  Not  only  does  ArtRage  offer  a  wide  variety  of  media  (including 
oil,  pencil,  airbrush,  glitter,  and  chalk),  but  you  can  extensively  control  that 
media  by  modifying  such  factors  as  a  tool’s  pressure  and  angle.  You  can  also 
choose  the  material  used  for  the  canvas,  add  layers,  and  trace  over  imported 
images.  Professionals  and  amateurs  alike  will  find  ArtRage  a  valuable  addition 
to  their  electronic  paint  box— Christopher  breen 


$25;  Ambient  Design;  www.ambientdesign.com 
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PHOTOGRAPHY  BY  PETER  BELANGER 


Save  10%  with  promo  code  MW8  today. 

Valid  at  booq.com  or  by  calling  877-292-1773. 


Macworld 

Conference  X  Expo 


BOOTH 

2  3  26 


COME  AND  SEE  THE  2008  COLLECTION 
FIND  OUT  HOW  TO  BECOME  AN  AUTHORIZED  BOOQ  RESELLER 


Boa  slimcase  protects  your 
laptop  and  all  the  stuff  you'll 
need  for  your  next  meeting. 
Instead  of  loud  velcro,  pockets 
with  magnetic  closure  are 
quick  and  quiet. 


With  its  minimalist,  professional  appearance, 
Boa  slimcase  hides  surprising  functionality. 


Each  2008  booq®  bag  carries  a  unique 
number.  Once  registered,  our  Terralinq™ 
Service  may  help  you  find  your  lost  bag. 
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WEB  WINNERS 


Online  Music  Store 

Amazon 


Over  the  last  fouryears,  Apple’s 
iTunes  Store  has  ruled  the  online 
roost  for  purchased  music,  and 
for  good  reason— its  tracks  and 
albums  are  affordable,  its  selec¬ 
tion  is  great,  and  the  music  is  easy 
to  find  and  download.  But  it  left 
room  for  improvement  in  the 
form  of  higher-quality  audio 
encoding,  removal  of  copy  pro¬ 
tection,  and  a  more  flexible  pricing  structure.  Then  Amazon  MP3  came  on  the  scene— not 
only  did  the  online  music  store  offer  all  of  its  wares  in  unprotected  MP3  form,  but  it  pro¬ 
vided  them  at  a  higher  bit  rate  than  that  of  iTunes’  protected  tracks  (though  at  the  same 
rate  as  unprotected  iTunes  Plus  tracks).  And  Amazon  offered  all  this  for  prices  usually  lower 
than  what  iTunes  was  charging  at  that  time.  Amazon  has  provided  us  with  two  valuable 
services.  It  offers  a  high-quality  alternative  to  the  iTunes  Store— and  it  was  instrumental  in 
pushing  Apple  to  slash  the  price  of  iTunes  Plus  tracks  and  strip  the  copy  protection  from 
independent  artists’  releases.  Competition  is  a  beautiful  thing.— Christopher  breen 
Amazon.com,  www.amazon.com  , 


MP3 


Online  Productivity  Tools 

Microsoft  Office  may  still  be  king  of 
the  office — Apple’s  beefed-up  iWork 
notwithstanding— but  Google  is  tak¬ 
ing  a  stand  with  its  own  collection  of 
business  apps.  The  difference  is, 
these  productivity  tools — known  col¬ 
lectively  as  Google  Apps— live  online. 

Using  Google  Apps,  families,  busi¬ 
nesses,  and  classrooms  can  create  a 
customized  Web  portal  that  com¬ 
bines  e-mail  (Gmail);group  schedul¬ 
ing  (Google  Calendar);  collaborative 
online  writingand  editingof  docu¬ 
ments,  spreadsheets,  and  presentations  (Google  Docs);  chat  (Google  Talk);  and  Web  page 
building  (Google  Page  Creator).  You  control  what’s  there  and  who  can  access  it.  And  best  of 
all,  the  basic  version  is  absolutely  free.  It’s  got  its  quirks  (like  incompatibility  with  Safari  as 
of  this  writing),  but  Google’s  online  suite  is  certainly  ready  for  real-world  use — here  at 
Macworld  we  used  the  Docs  feature  to  edit  our  digital  Superguides  and  consolidate  our 
Leopard  coverage.  Google  Apps  isn’t  ready  to  topple  your  desktop-based  suite — not  yet, 
anyhow— but  it  is  an  impressive  glimpse  into  the  future  of  online  tools.— Jonathan  seff 
Standard  Edition,  free;  Premier  Edition,  $50  per  user,  per  year;  Google,  www.google.com/a 
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Overview 

Safari  Is  the  web  browser  of  choice  (w  the  majority  of  Mac  users,  only  partly  due  to  its  status  as  the  onfy 
browser  installed  with  OS  X.  Beyond  its  default  status,  though.  Safari  offers  many  useful  features  as  well 
as  a  pleasing  interface.  For  leopard,  Apple  has  bu.it  on  this  strong  foundation,  bringing  some 
evolutionary,  and  one  potentially  revolutionary,  new  features  to  Safari. 
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Online  Image  Editor 

Picnik 

Between  camera  phones,  Wi-Fi- 
enabled  cameras,  and  the  rise  of  sites 
such  as  Flickr  and  Facebook,  photos 
are  increasingly  heading  straight  from 
the  camera  to  the  Web,  bypassing  tra¬ 
ditional  image  editors  in  the  process. 
But  that  doesn’t  mean  these  snap¬ 
shots  wouldn’t  benefit  from  a  few  nips 
and  tucks.  That’s  where  Picnik.com 
(W*  macworld.com/3166)  fits  in. 
This  online  image  editor  connects 
with  social  networking  sites,  blogs,  and 
even  your  own  hard  drive  to  let  you 
access  photos  and  make  sophisticated 
edits.  (Flickr  users  can  access  Picnik’s 
tools  without  even  leaving  the  site.) 
For  example,  in  addition  to  handling 
the  basics— exposure,  saturation,  and 
red-eye  removal — you  can  paint  on  a 
blur  effect,  draw  notes  and  doodles, 
apply  frames,  and  enhance  colors. 
Even  more  impressive  is  the  speed  at 
which  all  of  this  happens— the  site  is  as 
responsive  as  a  desktop  program. 

(And  itgets  updated  more  frequently 
than  a  desktop  program.)  Picnik’s  also 
smart:  when  you  save  the  files, you  can 
choose  to  overwrite  the  original  or 
keep  both  versions.  Close  your  brows¬ 
er,  and  your  work-in-progress  will  be 
waitingforyou  whenyou  return.  Best 
of  all,  this  Web-based  editor  is  free 
(though  a  $25-a-year  premium  site 
offers  more-advanced  editingtools 
and  other  features).— kelly  turner 
Free;  Picnik,  www.picnik.com 
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Protect  your  latest  IT  investments  with  the  latest  UPS. 


A  battery  warning  from  your  partner  in  reliability 

When  you  bought  your  APC  UPS,  you  chose  it,  and  us,  for  our 
legendary  reliability... because  you  wanted  the  best  product 
available.  So  as  the  industry  leader  and  your  chosen  partner,  it's 
our  job  to  inform  you  that  an  aging  UPS  battery  puts  your  network 
reliability  and  your  peace  of  mind  at  risk.  If  you  are  converging 
and  consolidating  your  networks,  upgrading  your  equipment, 
or  deploying  new  servers,  be  warned:  an  older  UPS  simply  cannot 
handle  the  increased  loads  and  criticality  —  putting  your  entire 
network  at  risk  of  costly  downtime,  unsafe  shutdowns,  and  data 
and  equipment  loss. 


Luckily,  there  is  a  simple  solution  for  renewed  peace 
of  mind  — APC Trade-UPS.  With  theTrade-UPS  program,  you 
can  trade  in  your  aging  UPS  for  a  new  unit  and  receive  a  35% 
discount  on  your  new  purchase,  plus  more  runtime  and  enhanced 
manageability  of  networked  power  and  cooling.  Not  only  will  you 
see  improvement  in  performance,  you'll  also  see  improvements 
in  your  utility  bill. 


So  if  you  love  your  UPS  reliability,  make  it  last  forever.  Don't 
wait  for  your  aging  UPS  to  fail  you  — Trade  UP  today. 


Three  easy  steps  to 
improved  power  protection. 

You  can  get  the  latest  in  UPS  technology,  at 
35%  off,  with  the  APC  Trade-UPS  program. 

Step  1  :  Tell  us  what  you  have 

•  manufacturer/model 

•  serial  number 

•  capacity  in  volt/amps  (VA) 

•  number  of  units 


Step  2:  Choose  what's  best  for  you  by 

•  price 

•  features 

•  capacity 


Step  3:  Checkout 

•  get  up  to  35%  off  the  price  of  each  new  UPS 

•  new  2  year  warranty 

•  FREE  return  shipping  of  old  units 

•  FREE  environmentally  friendly  disposal  of 

,OJIOlQUPS  Trade- JPS 


APC  also  provides  upgrade  options  and  battery 
replacement  solutions  for  both  in-warranty  and 
out-of-warranty  UPS  products.  Visit  www.apc. 
com/tools/upgrade  for  more  information. 


itade-ifps'  Upgrade  today  and  save!  APC 

Visit  APC  online  and  receive  up  to  35%  off  the  latest  in  UPS  technology.  Legendary  Reliability® 

Visit  www.apc.com/promo  Key  Code  a188w  •  Call  888.289.APCC  x4815  •  Fax  401.788.2797 


02007  American  Rawer  Conversion  Corporation  and  MGE  UPS  Systems,  Inc.  All  rights  reserved.  All  APC  trademarks  are  property  of  APC-MGE. 
e-mail  esupportOapc  com  •  132  Fairgrounds  Road,  West  Kingston,  Rl  02892  USA 
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Last  year  was  a  funny  one  for  the  iPod. 


The  best  iPod  and 
audio  gear  of  2007 


BY  MACWORLD  STAFF 

ILLUSTRATION  BY  JOSHUA  GORCHOV 


Before  Apple  released  its  new  iPod  lineup  in  September,  the  iPod  had  been 
largely  unchanged  for  two  years.  The  full-size  video  iPod  had  stayed  pretty 
much  the  same  since  its  introduction  in  September  2005.  The  2006  iPod  nano 
was  basically  a  moderately  updated  version  of  the  2005  original.  Only  the  iPod 

shuffle  had  seen  a  dramatic — albeit 
entirely  aesthetic — overhaul.  Yet  the 
iPod  juggernaut  rumbled  on:  Apple  sold 
more  iPods  in  2oo7than  in  anyyear 
before.  And  those  two  years  of  design 
stability  gave  accessory  vendors  the 
security  of  knowing  that  the  products 
they  developed  would  work  with  most 
available  iPods. 

So  although  there  weren’t  many  unique  or  groundbreaking  iPod  acces¬ 
sories  in  2007,  there  were  improved  offerings  in  many  accessory  categories. 
With  that  in  mind,  we  sifted  through  all  the  products  we  saw  in  2007  (or  to  be 
more  accurate,  products  released  and  available  for  purchase  between  Novem¬ 
ber  1, 2006,  and  November  1, 2007).  Here  are  our  favorites. 
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SPEAKERS 

According  to  market-research  firm  NPD,  MP3-player  speakers — the  majority  of  which  are  designed  specifically  for  the 
iPod — outsold  home  speakers  for  the  first  time  in  2007.  Longtime  accessory  vendors  released  more  models  than  ever, 
traditional  audio  manufacturers  entered  the  fray,  and  scores  of  new  companies  jumped  at  the  chance  to  make  a  few 
bucks.  We  saw  several  new  designs  that  wowed  us  (see  “Special  Plays”),  as  well  as  some  impressive  traditional  models. 


■&B 
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Special  Play:  Zeppelin 

The  Bowers  &  Wilkins  Zeppelin  is 

sure  to  get  plenty  of  attention  for 
its  design  alone:  a  curvy,  pill-shaped 
package  with  a  black  mesh  front 
and  a  shiny  chrome  back.  The  iPod- 
docking  arm  in  front  lets  you  wrap 
your  hand  around  the  iPod  to  oper¬ 
ate  it.  But  the  Zeppelin  also  sounds 
great:  B&W  has  stuffed  many  of 
its  home-speaker  technologies,  as 


Desktop  Speakers 

When  it  comes  to  one-piece  desktop  speaker 
systems  with  an  iPod  dock,  Logitech’s  Pure-Fi 
Elite  and  AudioStation  cm  m  macworld 

.com/3193)  stand  out.  Each  includes  an  AM/FM 
radio  and  aclock;they  also  compete  with  last 
year’s  winner,  JBL’s  Radial  (f  f  1;  macworld 
.com/31 94),  as  two  of  the  best-sou  ndi  ng  i  Pod 
systems  in  this  category.  (The  Pure-Fi  Elite  is  an 
updated  version  of  the  AudioStation;  the  latter 
is  still  available,  often  at  a  discount.) 

$300  each;  Logitech,  www.logitech.com 

Portable  Speakers 

For  lightweight  listeningon-the-go,  Altec  Lans¬ 
ing’s  inMotion  iM6oo  f  1;  macworld.com/ 

3195)  impressed  us  more  than  any  other  2007 
offering.  In  addition  to  beingthe  best-sounding 
system  that  can  fit  in  a  carry-on  ora  backpack, 
the  sturdy  iM6oo  includes  an  FM  tuner,  a  built-in 
rechargeable  battery,  and  a  remote  control. 
$150;  Altec  Lansing,  www.alteclansing.com 


Special  Play:  George 

Perhaps  the  most  technologically 
advanced  iPod  speaker  system  on  the 
market,  Chestnut  Hill  Sound’s 
George  is  also  a  2007  Macworld  Eddy 
winner  (see  page 74). 

$499;  Chestnut  Hill  Sound, 
www.chestnuthillsound.com 


well  as  five  drivers  and  three  ampli¬ 
fiers,  inside  the  sleek  enclosure. 

A  matching  black-and-chrome, 
pebble-shaped  remote  rounds  out 
the  package. 

$600;  Bowers  &  Wilkins, 
www.bowers-wilkins.com 


Value  Speakers 

One  benefit  of  the  deluge  of  iPod  speaker  sys¬ 
tems  is  that  $125  to  $150  now  gets  you  quality 
that  cost  twice  that  much  ayear  or  two  ago. 

We  were  especially  impressed  by  the  value  of 
Logitech’s  AudioStation  Express  (f  M  i; 
macworld.com/3196),  which  you’ll  easily  find 
for  as  little  as  $60.  This  basic  iPod  speaker  pro¬ 
vides  solid  sound  quality,  can  run  off  battery  or 
AC  power,  and  comes  with  a  padded  tote. 

$80;  Logitech,  www.logitech.com 

Computer  Speakers 

Ifyou’re  lookingforaset  of  traditional  com¬ 
puter  speakers,  Acoustic  Energy’s  Aego  M 
(♦MM;  macworldxom/3197)  is  tough  to 
beat.  Tiny  metal-alloy  satellites  and  a 


large  real-wood  subwoofer  provide 
exceptional  sound  quality,  and  the 
Aego  M  includes  a  variety  of  high- 
quality  connection  cables.  We’ve 
never  heard  sound  this  good  for  $200. 

$300;  Acoustic  Energy, 
www.acoustic-energy.co.uk 


February  2008  Macworld  89 


Ujj22E9  Plays  of  the  Year 


system  on  the  market.  Its  bug-eyed 
metal  speaker  grills  conceal  high- 
performance,  two-way  speakers 
with  dual-action  woofers  that  pro¬ 
duce  the  best  audio  quality  of  any 
carryable  iPod  speaker  system  we’ve 
heard.  We  also  like  its  little  touches 
such  as  a  pop-open  compartment 
for  the  system’s  radio  frequency 
(RF)  remote.  In  fact,  the  Go  +  Play 
sounds  and  looks  good  enough,  and 
works  well  enough,  to  double  as  an 
excellent  desktop  stereo  system — 
which  makes  its  price  tag  seem 


HEADPHONES 

Upgrading  from  the  default  earbuds  is  one  of  the  best  investments  an  iPod  owner  can  make 
In  2007,  we  saw  plenty  of  new  and  improved  headphones,  both  in-ear-canal  and  noise¬ 
canceling  models.  (See  macworld.com/2709  for  more  details  on  in-ear-canal  headphones 


In-Ear-Canal  Headphones 

If  cost  is  no  object  and  you  listen 
primarily  to  high-quality  music 
files,  Ultimate  Ears’  triple.fi  10 

Pro  sets  the  bar  for 
in-ear-canal  head¬ 
phones  in  2007. 
With  three  sepa¬ 
rate  drivers— for 

bass,  midrange,  and  treble— in  each 
ear,  thetriple.fi  10  is  essentially  a 
universal-fit  version  of  Ultimate 
Ears’ custom-made  in-ear  moni¬ 
tors;  it  provides  top-notch  sound 
quality  and  noise  isolation.  Although 
not  quite  as  comfortable  as  lastyear’s 
winner,  Shure’s  E500PTH, thetriple.fi  10 
costs  $100  less  than  Shure’s  flagship  model. 
$400;  Ultimate  Ears,  www.ultimateears.com 

All-Purpose  Headphones 

For  people  who  don’t  want  to  spend  more  on 
their  headphones  than  they  did  on  their  iPod, 
or  who  don’t  like  the  near-complete  isolation 
of  true  in-ear-canal  headphones,  V-Moda’s 
Vibe  and  Vibe  Duo  are  among  our  favorites. 
Using  a  “canalbud”  design — halfway  between 
in-ear-canal  headphones  and  earbuds — the 
Vibes  block  a  decent  amount  of  external 
sound  without  completely  silencingthe  rest 
of  the  world.  Their  performance  doesn’t 
match  that  of  higher-end  headphones,  but 
they  provide  surprisingly  good  audio  quality, 
with  an  emphasis  on  bass  response,  in  a  pack¬ 


age  that’s  also  very  comfortable.  And  the 
Vibes  look  great,  thanks  to  metal-alloy 
construction  and  a  variety  of  stylish  color 
choices.  The  Vibe  Duo  is  madeforthe 
iPhone;  it  includes  a  slimmer  headphone 
plugthatfitsthe  iPhone’s  port, an  in-line 
microphone,  and  a  phone/playback  controller 
similar  to  the  one  on  Apple’s  iPhone  earbuds. 
$ioo  each;  V-Moda,  www.v-moda.com 

Noise-Canceling 
Headphones 

Although  we  generally 
recommend 
in-ear-canal  head¬ 
phones  for  travel, 
noise-canceling 
headphones  have 
their  place.  And 
Audio-Technica’s 
ATH-ANC7 
(MM  jmacworld 
.com/3198)  is 
one  of  the  few 
sets  we  can  rec¬ 
ommend  without 
reservation.  Like  all 

noise-canceling  models,  the  ATH-ANC7 
samples  external  audio  and  then  produces 
an  inverse  audio  signal  that  cancels  out  a 
range  of  that  sound  while  also  lettingyou 
enjoy  your  music.  The  ATH-ANC7  is  the  rare 
model  that  blocks  plenty  of  noise,  is  com¬ 
fortable  and  sturdy,  and  sounds  good;  in 


Special  Play:  Go + Play 


Although  more  transportable  than 
portable,  Harman  Kardon’s  Go  + 
Play  is  nevertheless  a  system  you 
can  take  with  you.  But  don’t  call  it  a 
boom  box.  The  Go  +  Play  is  the  most 


$350;  Harman  Kardon, 
www.harmankardon.com 


fact,  it’s  the  best-sounding  pair  of  noise¬ 
canceling  headphones  we’ve  heard. 

$aao;  Audio  Technica, 
wrww.audio-technica.com 


Sduokiet 

ACCESSORIES 

The  iPhone  has  been  available  for  only  a 
few  months,  and  we  haven’t  seen  a  full 
roster  of  accessories  for  it  yet — so  we 
can’t  really  crown  any  as  the  year’s  best. 
Still,  there  are  already  a  few  standouts. 

Cases  are  far  and  away  the  majority  of 
accessories  available  for  the  iPhone,  and 
as  with  the  iPod,  you  have  plenty  of 
options  and  styles  to  choose  from.  If 
you’re  looking  for  the  ever-popular  sili¬ 
cone  skin,  there’s  iSkin’s  Revo  (f  f 


macworld.com/3201).  For  $40,  it  will  keep 
your  iPhone  fully  protected  while  leaving 
most  of  its  controls  easily  accessible.  For 
more  shock  protection,  check  out  Con¬ 
tour  Design’s  $30  Showcase  (MW; 
macworld.com/3202),  a  clear-plastic  shell 
with  rubber  edges  that  allows  full  use  of 
the  iPhone  (although  it  doesn’t  protect 
the  screen  from  impact).  And  if  all  you 
want  is  to  keep  the  iPhone’s  touch- 
sensitive  screen  from  getting  scratched, 
look  no  further  than  Power  Support’s 
Crystal  Film  Set  (MM ;  macworld 
.com/3203),  a  $16  pair  of  rigid 
static-adhesive  films  that  keep 


the  displays  of  two  iPhones  safe  from 
nicks  and  scratches. 

Of  course,  the  iPhone  has  the  poten¬ 
tial  for  particular  accessories  the  iPod 
never  needed:  Bluetooth  headsets,  for 
example.  Plantronics’  Voyager  520 
($100;  macworld.com/3204)  may  not  be 
as  flashy  or  svelte  as  some  of  the  more- 
hyped  headsets  out  there, 
but  it  excels  in  the  right 
ways.  It  boasts  eight 
hours  of  talktimeand 
180  hours  of  standby; 
its  circuitry  and  wind¬ 
screen  help  cancel  out 
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Award-winning  data  recovery,  hard  drive 

maintenance  and  backup  software 

from  Prosoft  Engineering 


Data  Rescue  II 

#1  selling  hard  drive 
recovery  software 
for  the  Mac. 


Data  Backup  3 

“Top  Product”  (4.5  mice) 
by  Macworld  Magazine 
in  January  2007. 


Genius  2 


Come  see  the  brand  new  version  of 


the  wildly  popular  Drive  Genius! 


PROSOFT 

engineering,  inc. 

w  w  w  .prosoftengineering.com 


S  t  o  x 

research, 

tracking  and  analysis 


ntir* 

available  at  your  local: 

1  Mac  I !  uniMnai 

•  Apple  Store 

Contact  Us: 
303  Ray  Street 
Pleasanton,  CA  94566 
877-477-6763 


"Got  an  iPod®?  Use  iTunes®?” 
Then  Jax  has  something  for  you! 
Jax  is  a  plug-in  for  iTunes  that 
enhances  and  adds  new  features 
to  your  iPod,  iPhone®,  AppleTV® 
and  iTunes. 


lix 
digital  picture 
recovery 


©  Copyright  ©  2007  Prosoft  Engineering,  Inc.  All  rights  reserved.  Mac  logos  are  trademarks  of  Apple  Inc. 
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ACCESSORIES 

Not  every  great  iPod  accessory  extends  your  music  player’s  capabilities  into  bold  new  realms.  Some  merely  complete 
the  sentence  “My  iPod’s  great,  but  I  wish  ...” 


iPod  Shuffle  Accessory 

Few  people  would  dispute  that  the  second- 
generation  shuffle’s  supersmall  design  is 
vastly  better  than  the  previous  version. 

But  there’s  one  exception.  While 
the  original  shuffle  could  plug 
directly  (and  conveniently)  into 
a  USB  port,  the  current  model 
requires  a  small  dockingcra- 
dle  that  connects  toyour 
computerviaalong 


cable — it’s  functional  enough  for  desktop  use, 
but  it’s  not  a  great  option  when  you’re 
on  the  road.  That’s  what  makes 
Incipio’s  IncipioBud  (f|  f  f  ?; 

macworld.com/3199)  so  valuable. 
One  end  is  a  USB  plug;  the  other  is  a 
miniplugwith  the  same  data  and  power 
connections  as  Apple’s  dock  cradle.  Plug  it 
into  your  shuffle’s  headphone  jack,  and  your 
music  player  can  hook  up  with  any  USB  port. 
$6;  Incipio,  www.myindpio.com 


iPod  Accessory 

SendStation’s  Dock  Extender  delivers  a 
substantially  better  iPod  experience  in  a  tiny 
package.  Like  the  IncipioBud,  it’s  little  more 
than  an  adapter— with  a  dock-connector 
plug  on  one  end  and  a  dock-connector  port 
on  the  other.  But  if  you  want  to  use  a  dock- 
cradle  accessory  without  removingyour 
iPod  from  a  protective  case,  the  Dock 
Extenderisallyou  need. 

$29;  SendStation,  www.sendstation.com 


CASES 

Cases  and  other  protective  gear  for  iPods  might  seem  like  interchangeable 
commodities.  But  a  couple  stood  out  this  year. 


Case  for  the  3G  iPod  Nano 


Ourfavorite  case  for  the  third-generation 
iPod  nano  isSwitchEasy’s  Biscuit  (f  fffi; 

macworld.com/3200).  Priced  lowerthan  most 
cases,  it’s  aslim  design  made 
from  two  pieces  of  Lexan 
polycarbonate  plastic  that 
completely  sheathe  the 
nano.  (Included  protectors 
coverthe  Click  Wheel  and 
dock  connector  port.)  It 
also  includes  a  Universal 
dock  adapter,  an  adapter 
forthird-party  headphones, 
and  a  lanyard. 

$20  to  $22;  SwitchEasy, 
www.switcheasy.com' 


Case  for  the  2G  iPod  Nano 

If  you’ve  still  got  a  second-generation  nano, 
iSkin’s  Duo  (|f  f  f  1;  macworld.com/2663) 
combinesthebestfeaturesofasilicone  skin  and 
a  hard  case.  A  silicone  sheath  covers  the  nano, 
and  a  plastic  faceplate  snaps  onto  the  outside 
for  added  protection  without  compromising 
the  nano’s  sleek  profile.  A  number  of  useful 
accessories  are  also  included:  a  Universal  dock 
adapter,  a  dust  cover  for  the  nano’s  bottom 
opening,  a  lanyard,  and  a  swiveling  belt  clip. 

$30;  iSkin,  www.iskin.com 

Macworld  senior  editor  Dan  Frakes,  Macworld 
.com  executive  editor  Philip  Michaels,  and 
Macworld  associate  editor  and  MacUser.com 
coeditor  Dan  Moren  contributed  to  this  story. 


Special  Play:  Evolve 


With  the  Evolve,  Griffin  Technology 
has  taken  a  unique  approach  to  solving 
the  dilemma  of  how  to  get  music  from 
its  source  to  remote  locations:  each 
speaker  is  a  rechargeable  stand-alone 
unit.  When  placed  on  the  main  base,  a 
speaker  recharges  and  pairs  with  the 
base; you  can  then  move  it  up  to  100 
feet  away,  where  it  will  play  for  up  to 
ten  hours.  Although  the  Evolve’s  sound 
quality  isn’t  the  best  you’ll  find,  its  con¬ 
venience  just  might  be. 


$300;  Griffin  Technology, 
www.griffintechnology.com 


iPHONE 

ACCESSORIES  continued 

background  noise;  and  excellent  sound 
quality,  good  range,  and  lightweight  com 
fort  round  out  the  package.  It’s  also 
cheaper  than  many  other  earpieces. 

One  Apple  design  choice  that  contin¬ 
ues  to  irk  iPhone  users  is  the  recessed 
headphone  jack,  which  restricts  which 
third-party  headphones  you  can  use 
with  the  handset.  Ultimate  Buds  (www 
.ultimatebuds.com)  offers  a  solution:  it 
grafts  a  cable  cannibalized  from  the 
iPhone’s  own  earbuds  onto  a  set  of  high- 
quality  in-ear-canal  headphones.  For  $150, 


you  get  the  benefits  of  a  built-in  micro¬ 
phone  and  a  squeezable  controller  along 
with  the  superior  sound  of  either  Etymotic 
Research’s  ER-6i  (tiff;  $149,  macworld 
.com/2138)  or  Future  Sonics  and  Xtreme 
Mac’s  FSi  ($150;  www.xtrememac.com). 
And  if  neither  of  those  models  fits  your 
needs,  Ultimate  Buds  will  do  surgery  on 
your  favorite  pair  of  headphones  for  $40. 

If  you  don’t  feel  like  subjectingyour 
headphones  to  an  invasive  procedure,  you 
can  pick  up  an  inexpensive  headphone 
adapter  that  lets  you  useyourown  head¬ 
phones  with  the  iPhone.  We  recommend 
RadTech’s  ProCable  ($8;  macworld.com/ 


3205),  available  in  both  3-  and  4-inch 
lengths,  and  Helium  Digital’s  very 
affordable  Headphone  Adapter  ($4; 
macworid.com/3206).  Neither  / 
offers  the  phone  features  of 

Apple’s  own  earbuds;  for  /  _ 

that, you’ll  have  to  turn 
to  Shure’s  Music  /  \ 

Phone  Adapter  ($40;  \  \ 

macworld.com/3207),  a  \.  \ 
slightly  longer  cable  with  a  \\ 
built-in  microphone  and  con¬ 
trol  button.  (And  don’t  count  out 
V-Moda’s  Vibe  Duo,  mentioned  in  the 
headphones  section.) 


ULTIMATE 
buds  i 
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NEW  iPOD  CASES! 

VISIT  DLO.COM  FOR  MORE  INFO 


Supercharge  your  next  workout  with  a  DLO  Action  Jacket 
Visit  www.dlo.com  to  see  our  cases  for  the  new  iPod  line 


DIGITAL  LIFESTYLE  OUTFITTERS 


:ket  are  trademarks  of  Digital  Lifestyle  Outfitters.  iPod  is  a  trademark  of  Apple  Inc..  registered  m  the  U.S  and  other  counties.  All  Rights  Resented 


2007  Digital  Lifestyle  Outfitters.  Oigital  Lifestyle  i 


Think  Mac  gaming  is  stagnant? 
These  i  o  games  and  accessories 
prove  otherwise. 


BY  PETER  COHEN 

ILLUSTRATION  BY  JOSHUA  GORCHOV 


The  past  12  months  won't  go  down  as  a 
landmarkyearfor  Mac  development. 

The  residual  effects  of  Apple’s  switch  to  Intel- 
based  processors  continue  to  dampen  some 
developers’  enthusiasm  for  makinggames  for  the 
Mac.  Still,  afew  skilled  game 
creators  overcame  the  odds 
to  produce  offerings  that 
were  memorable,  visually 
stunning,  and  just  plain  fun. 
So  just  as  we  honor  the  top 
products  in  the  rest  of  the 
Mac  market,  it’s  ti me  to 
make  more  room  insidethe 
Macworld  Game  Hall  of 

Fame,  based  in  Pittsfield,  Massachusetts,  for  the 
eight  games,  one  software  add-on,  and  one  piece 
of  furniture  that  reminded  us  there’s  plenty  of  Mac 
gaming  potential  just  waiting  to  be  unleashed. 
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Best  Reason  to  Brush  Up 
on  Your  History 

AgeofEmpireslll 

WHAT  IT  IS:  Explore  and  colonize  the  New 
World  as  adventurer  Morgan  Black  and  his  fam¬ 
ily.  You  must  populate  settlements,  raise  legions 
of  soldiers  and  fleets  of  ships,  and  battleyour 
enemies  onyourway  to  victory. 

WHAT  MAKES  IT  A  HALL  OF  FAMER:  Bring¬ 
ing  this  game  to  the  Mac  was  a  struggle,  but 
MacSoft  persevered,  replacingthe  physics 
engine  with  more-Mac-friendly  technology. 
But  this  is  no  slapped-together  conversion — 
its  stunninggraphicsenginewill  pullyou  into 
the  action. 

$55;  MacSoft,  www.macsoftgames.com 


Best  Wav  to  Flex 
Your  Sudoku  Skills 


WHAT  IT  IS:  Freeverse’s 
puzzle-game  collection,  all 
ensconced  in  a  gorgeous 
3-D  graphics  engine,  tests  your 
ability  to  solve  problems. 

WHAT  MAKES  IT  A  HALL 
OF  FAMER:  Brain  games  that  test  your  IQ,  not  your  reflexes,  have  taken  the  Nintendo  DS  hand¬ 
held  world  by  storm,  so  it  was  inevitable  that  the  Mac  would  get  its  own  version.  Who  better  to 
bring  it  to  the  Mac  than  Freeverse,  the  king  of  casual,  thoughtful  gaming  (and  monkey  jokes)? 
Freeverse  has  added  some  fine  touches  like  .Mac  score  sharing,  soyou  can  tell  others  how  skilled 
(or  not)  you  are  at  everything  from  call-and-response  memory  games  to  Sudoku.  You’ll  also  find 
some  unique  twists,  such  as  Fallacy,  a  game  that  tests  your  knowledge  of  logical  fallacies.  (If 
you’ve  spent  anytime  in  Internet  chat  rooms  over  the  years,  you’re  probably  an  expert  in  logical 
fallacies  without  even  knowing  it.) 

$30;  Freeverse,  www.freeverse.com 


Big  Bang 
Brain  Games 


Best  Hookup  Between 
Your  Mac  and  Your 
Game  Console 


Conned36o 

WHAT  IT  IS:  For  people  who  turn  to 
consoles  fortheirfun  and  games— and 
to  Microsoft’s  Xbox 360  in  particular — 
the  Connect36o  software  makes  it  pos¬ 
sible  to  stream  all  of  your  Mac’s 
unprotected  audio,  video, and  photos 
to  the  Xbox. 


WHAT  MAKES  IT  A  HALL 
OF  FAMER:  Still  har¬ 
boring  a  grudge 
against  Microsoft 
for  operating  sys¬ 
tem  shenanigans 
that  took  place 
back  when  the  Mac 
topped  out  at  16MHz? 

Get  over  it — gamers  look- 
ingfor  a  rocking-good  time  with  their 
home-entertainment  centers  certainly 
have.  The  Xbox  360  really  does  have  a 
broad  and  entertaining  library  of  games 
to  choose  from,  and  it  even  makes  a 
halfway-decent  media  server  for  con- 
nectingthe  entertainment  system  and 
networked  computers  that  host  music 
and  video  content.  Unfortunately, 
Microsoft  makes  it  a  plug-and-play 
arrangement  only  for  Windows-based 
PCs.  Enter  Nullriver’s  Connect36o  to 
bridge  the  gap.  I  use  it  to  serve  up  music 
playlists,  photo  galleries  of  recent 
events,  and  video  stored  on  my  Mac, 
and  it  works  very  well — and  for  $279 
less  than  what  I’d  have  to  spend  on  an 
Apple  TV  to  do  the  same  thing. 

$20;  Nullriver,  www.nullriver.com 


Best  Reason  to  Break  Out  the  Game  Pad 


Lego  Star  Wars  1 1 


WHAT  IT  IS:  It’s  a  story  from  a  long  time  ago,  in  a  galaxy  far,  far  away — only  with  Lego-based  char¬ 
acters  replacing  the  Wookiees,  droids,  and  Jawas. 

WHAT  MAKES  IT  A  HALL  OF  FAMER:  Some  corners  dismissed  the  original  Lego  Star  Wars  as  too 
kid  oriented.  No  one’s  dismissing  the  sequel,  which  has  solidly  established  this  Lego-based  franchise 
as  a  real  boon  to  the  Star  Wars  gaming  universe.  Re-creating  the  events  from  the  original  movie  trilo¬ 
gy,  Lego  Star  Wars  offers  a  lot  of  authentic  Star  Wars  gaming,  and  even  involves  a  certain  amount  of 
Lego-brick  building  (and  bashing)  fun.  And  Feral  has  been  careful  to  provide  good  game-pad  support, 
so  if  you’re  looking  for  a  Mac  game  that  offers  a  great  console-style  experience,  this  is  the  title  for  you. 
$40;  Feral  Intel-active,  www.feralinteractive.com 
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The  Game  Hall  of  Fame 


Best  Throwback  to  Junior  High  School 

Sketch  Fighter  4000  Al  pha 

WHAT  IT  IS:  Hearken 
back  to  those  idle  school 
days,  when  you  spent 
spare  moments  in  class 
scribblingdrawingsin 
your  notebook.  That’s 
the  inspiration  for 
SketchFighter4000 
Alpha,ashoot-’em-up 
game  that  uses  that 
hand-drawn  look  for 
so  m  e  c  razy,  c  razy  fun. 

WHAT  MAKES  IT  A 
HALLOFFAMER:  The 
charmingly  unsophisti¬ 
cated  graphics  might  fool 
you  intothinkingthere’s 
not  much  to  this  game  other  than  blastingyour  way  past  other  spaceships.  But  it  also  offers 
phenomenally  fun  cooperative  and  competitive  multiplayergaming  with  a  built-in  game 
finder  and  the  ability  to  share  your  scores  with  other  players  online.  And  if  the  whole  pen-and- 
paper  look  isn’t  do-it-yourself  enough,  SketchFighter  even  includes  a  level  editor  that  letsyou 
create  your  own  missions.  At  $19,  this  game  is  a  steal — download  it  now  and  relive  the  good 
old  days  of  middle  school  without  the  threat  of  detention  or  getting  stuffed  into  your  locker. 
$19;  Ambrosia  Software,  www.ambrosiasw.com 


Best  Way  to  Feel  like  an  Outlaw  from  the 


Best  waytc 

Safety  of  Your  Armchair 

Need  for  Speed  Carbon 


WHAT  IT  IS:  You’re  an  underground  outlaw  racer  who’s  just 


returned  to  town  after  a  lengthy  hiatus,  and  it’s  time  to  recapture 

... 

territory,  win  cash,  and  buy  new  wheels  and  then  customize  them. 

WHAT  MAKES  IT  A  HALL  OF  FAMER:  Decent  auto-, 


ging  games 

are  few  and  far  between  on  the  Mac,  so  it  was  with  relish 


and  gusto  that  we  tore  open  the  packaging  on 
Need  for  Speed  Carbon,  part  of  a  long- 
runninggame  series  from  Electron 
Arts  (EA)  that  hasonly  now  found  $ 
place  on  the  Mac.  It’s  one  of  the 
first  half-dozen  titles  EA  has 
released  on  the  Mac  inde¬ 
pendently— up  to  now,  the 
company  had  been  content 
to  let  other  partners,  such  as 
Aspyr,  publish  Mac  versions  of  its 
games.  Need  for  Speed  has  never 
been  on  that  Mac-compatible  list,  which 
makes  this  release  even  more  special.  Need  for 
Speed  Carbon  runs  only  on  Intel-based  Macs,  but 
don’t  hold  that  against  it — it’s  a  fun  game  to  play,  and 
worth  checking  out  ifyou’re  looking  for  console-style  racingfun. 


$40;  Electronic  Arts,  www.eagames.com 


Most  Gratuitous  Use 
of  Acid-Spewing  Alien 
Sphincters 

Prey 

WHATITIS:  Fortunately  the  only  game 
to  feature  acid-spewingalien  sphincters, 
this  first-person  shooter  puts  you  in  the 
shoes  of  Tommy,  a  disenfranchised 
young  Cherokee,  who’s  tryingto  rescue 
his  girlfriend  and  grandfather  from  a  bio¬ 
mechanical  alien  spacecraft. 

WHAT  MAKES  IT  A  HALL  OF  FAMER: 
Prey  looks  great  and  plays  beautifully.  It 
also  incorporates  some  really  unusual 
game  play,  thanks  to  a  prolific  use  of 
dimensional  vortexes  that  will  spit  you 
onto  the  walls  and  ceilings  of  the  rooms 
you’ve  just  left.  Jumpingfrom  one  part  of 
a  room  to  another,  walking  on  walls,  and 
otherwise  thumbingyour  nose  at  gravity 
can  be  disorienting— butthisgame  is 
unlike  any  otheryou've  seen  on  the  Mac. 
For  mature  gamers — and  Prey  is  not 
intended  for  the  whole  family— this  is  an 
adventure  worth  taking. 

$40;  Aspyr  Media,  www.aspyr.com 


WHY  CIDER 
RULED  IN  2007 

TransGaming Technologies  has  been 
making  noise  about  its  Cider  technol¬ 
ogy  since  2006,  but  2007  was  theyear 
in  which  the  developer  really  put  its 
translation-layer  technology  into 
action.  Cider  makes  it  possible  for  a 
Windows  game  to  run  on  the  Mac, 
without  requiring  installation  of  a 
copy  of  Windows — bringing  Mac 
games  to  market  faster  than  ever 
before.  Go  to  macworld.com/3260  for 
more  on  what  Cider  delivered  in  2007 
and  what  to  expect  in  the  comingyear. 
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Premium  Small  Business  Management 
and  Accounting  Software 

...and  now 

Point  of  Sale  for  Mac 

MYOB  Checkout 


(]][|y20 

Mind  Your  Own  Business.  Smarter. 


800  322  MYOB  (6962) 
www.myob-us.com 


FEATURE 


The  Game  Hal!  of  Fame 


Best  Reason  to  Get  a  * 
Second  Job  to  Pay 
for  Your  Gaming  Jones 


World  of  Warcraft: 
The  Burning  Crusade 


WHAT  IT  IS:  The  expansion  pack  to  World  of 


Warcraft  adds  two  new  playable  races,  an  entire 
new  continent  to  explore,  and  other  enhance¬ 
ments  to  the  massively  multiplayer  online  game. 

WHY  IT’S  A  HALL  OF  FAMER:  World  of  Warcraft 


Jf^ 


isn’t  an  easy  habit  to  shake  -  different  playable  races 
in  the  game  and  different  character  classes  give  you  a 
lot  of  options  to  explore.  And  the  Burning  Crusade 
expansion  pack  adds  even  more  options  than  before, 
makingthat  burning  sensation  to  play — and  pay  World 
of  Warcraft’s  monthly  service  fee — stronger  than  ever 


$30;  Blizzard  Entertainment, 
www.worldofwarcraft.com 


Best  Way  to  Emulate 
Minnesota  Fats 

The  Sims  Pool 

WHAT  IT  IS:  Head  on  down  to  the  local 
billiards  parlor  and  take  on  your  fellow 
Sims,  one  would-be  hustler  at  a  time — 
using  nothing  more  than  your  fifth- 
generation  iPod’s  Click  Wheel. 

WHAT  MAKES  IT  A  HALL  OF  FAMER: 
The  iPod  isn’t  an  ideal  gaming  plat¬ 
form — the  device’s  size  can  work 
against  it,  and  its  tiny  screen  can  cause 
eyestrain.  Still,  some  developers  have 
managed  to  make  the  most  of  the  iPod’s 
capabilities — The  Sims  Pool  is  easily  the 
best  example  of  that.  As  in  other  Sim- 
based  games,  the  betteryour  Sim  does 
on  the  felt,  the  betteryourSim  feels. 
And  the  pool  part  of  the  action  (Eight 
Balland  Nine  Ball)  isalot offun. 

$5;  EA  Mobile  via  the  iTunes  Store, 
macworld.com/3039 


Best  Floor’s-Eye  View  of 
Your  Games 


TreyChair 


WHAT  IT  IS:  With  the  TreyChair,  gamers 
finally  have  a  seat  that  eschews  some  of  the  sil¬ 
lier  touches  in  favor  of  more  practical  features. 
WHAT  MAKES  IT  A  HALL  OF  FAMER:  I’ve 
sat  on  my  share  of  game  chairs  over  the 
years,  and  most  have  been  variations  on  the 
same  theme— chairs  with  embedded  speak¬ 
ers  or  lights  or  some  othergadgetyou  have 
to  plug  in.  The  end  result  was  usually  cables 
gettingtangled  in  the  legs  and  bound  up  in 
the  casters  of  rolling  chairs.  The  makers  of 
the  TreyChair  took  a  different  direction.  The 
chair  looks  good  enough  to  place  in  an  office 
cube.  You  can  take  off  the  top  and  set  it  on 
the  floor,  rocker  style,  using  the  base  as  a  tray 
table.  The  tray’s  also  handy  for  keeping  a 
bowl  of  chips  and  a  can  of  soda  at  the  ready 
if  you’re  just  a  spectator. 


THE  YEAR 
AHEAD 

Dwelling  on  2007  is  so  yesterday — 

Mac  gamers  want  to  know  what  they 
can  expect  the  rest  of  this  year. 

EPIC  GAMES  The 
makers  of  the  Unreal 
game  engine  have  prom¬ 
ised  that  both  Unreal 
Tournament  III  and 
Gears  of  War  are  Mac  bound.  What 
Epic  hasn’t  said  is  who  will  publish  the 
games  on  the  Mac.  However,  if  you’re 
well  versed  in  Mac  game  history, you’ll 
know  that  MacSoft  has  published  Mac 
versions  of  Epic's  offerings  before. 

ASPYR  A  aspyp 

MEDIA  Never- 

winter  Nights  2  will  give  fans  of  the 
role-playinggame  something  to  cheer 
about.  Aspyr  isn’t  sticking  all  its  eggs 
in  one  basket — the  holiday  season 
should  also  bringforth  Guitar  Hero  III 
for  Mac  and  Quake  Wars:  Enemy 
Territory. 

MULTIPLAYER  g 

MADNESS  CCP  #*1# 

shipped  Eve  Online  ^  CCP 
i  n  N  o  ve  m  ber — too 
late  for  Game  Hall  of  Fame  honors, 
alas.  In  the  first  few  months  of  2008, 
expect  the  massively  multiplayer 
online  game  (MMOG)  set  in  outer 
space  to  get  an  overhaul  with  Trinity, 
a  new  expansion  pack. 

MMOG  news  on  the  Mac  doesn’t 
end  there,  either.  Blizzard  Entertain¬ 
ment  is  planning  another  World  of 
Warcraft  expansion  pack.  And  perhaps 
more  important,  Blizzard  is  preparing 
to  resurrect  its  most  beloved  real-time 
strategy-game  franchise,  StarCraft, 
with  StarCraftll. 

OTHER  NEWS  OF  NOTE  Free- 
verse  is  sharpening  its  skills  with  the 
Geometry  Wars-style  abstract 
shooter  Neon  Tango,  and  has  other 
tricks  up  its  sleeve  for  the  year.  Play- 
First,  the  evil  genius  behind  the  popu¬ 
lar  Diner  Dash  series,  is  promising  to 
continue  its  line  offun  casual  games. 

And  Ambrosia  Software  has  fun  lined 
up  for  Mac  gamers,  too. 

L  A 


Senior  News  Editor  Peter  Cohen  reports  on  and 
reviews  all  the  latest  games  in  Macworld’s  Game 


$239  to  $299;  TreyChair,  www.treychair.com 


Room  at  Macworld.com. 


CHAIR  PHOTOGRAPH  BY  PETER  BELANGER;  IPOD  PHOTOGRAPH  COURTESY  OF  APPLE 
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“NoteBook  is  a  must-have  if 
you’re  using  your  computer 
as  a  true  digital  hub.” 

Tera  Patricks,  Mac360.com 


NOTE 

organization  for  a  creative  mind 


“NoteBook  is  now  open  on 
my  desktop  all  the  time.” 

Shawn  King,  Host/Exec. 
Producer,  Your  Mac  Life 


small  Hog 
Eledronics 


TEKSERVE 


Macworld 
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Macworld  UK 


NoteBook  is  available  at:  aniaZOn.COm  Apple  Store 


Is# 

Mac  I  Universal 


Secrets 


Working  Mac 


Fix  Mac  Slowdowns 

Tips  that'll  put  some  zip  back  in  your  Mac  byjoekissell 


Does  your  Mac  seem  to  be  get¬ 
ting  slower  over  time?  This 
probably  isn’t  your  imagina¬ 
tion.  As  you  use  your  computer,  a  num¬ 
ber  of  factors  can  gradually  lead  to 
poorer  performance.  Things  slow  down 
as  your  CPU  becomes  busier  with  more 
tasks,  your  RAM  fills  up  with  open  pro¬ 
grams  and  documents,  and  your  hard 
drive  runs  out  of  free  space.  In  addi¬ 
tion,  individual  programs,  such  as  your 
Web  browser  and  your  e-mail  client, 
occasionally  need  some  tweaks  to  main¬ 
tain  peak  performance.  Luckily,  it’s  easy 
to  solve  most  slowdowns  and  restore 
much  of  your  Mac’s  original  pep. 

Web  Browsing  Is  Too  Slow 

When  Web  pages  take  a  long  time  to 
load,  or  when  your  browser  becomes 
generally  sluggish,  you  may  suspect 
that  your  Internet  connection  is  too 
slow.  That’s  possible,  but  if  you  have  a 
reliable  broadband  connection,  the 
problem  is  more  likely  something  you 
can  easily  solve.  Try  these  tips. 

Quit  and  Relaunch  Web  browsers 
tend  to  be  resource  hogs,  and  if  you 
visit  lots  of  media-rich  sites,  this  effect 
can  increase  over  time.  Quit  and 
relaunch  your  browser  occasionally  (at 
least  once  a  day)  to  speed  up  browsing 
and  reduce  your  browser’s  impact  on 
other  programs. 

Close  Tabs  and  Windows  Do  you 

keep  lots  of  tabs  or  windows  open? 

Each  one  uses  RAM,  and  some  of  them 
can  also  bog  down  your  processor,  even 
when  you’re  not  actively  viewing  that 
page.  If  your  browser’s  performance  is 
poor,  try  limiting  yourself  to  six  or  eight 
open  Web  sites  at  a  time. 


Try  a  Different  Browser  There’s  no 
easy  answer  to  the  question  “Which 
browser  is  fastest?”  It  depends  on  your 
Mac’s  processor,  which  version  of  OS  X 
you’re  running,  and  which  version  of  a 
given  browser  you're  using.  What  you’re 
doing — for  example,  playing  a  Flash 
game  or  looking  at  a  CSS-rich  site — mat¬ 
ters,  too.  My  advice  is  to  consider  trying 
a  different  browser  if  yours  feels  too 
slow.  You  may  get  the  best  results  from 
Apple’s  Safari  3  (www.apple.com/safari), 
Mozilla's  Firefox  2  (www.getfirefox.com), 
The  Omni  Group’s  OmniWeb  (www 
.omnigroup.com),  or  Opera  Software's 
Opera  (www.opera.com),  depending  on 
the  circumstances. 

E-mail  Takes  Forever 

Does  checking  your  e-mail  or  search¬ 
ing  for  a  saved  message  seem  to  take 


an  eternity?  Several  strategies  can 
help  solve  this  problem. 

Clean  Out  Your  Inbox  If  you  have 
thousands  of  messages  in  your  inbox, 
your  e-mail  client  can  get  bogged  down. 
Apple’s  Mail  (/Applications)  is  espe¬ 
cially  sensitive  to  inbox  size  when 
you’re  using  IMAP,  a  common  mail 
protocol  that  keeps  copies  of  your  mes¬ 
sages  on  the  server.  Filing  messages 
you’ve  already  read  reduces  the  amount 
of  work  your  e-mail  client  must  do 
every  time  you  check  your  mail. 

Rebuild  Your  Message  Index  Both 
Mail  and  Microsoft  Entourage  (part  of 
the  $399  Microsoft  Office  2004;  Mftl 
macworld.com/1541)  store  indexes  of 
saved  messages  in  special  databases. 
This  facilitates  displaying,  sorting,  and 
searching  your  messages.  Over  time, 
though,  these  databases  can  become 
cluttered  or  even  corrupted,  resulting  in 
slower  overall  performance,  among 
other  problems.  You  may  be  able  to 
speed  up  your  e-mail  client  significantly 
by  rebuilding  the  message  index  every 
few  months. 

Mail’s  Rebuild  command  (Mailbox: 
Rebuild)  works  only  on  individual  mail¬ 
boxes.  To  rebuild  all  your  mailboxes 
in  all  accounts  at  once,  try  one  of  two 
utilities:  Matteo  Discardi’s  Speedmail 
(donation  requested;  macworld.com/ 
3154)  and  Leland  Scott’s  VacuumMail 
(free;  macworld.com/3155).  The  latter 
can  run  on  a  schedule. 

To  rebuild  your  database  in 
Entourage,  hold  down  the  option  key 
while  launching  the  program.  In  the 


Ul 
c  Z 
Q  □ 

lz 

u»  O 


For  more  ways  to  fix  slow¬ 
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TRY  THIS 


Keep  Your  iWeb  Site  in  Sync 

Want  to  update  your  iWeb  site  from  multiple  Macs  or 
multiple  useraccounts  on  the  same  Mac?  If  you  have  a 
.Mac  account, you  can  keep  Apple’s  iWeb  ’08  (part  of 
the  $79  iLife  ’08  suite;  f  ?;  macworld.com/3084)  in 
sync  between  multiple  machines  and  users  by  placing 
your  site  resources  on  your  iDisk. 

First,  open  your  .Mac  preference  pane,  click  on  the 
iDisk  tab,  and  make  sure  that  iDisk  syncing  is  turned 
on.  Then,  on  the  Mac  you  used  to  create  your  site, 
open  your  user  folder  and  go  to/Library/Application 
Support/iWeb/Domain.sites2.  This  file  contains  all  of 

iWeb’s  assets  (if  you  have  extensions  hidden,  the  file  will  show  up  as  Domain).  Copy  the 
iWeb  folderfrom  Application  Support  onto  your  iDisk  (I  recommend  usingthe  Docu¬ 
ments  folder).  Return  to  the  Application  Support  folder  and  move  the  i  Web  folder  to 
someplace  else  on  your  local  hard  drive  so  i  Web  won’t  see  it.  To  make  changes  to  your 
iWeb  site,  open  your  iDisk  and  double-click  on  the  Domain.sites2  file.  Afteryou’ve  done 
this  once  on  a  Mac  or  user  account,  i  Web  will  know  to  use  this  file  in  the  future. 

There  are  a  few  caveats  to  keep  in  mind:  If  you  chose  to  sync  your  iDisk  manually, 
you’ll  need  to  syncyour  .Mac  account  each  timeyou  make  changes  to  your  site.  You 
should  also  make  sure  that  you’re  not  logged  in  to  your  iDisk  account  from  multiple 
locations  at  the  same  time,  as  that  can  create  problems  with  saving  new  changes. 
Finally,  I  recommend  making  daily  backups  of  the  Domain  file,  since  working  with  files 
directly  from  your  iDisk  can  cause  them  to  become  corrupted.— jason  cranford  teague 


Database  Utility  window  that  appears, 
select  an  identity  (if  you  have  more 
than  one).  Select  Rebuild  Database  and 
click  on  Continue  (see  “Speed  Up 
Entourage”).  Click  on  Done  and  then 
on  Quit  when  the  process  is  finished  (it 
can  take  a  while).  After  you  relaunch 
Entourage,  it  will  have  to  redownload 
any  previously  retrieved  messages  from 
your  IMAP  account(s). 

Check  on  Progress  Your  e-mail  client 
may  be  simultaneously  sending  and 
receiving  messages  from  multiple 
accounts,  synchronizing  mailboxes,  and 
performing  other  background  tasks — or 
it  may  just  be  stuck.  If  you  can  find  out 
exactly  what  it’s  up  to  at  any  given  time, 
you’ll  be  able  to  solve  potential  problems. 

In  Mail,  choose  Window;  Activity 
Viewer.  The  small  floating  window  that 
appears  lists  each  task  Mail  is  perform¬ 
ing.  If  one  task  appears  to  be  taking  an 
inordinately  long  time,  click  on  the  Stop 
icon  next  to  it  to  cancel  that  task.  In 
Entourage,  choose  Window:  Progress. 
Again,  a  window  lists  each  current  task; 
click  on  Stop  to  stop  a  single  task,  or  on 
Stop  All  to  stop  all  interaction  with  your 
mail  servers.  If  you  experience  persistent 
misbehavior  in  Entourage,  choose  Win¬ 
dow;  Error  Log  to  display  a  list  of  error 
messages,  which  may  give  you  clues  that 
help  you  diagnose  the  problem. 

Consolidate  Accounts  Do  you  have 
more  than  a  couple  of  e-mail  accounts? 
Though  most  e-mail  clients  can  check 
as  many  accounts  as  you  have,  each 
additional  account  means  a  longer  wait 


when  you  check  for  new  messages. 

One  way  to  speed  things  up  without 
getting  rid  of  any  e-mail  addresses  is  to 
redirect  all  your  incoming  messages  to 
a  single  account.  For  example,  if  you 
use  Apple’s  .Mac  mail  ($100  per  year; 
www.mac.com)  and  Google’s  Gmail 
(free;  www.gmail.com)  for  secondary 
e-mail  accounts,  you  can  set  up  both  to 
forward  incoming 
mail  to  your  ISP, 
and  thus  get  all 
your  mail  at  one 
account — cutting 
the  amount  of 
checking  that  has 
to  happen  by  two- 
thirds.  (You  may 
find  this  particu¬ 
larly  valuable  if 
you  have  a  slow  or 
unreliable  Internet 
connection.) 

Each  e-mail 
provider  has  a  dif¬ 
ferent  mechanism 
for  setting  up  for¬ 
warding.  If  you’re 


a  .Mac  subscriber,  log  in  to  your 
account,  click  on  the  Mail  link,  and 
then  click  on  the  Preferences  link.  In 
the  Other  tab,  select  Forward  My  Email 
To  and  fill  in  the  address  that  messages 
should  be  sent  to;  then  click  on  Save.  If 
you  have  a  Gmail  account,  log  in  at 
www.gmail.com,  click  on  the  Settings 
link,  and  then  click  on  the  Forwarding 
And  POP/IMAP  link.  Select  Forward  A 
Copy  Of  Incoming  Mail  To,  enter  the 
address,  and  click  on  Save  Changes. 

Everything  Is  Too  Slow 

If  everything  you  do  on  your  Mac  seems 
to  take  much  longer  than  it  once  did,  look 
for  several  common  system  problems,  as 
well  as  individual  programs  that  are  out¬ 
dated  or  are  simply  using  more  than 
their  fair  share  of  your  Mac’s  resources. 

Run  Fewer  Programs  Take  a  look  at 
your  Dock,  and  notice  how  many  pro¬ 
grams  are  currently  running.  (In  OS  X 
10.4,  you  can  tell  what’s  running  by  look¬ 
ing  for  a  black  arrow  below  program 
icons;  OS  X  10.5  uses  a  glowing  blue 
orb.)  Each  one  of  these  programs,  even  if 
it  has  no  open  windows,  is  consuming  a 


Database  Utility 


Select  the  database  you  warn  to  maintain. 
Identity 


Date  Last  Modified 


Select  the  maintenance  activity  to  perform. 

0  Verify  database  integrity 

C fieck  database  for  corruption.  If  problems  are  found,  you  car  cnoose  to  rebuild  your  database  tf 
your  database  is  working  properly,  no  changes  wiO  be  made. 

C  Compact  database 

Compact  and  back  up  the  current  database  files. 

^  Rebuild  database 

^  Perform  repairs,  compact  database  files,  ard  back  up  current  database.  If  you  have  Hotmail.  MSN, 
IMAP  or  Exchange  accounts,  you  must  download  the  folder  lists  and  messages  from  the  server 
again.  If  Sync  Services  are  enabled,  they  w\-H  be  disabled  during  the  rebuild  ard  must  be  re¬ 
enabled. 


,  Set  database  preferences 
Changes  database  maintenance  preferences. 


{  Quit  f  Coert^nae  ) 


Speed  Up  Entourage  Use  Entourage’s  hidden  Database  Utility  to  repair 
your  index  of  e-mail  messages  and,  in  the  process,  fix  performance  problems. 
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certain  amount  of  your  Mac’s  RAM  and 
processor  power.  You  can  reduce  the 
strain  on  your  system  by  quitting  the 
ones  you’re  not  actively  using. 

Restart  Your  Mac  If  you  normally 
leave  your  Mac  running  all  the  time, 
performance  can  deteriorate.  One  rea¬ 
son  for  this  is  a  relatively  common  kind 
of  bug  known  as  a  memory  leak:  a  pro¬ 
gram  keeps  asking  the  system  for  ever 
greater  amounts  of  RAM.  Another  rea¬ 
son  is  that  the  longer  you  use  your  Mac 
in  a  given  session,  the  likelier  you  are  to 
launch  additional  programs  (including 
invisible  background  processes)  that  use 
up  system  resources.  The  easiest  way  to 
clear  all  your  memory  and  zap  hidden 
programs  is  to  restart. 


Add  More  RAM  The  more  RAM  your 
machine  has,  the  more  programs  and 
documents  you  can  have  open  at  the 
same  time  without  relying  heavily  on 
virtual  memory.  (To  use  RAM  as  effi¬ 
ciently  as  possible  and  let  many  pro¬ 
grams  run  at  once,  OS  X’s  virtual- 
memory  system  temporarily  stores 
data  on  your  hard  disk  instead  of  in 
RAM.)  As  a  result,  adding  RAM — up 
to  a  certain  point — is  one  of  the  most 
effective  ways  to  speed  up  your  Mac. 
The  amount  you  install  will  depend  on 
the  capacity  of  your  machine  and  your 
budget,  but  I  recommend  2GB  to  4GB 
for  most  people. 

Update  Your  Software  The  software 
on  your  computer — including  OS  X 


What’s  My  Mac  Doing? 

If  your  Mac  slows  down  or  the  spinning  beach-ball  cursor  appears  while  you’re  working, 
you  may  assume  that  your  computer  is  busy  doing  something — but  what?  If  you  find 
out  exactly  what’s  using  upyour  CPU  cycles  and  RAM, you’ll  be  much  closer  to  solving 
your  speed  problems.  Luckily, you  can  use  free  utilities  to  uncoverthis  information. 

My  favorite  tool  for  monitoring  overall  Mac  performance'is  Raging  Menace’s  Menu- 
Meters  (donation  requested;  macworld.com/3158).  Afteryou  install  this  preference 
pane,  one  or  more  customizable  meters  will  appear  inyour  menu  bar,  showing  CPU 
activity  (for  as  many  processors  or  cores  as  your  machine  has),  RAM  usage,  disk  access, 
and  network  access  at  a  glance. 

If  you  see  that  CPU  or  RAM  usage  is  high,  open  Activity  Monitor  (in/Applications/ 
Utilities)  to  get  more  detail  (see  “Root  Out  Hidden  Programs”).  Choose  My  Processes 
from  the  pop-up  menu  at  the  top  of  the  window.  (This  is  typically  saferthan  digging 
through  All  Processes,  which  can  include  things  important  to  the  OS.)  Then  click  on  a 
column  heading— such  as  %CPU  (CPU  in  OS X  10.5),  Real  Memory  (RSIZE  in  OS  X  10.5), 
or  Virtual  Memory— to  sort  the  list  of  running  processes  by  that  criterion. 

If  you  see  a  program  that’s  using  a  lot  of  system  resources  but  isn’t  actively  in  use,  try 
quitting  it.  If  it  refuses  to  close  (or  if  it  doesn’t  appear  in  the  Dock  at  all),  select  it  in  Activ¬ 
ity  Monitor,  click  on  Quit  Process,  and  then  dick  on  Quit.  (If  it  still  fails  to  quit,  repeat  the 
procedure,  clicking  on  Force  Quit  instead.)  Note  that  some  things,  such  as  backup  soft¬ 
ware,  run  periodically  in  the  background  and  may  use  significant  resources  when  they 
do— but  unless  they  get 
stuckfora  longtime, 
there’s  no  need  to  force- 
quitthem. 

Use  the  tabs  at  the 
bottom  of  the  Activity 
Monitor  window  to  get 
information  on  other 
resource  usage— CPU, 

System  Memory,  Disk 
Activity,  Disk  Usage,  and 
Network.  For  more  about 
using  Activity  Monitor, 
see  “Monitor  Misbehav¬ 
ing  Macs”  at  macworld 
.com/3157. 


Activity  Monitor 
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Root  Out  Hidden  Programs  Activity  Monitor  can  show  you 
every  process — hidden  or  not — that’s  running  on  your  Mac 
and  potentially  gobbling  up  resources. 


itself— may  have  bugs  that  diminish 
overall  performance.  So  I  recommend 
keeping  up  with  software  updates. 
Choose  Apple  Menu:  Software  Update  to 
check  for  the  latest  versions  of  OS  X  and 
other  Apple  software.  For  third-party 
applications,  look  for  a  Check  For 
Updates  menu  command  or  consult  the 
developer’s  Web  site.  Microsoft  Office, 
for  example,  comes  with  a  utility, 
Microsoft  AutoUpdate  (/Applications), 
that  checks  for  and  downloads  Office 
updates.  Another  useful  tool  is  Georg  C. 
Kaindl’s  free  Dashboard  widget  App 
Update  (macworld.com/3175).  It  checks 
all  your  programs  against  the  latest  avail¬ 
able  versions  recorded  at  sites  such  as 
VersionTracker.com  and  MacUpdate 
.com.  It  then  lists  the  ones  for  which 
newer  versions  are  available. 

Repair  Your  Disk  The  sorts  of  ran¬ 
dom  minor  errors  that  can  crop  up  on 
any  hard  disk  over  time  may  slow  down 
your  computer.  To  check  for  such  errors 
and  repair  them,  start  your  Mac  from 
your  OS  X  Install  disc.  (To  do  so,  hold 
down  the  C  key  while  starting  up  with 
the  disc  installed.)  Then  choose  Utili¬ 
ties:  Disk  Utility,  select  the  startup  disk 
from  the  list  on  the  left,  and  click  on 
Repair  Disk  in  the  First  Aid  tab.  Alter¬ 
natively,  use  a  third-party  utility  such  as 
Alsoft’s  $100  DiskWarrior4  (»$»ff; 
macworld.com/2503)  or  Micromat’s  $98 
TechTool  Pro  4  (fff  1;  macworld.com/ 
0755).  Start  up  from  the  program’s  emer¬ 
gency  disc  to  run  the  repair  software.  Or 
if  you  have  a  bootable  duplicate  of  your 
disk  on  an  external  hard  drive,  you  can 
start  up  from  that  and  run  Apple’s  Disk 
Utility  or  another  tool. 

Defragment  Your  Disk  As  you  use 
your  computer,  individual  files  get  split 
into  numerous  pieces  on  your  hard  disk, 
a  state  known  as  file  fragmentation.  In 
addition,  the  files  or  file  fragments  may 
be  scattered  all  over  your  disk,  reducing 
the  amount  of  contiguous  free  space; 
this  is  known  as  disk  fragmentation.  Ordi¬ 
narily,  neither  condition  is  problematic, 
given  today’s  large,  fast  hard  drives — so 
for  most  people,  defragmenting  a  drive 
has  little  (if  any)  benefit.  However,  frag¬ 
mentation  can  become  a  real  problem 
when  your  disk  is  nearly  full  or  when 
you’re  running  lots  of  programs  that 
depend  heavily  on  virtual  memory.  Your 
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drive  must  do  extra  work  to  reconstruct 
all  the  pieces  of  every  file  it  uses.  Frag¬ 
mentation  can  also  be  a  problem  with 
audio  or  video  programs  that  must  trans¬ 
fer  very  large  chunks  of  data  to  or  from 
your  disk  in  real  time,  and  that  therefore 
function  much  better  when  there’s 
enough  free  space  to  store  those  files  in 
contiguous  units. 

OS  X  automatically  defragments 
smaller  files,  but  larger  ones  may  still 
be  in  many  pieces.  And  merely  rejoin¬ 
ing  individual  files  into  contiguous  seg¬ 
ments  doesn’t  address  the  problem  of 
disk  fragmentation.  Therefore,  if  you 
think  your  Mac  is  spending  far  too  long 
reading  and  writing  files  on  disk,  you 
may  benefit  from  defragmenting  (or 
“optimizing”)  your  hard  disk  on  occa¬ 
sion — say,  once  or  twice  a  year. 


0  0  0  Tiger  Info 


"W  General: 

Kind:  Volume 

Created:  Friday,  May  2S,  2007  6:54  PM 
Modified:  Today  at  12:01  PM 
Format:  Mac  05  Extended  {Journaled) 
Capacity:  207  GB 
CTAvailable:  91.42  clP> 

Used:  115.58  GBon  disk 

(124,100.759,552  bytes) 

Color  label:  [xj 


►  More  info: 

▼  Name  &  Extension: 


Tiger 

Cj  Hide  extension 

▼  Preview: 


3  V  Ownership  &  Permissions: 

You  can  Read  &  Write 

*  ►  Details: 


A  Full  Disk  Is  a  Slow  Disk  The  Get  Info  win- 
dowtellsyou  how  much  empty  space  your  hard 
disk  has.  To  get  the  best  performance  from  OS  X, 
you  should  have  at  least  10GB  of  free  space. 


Several  utilities  can  do  this  for  you, 
including  TechTool  Pro,  Coriolis  Sys¬ 
tems’  $35  iDefrag  1.6.4  (www.coriolis- 
systems.com),  and  Prosoft’s  $99  Drive 
Genius  1.5.3  (MM;  macworid.com/d525). 
Note  that  you  should  always  have  a 
recent,  full  backup  of  your  drive  before 
defragmenting.  The  process  can  take 
many  hours,  depending  on  the  size  of 
your  drive  and  its  level  of  fragmentation. 

Another  way  to  obtain  a  (mostly) 
defragmented  disk  is  to  duplicate  it 


Dock,  numerous  components  of  OS  X 
(as  well  as  third-party  programs)  run 
without  your  launching  them — either 
continuously  or  as  needed.  This  is  nor¬ 
mal  and  good,  but  problems  can  arise  if 
too  many  background  processes  are 
running,  especially  if  they  have  mem¬ 
ory  leaks  or  other  bugs. 

Use  Activity  Monitor  to  find  out 
what’s  running.  Don’t  worry  if  it  lists 
numerous  items  you  don’t  recognize, 
but  pay  attention  to  programs  that  have 


All  the  add-ons  and  system  enhancements 
you’ve  installed  can  make  an  impact  on 
your  Mac’s  performance. 


onto  another  disk,  using  a  program 
such  as  Shirt  Pocket’s  $27  SuperDuper 
2.1.2  (MMf;  macworld.com/2325)  or 
Mike  Bombich’s  Carbon  Copy  Cloner 
3-0.1  (MMh  see  page  68).  Use  Disk 
Utility  to  erase  the  original  disk,  and 
then  reverse  the  duplication  procedure, 
copying  all  the  files  from  your  backup 
to  your  main  disk.  This  process  is  gen¬ 
erally  faster  and  less  expensive  than 
running  a  defragmentation  utility,  but  it 
does  require  that  you  have  an  extra 
hard  disk  or  partition  available. 

Check  Disk  Space  If  your  hard  disk  is 
within  a  few  gigabytes  of  being  full,  you 
risk  running  out  of  space  for  virtual 
memory,  and  you  increase  the  probabil¬ 
ity  of  significant  disk  fragmentation.  You 
can  check  your  disk’s  free  space  by 
launching  Apple’s  Activity  Monitor 
(/Applications/Utilities)  and  clicking  on 
the  Disk  Usage  tab.  Alternatively,  select 
your  hard-disk  icon  in  the  Finder,  choose 
File:  Get  Info,  and  look  at  the  Available 
amount  under  the  General  heading  (see 
“A  Full  Disk  Is  a  Slow  Disk”). 

If  your  disk  is  too  full,  delete  seldom- 
used  files  or  programs  (after  backing 
them  up,  of  course).  One  way  to  look  for 
such  items  is  to  choose  File:  Find  in  the 
Finder,  select  Computer,  and  then  use  the 
pop-up  menus  to  set  a  Last  Opened 
Before  date  that’s  a  year  or  more  in  the 
past.  Your  goal  should  be  to  have  at  least 
10GB  of  free  space.  (If  you’re  perpetually 
close  to  your  drive’s  capacity,  you  should 
consider  upgrading  to  a  larger  drive.) 

Look  for  Hidden  Programs  Along 
with  the  programs  that  appear  in  your 


high  %CPU  and  Real  Memory  figures 
(CPU  and  RSIZE,  respectively,  in  OS  X 
10.5).  If  you  don’t  need  them,  it’s  pos¬ 
sible  to  use  Activity  Monitor  to  quit 
them  (see  “What’s  My  Mac  Doing?”). 

If  you’re  using  an  Intel-based  Mac, 
you  may  have  performance  problems 
with  programs  that  weren’t  written  for 
your  computer’s  processor.  Check 
Activity  Monitor’s  Kind  column  to  see 
whether  a  process  is  running  natively 
(Intel)  or  using  Rosetta  emulation 
(PowerPC).  (If  the  column  isn’t  visi¬ 
ble,  choose  View:  Columns;  Kind  to 
display  it.)  PowerPC  applications  run¬ 
ning  on  an  Intel  processor  require 
extra  CPU  power;  check  with  the 
developers  to  see  if  a  Universal 
update  is  available. 

Check  for  Unwanted  Widgets  and 
Login  Items  Finally,  remember  that  all 
the  add-ons  and  system  enhancements 
you’ve  installed — Dashboard  widgets, 
menu  extras,  preference  panes,  and  the 
like — come  at  a  cost.  Each  one  uses  a 
certain  amount  of  RAM  and  CPU 
power  and  can  make  an  impact  on  your 
Mac’s  performance.  And  be  sure  to 
check  the  list  of  Login  Items  in  the 
Accounts  preference  pane.  If  you  see 
items  in  this  list  that  you  no  longer  use, 
select  them  and  click  on  the  minus-sign 
(-)  button  to  remove  them.  Then  either 
restart,  or  log  out  and  log  back  in.  G 


Joe  Kissell  isthesenioreditorofTidBitsandthe 
author  of  the  e-book  Take  Control  of  Trouble¬ 
shooting  Your  Mac  (TidBits  Publishing,  2007; 

www.takecontrolbooks.com). 
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Digitize  Your  Cassettes 
and  LPs 

Howto  bringyouranalogaudioto  your  Mac  by  mathew  honan 


While  it’s  fantastic  to  be  able 
to  instantly  download  an 
album  from  iTunes  or 
Amazon.com  to  your  iPod,  many 
classic  recordings  will  never  make  the 
jump  to  a  digital  store.  If  your  music 
collection  stretches  back  several 
decades,  odds  are  you  have  at  least  a 
few  beloved  analog  titles  on  cassette  or 
vinyl.  They  need  not  languish  unloved 
and  unheard  simply  because  they’re 
in  an  old  format.  With  just  a  few  steps, 
very  little  money,  and  a  reasonable 
amount  of  time,  you  can  bring  those 
classic  recordings  into  the  digital  era. 

Getting  Started 

The  first  thing  you’ll  want  to  do  is  make 
sure  you  have  all  the  right  equipment. 
At  a  minimum  you’ll  need  the  means  to 
play  back  your  media — a  cassette  deck, 
a  turntable,  or  both — plus  the  right 
cables  to  import  everything,  enough 
hard-drive  space  to  store  your  audio, 
and,  of  course,  a  computer  to  capture 
and  digitize  the  audio.  Aside  from  the 
computer,  you’ll  find  inexpensive 
options  for  all  of  these. 

If  your  Mac  has  a  microphone  input 
and  you  are  importing  from  a  cassette 
deck  or  an  amplified  phonograph,  you’re 
almost  set.  All  you  need  is  a  Y-cable,  with 
red  and  white  analog  component-audio 
connections  (often  called  RCA)  at  one 
end  and  a  i/8-inch  stereo  (or  minijack) 
connection  at  the  other.  You  should  be 
able  to  get  one  of  these  at  your  local  elec¬ 
tronics  store  for  less  than  $5. 


Want  more  tips 
on  digital  music? 


For  iPod-  and  iTunes-related  expert 
advice  and  breaking  news,  as  well  as 
reviews  of  all  the  latest  gadgets,  check 
out  Playlistmag.com. 
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Final  Vinyl  Make  sure  that  the  noise  level  is  high  enough  for  Final  Vinyl  to  detect  gaps  between  tracks 
when  auto  marking. 
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Auto  Mark 


I  Minimum  silence  length:  2.0  ~Y\  (seconds.' 

|  Minimum  track  length:  1  minute  ?  } 

%  Noise  level  in  recording: 

Silent  Loud 


(  Cancel  j  (  Auto  Mark  ) 


At  the  opposite  end  of  the  spectrum, 
if  all  you  have  is  a  stack  of  old  records, 
and  no  way  to  even  play  them,  much 
less  import  them,  you  may  want  to  con¬ 
sider  a  turntable  with  a  USB  connec¬ 
tion.  Ion  Audio’s  $99  Ion  TTUSB05 
turntable  (www.ion-audio.com)  is  a 
good  choice.  A  USB  turntable  will  auto¬ 
matically  adjust  the  RIAA  curve  (see 
“The  RIAA  Curve”  for  more  details) 
and  amplification  levels  for  you,  and 
makes  importing  audio  a  snap. 

However,  most  people  will  likely  fall 
somewhere  in  between  in  terms  of 
equipment.  Perhaps  you  have  an  unam¬ 
plified  turntable  that’s  been  gathering 
dust  for  decades.  In  that  case  you’re 
going  to  need  something  called  a  phono 
preamp,  a  device  that  boosts  output  lev¬ 
els  for  line-level  recording  and  corrects 
the  signal  (you  may  already  have  such  a 
device  if  your  turntable  is  connected  to  a 


digital  AV  receiver).  You  can  typically 
find  these  phono  preamps  on  eBay  and 
the  like  starting  at  about  $25.  Or  per¬ 
haps  your  Mac  doesn’t  have  a  micro¬ 
phone  or  line  input  at  all — a  problem 
for  both  cassette  and  LP  importing  on 
some  older  Macs.  In  that  case,  you’re 
going  to  need  a  USB  audio  input,  such 
as  Griffin  Technology’s  $40  iMic  (www 
.griffintechnology.com),  which  will  also 
act  as  apreamp.  If  you  have  neither  of 
these  capabilities,  ART’s  $129  USB 
Phono  Plus  V2  preamp  (discontinued, 
but  available  from  Sweetwater.com  and 
other  resellers),  amplifies  the  signal 
(and  corrects  the  RIAA  curve)  while 
providing  a  USB  connection. 

Next  you’re  going  to  want  to  make 
sure  your  computer  is  set  up  correctly 
to  import  audio.  Go  to  System  Prefer¬ 
ences  and  click  on  the  Sound  icon. 
Under  the  Input  tab,  select  the  correct 
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CD  Spin  Doctor:  Audio  Recording 


j  f  ^  ■  id  9  Ready  to  Record  ^ 

Total  Recorded  Time:  0  minutes.  0  seconds 

Recording  Tim'e  Left  on  Disk:  3  hours.  22  minutes 

j  m  Automatically  stop  recording  after  ? 

. . t? 

!  t  Input  Settings:  Line  In  -  CD  Quality 

4  input  Device. 

Recording  Quality: 

|  Built-in  Line  Input  t  * 

j  CD  Quality  X  \  | 

|  Input  Source. 

Audio  Details 

J  Line  In  *  t 

Sample  Rate:  44100  Hz 

1 

I  input  Volume  (see  above): 

Bits  per  Channel:  16  bits 

1  — — ~Vrr — —|i 

Channels:  2  (stereo) 

S 

1  v  Recording  Info 

J  Total  Recorded  Time /File  Size 

Recording  Time  •'Space  Left  On  Disk 

Recorded  Time .  00:00:00 

Remaimng  Time:  03:22:06 

Recorded  Size:  0.00  MB 

Remaining  Free  Space.  62.57  CB 

1 

§ 

1 

(  Cancel  )  :  OK. 

CD  Spin  Doctor  Settings  In  Advanced  mode, you  can  choose 
recording  quality  and  other  options. 


sound  input  for  your  setup.  If  you  have 
a  i/8-inch  cable  running  directly  from  a 
cassette  deck  or  an  amplified  turntable, 
select  Audio  Line-In  Port.  If  you  are 
using  a  USB  connection — such  as  Grif¬ 
fin’s  iMic,  a  USB  turntable,  or  a  USB 
preamp — select  USB. 

If  you’re  using  the  USB  port,  you 
must  take  one  more  step  as  well. 

Launch  the  Audio  MIDI  Setup  applica¬ 
tion  found  in  your  Utilities  folder.  Make 
sure  that  the  default  input  selected  is 
the  same  USB  audio  selection  you  chose 
in  System  Preferences  and  that  the  for¬ 
mat  is  set  to  44100.0  Hz  and  2ch-i6bit. 

Finally,  you’ll  need  to  think  about 
disk  space.  Even  if  you  intend  to  archive 
everything  to  CD  or  DVD  (see  “Future- 
Proof  Formats”),  you’re  going  to  require 
a  fair  amount  of  disk  space  to  capture 
the  audio  and  edit  it  before  you  save  it 
off.  A  general  rule  of  thumb  is  that  CD- 
quality  audio  will  eat  up  about  10  MB  of 
space  per  minute.  If  you  intend  to  lis¬ 
ten  to  everything  on  your  iPod  or  a 
stereo  connected  to  your  iTunes  library, 
you  may  want  to  invest  in  an  external 
hard  drive  to  store  all  that  primo  sound. 

Recording 

Once  you’ve  set  up  your  hardware,  your 
next  task  is  going  to  be  making  sure 
you  have  the  right  software.  You  have 
plenty  of  applications  to  choose  from 
for  importing  and  capturing  audio.  I 
recommend  two  good,  low-cost  options: 
Roxio's  CD  Spin  Doctor  ($40;  www 
.roxio.com),  which  is  also  bundled  with 
the  company’s  Toast  Titanium;  and  Grif¬ 


fin’s  Final  Vinyl,  a  free 
application  that  comes 
with  the  iMic.  Don’t 
worry  if  you’re  already 
using  another  applica¬ 
tion,  such  as  Apple’s 
GarageBand;  it  should 
work  in  basically  the 
same  way. 

CD  Spin  Doctor 
This  is  my  favorite 
program  for  digitiz¬ 
ing  audio  from  an  old 
analog  source.  Before 
you  actually  start 
recording,  you'll  want 
to  adjust  your  levels. 

Launch  the  program, 
select  New  Record¬ 
ing,  and  click  on  Con¬ 
tinue.  In  the  next 
window,  click  on 
Advanced  (if  you  haven’t  previously 
switched  to  Advanced  mode)  and  then 
click  on  OK.  Under  Input  Settings, 
make  sure  the.  correct  recording  input 
device  is  selected  and  Recording  Qual¬ 
ity  is  set  to  CD  Quality.  Now  start  play¬ 
ing  your  record  or  cassette  and  adjust 
the  Input  Volume  slider  so  that  the 
audio  volume  indicator  at  the  top  of  the 
CD  Spin  Doctor  window  peaks  toward 
the  top  end  of  the  scale  without  going 
into  the  red  (red  levels  indicate  that 
your  source  is  too  strong  and  will  likely 
make  your  recordings  sound  blown 
out).  When  you’ve  adjusted  your  levels, 
restart  the  record  or  cassette  and  click 
on  the  red  Record  button.  Let  it  capture 


all  the  audio  from  one  complete  side  of 
your  source  (or,  if  you  prefer,  one  par¬ 
ticular  track).  When  you  have  a  side 
completed,  click  on  the  Stop  button, 
click  on  either  OK  or  Always  Start  In 
Advanced  Mode,  and  then  save  your 
file.  This  is  your  rough  master. 

Now  it’s  time  to  split  tracks — other¬ 
wise  you’ll  end  up  with  one  entire  side 
as  a  single  long  audio  file.  Go  into  CD 
Spin  Doctor’s  preferences,  and  click 
on  the  Waveform  &  Tracks  icon.  You’ll 
see  three  sliders  at  the  bottom  of  the 
resulting  options  screen.  For  LP 
recording,  Roxio  suggests  setting  the 
top  slider,  Sensitivity,  to  +0.071  or 
higher;  cassettes  should  be  set  above 
+0.045.  This  will  help  the  software  fig¬ 
ure  out  where  the  breaks  between 
tracks  are.  You  should  also  adjust  the 
time  sliders  for  track  duration  and 
silence  length  as  needed.  Enable  the 
Auto-Define  Immediately  After 
Recording  Is  Complete  option,  and 
from  now  on  CD  Spin  Doctor  will 
attempt  to  identify  tracks  upon  import. 

Return  to  the  main  window,  and  click 
on  the  Auto  Define  button  in  the  tool¬ 
bar.  Spin  Doctor  will  then  attempt  to 
split  your  recording  into  individual 
tracks.  You  may  want  to  fine-tune  where 
each  begins  and  ends  by  manually 
adjusting  the  edges  of  tracks  to  com¬ 
pletely  cut  out  the  gaps  between  songs. 
You  can  also  manually  create  tracks  by 


The  RIM  Curve 


Ifyou  wantto  import  audio  directly  from  a 
turntable, you  need  to  make  sure  you’re  cool 
with  the  Rl  AA.  No,  I’m  not  talking  about  copy¬ 
right  violation  (it’s  generally  considered  fair 
use  to  convert  vinyl  you  own  to  digital  files) — 
rather, you  need  to  make  sure  that  the  audio 
has  its  Rl  AA  curve  corrected.  Records  are 
made  with  low  frequencies  reduced  and  high 
ones  enhanced.  When  they’re  played  back 
through  a  phono  amplifier  (some  phono 
amps  are  built  into  turntables  or  AV  receivers,  but  typically  they’re  not),  this  frequency 
is  adjusted  and  corrected.  In  order  foryou  to  capture  audio  from  a  record, you  need  to 
make  sure  the  signal  has  been  Rl  AA-corrected  first.  A  USB  turntable  will  take  care  of  this 
foryou,  as  will  Griffin’s  iMic.  Otherwise, you’re  going  to  need  a  preamp. 
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moving  the  slider  at  the  top  of  the  audio 
waveform  to  the  end  of  a  track  and 
selecting  Action:  Add  Track  To  Play¬ 
head — useful  for  recordings  of  concerts 
or  lectures,  where  software  can’t  easily 
distinguish  tracks.  If  there  are  unwanted 
tracks  (silence  at  the  end  of  a  tape,  for 
example),  discard  them.  When  you’re 
happy  with  the  tracks,  enter  a  name  for 
each  in  the  Track  List  window. 

The  next  step  is  one  of  the  many  rea¬ 
sons  CD  Spin  Doctor  makes  such  a 
great  importing  option.  Let’s  say  one  of 
your  tracks  has  a  lot  of  unwanted  noise, 
such  as  tape  hiss.  Spin  Doctor  fixes 
those  problems  with  just  a  few  simple 
steps.  Click  on  the  Filters  button  in  the 
toolbar.  In  the  drawer  that  appears, 
select  the  Noise  Reducer  option  at  the 
top,  and  then  adjust  the  De-Hiss  slider 
(or  either  of  the  other  sliders  for  clicks 
or  crackles)  while  playing  the  track, 
until  that  hiss  is  history.  You  can  also 
adjust  the  EQ  settings  and  add  some 
basic  audio-enhancing  effects  here. 

At  the  bottom  of  the  drawer,  select 
whether  you  want  to  apply  the  effects  to 
all  tracks  or  just  particular  ones.  Click 
on  Apply  to  wrap  it  all  up. 

Finally,  you’re  likely  going  to  want  to 
send  your  tracks  to  iTunes.  This  is  easy: 
click  on  the  iTunes  button  in  the  toolbar, 
enter  the  artist  and  album  name,  and 
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Send  Tracks  to  iTunes 


You  may  optionally  provide  the  artist  sn4  a&um  name 
for  the  tracks  that  wilt  he  sent  to  iTunes. 
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18:30.73 
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Who  Care* 
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Love  is  Here  to  Stay 
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25.49.69 
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CD  Spin  Doctor  CD  Spin  Doctor  can  export  your  tracks  to  iTunes  as 
MP3,AAC,  or  Apple  Lossless  files. 


choose  a  format — AAC,  MP3,  or  Apple 
Lossless.  Apple  Lossless  will  give  you 
AIFF-quality  results  but  at  a  smaller 
(though  not  tiny)  file  size.  Check  the 
Apply  Filters  To  Tracks  box  if  you  didn’t 
do  so  earlier,  and  click  on  OK. 

Final  Vinyl  Using  Final  Vinyl  is 
somewhat  easier,  but  it  isn’t  as  power¬ 
ful  as  Roxio’s  software.  If  you’re  import¬ 
ing  from  a  cassette,  all  you  need  to  do  is 
click  on  Record  and  start  playback.  If 
you  are  importing  from  a  record  player, 
launch  the  program,  select  Add  from 
the  Filters  drop-down  menu,  and  pick 
the  EQ  option.  On  the  next  screen, 
make  sure  the  Connected  To  Turntable 
option  is  selected.  In  Final  Vinyl’s  Pref¬ 
erences  menu,  select  Automatic  Levels. 

To  begin  capturing  audio,  click  on 
the  red  Record  icon  and  press  play  on 
your  cassette  deck  or  drop  the  needle 
on  the  record.  If  you  want  to  listen  to 
your  audio  as  it  plays  back,  make  sure 
to  select  the  Playthru  option.  Play  an 
entire  side  of  your  album  or  cassette 
while  the  software  records,  and  then 
click  on  Record  again.  Final  Vinyl  takes 
a  few  minutes  to  process  your  audio 
and  build  a  waveform;  you  can  then 
play  back  the  recording  and,  if  you’re 
happy  with  it,  split  it  up  into  tracks. 

To  divide  it  into  tracks,  select  Auto 
Mark  from  the  drop-down  menu  on  the 
left  side  of  the  main 
window.  Now  you 
need  to  adjust  the 
bottom  Noise  Level 
In  Recording  slider 
so  that  it  can  mark 
your  audio  where  one 
track  ends  and  the 
next  begins.  You 
should  be  able  to  tell 
where  the  gaps 
between  songs  are  by 
looking  at  the  wave¬ 
form.  Make  sure  that 
the  auto-marking 
noise  level  band  that 
now  runs  down  the 
center  line  of  the 
waveform  is  wider 
than  the  audio  signal 
in  these  gaps.  If  need 
be,  adjust  the  time 
limits  to  compensate 
for  any  short  tracks. 


i..r 


Future-Proof 

Formats 


A  friend  in  New  Hampshire  recently 
asked  me  howto  record  LPs  directly 
to  CD.  My  answer  was 
“don’t.”  By  recording 
directiytoaCD,you 
mayfindyourself 
ret  racing  your 
steps  later,  ripping 
the  same  tracks 
again  and  import¬ 
ing  them  to  a  digital 
library  to  play  in  a 
portable  device.  Although 
you  very  well  may  want  to  burn  every- 
thingto  CD  soyou  can  listen  to  it  in 
the  car  or  keep  a  backup, you  should 
consider  importingyour  tracks  into 
your  iTunes  library  first. 

However,  just  as  you  don’t  want  to 
go  right  to  full-quality  CDs,  nor  do 
you  want  to  simply  save  everythingas 
MP3S.  The  best  solution  is  to  save 
your  master  AIFF files  on  an  external 
drive,  or  to  archive  them  on  a  DVD  or 
other  high-capacity  disc,  and  to  also 
save  individual  tracks  to  iTunes.  While 
MP3  or  AAC  is  dandy,  Apple  Lossless 
will  give  you  better  quality  without 
sacrificingtoo  much  disc  space.  Bet- 
teryet,  since  it’s  a  lossless  format, 
unlike  MP3  or  AAC, you  can  always 
expand  it  later  and  get  the  exact  qual¬ 
ity  of  the  original  AIFF  recording. 


Now  click  on  the  Auto  Mark  button, 
and  Final  Vinyl  will  attempt  to  mark 
tracks  for  you.  You  may  have  to  delete 
some  marks  or  add  others,  but  once  it 
has  identified  each  track,  it’s  time  to 
save  your  tracks  as  individual  files. 
Move  the  playhead  to  each  song,  one  at 
a  time,  and  select  Save  Audio  Region 
As  from  the  File  menu  (unfortunately, 
there’s  no  batch  export  function).  Give 
your  track  a  name  and  choose  a  desti¬ 
nation,  and  Final  Vinyl  will  save  it  as 
an  AIFF  file,  ready  to  go  to  iTunes, 
where  you  can  burn  it  to  CD  or  convert 
it  to  an  MP3,  AAC,  or  Apple  Lossless 
file  and  then  transfer  it  to  an  iPod.  Q 


Mathew  Honan  is  a  contributing  editor  at 
Wired  magazine  and  an  avid  record  collector. 
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Calculus  Is  the  Exploration  of  Two  Basic  Ideas. 
Master  Them  and  Open  a  New  World  for  Yourself! 


Change  and  Motion:  Calculus  Made  Clear,  2nd  Edition,  on  DVD 


One  of  the  greatest  achievements  of 
the  mind  is  calculus.  It  belongs  in 
the  pantheon  of  our  accomplish¬ 
ments  with  Shakespeare’s  plays,  Beethoven’s 
symphonies,  and  Einstein’s  theory  of 
relativity.  Calculus  is  a  beautiful  idea  exposing 
the  rational  workings  of  the  world. 

Calculus,  separately  invented  by  New¬ 
ton  and  Leibniz,  is  one  of  the  most  fruit¬ 
ful  strategies  for  analyzing  our  world  ever 
devised.  Calculus  has  made  it  possible  to 
build  bridges  that  span  miles  of  river,  trav¬ 
el  to  the  moon,  and  predict  patterns  of 
population  change.  The  fundamental  insight 
of  calculus  unites  the  way  we  see  economics, 
astronomy,  population  growth,  engineer¬ 
ing,  and  even  baseball.  Calculus  is  the 
mathematical  structure  that  lies  at  the  core  of 
a  world  of  seemingly  unrelated  issues. 

Expanding  the  Insight 

Yet  for  all  its  computational  power, 
calculus  is  the  exploration  of  just  two  ideas — 
the  derivative  and  the  integral — both  of  which 
arise  from  a  commonsense  analysis  of  motion. 
All  a  1,300-page  calculus  textbook  holds, 
Professor  Michael  Starbird  asserts,  are  those 
two  basic  ideas  and  1 ,298  pages  of  examples, 
applications,  and  variations. 

Professor  Starbird  teaches  that  calculus 
does  not  require  a  complicated  vocabulary 
or  notation  to  understand  it.  “Calculus  is  a 
crowning  intellectual  achievement  of  human¬ 
ity  that  all  intelligent  people  can  appreciate, 
enjoy,  and  understand.” 

This  series  is  not  designed  as  a  college  cal¬ 
culus  course;  rather,  it  will  help  you  see  calcu¬ 
lus  around  you  in  the  everyday  world.  Every 
step  is  in  English  rather  than  “mathese.”  The 
course  takes  the  approach  that  every  equation 
is  also  a  sentence  that  can  be  understood,  and 
solved,  in  English. 


The  University  of  Texas  at  Austin.  Professor 
Starbird  has  won  several  teaching  awards, 
most  recently  the  2007  Mathematical 
Association  of  America  Deborah  and 
Franklin  Tepper  Flaimo  National  Award 
for  Distinguished  College  or  University 
Teaching  of  Mathematics,  which  is  limited 
to  three  recipients  annually  from  the  27,000 
members  of  the  MAA. 

About  The  Teaching  Company 

We  review  hundreds  of  top-rated  pro¬ 
fessors  from  America’s  best  colleges  and 
universities  each  year.  From  this  extraor¬ 
dinary  group  we  choose  only  those 
rated  highest  by  panels  of  our  custom¬ 
ers.  Fewer  than  10%  of  these  world-class 
scholar-teachers  are  selected  to  make  The 
Great  Courses. 

We’ve  been  doing  this  since  1990,  pro¬ 
ducing  more  than  3,000  hours  of  material  in 
modern  and  ancient  history,  philosophy,  liter¬ 
ature,  fine  arts,  the  sciences,  and  mathematics 
for  intelligent,  engaged,  adult  lifelong  learn¬ 
ers.  If  a  course  is  ever  less  than  completely 
satisfying,  you  may  exchange  it  for  another,  or 
we  will  refund  your  money  promptly. 


Lecture  Titles 

1.  Two  Ideas,  Vast  Implications 

2.  Stop  Sign  Crime — The  First  Idea 
of  Calculus — The  Derivative 

3.  Another  Car,  Another  Crime — 

The  Second  Idea  of  Calculus — 

The  Integral 

4.  The  Fundamental  Theorem 
of  Calculus 

5.  Visualizing  the  Derivative — Slopes 

6.  Derivatives  the  Easy  Way — 

Symbol  Pushing 

7.  Abstracting  the  Derivative — 

Circles  and  Belts 

8.  Circles,  Pyramids,  Cones,  and  Spheres 

9.  Archimedes  and  the  Tractrix 

10.  The  Integral  and  the 
Fundamental  Theorem 

1 1.  Abstracting  the  Integral — 

Pyramids  and  Dams 

12.  Buffon’s  Needle  or  n  from  Breadsticks 

13.  Achilles,  Tortoises,  Limits, 
and  Continuity 

14.  Calculators  and  Approximations 

15.  The  Best  of  All  Possible 
Worlds — Optimization 

16.  Economics  and  Architecture 

17.  Galileo,  Newton,  and  Baseball 

18.  Getting  off  the  Line — Motion  in  Space 

19.  Mountain  Slopes  and  Tangent  Planes 

20.  Several  Variables — Volumes  Galore 

21.  The  Fundamental  Theorem  Extended 

22.  Fields  of  Arrows — 

Differential  Equations 

23.  Owls,  Rats,  Waves,  and  Guitars 

24.  Calculus  Everywhere 


The  Teaching  Company" 

The  Joy  of  Lifelong  Learning  Every  Day " 
Great  Professors,  Great  Courses,  Great  Value 
Guaranteed," 


About  Your  Professor 

Professor  Michael  Starbird  is  a 
distinguished  and  highly  popular  teacher 
with  an  uncommon  talent  for  making  the 
wonders  of  mathematics  clear  to  nonmath¬ 
ematicians.  He  is  Professor  of  Mathematics 
and  a  Distinguished  Teaching  Professor  at 


About  Our  Sale  Price  Policy 

Why  is  the  sale  price  for  this  course  so 
much  lower  than  its  standard  price?  Every 
course  we  make  goes  on  sale  at  least  once  a 
year.  Producing  large  quantities  of  only  the 
sale  courses  keeps  costs  down  and  allows 
us  to  pass  the  savings  on  to  you.  This  also 
enables  us  to  fill  your  order  immediately: 
99%  of  all  orders  placed  by  2  pm  east¬ 
ern  time  ship  that  same  day.  Order  before 
March  10,  2008,  to  receive  these  savings. 

$ 


SAVE 

OFFER  GOOD  UNTI 


$185! 

L  MARCH  10,  2008 


1-800-TEACH-12  (1-800-832-2412) 
Fax:  703-378-3819 


Special  offer  is  available  online  at 

www.TEACH12.com/1  macw 


The 


Charge  my  credit  card: 


f  Great  Courses 

5,  The  Teaching  Company 

□ 

VISA 

. 

□ 

53SsU 

-  □ 

wash 

□ 

®- 

**  4151  Lafayette  Center  Drive,  Suite  100 
Chantilly,  VA  20151-1232 

Priority  Code  26690 

Please  send  me  Change  and  Motion:  Calculus  Made 
Clear,  2nd  Edition,  which  consists  of  twenty-four 
30-minute  lectures  plus  Course  Guidebooks. 

□  DVD  $69.95  (std.  price  $254.95)  SAVE  $185! 

plus  $10  shipping,  processing,  and  Lifetime  Satisfaction 
Guarantee. 

□  Check  or  Money  Order  Enclosed 

*  Non-U.S.  Orders:  Additional  shipping  charges  apply. 

For  more  details,  call  us  or  visit  the  FAQ  page  on  our  website. 

**  Virginia  residents  please  add  5%  sales  tax. 


Account  Number 


Exp.  Date 


Signature 


Name  (please  print) 


Mailing  Address 


City/State/ZIP 


Phone  (If  we  have  questions  regarding  your  order — required  for  international  orders) 

□  FREE  CATALOG.  Please  send  me  a  free  copy  of  your 
current  catalog  (no  purchase  necessary). 

Special  offer  is  available  online  at  www.TEACH12.com/lmacw 
Offer  Good  Through:  March  10.  2008 
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\ 

The  Portable  Hotspot 

Get  everyone  online  from  anywhere  with  a  cellular  router  by glenn  fleishman 


If  you  travel  with  colleagues  for 
business  trips,  or  if  your  multiple- 
Mac  family  brings  its  laptops  on 
vacation,  getting  Internet  access  for 
everyone  can  be  an  exercise  in  config¬ 
uration  frustration. 

You  could  hunt  down  Wi-Fi  hotspots. 
But  they’re  usually  tied  to  a  specific 
location,  they  can  be  pricey  for  a  group, 
and  they  can  be  security  nightmares. 

You  could  also  get  cellular  data  access 
(see  macworld.com/3208).  But  such 
access  requires  connecting  one  Mac, 
either  with  a  special  adapter  or  via  a 
data-ready  cell  phone,  and  then  sharing 
that  access  with  the  rest,  which  can  be 
both  slow  and  a  pain  to  set  up. 

There  is  an  alternative:  a  cellular 
router.  This  portable  device  is  designed 
to  make  a  cellular  data  connection,  and 
then  to  share  that  connection  among 
a  group  of  computers.  To  make  this 
setup  work,  you  need  three  things:  a 
data  account  on  a  cellular  network,  a 
cellular  router,  and  an  adapter  that  will 
connect  the  two. 

Cellular  Data  Service 

For  high-speed  data,  Sprint  Nextel’s 
and  Verizon  Wireless’s  networks  both 
adhere  to  the  EVDO  (Evolution  Data- 
Only)  standard;  more  specifically,  both 
companies  are  using  EVDO  Rev.  A,  a 
faster  upgrade  of  the  earlier  EVDO 
Rev.  o.  AT&T  uses  HSPA  (High-Speed 
Packet  Access).  Both  technologies 
offer  download  speeds  in  the  range  of 
several  hundred  Kbps  downstream, 
with  burst  rates  of  2  Mbps  or  more. 
T-Mobile  offers  only  EDGE  (Enhanced 
Data  rates  for  Global  Evolution)  serv¬ 
ice,  which  runs  at  about  100  to  200 
Kbps  downstream.  (The  iPhone  uses 
AT&T’s  EDGE  network.) 

Both  Sprint  and  Verizon  offer  EVDO 
nationally,  while  AT&T’s  HSPA  service 


is  available  only  in  parts  of  the  United 
States.  But  none  of  these  providers 
offer  these  high-speed  services  coast-to- 
coast;  the  highest  speeds  are  limited  to 
bigger  cities.  Where  those  services 
aren’t  available,  you  can  usually  still 
connect  to  some  slower  form  of  service 
as  long  as  you’re  within  range  of  a  cell. 

AT&T,  Sprint,  and  Verizon  all  charge 
$60  per  month  for  unmetered  access  to 
their  highest-speed  networks,  although 
that  requires  a  two-year  contract  and 
may  require  a  voice  plan.  ( Unmetered 
means  that  you  don’t  pay  by  the  byte, 
but  the  company  might  cut  you  off  if 
you  exceed  a  certain  level  of  usage.) 
T-Mobile  offers  unlimited  EDGE  for 
$20  per  month  with  a  voice  plan. 

Because  AT&T’s  network  still  isn’t 
truly  nationwide,  your  best  choices  for 
shared  mobile  access  are  Sprint  and 
Verizon.  Of  the  two,  Verizon  has  con¬ 
sistently  stated  that  shared  use  of  its 
cell  network,  or  use  of  it  as  a  fixed 
broadband  replacement,  violates  the 
terms  of  service.  That  leaves  Sprint  as 
the  default  choice  for  mobile  sharing. 

Cellular  Adapters 

Whichever  carrier  you  choose,  it’ll 
offer  to  sell  you  a  compatible  adapter 


card  at  the  same  time.  If  you’d  rather 
buy  an  EVDO  adapter  on  your  own, 
get  one  that  handles  EVDO  Rev.  A.  In 
real-world  use,  an  EVDO  Rev.  A-speed 
network  may  not  always  be  available; 
when  that  happens,  Rev.  A  adapters 
can  drop  down  to  the  slower  EVDO 
Rev.  o  standard  and  even  to  the 
modem-speed  RTT  (Radio  Transmis¬ 
sion  Technology),  which  is  usually 
available  wherever  there’s  a  voice  sig¬ 
nal  of  any  kind.  If  you’re  using  an 
HSPA  network,  those  cards  typically 
also  support  the  slower  UMTS  (Uni¬ 
versal  Mobile  Telecommunications 
Service)  and  EDGE  standards;  some 
can  also  connect  to  the  modem-speed 
GPRS  (General  Packet  Radio  Service). 

Cellular  routers  require  PC  Card 
adapters;  Express/34  cards  will  work 
in  your  MacBook  Pro  but  not  yet  in 
these  routers.  PC  Cards  typically  cost 
as  little  as  nothing  to  $100  with  a  two- 
year  contract  and  rebates,  and  $50  to 
$300  without  those  options. 

Whichever  card  you  choose,  it  has  to 
be  activated  before  you  can  use  it. 
Depending  on  the  card  and  operator, 
this  may  require  a  PC  laptop.  While 
two  major  card  makers,  Novatel  Wire¬ 
less  (www.novatelwireless.com)  and 
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ILLUSTRATION  BY  CHRIS  GASH;  PHOTOGRAPH  BY  PETER  BELANGER 


Wireless  Routers  From  left,  the  Junxion  Box  JB-iiob,the  Kyocera  KRi  Mobile  Router,  and  the 
Linksys  WRT54G3G  Wireless-G  Router. 


Sierra  Wireless  (www.sierrawireless 
.com),  offer  connection  software  for 
Mac  OS  X,  it’s  up  to  the  carrier  selling 
the  card  to  provide  activation  software. 
Verizon  Wireless  offers  Mac  OS  X- 
supported  cards  and  software;  the 
other  carriers  don’t.  A  reseller  may  be 
willing  to  activate  the  card  before  ship¬ 
ping  it  to  you. 

Cellular  Routers 

Next,  you  need  to  choose  a  cellular 
router.  Sprint  resells  equipment  from 
Junxion,  Kyocera,  and  Linksys;  AT&T 
resells  Junxion  gear  as  well.  For  the 
purposes  of  this  story,  I  tested  the  Jun¬ 
xion  Box  JB-nob  ($699;  www.junxion 
.com),  the  Kyocera  KRi  Mobile  Router 
($199;  www.kyocera-wireless.com),  and 
the  Linksys  WRT54G3G  Wireless-G 
Router  ($250;  www.linksys.com). 

All  three  have  been  on  the  market 
for  a  year  or  more  and  are  generally 
friendly  with  OS  X.  All  three  have  a  PC 
Card  slot  into  which  you  insert  your  cel¬ 
lular  adapter.  The  Junxion  and  Linksys 
boxes  can  work  with  either  EVDO  or 
HSPA  networks.  The  Kyocera  and 
Linksys  units  have  four  Ethernet  jacks 
and  built-in  8o2.ng  wireless  network¬ 
ing;  the  Junxion  has  two  Ethernet  jacks 
and  802.11b.  (At  press  time,  the  com¬ 
pany  had  upgraded  its  hardware  to 
802. ng.)  The  metal  Junxion  Box 
appears  to  be  the  most  rugged;  the 
Linksys  and  Kyocera  are  made  out  of 
perfectly  fine  plastic,  but  it’s  hard  to 
know  how  well  they  would  fare  after  a 
few  road  trips. 


Cellular  Routers 
Compared 


Router 

PRICE 

PROS 

CONS 

Junxion  Box 

$699 B 

Central  man¬ 

High  price 

JB-tiob  A 

agement 
tools;  sup¬ 
ports  most 
adapter 
cards;  rugged 
metal  box 

Kyocera  KRi 

$199 

Best  wizard 

EVDO  only 

Mobile 

for  Web- 

Router 

based  config¬ 
uration 

Linksys 

$250 

Full-featured 

Wizard 

WRT54G3G 

Wi-Fi 

software  is 

Wireless-G 

gateway 

Windows 

Router 

and  router 

only 

*  802  ngversion  shipped  in  late  2007.  “  $599  without  Wi-Fi. 


The  Junxion  and  Kyocera  boxes  pri¬ 
marily  specialize  in  cellular  routing;  the 
Linksys  unit  is  more  like  a  full-featured 
Wi-Fi  gateway  with  cell-routing  capabil¬ 
ities  grafted  on.  (For  further  compari¬ 
son,  see  the  table,  “Cellular  Routers 
Compared,”  below.)  And  note  that 
Kyocera  announced  a  more  advanced 
version  of  the  KRi — the  KR2,  appropri¬ 
ately  enough — for  2008,  which  will 
include  802.1m  for  local  wireless  net¬ 
working,  as  well  as  ExpressCard  sup¬ 
port.  (Pricing  is  not  yet  set.) 

Setting  Up  Your  Mobile  Network 

After  you  insert  an  activated  PC  Card 
adapter  and  power  up  the  router,  each 
router  sets  up  a  default  Wi-Fi  network 
and  a  default  cell  connection  if  possi¬ 
ble.  You  can  change  all  of  these  starting 
settings,  and  you  can  configure  all  three 
devices  via  a  Web  browser. 

Kyocera’s  router  is  the  simplest  to  set 
up,  as  it  includes  a  Web-based  wizard 
that  asks  the  right  questions  and  makes 
suggestions  at  several  points  that 
improve  the  router’s  security. 

Junxion  offers  a  cleanly  designed 
set  of  configuration  screens.  Because 
it’s  designed  to  be  managed  by  IT  pro¬ 
fessionals,  some  of  those  screens 
require  a  degree  of  technical  sophisti¬ 
cation.  And  because  it’s  designed  for 
management  from  a  central  location 


(hence  its  higher  price),  the  Junxion 
box  can  (with  the  right  PC  Card) 
report  back  to  that  central  administra¬ 
tor  its  current  location  using  GPS 
satellite  coordinates. 

Anyone  who  has  used  Linksys  gear 
before  will  recognize  the  overabun¬ 
dance  of  tabs  and  options  in  its  router’s 
interface.  Nonetheless,  if  you  ignore  the 
clutter,  you  can  set  basic  features,  such 
as  network  name,  Wi-Fi  channel,  and 
security  options,  quite  simply. 

Each  of  these  routers  offers  some 
assistance  for  optimizing  location  by 
providing  signal-strength  indicators 
for  the  cell  network,  either  on  the 
front  panel  or  in  a  Web  interface.  As 
you  might  expect,  the  devices  will  pick 
up  the  strongest  signal  indoors  near 
those  windows  with  the  clearest  line 
of  sight,  and  outdoors  in  areas  free 
of  obstructions. 

Whichever  router  you  choose  and 
wherever  you  choose  to  use  it,  once 
you’ve  set  it  up,  everyone  in  your  travel¬ 
ing  party  should  be  able  to  see  and 
select  it  in  their  AirPort  menu — and 
hence  get  online  pretty  much  anywhere 
there’s  a  cellular  signal.  t3 


Glenn  Fleishman  is  the  author  of  Take 
Control  of  Your  802.1m  AirPort  Extreme 
Network  (TidBits  Publishing,  2007;  www 
.takecontrolbooks.com). 
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Geek  Factor 


Automator  Power: 
Variables  and  Looping 

Howto  use  the  coolest  new  features  in  OS  X’s  scripting  tool  by  ben  waldie 
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Today's  date 

11/14/07 

Is  £5  0  Workflow  completed  a 

Zi  Current  day 

This  variable  represents  the  day  of  the  current  month. 


Built-In  Variables  Automator  has  its  own  set  of  predefined  variables,  including  dates  and  times,  for 
use  inyourworkflows. 


The  latest  version  of  Automator 
(in  OS  X  10.5  Leopard)  has  sev¬ 
eral  handy  new  features. 

Among  the  most  useful:  variables  and 
looping.  Unfortunately,  unless  you’re 
an  experienced  scripter,  they’re  also 
potentially  the  most  confusing. 

Until  now,  Automator  workflows  have 
been  linear:  each  action  passed  informa¬ 
tion  to  the  next  in  sequence.  With  vari¬ 
ables,  workflows  can  be  much  more 
dynamic:  you  can  define  the  output  of 
one  action  as  a  variable,  and  store  it  for 
later  use  by  another  action.  Automator 
also  includes  dozens  of  built-in  vari¬ 
ables,  such  as  dates,  times,  and  system 
information.  With  looping,  you  can 
repeat  actions  or  groups  of  actions  a  set 
number  of  times. 

To  illustrate  how  Automator’ s  vari¬ 
ables  and  loops  work,  I’ve  created  two 
sample  workflows.  While  I’d  like  to 
think  these  workflows  are  interesting 
enough  in  themselves,  the  main  point 
here  is  to  show  how  you  can  employ 
these  two  new  features  in  workflows  of 
your  own. 

To  build  them  for  yourself, 
launch  Automator  (in  /Appli¬ 
cations),  create  a  new  custom 
workflow,  then  add  the 
actions  as  indicated. 

Actions  are  identified  by 
category,  then  name;  click 
on  the  specified  category 
on  the  left  side  of  the 
Actions  pane,  find  the 
action  on  the  right,  and 
drag  it  into  the  workflow 
pane.  You  can  also  down¬ 
load  actions  from  macworld.com/3259. 

Listen  to  the  Daily  Mac  News 

Automator’s  built-in  variables  are  prob¬ 
ably  the  easiest  to  use.  This  workflow 
uses  them  (along  with  Leopard’s  new 


RSS  feed  actions)  to  locate  online  news 
articles,  convert  their  text  to  dated  audio 
files,  and  add  those  files  to  a  dated 
playlist  in  iTunes  so  you  can  listen  to 
them  every  day. 

1.  Internet:  Get  Specified  URLs  By 

default,  this  action  is  configured  with 
the  URL  www.apple.com.  Double¬ 
click  on  Apple  in  the  Bookmark 
column,  and  change  it 
to  the  name  of  the 
news  source  you’re 
using.  Press  tab  and  enter 
the  source’s  URL  (be  sure 
to  include  http:  /  /).  In  this 
example,  I’ll  use  Macworld  and 
http://www.macworld.com,  but 
you  can  of  course  use  any  news 
source  you  like. 

2.  Internet:  Get  Feeds  From  URLs  This 
action  gets  any  RSS  feeds  from  the  Web 
address  or  addresses  you  provided  above. 

3.  Internet:  Get  Text  From  Articles  In 
this  step,  Automator  grabs  the  text  of 
the  site’s  RSS  feeds.  If  you  want  to 
focus  on  certain  topics,  you  can  insert 


an  Internet:  Filter  Articles  action  right 
after  this  one. 

4.  Text:  Text  To  Audio  File  This  is 
where  you  use  one  of  Automator’s  new 
predefined  variables.  To  differentiate 
between  individual  articles  after  they’ve 
been  converted  to  audio  and  imported 
into  iTunes,  you  can  add  the  current 
date  to  the  name  of  each  audio  file.  To 
do  so,  click  on  Variables  (a  button  above 
the  Actions  column).  From  the  Date  & 
Time  category,  drag  the  Today’s  Date 
variable  into  the  Save  As  field  of  the 
Text  To  Audio  File  action.  After  that 
variable,  type  Mac  News.  Then  choose 
Downloads  from  the  Where  pop-up 
menu.  When  the  workflow  runs, 
Automator  will  insert  the  current  date 
in  front  of  each  audio  file’s  name. 

When  you’re  done,  click  on  the  Actions 
button  just  above  the  Library  list  to  go 
back  to  the  Actions  list. 

5.  Music:  Import  Audio  Files  In  this 
action,  you  can  specify  an  encoder  if  you 
wish.  Select  the  Delete  Source  Files  After 
Encoding  option;  otherwise,  the  audio 
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files  will  remain  in  your  Downloads 
folder  after  being  imported  into  iTunes. 

6.  Music:  Add  Songs  To  Playlist  One 

of  the  nice  things  about  Automator’s 
new  variables  is  that  once  you’ve 
defined  one,  you  can  use  it  repeatedly 
throughout  a  workflow.  (A  list  of  the 
variables  in  the  workflow  should  appear 
after  you  insert  one;  if  it  doesn’t,  select 
View:  Variables.)  That  makes  it  easy,  for 
example,  to  create  a  new  playlist  just  for 
today’s  news. 

Once  you  drag  this  action  to  the 
workflow,  select  New  Playlist  from  the 
menu  to  the  left  of  the  action.  Drag  the 
Today’s  Date  variable  from  the  Vari¬ 
ables  list  to  the  action’s  text  field.  Type 
the  text  Mac  News  Headlines  after  the 
variable,  and  you’re  done. 

If  you  get  an  error  when  you  try  to 
add  the  Add  Songs  To  Playlist  action  to 
your  workflow,  first  make  sure  that 
iTunes  is  open  and  that  the  program 
has  no  open  dialog  boxes. 

Send  Slide-Show  Greeting 

This  workflow  uses  variables  that  you 
define  yourself,  as  well  as  loops.  It  adds 
a  personal  touch  to  e-mail  by  using 
your  built-in  iSight  camera  to  string 
together  a  series  of  snapshots  as  a  stop- 
motion  slide  show.  It  then  attaches  your 
video  to  a  new  Mail  message. 

i.  Files  &  Folders:  New  Folder  After 
dragging  this  action  to  your  workflow, 
type  the  name  Snapshots  in  the  Name 


text  field  and  leave  the  Where  pop-up 
menu  set  to  Desktop. 

2.  Utilities:  Set  Value  Of  Variable 

After  adding  this  action,  click  on  the 
Variables  button  above  the  Actions  list. 
From  the  Locations  category,  drag  New 
Path  onto  the  action’s  Variable  pop-up 
menu.  Again,  a  list  of  the  variables  used 
in  your  workflow  should  appear  below 


your  workflow.  Double-click  on  the  New 
Path  variable  that  now  appears  in  this 
list,  and  change  its  name  to  Snapshots. 

3.  Photos:  Take  Video  Snapshot  First 
click  on  the  Actions  button  to  reveal  the 
actions  again,  and  then  drag  this  action 
into  your  workflow.  Select  the  Take  Pic¬ 
ture  Automatically  option,  and  drag 
Snapshots  from  the  variable  list  into 
the  action’s  Where  pop-up  menu. 

4.  Files  &  Folders:  Rename  Finder 
Items  Whenever  you  insert  this  action, 
Automator  asks  you  whether  you’d  like 
to  insert  a  Copy  Finder  Items  action 
first,  to  ensure  that  your  original  files 
aren’t  renamed.  This  isn’t  necessary,  so 
make  sure  to  click  on  Don’t  Add. 
Choose  Current  from  the  Date/Time 
pop-up  menu  and  Seconds  From  12  M 
from  the  Format  pop-up  menu. 


5.  Utilities:  Loop  Here’s  where  loop¬ 
ing  comes  in.  In  this  case,  the  Loop 
action  will  return  Automator  to  the 
beginning  of  the  workflow  a  specified 
number  of  times.  Set  the  first  pop-up 
menu  to  Loop  Automatically.  Set  the  next 
pop-up  menu  to  Times  and  type  5  into 
the  text  field  there.  Finally,  set  the  last 
pop-up  menu  to  Use  The  Original  Input. 


6.  Utilities:  Get  Value  Of  Variable 

After  the  loop  finishes,  this  action  will 
retrieve  the  name  of  the  folder  where 
you’re  storing  these  snapshots  and  pass  it 
to  the  next  action  for  further  processing. 
Choose  the  Snapshots  folder  from  the 
Variable  pop-up  menu.  To  ensure  that  the 
output  of  the  Loop  action  isn’t  appended 
to  this,  control-click  on  the  action’s  title 
(Get  Value  Of  Variable)  and  choose 
Ignore  Input  from  the  contextual  menu. 

7.  Files  &  Folders:  Get  Folder  Contents 
This  action  grabs  a  list  of  files  from  the 
Snapshots  folder,  and  then  passes  that 
list  to  the  next  action. 

8.  Photos:  New  QuickTime  Slideshow 
Type  Slide -Show  Greetings  in  the 
Save  As  text  field  and  drag  the  Snapshots 
variable  into  the  Where  pop-up  menu. 
Next,  set  the  slide  duration  to  1  second 
per  image.  Leave  everything  else  as  is. 

9.  Mail:  New  Mail  Message  Enter  a 
greeting  in  the  Subject  field,  and  what¬ 
ever  text  you  want  in  the  Message  field. 

That’s  it:  when  you  save  and  then  run 
the  workflow,  your  iSight  camera  will 
take  a  series  of  photos,  then  create  a  new 
Mail  message  with  the  video  attached. 

More  important,  you  should  now 
have  some  inkling  as  to  how  power¬ 
ful — and  how  simple — variables  and 
looping  can  be.  If  you  poke  around 
some  more  in  that  Variables  list  and 
play  around  with  looping,  you’ll  find 
plenty  of  ways  to  make  new,  more  pow¬ 
erful  Automator  workflows.  £3 


Ben  Waldie  is  the  author  of  Automator  for  Mac 
OSX  10.5  Leopard:  Visual  QuickStart  Guide  (Peach¬ 
pit  Press,  2007)  and  the  president  of  Automated 
Workflows  (www.automatedworkflows.com). 
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Looping  Back  With  the  new  looping  action, you  can  tell  Automator  to  repeat  a  sequence  of  actions 
as  manytimes  orforas  longasyou  like. 


Once  you’ve  defined  one  of  Automator’s 
new  variables,  you  can  use  it  repeatedly 
throughout  a  workflow. 
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Mac  OS  X  Hints 

The  insider  tips  you  won't  get  from  Apple  by  rob  Griffiths 


Uncover  Hidden  Windows  Hide  (3£-H)  a  program  that  has  minimized  windows,  and  those  windows 
vanish  from  the  Dock.  But  in  both  Tiger  (top)  and  Leopard  (bottom),  the  Full  Keyboard  Access  option 
lets  you  select  these  windows.  No  icon  will  appear  in  the  Dock,  but  the  hidden  window’s  name  will. 


Access  Minimized  and  Hidden 
Windows 

Minimizing  windows  to  the  Dock  is 
one  way  to  keep  them  out  of  the  way  yet 
still  easily  available — that  is,  unless  you 
hide  the  program  to  which  those  win¬ 
dows  belong  (by  pressing  3€-H).  When 
you  do  that,  the  minimized  windows 
vanish  from  the  Dock.  They’re  not 
really  gone— they’re  just  hidden  like 
the  rest  of  the  program.  But  how  do  you 
get  them  back? 

You  could  hold  down  the  it  key,  press 
tab  once  to  access  the  Application 
Switcher,  repeatedly  press  tab  again  until 
you  reach  the  program’s  icon,  and  then 
let  go  of  the  keys  to  reveal  the  program 
and  all  its  minimized  windows.  But  this 
method  isn’t  very  fast,  especially  since 
hidden  programs  move  to  the  very  end 
of  the  Application  Switcher’s  queue. 

Alternatively,  you  can  click  and  hold 
on  the  hidden  program’s  Dock  icon. 
When  the  contextual  menu  appears, 
you’ll  see  all  of  that  program’s  win¬ 
dows  listed  at  the  top  of  the  menu.  In 
most  programs,  a  minimized  window 
has  a  gray  diamond  next  to  its  name 
(some  programs,  such  as  Microsoft 
Word  2004,  won’t  indicate  which  win- 
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dows  are  hidden).  Select  one,  and  it 
will  spring  open. 

Another  way  to  do  this  requires  some 
setup  but  lets  you  browse  all  hidden 
windows  in  every  program,  without 
having  to  click  and  hold  on  each  pro¬ 
gram’s  Dock  icon.  First,  make  sure  that 
you’ve  enabled  keyboard  access  to  the 
Dock.  To  do  that,  open  the  Keyboard  & 
Mouse  preference  pane,  click  on  the 
Keyboard  Shortcuts  tab,  scroll  down  to 
the  Keyboard  Navigation  section,  and 
make  sure  that  the  Turn  Full  Keyboard 
Access  On  Or  Off  and  the  Move  Focus 
To  The  Dock  options  are  selected. 

Now  press  control^.  This  will  high¬ 
light  the  Finder’s  Dock  icon.  Use  the 
right-arrow  key  (or  the  down-arrow  key 
if  your  Dock  is  oriented  vertically)  to 
move  toward  the  Trash.  After  you  pass 
your  last  program  icon,  keep  pressing 
the  arrow  key  (slowly,  so  you  don’t  miss 


anything),  and  you’ll  see  the  names  of 
your  minimized  windows,  even  though 
you  can’t  see  icons  for  those  windows. 
Select  the  window  you  want  to  open, 
and  then  press  return.  This  trick  works 
in  both  OS  X  10.4  and  OS  X  10.5  (see 
“Uncover  Flidden  Windows”).  In  OS  X 
10.5  (Leopard),  the  name  of  the  hidden 
window  appears  slightly  lower  than  the 
names  of  other  items  in  the  Dock, 
which  makes  it  harder  to  miss. 

Cycle  through  All  Open  Windows 

Many  Mac  veterans  know  that  you  can 
cycle  through  the  open  windows  of 
your  frontmost  program  by  pressing 
Stg -backtick  (' ).  Likewise,  you  can  cycle 
through  them  in  the  opposite  direction 
by  adding  the  shift  key  to  the  mix. 
Things  get  a  bit  trickier,  however,  if  you 
want  to  cycle  through  the  open  win¬ 
dows  in  all  programs.  One  way  to  do 
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x«  OS  X 101 


Find  Your  Way  in  the  New  Finder 

To  work  more  efficiently  in  Leopard’s  new  Finder, you’ll  want  to  learn  more  about  a  few 
of  its  most  useful  new  functions. 

Quick  Look  This  amazing  technology  lets  you  look  inside  nearly  any  sort  of  docu¬ 
ment  without  havingto  open  its  parent  program.  Activate  Quick  Look  by  selecting 
something  in  the  Finder  and  then  pressing  the  spacebar.  A  window  appears  with  a  pre¬ 
view  of  your  file.  You  have  full  Findercontrol  inthis  window  and  can  use  Findermenus 
and  keyboard  shortcuts.  For  instance,  if  you  decide  you’d  like  to  open  a  document,  just 
press  $£-0.  To  close  the  Quick  Look  window,  press  the  spacebar  again. 

Path  Bar  The  path  bar  (View:  Show  Path  Bar)  shows  your  location  in  your  Mac’s 
folder  hierarchy.  To  see  this  info  in  previous  versions  of  OS  X,you  had  to  either  use  the 
Path  button  on  any  Finder  window’s  toolbar  or  S-click  on  the  title  of  the  Finder  win¬ 
dow.  With  the  new  method, you  can  see  the  path  at  all  times  (see  “Path-Bar  Menu”). 
Dragand  drop  an  object  onto  any  folder  in  the  path  bar,  and  the  dropped  object  will  be 
moved  (if  it's  on  the  same  drive)  or  copied  (if  it’s  on  another  drive)  to  that  folder. 

The  Little  Things  Leopard  has  introduced  a  number  of  other  subtle  features  in  the 
Finder.  For  instance, you  can  now  control  grid  spacing— the  amount  of  space  between 
icons — in  icon-view  windows.  You’ll  find  the  slider  in  the  View:  Show  View  Options  dialog 
box.  If  you  tighten  spacing  up  a  bit  from  the  default, you  can  see  many  more  icons. 

If  you  prefer  using 
column-view  windows,  View 
Options  will  now  let  you  sort 
them  by  date,  size,  kind,  or 
label.  (Tiger  letyou  sort 
them  only  by  name.)  It’s  also 
much  easierto  set  your 
default  Finder  window 
view — column,  icon,  or  list. 

Just  select  the  viewyou  pre¬ 
fer  in  an  open  Finder  win¬ 
dow,  open  the  View:  Show 
View  Options  dialog  box, 
and  click  on  Use  As  Defaults. 


Path-Bar  Menu  The  path  bar  in  Leopard’s  Finder  win¬ 
dows  shows  you  exactly  where  you  are  in  the  folder  hierar¬ 
chy.  Control-click  on  any  entry  in  the  bar  to  choose  from 
several  useful  options. 


this  is  with  Peter  Maurer’s  Witch  (dona¬ 
tions  requested;  fMfh  macworld.com/ 
2956).  This  utility  displays  a  pop-up 
menu  of  open  windows  (minimized  or 
not)  when  you  press  option-tab.  Witch 
works  with  both  Tiger  and  Leopard. 

If  you  prefer  a  built-in  solution,  you 
can  try  Keyboard  Navigation  instead.  This 
OS  X  feature  lets  you  use  just  the  key¬ 
board  to  navigate  most,  though  not  quite 
all,  of  your  Mac’s  interface.  Its  shortcuts 
let  you  access  every  open  nonminimized 
window.  First,  though,  you  must  enable 
full  keyboard  access  by  pressing  control- 
Fi.  (If  you’re  using  a  laptop,  you  may 
have  to  press  fn-control-Fi,  depending  on 
how  you  have  your  function  keys  set  up.) 
Now  you  can  use  any  shortcut  listed  in 
the  Keyboard  Shortcuts  section  of  the 
Keyboard  &  Mouse  preference  pane.  That 
includes  control^  (and  shift-control-Fq.) 
for  cycling  between  open  windows  in 
all  programs. 

Automatically  Accept  iChat  Invites 

Whenever  someone  invites  you  to  have 
a  conversation  in  Apple’s  iChat,  a  dialog 
box  appears  and  lets  you  accept  or 
reject  the  request.  If  you’re  the  sociable 
sort  who  always  accepts  these  invita¬ 
tions,  though,  this  dialog  box  is  nothing 
but  a  waste  of  time.  In  Tiger,  you  can 
set  iChat  to  accept  chat  invitations  auto¬ 
matically,  by  using  Kent  Sutherland’s 
free  Chax  1.5  (♦Mi;  macworld.com/ 
2605),  an  iChat  enhancer. 

Unfortunately,  Chax  didn’t  work 
with  Leopard  at  press  time.  But  I  found 
a  surprise  while  clicking  around  in  the 
new  version  of  iChat.  Tucked  away  in 
the  program  are  a  Run  AppleScript 
option  and  a  collection  of  Apple- 
Scripts — one  of  which  lets  you  auto- 


WHAT’S  ONLINE 


Avoid  Misdirected  Mail 

Do  you  have  friends  or  fl'A. 

coworkers  with  the  same  first  O 
name?  Here’s  howto  avoid 
sending  messages  to  the  wrong  % 
person  (macworld.com/3226). 

Rearrange  iTunes  Store  Downloads 

Prioritize  the  download  order  of  songs 
and  movies  (macworld.com/3227). 


matically  accept  chat  invitations.  Better 
yet,  you  can  set  up  different  actions 
for  different  types  of  invitations.  For 
instance,  you  can  automatically  accept 
all  text  chats  but  keep  the  option  of 
declining  video  chats  (just  in  case 
you're  online  before  you  encounter  a 
hairbrush  some  morning). 

Go  to  iChat:  Preferences  and  click 
on  Alerts.  Choose  a  type  of  invitation 
from  the  Event  pop-up  menu — for 
example,  Text  Invitation.  Then  select 
the  Run  AppleScript  option.  Finally, 
choose  Auto  Accept.applescript  from 
the  pop-up  menu.  (If  you  want  to  write 
and  use  your  own  scripts  for  iChat, 
put  them  in  your  user  folder  I  Library  I 
Scripts/iChat,  and  iChat  will  find 
them  there.) 


Control  Your  Music  Remotely  with 
Leopard’s  iChat 

If  you’ve  got  more  than  one  Mac  in  the 
house,  you  might  be  interested  in 
another  iChat  AppleScript  that  Leopard 
has  up  its  sleeve.  This  one  lets  you  send 
commands  as  chat  messages  to  another 
Mac  running  iTunes — it  can  be  really 
helpful  if  you’re  using  your  home-office 
Mac  and  you  want  to  change  the  song 
that  your  living-room  Mac  is  cranking 
through  your  stereo,  for  example. 

In  iChat,  you  can  type  status  to  see 
what  iTunes  is  currently  playing  on  the 
other  Mac,  next  to  move  to  the  next 
track  in  the  playlist,  and  previous  to 
move  to  the  previous  track,  as  well  as 
mute,  unmute,  play,  and  pause  to  per¬ 
form  those  actions.  Just  type  a  command 
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POWER  TIP  OF  THE  MONTH 


View  High  Definition 
Trailers  in  Front  Row 

If  you  have  a  Mac  with  Front  Row  and  a  fast  Internet  connec¬ 
tion,  this  tip  will  let  you  watch  high  definition  trailers  in  Front 
Row.  It  does  require  a  brief  trip  to  Terminal  (/Applications/ 

Utilities),  but  the  command  isn’t  really  that  complex.  (You’ll  be 
able  to  fully  appreciate  the  higher-quality  trailers  only  on  a  nice 
large  monitor— -though  they  may  look  somewhat  sharper  even  on  a  smaller  screen.) 

First  launch  Front  Row  (S-escape)  and  then  exit  it — this  may  not  be  essential,  but  in 
my  testing,  if  I  hadn’t  launched  Front  Row  before  doing  everything  else,  I  didn’t  seem  to 
get  the  high  definition  trailers.  Then  launch  Terminal,  enter  this  command  (betteryet, 
copy  and  paste  it  from  macworld.com/3225),  and  press  return: 
defaults  write  com. apple. frontrow  TrailerBypass  \ 
http : / /www. apple . com /trailers /home /xml/ cur rent_720p . xml  \ 
&&  killall  "Front  Row" 

You’ve  just  told  Front  Row  to  use  the  72op  high  definition  trailers  page  as  its  source, 
instead  of  the  default  source.  You’ve  also  killed  Front  Row’s  background  process. 
Launch  Front  Row  and  browse  the  trailers.  You’ll  probably  see  a  smaller  selection,  as 
there  aren’t  as  many  high  definition  trailers.  Select  one,  though,  and  you  should  be 
rewarded  with  a  very  sharp  picture. 

If  you  ever  want  to  undo  what  you've  done,  just  use  this  command  (or  copy  and 
paste  it  from  macworld.com/3225): 

defaults  delete  com. apple. frontrow  TrailerBypass  && 
killall  "Front  Row" 

That  will  remove  the  preference  that  points  to  the  high  definition  trailers,  letting 
Front  Row  return  to  its  default  source. 


Reset  Safari ,  

Are  you  sure  you  want  to  reset  Safari? 

Select  the  items  you  want  to  reset,  then  chdt  Reset.  You 
cannot  undo  this  operation. 

^  Clear  history 
M  Empty  the  cache 
0  Clear  the  Downloads  window 
M  Remove  all  cookies 
Remove  all  website  icons 
M  Remove  saved  names  and  passwords 
M  Remove  other  AutoFill  form  text 
0  Clear  Coogie  searches 
M  Close  all  Safari  windows 

'T  f  Cancel  J)  '  Reset  ) 

Better  Browsing  Privacy  You  no  longer  have 
to  do  away  with  a//your  browser’s  information 
just  to  get  a  little  privacy  online.  Safari  3’s  Reset 
Safari  command  now  lets  you  choose  exactly 
which  elementsto  reset. 

on  a  line  of  its  own  and  press  return — 
the  iTunes  controller  AppleScript  on  the 
other  end  will  then  tell  iTunes  what  to  do 
(see  “iTunes  Remote  Controller”). 

To  set  up  this  up,  make  sure  that  you 
have  Bonjour  chats  enabled  on  both  of 
your  Macs.  (Select  iChat:  Preferences, 
click  on  Accounts,  select  Bonjour  in  the 
Accounts  list,  and  then  choose  the  Use 
Bonjour  Instant  Messaging  option.)  On 
the  Mac  running  iTunes,  go  to  iChat: 
Preferences  and  click  on  Alerts.  Set  the 
Event  pop-up  menu  to  Message  Received. 
Select  the  Run  AppleScript  option,  and 
set  the  pop-up  menu  to  iTunes  Remote 
Control.applescript.  Now  when  you’re 
using  your  other  Mac,  you  can  start  a 
chat  with  the  Mac  that’s  running  iTunes 
and  send  your  commands. 


Selectively  Reset  Safari  3 

In  Apple’s  Safari  2,  the  Safari:  Reset 
Safari  menu  item  was  definitely  a 
“break  glass  in  case  of  emergency” 
kind  of  feature. 
Although  it  was 
very  useful  when 
you  wanted  to  clear 
your  online  tracks, 
it  did  so  in  a  big 
way,  wiping  out  not 
only  your  cache, 
history,  and  Google 
search  entries,  but 
also  your  Web-site 
passwords,  cookies, 
and  more.  It’s  easy 
to  miss  the  fact  that 
Safari  3  (www.apple 
. com/safari)  lets 
you  choose  which 
items  to  reset  and 
gives  you  control 
over  more  items 
(see  “Better  Brows¬ 


ing  Privacy”).  I  think  this  is  a  very 
good  thing,  especially  since  many 
people  report  that  occasionally  clear¬ 
ing  out  Safari’s  history,  cache,  and 
saved  Web-site  icons  can  improve 
browsing  speed. 

Silence  Extension  Warning 

If  you’re  a  Web  developer,  or  someone 
else  who  frequently  manipulates  file 
extensions,  you're  probably  tired  of 
Tiger’s  constant  warnings  (“Are  you 
sure  you  want  to  change  this  exten¬ 
sion  from  .tiff  to  .tif?”).  In  Leopard, 
you  can  disable  this  feature.  Select 
Finder:  Preferences,  click  on  the 
Advanced  tab,  and  deselect  the  Show 
Warning  Before  Changing  An  Exten¬ 
sion  option.  While  you’re  in  the 
neighborhood,  you  can  also  turn  off 
the  Trash  warning  or  set  the  Trash  to 
empty  securely  by  default.  G 


Senior  Editor  Rob  Griffiths  runs  the  MacOSX- 
Hints.com  Website. 


‘  ■ 

iTunes  Remote  Controller  Doyou  use  one  Mac  to  route  iTunes 
through  your  home  stereo?  Using  Leopard’s  iChat,  you  can  change 
songs  or  pause  playback  from  another  Mac  in  the  house. 
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Visit  www.macworldencore.com  to  watch  the 
presentations  or  to  order  your  own  copy  today. 
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Image  Processing  -  Aperture's  powerful  set 
of  non-destructive  image  editing  tools 
allows  you  to  work  on  your  Raw  files  and 
Jpegs  alike.  You  can  create  and  edit 
alternate  versions  without  tapping  extra 
disk  space.  Then  if  you  need  to,  you  can 
easily  export  into  Photoshop  for  more 
complicated  jobs.  Exporting  Images  -  Learn 
the  difference  between  exporting  master 
files  and  the  various  options  you  have  for 
versions  of  them.  This  is  a  powerful  function 
in  Aperture  that  will  save  you  lots  of  time  as 
you  use  your  pictures  for  different 
situations.  Output  Power  Tips  -  Managing 
your  photos  is  one  thing,  but  sooner  or 
later  you  need  to  share  them  with  the 
world.  Aperture  provides  you  with  just 
about  every  output  option  you'd  ever  need. 
From  color-corrected  prints,  to  customized 
contact  sheets,  to  high-resolution  book 
printing,  to  web  publishing.  In  this  session 
you'll  learn  how  to  output  like  a  pro.  Backup 
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HELP  DESK 


Mac  911 

Solutions  to  your  most  vexing  Mac  problems  by  Christopher  breen 


Legible  Web  Page  Printouts 


Q#  How  can  I  make  Safari  clearly 
•  printthe  light  graytextthat 
appears  on  some  Web  pages,  including 
Apple’s?  I  often  need  to  print  that  informa¬ 
tion,  particularly  when  purchasing  soft¬ 
ware  or  hardware  for  work. 

Alberto  Hauffen 


Am  If  you’re  using  OS  X  10.4 

®  (Tiger),  find  a  Web  page  you’d 
like  to  print  and  choose  File:  Print.  In 
the  resulting  sheet,  choose  ColorSync 
from  the  Copies  &  Pages  pop-up  menu. 
Two  pop-up  menus  will  appear — Color 
Conversion  and  Quartz  Filter.  Choose 
Add  Filters  from  the  Quartz  Filter 
pop-up  menu. 

ColorSync  Utility  will  launch  and  dis¬ 
play  a  preview  of  the  page.  From  the  Fil¬ 
ter  pop-up  menu  at  the  bottom  of  the 
window,  choose  Lightness  Decrease, 
and  notice  that  the  grays  on  the  page 
get  darker  (as  does  everything  else  on 
the  page).  Take  a  look  at  some  of  the 
other  filters,  and  see  if  they  make  the 
text  darker. 

If  none  of  the  filters  please  you,  you 
can  make  one  of  your  own.  Choose 
Live  Update  From  Filter  Inspector 
from  the  Filter  pop-up  menu.  Click  on 
the  area  where  you  see  the  red,  green, 
and  blue  ovals  in  the  upper  left  corner 
of  the  window  to  produce  the  Filters 
window.  Click  on  the  plus-sign  (+)  but¬ 
ton  in  the  lower  left  corner  of  the  Fil¬ 
ters  window  to  create  a  new  filter.  Give 


Have  a  problem? 

Go  to  the  Mac  911  forum 
(macworld.com/2467)  for 
help  with  your  misbehav¬ 
ing  Mac  or  applications. 
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Improve  Web  Page  Printing  If  you’re  still  using  OS  X  10.4  (Tiger),  you  can 
use  ColorSync  to  produce  printed  Web  pages  with  darker  text. 


the  filter  a  name  such  as  Darker  Gray 
(see  “Improve  Web  Page  Printing”). 

Click  on  the  triangle  symbol  that 
appears  next  to  the  profile,  and  choose 
Add  Color  Management  Component: 
Intermediate  Transform.  In  the  Inter¬ 
mediate  Transform  entry  that  appears, 
choose  Brightness  from  the  Profile  pop¬ 
up  menu,  All  Data  from  the  All  Data 
pop-up  menu,  and  Text  from  the  All 
Objects  pop-up  menu.  Adjust  the  three 
sliders  that  appear,  and  see  the  effect 
they  have  on  the  page  preview.  (I’ve 
found  that  dragging  the  first  slider  all 
the  way  to  the  left,  dragging  the  second 
slider  all  the  way  to  the  right,  and  leav¬ 
ing  the  third  slider  in  the  middle  pro¬ 
duces  better  black  text.) 

When  you  find  something  you  like, 
close  the  Filters  window.  When  you 
return  to  the  Print  sheet  to  print  your 


page,  choose  ColorSync  from  the 
Copies  &  Pages  pop-up  menu,  and  then 
choose  the  filter  you  created  from  the 
Quartz  Filter  pop-up  menu. 

Unfortunately,  OS  X  10.5  (Leopard) 
doesn’t  allow  you  to  edit  ColorSync  pro¬ 
files  from  the  Print  dialog  box.  In  that 
case,  you  can  do  things  the  good  old- 
fashioned  way:  Copy  and  paste  the  text 
into  a  text  editor  such  as  TextEdit,  and 
then  print.  When  you  do  this,  the  text 
will  appear  crisp  and  black. 

Reply  Using  the  Right  Account 

9  Isthereawaytoselectyourout- 
•  going  e-mail  account  automati¬ 
cally  based  on  the  recipient?  For  example, 
if  I  send  a  message  to  a  work  colleague,  I 
want  the  From  address  to  be  my  work 
e-mail.  However,  if  I’m  e-mailing  Uncle  Fes¬ 
ter  or  my  mother-in-law,  I’d  like  to  use  my 
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personal  account.  I  try  to  remember  to 
switch  accounts,  but  I  often  forget. 

Robert  Costain 

A#  By  default,  Apple’s  Mail  will 

•  reply  using  the  address  to  which 
a  message  was  sent.  This  means  that  if 
Uncle  Fester  always  uses  your  personal 
account,  your  replies  will  flow  back  by 
the  same  path.  But  that’s  not  what 
you’re  asking  for — when  you’re  reply¬ 
ing  to  a  message,  regardless  of  which 
account  it  was  sent  to,  you  want  your 
reply  sent  from  a  particular  account. 

You  can  get  closer  to  that  setup  with 
Microsoft  Entourage  2004’s  rules.  Just 
in  case  someone  sends  a  message  to 
the  wrong  address  (your  uncle  e-mails 
you  at  work,  for  example),  this  rule  will 
direct  Entourage  to  automatically  reply 
using  the  account  you’ve  designated. 

Go  to  Tools:  Rules,  click  on  New,  and 
create  a  set  of  conditions  like  this: 

If  From  Contains  sender 
(where  sender  is  your  Uncle  Fester) 

Then  Change  Account  name  of 
account 

You  can  simplify  things  by  creating  a 
group  (File:  New:  Group)  made  up  of 
those  people  you’d  like  to  contact  from 
a  specific  e-mail  account — the  old  high- 
school  mates  you’re  contacting  for  the 
next  reunion,  for  example.  Then  in  the 
rule  above,  you’d  use  Is  In  Group 
instead  of  Contains. 


TOOLS  OF  THE  TRADE 


An  Ounce  of  Protection 


Robust  as  the  operating  systems  that  underlieyour 
Mac,  iPod,  and  iPhone  may  be,  they  offer  no  help  when 
your  hardware  is  physically  damaged.  Here  are  some 
add-ons  to  protect  your  Apple-branded  gewgaws. 

MacBook  Pro-tection  My  MacBook  Pro  often  turns  heads — not  because  it’s 
doing  anything  particularly  spectacular  but  rather  because  of  its  pleasing  shade  of 
green.  That  hue  is  brought  to  me  by  Speck  Products  (www.speckproducts.com)  and  its 
$50  SeeThru  Hard  Shell  Case  for  15-inch  MacBook  Pro  (f  f  f  f ;  macworld.com/3186). 
This  plastic  case  provides  protection  against  minor  bumps  and  all  kinds  of  scrapes. 

Now  that  the  outside  is,  quite  literally,  covered,  give  the  screen  a  little  help  with 
RadTech’s  NoteBook  ScreenSavrz  (www.radtech.us).  Priced  between  $10  and  $17, 
depending  on  the  laptop  model,  this  small  cloth  prevents  your  keyboard  from  scratch- 
inganddentingyourdisplay. 

Call  Screener  The  iPhone  and  iPod  touch’s  glass  displays  are  pretty  rugged,  but 
it’s  still  possible  to  scratch  them  up  with  a  pocketful  of  keys,  loose  change,  or  sand. 

To  help  protect  your  device,  consider  Power  Support’s  $16  Crystal  Film  Sets  (tiff; 
macworld.com/3203).  These  are  clear  polymer  sheets— one  for  the  front  and  another 
for  the  back  of  your  iPhone  or  iPod  touch.  (Power  Support  also  offers  sets  for  “tradi¬ 
tional”  iPod  models — such  as  the  iPod  nano  and  iPod  classic— which  scratch  more 
easily  than  the  iPhone  and  iPod  touch.)  And  because  these  tough-as-nails  sheets 
adhere  via  static  cling,  there’s  no  adhesive  to  gum  up  the  works. 
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System  Helpers  While  the  many  itemsyou  find  in  the  Receipts  folder 
may  seem  like  fodder  for  the  Trash, your  Mac  will  operate  better  if  you 
leave  them  alone. 


Regrettably,  you  can’t  construct  a 
working  Entourage  rule  that  will 
watch  as  you  enter  a  recipient  in  a 
new  message’s  To  field  and  then  auto¬ 
matically  switch  the  account  you  send 
from.  So  outgoing  messages  you  com¬ 
pose  can’t  always  be  automatically 

assigned  based  on 
recipient.  This 
rule  can  only  react 
to  messages 
you’ve  received. 


Save  Those 
Receipts 

Q#  I  recently 
•  stumbled 
upon  a  folder  called 
Receipts.  It  contains 
many  different 
packages,  and  these 
appear  to  be  related 
to  programs  I’ve 
installed  at  one  time 
or  another.  Is  it  safe 
todumpthisfolder 
to  save  room  on  my 
hard  drive? 

T.E.  Watson 


A; 


AppleAppSuppoit  pkg 


AsunUnguagesSupport.pk  AudkAJpdate2007-001.pk 


The  items  in  the  Receipts  folder 
are  exactly  that,  receipts  for 
updates  you’ve  installed  (see  “System 
Helpers”).  OS  X’s  Software  Update  as 
well  as  other  programs’  updaters  drop 
these  files  into  the  Receipts  folder  (found 
within  the  Library  folder  at  the  root  level 
of  your  hard  drive)  so  that  when  they  next 
look  for  an  update,  they  know  what’s 
already  installed.  Should  you  toss  out 
these  files,  Software  Update  and  other 
programs  may  attempt  to  download  and 
install  software  you  already  have — even 
versions  earlier  than  what  you  have. 

In  most  cases,  it’s  best  to  just  leave 
these  files  alone.  They  don’t  take  up  a  lot 
of  space — I’ve  got  191  of  the  little  suck¬ 
ers,  and  they  eat  up  258MB — and  the 
confusion  caused  by  trashing  them  isn’t 
worth  it.  However,  if  you  suspect  that  an 
update  didn’t  “take,”  you  can  trick  Soft¬ 
ware  Update  into  giving  it  to  you  again 
by  tossing  that  particular  update’s 
receipt.  Or  if  you’d  like  to  have  a  copy  of 
the  updater  file,  you  can  move  its  receipt, 
open  Software  Update,  enable  it  for 
download,  and  then  choose  Update: 
Download  Only.  The  updater  downloads 
to  your  Mac  without  installing. 
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Mac  911 


Incessant  Password  Prompt 


Q#  A  few  days  ago,  my  i  Mac  began 
•  asking  for  passwords  that  I 
thought  it  had  memorized.  I’ve  seen  these 
requests  in  Microsoft  Entourage  and  Inter¬ 
net  Connect.  Do  memorized  passwords 
expire  so  that  I  need  to  reenter  them  every 
so  often? 


Stan  Fields 


Am  Thankfully,  no.  Those  memo- 
•  rized  passwords  are  stored  in 
your  Mac’s  keychain,  a  file  that  packs 
away  passwords  for  your  programs 
(including  e-mail),  servers,  Web  sites, 
cryptographic  keys,  and  certificates,  as 
well  as  form  data  such  as  credit  card 
numbers  and  PINs  that  you  routinely 
enter  in  a  Web  browser. 

From  the  sound  of  it,  your  keychain 
is  corrupted.  There’s  a  good  chance  that 
you  can  put  things  right,  however.  Just 
launch  Apple’s  Keychain  Access  (found 
in  Applications /Utilities)  and  choose 
Keychain  Access:  Keychain  First  Aid.  In 
the  resulting  Keychain  First  Aid  win¬ 
dow,  you’ll  see  your  user  name  and  an 
empty  password  field.  Enter  your 
administrator  password  in  that  field, 
and  then  click  on  Start. 

The  Verify  option  is  enabled  by 
default,  and  that’s  just  what  Keychain 
First  Aid  will  do.  If  there  are  prob¬ 
lems  with  the  keychain,  some  red  text 
will  appear  in  the  window  detailing 
what’s  wrong.  Enable  the  Repair 
option,  and  click  on  Start  again. 
Hopefully  without  requiring  too  much 
luck,  First  Aid  will  repair  your  key- 
chain.  It’s  possible  that  you’ll  still  be 
prompted  for  a  password  or  two,  but 
once  the  keychain  has  been  repaired, 
any  passwords  you  ask  your  Mac  to 
remember  should  now  stay  put. 

Because  keychains  can  get  mucked 
up,  it’s  not  a  bad  idea  to  back  them  up. 
You’ll  find  your  keychains  stored  here: 
your  user  folder/  Library  /  Keychains. 
Unless  you’ve  created  a  new  keychain, 
the  login. keychain  file  is  the  one  you 
want  to  back  up.  Just  option-drag  that 
file  to  another  location  to  make  a  copy. 

Flexible  Mail  Signatures 

Q#  Whenever  I  inserted  a  signature 
•  using  Tiger’s  Mail,  it  would 
appear  wherever  my  cursor  was.  But  in 


Bugs  &  Fixes 


BY  TED  LANDAU 


Lost  i  Web ’08  Content  Have 
you  installed  any  third-party 
add-ons— for  example,  Clark- 
wood  Software’s  $20  Multisite  for  i  Web 
2.0  (macworld.com/3182)  or  Chad  Brant- 
ly’s  $13  iWeb  Enhancer  (macworld.com/ 
3183) — to  enhance  the  features  of  iLife’s 
iWeb?  If  so,  be  careful  when  updatingto 
Apple’s  iWeb  ’08  (|f  f  1;  macworld.com/ 
3084).  Apple  confirms  that  part  or  all  of 
your  Web  page  content  may  be  lost  after 
updating.  There’s  no  good  workaround 
here.  The  best  you  can  do  is  make  sure 
you  have  a  backup  of  your  content 
before  upgrading. 

iPhoto  ’08  Can’t  Read  Media 
Card  If  Apple’s  iPhoto ’08 

(MM  ;  macworld.com/3061) 

can’t  read  your  Olympus  digital  camera’s 
xD-Picture  Card,  the  reason  may  be  that 
the  card  contains  an  incompatible  movie 
file.  One  solution  is  to  install  the  Perian 
Project’s  free  Perian  (www.perian.org). 
This  little  QuickTime  component  adds 
support  for  many  additional  movie  for¬ 
mats.  Just  drop  it  intoyour/Library/ 
QuickTime  folder  and  restart  your  com¬ 
puter.  The  camera’s  memory  card  should 
now  mount  in  the  Finder. 

Leopard  Login  Letdowns  If 

you  can’t  log  in  to  your  account 
afterupgradingtoOSXio.5 
(Leopard),  it’s  likely  thatyou  have  a  pass¬ 
word  with  more  than  eight  characters— 
one  thatyou  originally  created  when  using 
OS  X  10.2.8  or  earlier.  If  that’s  your  only 
account, you’re  going  to  have  to  restart  in 
single-user  mode  (by  holding  down  the 


3£-S  key  during  startup)  and  follow  the 
instructions  found  at  macworld.com/3185. 
However,  if  you  have  at  least  one  account 
thatyou  can  log  in  to,  the  easier  fix  is  to 
install  Login  8<  Keychain  Update  1.0.  Log  in 
to  the  accessible  account,  and  select  Apple 
Menu:  Software  Update  to  download  it. 

MIA  Administrator  Account 

Afteryou  install  Leopard, you 
might  find  that  your  default 
administrator  (admin)  account  has 
become  a  standard  account.  If  there  are 
no  other  admin  accounts  on  your  com¬ 
puter,  there’s  no  easy  way  to  get  your 
administrator  powers  back.  You’ll  need 
to  restart  in  single-user  mode  and  follow 
the  prompts  to  type  the  commands 
required  to  gain  write  access  to  the  drive. 
After  doing  so,  type  rm  /var/db/ 

.  AppleSetupDone  and  press  return. 
Next,  type  reboot  and  press  return  to 
restart  your  Mac.  You’ll  arrive  at  the  Setup 
Assistant  screen.  From  here,  create  a  new 
account  (using  a  different  name  than 
your  old  one).  After  logging  in  to  this  new 
account,  which  should  be  an  admin 
account,  go  to  the  Accounts  preference 
pane,  select  your  original  account,  and 
select  the  Allow  User  To  Administer  This 
Computer  option.  Log  out,  and  log  back  in 
to  your  original  account. 


SeniorContributorTed  Landau  isthe 
founder  of  MacFixIt  (www.macfixit.com)  and 
the  author  of  Take  Control  of  Troubleshoot¬ 
ing  Your  iPhone  (TidBits  Publishing,  2007). 
Share  your  problems  at  bugs@macworld 
.com  or  on  Macworld.com’s  Mac  911  forum. 


Leopard,  Mail  inserts  signatures  at  the 
end  of  messages,  no  matter  where  the 
cursor  is.  I’ve  toggled  the  Place  Signature 
Above  Quoted  Text  option  on  and  off  in 
Mail’s  Preferences,  but  that  doesn’t  work. 

John  Miller 

Am  It’s  true.  Mail  now  only  lets  you 
m  place  your  signature  below  or  (if 
you  go  to  Mail:  Preferences,  click  on  the 
Signatures  tab,  and  choose  that  option) 
above  the  quoted  text.  You  don’t  have 
the  option  to  insert  the  signature  at  the 
cursor.  It’s  for  this  reason  that  I  use 


tools  such  as  Ettore  Software’s  $27  Type- 
ItqMe  (MM1;  macworld.com/2582)  or 
SmileOnMyMac’s  $30  TextExpander 
(MM*;  macworld.com/1672)  to  create 
signature  shortcuts.  Using  either  of 
these  utilities,  I  can  add  a  signature 
wherever  I  like  just  by  invoking  a  key¬ 
board  shortcut  that  quickly  types  my 
templated  text.  S3 


Senior  Editor  Christopher  Breen  is  the  author 
of  The  iPod  and  iTunes  Pocket  Guide,  third  edi¬ 
tion  (Peachpit  Press,  2007)  and  The  iPhone 
Pocket  Guide  (Peachpit  Press,  2007). 
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MacMania  8 

November  5th -1 5th,  2008  *  Eastern  Mediterranean 


Check  out  testimonials,  weblogs, 
photos,  videos,  past  seminars,  and 
Cap'n  Neil  Bauman's  "take"  at 

www.GeekCruises.com/Experience 


mm  I  ,  , 


Sample  Seminars 

•  Extreme  Googling  ‘"Black  Belt  Googler" 

•  The  iPhone  and  Your  Road  Life 

•  Mac  Productivity  Bootcamp 

•  Do  it  Fast  —  Quicksilver  Fast! 

•  Practicing  Advanced  Productivity  Workflow 

•  One-Finger  Automation  Tricks  in  Leopard 

•  iPhone:The  Missing  Manual 

•  Useful  Mac  Gadgets  —  Free! 

•  Useful  Mac  Gadgets  For  Under  $50 

•  On  the  RoadiTiVo  and  Slingbox 

•  iLife  '08  •  iWork  '08  •  Inbox  Zero 

•  Photo  Workflow:  Shoot  and  Edit  Like  a  Pro! 

•  From  Snapshot  to  Art 

•  Selected  Bits  o' Retouching  Wisdom 

•  How  to  Handle  1000  Photos  a  Day 

•  Organizing  Your"Digital  Memories" 

•  What's  Left  in  User  interfaces?  (Keynote) 


Speakers 

Dan  Frakes  •  Janet  Hill 
Lesa  King  *  Merlin  Mann 
David  Pogue  *  Randal  Schwartz 
SalSoghoian  •  Bebo  White 


The  Conference 

Cruise  prices  vary  from  $1,349  for  an  Inside  Stateroom  to  $3,699  for  a 
Full  Suite,  per  person.  (Cruise  pricing  is  subject  to  change.)  Taxes  are  $31 .78 
per  person.  For  those  attending  the  conference,  there  is  a  $795  fee  and 
includes  all  courses  listed,  any  course  materials,  and  two  private 
InSight  Cruises  parties.  cst#  20653«mo 


CO-PRODUCED  BY 


ikb 


EDUCATION  THAT  TAKES  YOU  PLACES 


DEVELOPER  SHOWCASE 


See  us  in  the  Mac  Developer  Boulevard  at  Macworld  Conterence  &  Expo 

January  14*18,  2008  *  Moscone  C©nt©r  •  W©st  Hal! 


MacQuisition  CF 


BLACKBA6 


MacQuisition  CF  is  a  forensic  acquisition  tool 
used  to  safely  and  easily  image  Mac  drives  using 
the  source  system.  Government  and  Educational 
discounts  available. 


Drobo 

v 

drobo 

data  robotics,  inc. 

Drobo  -  made  by  Data  Robotics  Inc.  - 
is  the  most  reliable  desktop  storage  array  that 
enables  you  to  keep  your  data  safe  without 
the  complexities  of  RAID. 
1-866-99ROBOT 


www.blackbagtech.com 


www.drobo.com 


POS/OE  4  Mac 

EES  Companies,  inc. 


)  ..  AT*T  -  tli  AM 


Innovative  Business  Software 
Quickly  view  critical  business  operations  data  with 
a  touch  of  the  iPhone 

New  iPhone  interface  for  POS/OE  4,  powerful 
business  operations  software  for  retail,  mail  order 
and  light  manufacturing.  Access  information  on 
the  road,  in  your  store,  or  with  a  client. 

www.eesco.com/macworld 


Connect,  Chat,  Record 


Add  video  with  the  iMage  USB  Webcam.  ($59.95) 
Record  crystal  clear  Skype  audio  and  video 
with  Call  Recorder.  ($14.95) 

Ecamm  knows  the  Mac. 


& 


ecamm  network 

dream  the  connection 


www.ecamm.com 
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See  us  in  the  Mac  Developer  Boulevard  at  Macworld  Conference  &  Expo 


Lithium  4.9 


Protect  Your  Mac! 


lithiir 


Network,  Server  and  Storage  Monitoring 
for  Mac  OS  X.  A  real  monitoring  system  for 
Xserve,  Xserve  RAID  and  Xsan  deployment 
with  SNMP  support  for  everything  else. 

www.lithiumcorp.com 


McAfee* 


McAfee  VirusScan  for  Mac  allows  you  to 
protect  your  Mac  investment  and  proactively 
stop  viruses,  worms,  Trojans,  spyware,  rootkits 
and  other  threats. 

www.mcafee.com 


Hi-Res  Video  Uploads, 
Super-Fast 


With  mLoader®  software,  pros  and  amateurs 
can  get  hi-res  video  online,  in  no  time  and  with 
no  hassle.  A  powerful  video  platform  made  for 
iPhone,  iPod  and  AppleTV. 

www.mDialog.com 


Seriously  Good 
Accounting  Software 

Money  Works' 


MoneyWorks,  professional  business  accounting 
software  for  the  Macintosh  is  a  mature,  robust, 
family  of  accounting  software  solutions  for  small, 
medium  and  large  Mac  based  businesses. 

www.cognito.co.nz 
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See  us  in  the  Mac  Developer  Boulevard  at  Macworld  Conference  &  Expo 

January  14-18,  2008  *  Moscone  Center  *  West  Hall 


Digital  Signage 
for  the  Mac 


Sprint  Mobile 
Broadband 


q~bus 

MediatekturGmbH 


-sedna  |  presenter 


AirCard®  595U  by  Sierra  Wireless  Shown 


Digital  Signage  for  the  Rest  of  Us: 
sedna  |  presenter  -  The  first  complete 
Digital  Signage  solution  for  the  Mac  platform. 


Boost  productivity  with  a  wide  range  of 
devices  —  all  with  built-in  connectivity  to  the 
Sprint  Mobile  Broadband  network. 


www.sedna.de 


www.sprint.com/mobilebroadband 


Mac  Data  Recovery 


Stellar  Phoenix  Macintosh  Data  Recovery  Software 
recovers  data  from  damaged,  deleted  or  cor¬ 
rupted  Mac  volumes.  Supports  MAC  OS  X  10.3.9 
onwards,  Tiger,  Panther,  Jaguar  and  Leopard 

www.macintosh-data-recovery.com 
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See  us  in  the  Mac  Developer  Pavilion  near  the  Apple  Booth 

Drld  Conference  &  Expo  •  January  14-18,  2008  •  Moscone  Center  •  South 


'JL,  Web  Forms 
Wallet 

Secure  Notes 
A  Identities 
^  Passwords 

1  Password 

See  why  Macworld  magazine  gave  1  Password  4.5  mice.  Never  type 
a  web  password  again  with  this  award-winning  password  manager 
and  form  filler. 

www.l password.com 


by  Agile  Web  Solutions 


Abaltat  Muse 


abaltat 


Abaltat  Muse  is  a  virtual  composer,  complete  with  bands,  which 
composes  an  original,  royalty  free,  customized  professional  sound¬ 
track  to  match  your  edited  picture  sequence. 


www.abaitat.com 


Computrace  / 

LO/JACK 

/  for  Laptops 

LoJack®  for  Laptops  is  a  software- 
based  theft  recovery  service  that 
tracks,  locates  and  recovers  stolen 
laptop  and  desktop  computers. 

Absolute  Software 


www.lojackforlaptops.com 


] 

Apple  Design  Award 

4  % 

2007  Winner 

Picturesque 

Picturesque  is  an  Apple  award  winning  application  that  beautifies 
images  with  tasteful  effects  like  reflections,  soft  glows,  shadows,  deli- 

cate  curves,  strokes  and  fades. 

www.acqualia.com/picturesque 

't 


Alchcmi/t 

SYSTEMS 

AlchemistTraffic  Analyst 


Increase  network  visibility,  auditing,  troubleshooting,  and  forensic 
analysis  capability  with  monitoring  software  for  network  communi¬ 
cations,  routers,  switches,  firewalls,  intrusion  protection  systems, 
servers,  clients,  &  other  devices. 

www.alchemistsystems.com 


F5  Araxis 


Merge  &  Ketura 

Be  productive.  Compare  and  merge  files,  synchronize  folders  with 
Merge.  Manage  projects  and  teams  with  Ketura  to  complete  on  time 
and  within  budget. 


www.araxis.com 


Apple  Design  Award 

2007  Winner 


The  Burning  Crusade® 

World  of  Warcraft*:The  Burning  Crusade® 
is  the  exciting  first  expansion  to  Blizzard 
Entertainment®'s  award-winning  massively 
multiplayer  online  role-playing  game. 

www.worldofwarcraft.com 


BusySync  allows  multiple  users  to  share  and  edit  iCal  calendars  on  a 
local  area  network  without  the  need  for  a  dedicated  server. 


www.busymac.com 
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iStudio  Publisher 


Introducing  iStudio  Publisher  Lite,  the  page  layout  program  so  easy 
to  use,  you  won't  need  to  learn  how  to  use  it. 

www.cfour.net 


CRASH  PLAN  PRO™ 

Enterprise  Backup  for  Business 

Secure  your  laptops,  desktops  and  servers  with  our  easy  to  use, 
cross-platform  backup  solution  featuring  guaranteed  restore™. 

www.crashplanpro.com 


#  <AiA*Utech . 


Didaktech 

Multimedia 


With  its  international  network 
of  e-learning  specialists,  didaktech  is  your  full  service  solution 
provider  for  e-learning  and  business  multimedia. 

Outstanding.  Mac-based.  Worldwide. 

www.didaktech.de 


EttoreSoftware 

Typelt4Me 
and  Sounds4Fun 


Founded  in  2007,  Ettore  Software  builds  on  company  founder 
Riccardo  Ettore's  23  years  experience  developing  quality  Mac  pro¬ 
grams  for  productivity  (Typelt4Me)  and  fun  (Sounds4Fun). 

www.ettoresoftware.com 


SneakPeek  Pro 

-  i 

Preview  your  graphics  files  with 
SneakPeek  Pro,  the  Quick  Look  plugin 
for  creative  professionals. 

From  Code  Line,  the  makers  of 
Art  Directors  Toolkit  and  Art  Files. 


Code  Line 


www.code-line.com 


Apple  Design  Award 

2007  Winner 


CrystalMaker 
s  o  FT  WA RE 


SingleCrystal 


SingleCrystal  is  a  unique  program  that  leverages  the  outstanding 
graphics  and  ease-of-use  of  Mac  OS  X,  enabling  students  and 
researchers  to  understand  complex  3D  diffraction  patterns  from  crystals. 

www.crystalmaker.com 


si* 
telos 

Etelos  CRM™  for  the  iPhone 


Etelos  CRM™  for  iPhone  offers  businesses  flexibility  and  functionality 
on  their  iPhone.  Includes  contacts,  notes,  email,  project  management,  i 
appointments,  reporting  and  more. 

www.eteios.com/iphone 


Eye-Fi 


Eye-Fi  Card 

Wireless  SD  memory  card  uploads  photos  automatically  from  camera 
to  your  computer  and  your  favorite  photo  or  social  networking  web¬ 
site  for  printing  or  sharing. 

www.eye.fi 
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GadgetTrak 


BAK 


_ Jidu 

LOST1  BUI  OWNtRfOUNO 


GadgetTrak  &  BAK2u 


They're  small,  expensive  and  easy 
to  steal.  GadgetTrak  and  BAK2u 
provide  anti-theft  software  that 
identifies  where  your  gadget  is, 
who  stole  it  and  even  what 
they're  wearing. 


www.macworld.gadgettrak.com 


Group  Logic. 

Move  digitally.  Share  globally. 


ExtremeZIR 

FILE  &  PRINT  SERVER  VERSION  J 


ExtremeZ-IP  File  and  Print  Server 

For  nearly  20  years,  Group  Logic  has  been  a  trusted  partner  to  the 
world's  leading  companies,  setting  the  pace  for  innovative  and 
dependable  workflow  software. 

www.grouplogic.com 


FloudahGeo 

Know  where 
you  took 
that  photo 

Geocode  your  photos. 
Automatic  with  a  GPS  track  log. 
Manually  using  the  built-in  map. 
No  expensive  GPS  camera  needed. 
Show  in  Google  Earth.  Share  on  Flickr! 


www.houdah.com/macworld 


Apple  Design  Award 

2007  Winner 

®)lGG  SOFTWARE 

iBank  3 

Track  your  bank  and  investment  accounts,  create  budgets  and  reports, 
directly  download  transactions  and  forecast  your  financial  future.  Your 
finances  never  looked  so  good. 

www.iggsoftware.com 


No  Mac  is  an  Island 


Don't  isolate.  Integrate.  IronGate  is  a  recognized  expert  at  deploying 
and  optimizing  Mac  workgroups  within  mixed  environments. 


www.irongate.ca/proserve 


- 

Apple  Design  Award 

2007  Winner 


Sandvox 

Sandvox:  Easy,  elegant  website  creation  for  people  who  want  to 
spend  time  developing  their  lives,  not  their  websites.  Regular  and 
Pro  Editions.  Leopard  compatible. 

www.karelia.com 


LAN  rev  LANrev 

Comprehensive,  automated  Mac  OS  and  Windows  life-cycle 
management  for  heterogeneous  networks.  Includes  software 
distribution,  automated  patch  deployment,  hardware  and  software 
inventory,  remote  configuration,  license  compliance,  role-based 
administration  and  disk  imaging. 

www.lanrev.com 


Matrox  MXO  -  Monitor.  Output.  Convert. 

Matrox  MXO  is  a  portable,  hot  swappable  device  for  the  Mac. 

It's  ideal  for  inexpensive  HD  monitoring,  broadcast-quality  HD/SD 
output,  and  genlockable  HD/SD  scan  conversion. 

www.matrox.com/video 
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ncDlcDb(P 

Iris  Image  Editor 

I  www.nolobe.com 


The  future  of  image  editing  has  arrived!  Be  the  first  to  experience  Iris  - 
the  ultimate  image  editor  for  Mac  OS  X. 


Apple  Design  Award 

2007  Winner 

mekentosj.com 

Papers 

Checkout  mekentosj.com  for  the  award¬ 
winning  programs  Papers,  EnzymeX 
and  4Peaks.  In  collaboration  with  the 
3  MacCommunities  sites  for  scientists, 
teachers  and  professionals. 


www.mekentosj.com 


nova  media 

MOBILE  DATA  SOLUTIONS 


FoneLink:  the  ease  of  cellphone  management. 
Sync  contacts,  dates,  tasks  and  iTunes  playlists. 
Send  and  receive  SMS.  Copy  music,  photos, 
videos  and  create  ringtones. 


PmiJ  L  unit 


www.novamedia.de 


Panic's  new  Best  User  Experience-winning  application,  Coda,  is 
everything  you  need  for  hand-coded  web  development,  in  one 
mind-blowingingly  magical  app. 


www.panic.com 


««  Ns  t  : .  . 

“  „  The  Fast  SCM  System 

*  ✓ 


Perforce  versions  and  manages  source  code  and  digital  assets  for 
enterprises  large  and  small.  Perforce  is  a  self-contained  package  that 
includes  built-in  distributed  development  technology. 

www.perforce.com 


Pleasant 
Software 

Ubercaster 

Leave  your  garage  and  feel  at  home, 
is  the  most  advanced  podcast  prodution 
suite  for  the  Macintosh.  It's  perfect  for  newbies  and  advanced  users. 

www.pleasantsoftware.com 


PROMISE 

TECHNOLOGY,  INC. 


VTrak  E-Class  RAID 


Promise  VTrak  E-Class  RAID  Subsystem 

•  Dual  Redundant  Fibre  channel  RAID  subsystem  with  JBOD  expansion 

•  Ships  from  the  Apple  store  populated  with  either  SAS  or  SATA  drives 

www.promise.com 


raybook 


Premium  Lifestyle  &  Learning  Content  for  iPod® 


raybook.com 

Featuring:  Brain  Quest®  for  iPod®,  CliffsNotes™  for  iPod,  Netter's 
Anatomy  Flash  Cards  for  iPod,  and  much  more.  On  sale  now  at 
raybook.com. 

www.raybook.com 
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8  REALbasic 


REAL  Software 


REAL  Software,  creator  of  REALbasic  and  REAL  SQL  Server,  provides 
solutions  for  people  who  want  to  create  and  deliver  cross-platform 
software  for  Windows,  Macintosh  and  Linux. 

www.reaisoftware.com 


m 
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3  "Hri*  8  your  Monday  Reminder..,  hove  fun  Shiv 


reQall  remembers  when  you  can't  -  ideas, 
images,  appointments,  anything!  Just  pick  up 
the  phone  to  reQall  -  no  software  required. 
Awesome  on  iPhone  and  iPod  Touch. 

www.reqall.com 


15  TODAY!  Call  Mom  before  ihe  thtnta  I  fed  off 
the  <acc  of  earth! 

V  ,T  Cal!  Oristte  about  production  contract 
35  Set  up  a  meeting  with  the  development 

team  to  plan  for  the  nent  enhancements  for 
the  iPhone 

V  &  Soy  ingredients  for  cftfll  for  Super  Bow!  Party 
“  Call  the  clinic  about  the  insurance  bit! 

3y  the  end  of  Ml  month.. .  line  up  my  Ftm 
Run  Team  for  Global  Wfcrmtng  Fundraiser. 
Ylkev.. .  i  need  t5  runners/  walkers  and  rve 
jot  3! 


RenewedVision 

RenewedVision  creates 
ProPresenter,  ProVideoPlayer, 
and  ProVideoSync  presentation 
software.  Using  innovative  Mac 
video  technologies,  we  enable 
more  organizations  to  create 
powerful  visual  experiences. 

www.renwedvision.com 


RenewedVision 

Enhancing  Environments  through  Technology 


RoboSentry  f 


Power  of  Unix 
-  ease  of  the  Mac 


Commercial,  Industrial,  Homeland  security  and  access  control  built 
on  the  power  of  Unix  and  the  simplicity  of  the  Mac 

www.robosentry.net 


Serene  Saver  2  HD 


A  unique  cross  between  a  Video  Desktop  and  a  traditional  Screen 
Saver.  Serene  Saver  2  HD  is  a  window  into  the  natural  world  where 
tranquil  movies  play  right  on  your  desktop  while  you  work. 

www.serenesaver.biz 


Skype 

for  Mac  OS  X 


Skype  sets  the  standard  in  providing  new  and  easy  ways  to  stay  in 
touch  over  the  internet. 


www.skype.com 


O 


Freeway 


Freeway  is  the  tool-of-choice  for  professional 
web  designers  seeking  an  application  that's 
powerful,  fully-featured  and  intuitive. 


www.softpress.com 


solutioneening 

DataienRoute 

Data:enRoute  provides  native  OS  X  - 
policy-based  data  movement  and  pro¬ 
tection  to  better  optimize  and  organ¬ 
ize  the  use  of  your  storage  while 
reducing  administrative  overhead. 

www.solutioneering.us 


Data:EnRoute 


Information  Lifecycle  Management 
for  Mac 


U,.,J  .  ..... J.  .. 
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■*  5  "■  HyperCard  Evolved 


TileStack.com 

Remember  that  great  application  that  used  to  come  with  all 
Mac's  called  HyperCard?  Ever  wished  it  would  return,  only  better? 
Say  hello  to  TileStack.com! 


www.tilestack.com 


tooble 

Put  YouTube™ 
on  Your  iPod™ 


Watch  YouTube  on  any  video  iPod.  Pick  the  videos  you  want  and 
tooble  will  put  them  on  your  iPod  automatically.  Download  tooble 
for  free! 


www.tooble.tv 

. _ _ _ 


VectorDesigner 

VectorDesigner 

Simple,  intuitive  and  powerfull  vector  drawing  application  featuring: 
bezier  editing,  shape  booleans,  raster  to  vector  conversion,  color 
softproofing,  and  more. 

www.tweakersoft.com 


VUwQuu 


Yuuguu 

Instantly  share  your  screen  in  real  time,  with  any  number  of  people, 
anywhere!  Work  with  colleagues  and  clients  as  though  they  were  sat 
right  next  you.  Simple,  easy  to  use  and  free! 

www.yuuguu.com 


-^-Volchok 

Powerful  IT 
Management 


mm 


MAX,  is  the  world's  easiest  to  use  web-based  cross-platform  Help 
Desk  software.  With  full-featured  Incident  and  Problem  manage¬ 
ment,  smart  Knowledge  Base,  Reporting  and  Asset  management 
integration,  MAX  is  the  overwhelming  favorite  among  professional 
technicians  who  use  it  every  day. 

voichok.com/MAX 


Mac  Offshore 


CO 


Software  Development 


For  $1 2/hour 


Finally,  Mac  software  can  be  developed  at  a  fraction  of  the  usual 
cost.  We  specialize  in  developing  software  that  works  on  Mac, 
Windows  or  both 

www.zco.com 
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SCALABLE.  SECURE. 

SCREAMING 

PERFORMANCE. 


■  8  Dri ves : 2TB/2 . 5TB/4TB/6TB/8TB 

■  Supports  RAID  0,1, 5, 6, and  3B0D 


"I  can't  afford  hiccups  when  dealing  with  time  sensitive 
deadlines!  CalDigit's  HDPro  is  reliable  and  delivers. 

It's  the  ideal  solution  for  my  editorial  needs."  / 


LEO  ZAHN  -  "THE  UNCONVENTIONAL  PATH" 

Los  Angeles  based  Commercial  Director/Cameraman/Editor  Leo  Zahn  has 
directed  more  than  500  commercials  in  the  United  States,  Canada  and 
Europe.  A  visual  storyteller  with  a  masterful  eye  for  design,  Leo  Zahn  has 
found  challenges  in  many  arenas:  from  automotive  to  food,  from 
electronics  to  alcoholic  beverages,  from  tabletop  to  over  200  toy 
commercials.  His  work  has  been  rewarded  with  Clio  and  Cannes  awards. 

Most  of  his  commercials  require  visual  effects  and  multi-layered 
compositing,  well  before  rough  cuts  are  presented  to  the  client.  Having 
searched  for  a  reliable  and  cost-effective  RAID  5  solution,  Leo  decided  on 
CalDigit's  new  HDPRO  unit,  which  delivers  screaming  read/write  rates  of 
more  than  380  MB/s.  Ever  since  the  HDPRO  was  installed  in  Leo’s  edit  bay, 
it's  been  working  non-stop.  It’s  now  the  hub  for  all  of  his  digital  assets, 
scaled  from  uncompressed  telecine  footage  to  HD  and  2K. 


©Copyright  2007  CalDigit,  Inc.  All  Rights  Reserved  http://www.caldigit.com 


/ // ffliJil //If  %  11 

jm  £  §  §  g  Jg  M  Mi I i  V 

§■. £ f/fJ'JJfH  la  1 

1 la  Tr  *  1 

EXPO  SHOWCASE 


jYIjIjIQRY! 

S138 
S88 
$128 
$139 
$59 
$48 


We  Buy  Used  Maes! 


4GB  Kit  PC5300  667  EGC  Fully  Buffered 

4GB  Kit  PG5300  667  So-Dimm„„„ _ 

2GB  Kit  PG3200  400  Long  Dimm .... _ 

2GB  Kit  PC2700  333  So  Dimm _ _ _ 

512MB  PC133  SO-Oimms _ . _ 

512MB  PC133  Long-Dimms _ _ .... _ 


800.873.3726 

macsolutions.com  •  atacomputing.com 


Royalty-Free  Stock  Images  $1-$2each 

OVER  1,500,000  IMAGES 


[Phovo  ID:  31 


.  .  .IN  C  RE  D  I  B  L  E 

QUALITY 

R6yaity-Free  Stock  images  >  Only  $1-$2  each 


SELECTION 


RESULTS 


Huge  collection  of  high-quality,  royalty-free  images.  Thousands  of  fresh  images  added  weekly. 

Perfect  for:  print,  web  design,  advertising,  web  templates,  newsletters,  any  creative  project. 
Download  immediately,  images  for  all  industries.  Special  licensing  available. 


New  Users  >  FREE  Photo  with  code:  MW7852  BigStOCkPhotO.COm 


MacsimumNews 

Your  Leading  Apple  News 
Rated  9  of  10 


<=5 


Macupdate 


^Vfversiontracker 


Ready! 


***** 


5.0  ftjtlnq 


Just  Notes,  Done  Right! 


at 

www.tropic4 


Mac 


Universal 


Award  Winning  Software  for  your  Mac 
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FREE  YOUR 
PHOTOS  TRAPPED 
IN  YOUR  MOBILE 
PHONE 

7”  DIGITAL 


Your  goal:  Productivity  Your  nemesis:  Paper 


Don't  let  mountains  of  documents  keep  your  organization  from  achieving  its 
goals.  With  Optix  -  the  premier  document  management,  imaging,  and 
workflow  solution  for  both  Mac  and  PC  -  you  can  quickly  and  effectively 
organize  all  your  mission-critical  materials  and  be  on  the  road  to  productivity 
faster  than  you  think!  „ 

«  ptix 

Document  Management  and  Workflow  Systems 

Celebrating  2®  Years  of  Excellence 

1988  2008 

www.mindwrap.com  (540)  675-301 5 


‘ 


The  Bear  Essential  for 

System  Consistency 


Deep  Freeze  Mac  provides 
users  with  a  clean  and 
consistent  Mac  session  —  eacl 
and  every  time.  Mac 
environments  are  easier  to 
manage,  expensive  computer 
assets  are  kept  running  at 
100%  capacity,  and 
workstations  do  not  require 
rebuilds,  re-imaging,  or 
troubleshooting. 


Mac  OS  X  Leopard 
Support 

Dynamic  User  Mapping 


Multiple  Maintenance 
Schedules  i  Wit 


5*  Download  a  free,  fully 
functional  evaluation  copy  at 

www.faronics.com 


Faromcs 


sales  a  faronics.com 
1-800-943-6422 
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NEW  Apple  systems!  Now  with  Mac  OS  X  Leopard!  Even  boots  Windows 


MacBook  Pro  starting  at 


(moil-in  rebate) 


©  Finance  for  ’ 60/mo 


Run  Windows  ^<3* 
on  your  Mac! 

Call  the  >  ' 
Mall  Masterminds 

We  ll  get  you  set  up  with 
an  Apple  system  that 
runs  both  Mac  OS  X 


or  Boot  Camp! 


#7257816 


NEW  iPod*  touch! 

FREE  FM  Transmitter ,  Case, 
Engraving  and  Shipping f 

■  View  movies,  photos  and  YouTube  videos 

■  Wi-Fi  Web  browsing 
m  Multi-touch  hiferface 

8GB  only  294!# 7297636 


NEW  iPod*  classic! 

FREE  FM  Transmitter,  Case, 
Engraving  and  Shippingf 

*  NEW!  All-metal  design 
s  Holds  up  to  40,000  songs  (1 60G8  model) 
a  2,5"  color  LCD  ^ 

80GB  Silver  only  244/#7297631 


Microsoft  Office  2008  Coming  Soon! 

Buy  Office  2004  today  and  upgrade  to  Office  2008  for 
onlyVS&H!  P/us...  get  a  FREE  polo  shirt  with  purchase  |  ■>  "j| 
of  Office  2004!  While  supplies  last!  (all  for  details. 

Office  2004  only  $  129 "^1  #7299781 


1  #7299781 


NEW  iPod*  nano! 

FREE  FM  Transmitter,  Case, 
Engraving  and  Shippingf 

a  Op  to  5  hours  of  TV  shows,  videos  and  movies 
4GB  Silver  only  144! it 7297625 


#7297626  8GB  Silver  5194 

#7297628  8GB  Slue  S194 

#7297630  8G8  Green  $194 

#7297627  868  Black  $194 


NEW  iPod*  shuffle! 

FREE  FM  Transmitter 
and  Engraving f 

a  Four  soothing  colors 
*  Holds  up  to  240  high-fidelity  songs 

1 GB  Blue  only  s78"!  #7297622!' 
#7297618  1G8  Silver  $7£ 

#7297623  1GB  Green  s7£ 

#7297624  1GB  Purple  s78 


VMware  fusion 
for  Mac 

#728841 1  H 


W2-' 49 ”! 

After  $20  mfr.  mail-in  rebate/ Price 
before  is  $64.99.  See  below.' 


Apple  Final  Cut'  Studio  2 

#7736715  l...  . 


Parallels  Desktop  3.0 
for  Mac 


-WEU  BEAT  ANY  PRICE  ON  ANY  APPLE  BRAND  PRODUCTS  or  competitive  promotion  on  any  Apple  computer.  We  may  require  proof  of  dealer's  pricing.  Competitor  must  be  art  Apple  Authorized  Reseller.  Product  must  be  In  stock  at  the  competition.  Advertised  Item  must  he  identical  to  the  one 
offered  by  MacMaii  and  must  be  a  new  item  in  a  factory  sealed  box.We  reserve  the  right  to  limit  quantity  ordered.  This  offer  does  not  apply  to  special,  bonus  or  tree  offers,  grand  openings,  special  purchases  or  special  buys,  manufacturer's  rebates,  closeouts,  clearances  or  to  dealers’  one-of- 
a-kind  or  other  limited  quantity  offers.  Nor  does  it  apply  to  advertising  errors  made  by  any  authorized  dealer.  Not  open  to  dealers.  Void  where  prohibited.  Sorry,  offer  not  valid  In  conjunction,  with  other  rebate  offers.  On  muttipte-item  quotes:  “Well  Beat  Any  Price"  applies  to  the  price  of  the  entire 
order,  not  individual  line  items.  Offer  applies  to  pre-taxed  prices  only.  Offer  valid  only  at  time  of  purchase,  not  after  the  fact.  R  UP  TO  $200  CASH  BACK  OFFER-Get  up  to  $200  Gash  Back  via  MacMaii  mail-in  rebate  with  purchase  ot  select  computer  models.  Ends  1/6/08.  ■  FREE  PRINTER  | 
OFFffl-Get  an  HP  PhotoSmart  C3180  All-in-One  FREE  after  $20  MacMaii  instant  rebate  and  after  $29.93  MacMaii  mail-in  and  $50  mfr.  mail-in  rebates  with  purchase  of  any  Apple  computer.  Price  before  rebates  is  $99.99.  Ends  1/5/08.  R  FREE  ENGRAVING  OFFER-Get  select  touch,  iPod  cla$s| 


FREE  HP  All-in-One  Printer! 
FREE  Shipping!' 

See  below  for  details. 

\ MacMall  is  your  source  for  J 
.  LCD  and  Plasma  TVs!  / 


the  Mac  pro's  choice! 


/  MacMall  \ 
Exclusive  Deals! 

Get  up  to  s200  cash  back!' 


Authorized  Reseller 


Mac  starting  at 

$  1194  -$ 50  (mail-in  rebate) 

$1144  f 

Finance  for  ’ 36/mo 


y/i  pi,/  i 

Ships  with  NEW  i Life  '08 
and  Mac  OS  X  Leopard! 

■  8-Core  system  with  two  Quad-Core  processors  ot  36Hz  or  4-Core 
system  with  two  Dual-Core  Intel  Xeon  processors  at  up  to  3GHz 

■  NVIDIA  GeForce  7300GI  graphics  ■  Gigabit  Ethernet 

Mac  Pro  starting  at 

2m-s100  (mail-in  rebate) 

$2094! 

Finance  for  66/mo 


Choose  your  iMac: 

20”  Apple  iMac— 2GHz  Intel  Core  2  Duo 
#7288171  only  7494 -;50  =  51 1441* 


20”  Apple  iMac— 2.4GHz  Intel  Core  2  Duo 
#7288181  only 4494 -75  =  *1419!* 


24"  Apple  iMac—  2.4GHz  Intel  Core  2  Duo 
#7288182  on!y4794-:100  =  s1694!' 


24"  Apple  iMac—  2.8GHz  Intel  Core  2  Extreme 
#7288393  only7294-s100  =  s2194i 


FREE  Parallels  Desktop  3.0!* 


Ships  with  NEW  i Life  '08 
and  Mac  OS  X  Leopard! 

a  Intel  Core  2  Duo  processor  at  up  to  2.4GHz 
or  Intel  Core  2  Extreme  processor  at  2.8GHz 
a  Up  to  500GB  Serial  ATA  hard  drive 
a  Aluminum  casing  and  ultra-thin  keyboard 
a  iSight ,  802.1  In  wireless  and  Gigabit  Ethernet 


“ t»r*r 


'Hew! 


NEW  Mac  OS*  X  Leopard"! 

Over  300  innovations!  Desktop,  Quick  Look, 
Time  Machine,  Spaces,  Photo  Booth  and  more! 

$774"/ 

I  If  •  ft 7260697 


-User  Family  Pack  only  *189! 


ft 7303269 


1-800-321-7532  macmall.com  Source  Code: 


MACWORLD 


[Adobe  Creotive  Suite  3 
'■'aster  Collection 

;  for  offordabk  !■■■  y 
Vail  paths1  #VI 

7228222  ffiU  i 


Apple  Cinema  Displays 

#459836  20”  Cinema  Display 

washes*  now s594 
#459837  23"  Cinema  HD  Display 
tvas  *994  now  s894 
#459838  30"  Cinema  HD  Display 
was  ’  -1994  -now  *1794 


Apple  AirPort !  Extreme 
Base  Station  _ 

S02.Ua/b/g/n 
#7288377 


Roxio  Toast  8  Titanium 
#7171710 


78 *$5m 

Price  after  $20  competitive  upgrade 
mfr.  mail-in  rebate.  See  below.' 
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ase  them  through  MacMall.  No  rebate  regtifred  There  is  a  $9.99  charge  tor  select  iPods  Call  or  visit  vvvnv.macmall.com/myipod  to  place  your  order.  ■  FREE  SHIPPING  OPFER-Free  UPS  ground  snipping  alter  mail-in  r 
jnj  one  rebate  per  mailing  address.  Total  rebate  amount  not  to  exceed  $40  per  shipping  address  Valid  only  If  the  prodoctfsl  is  purchased  at  the  price  feted  on  ttie  Web  on  the  day  the  order  is  placed  Rebate  must  be 
;  or  through  MacMaK's  call  center  at  1-800-321-7532  Oder  valid  tor  all  orders  placed  before  11:59pm  PST  on  1  -'6/08.  Applies  to  UPS  ground  orders  only  ■  FREE  EM  TRANSMITTER  OTOt-Alter  $19.99  MacMall  m 
1-Price  after  $20  mtr.  mail-in  rebate  with  purchase  of  any  Apple  CPU  or  Mac  OS  X  Leopard.  Price  before  rebate  is  $64.99.  Offer  expires  12/31/08,  I  TOAST  OEFER-Price  after  $20  competitive  upgrade  mb.  mail-in  reb 
VAUO  ONLY  WHILE  SUPPLIES  LAST.  I  |For  rebate  terms  and  conditions,  please  visit  our  Wee  site  and  enter  the  applicable  part  number.  Download  rebate  coupons  at  www  macmalt  camnebates. 


Memory 


Detail  of  Apple-Qualified  OWCheat 
spreaders  for  Mac  Pro  Quad  Xeon 


pWC  offers  memory  trade  in  rebates! 
[See  www.macsales.com  for  details. 


All  memory  from  OWC  meets  or  exceeds  Apple's  specifications  and  is  backed  by  a  30  day  money-back  guarantee  and  LIFETIME  Advance  Replacement  Warranty. 


MEMORY  UPGRADES 


.  wvvw.macsales.com 'memory 

OWC  Mac  Pro  8-core/Quad-core  Memory 

*  1 GB,  2GB,  4GB  Matched  Sets  for  up  to  32.0GB 

A  Mac  Pro  Upgrades  from  perGB 

1  OWC  Mac  Pro  8-core/Quad-core  Memory 

1 .  Fully  tested  and  certified  to  meet  or  exceed  all  Apple 
It  specifications  for  use  in  Mac  Pro  for  a  lifetime  of 
A  performance.  OWC  Memory  includes  the  use  of  actual 
'■/.  Apple- Qualified  Heat-Spreaders  to  ensure  you  can  utilize 

these  models  .with  full  .confidence. 


We  have  the  right  memory  for  your  Mac 

OWC  has  memory  for  nearly  every  Mac 
including  G3,  G4,  and  G5! 


Cash  Back! 


HARD  DRIVE  UPGRADES 

www.macsales.com/harddrive 


2.5"  SATA 

160GB  and  up  to 
320GB  from  $108.97 


3.5"  SATA  I/ll 

up  to  1.0TB! 

300GB  to  1.0TB  from  $74.99 


3.5"  IDE/ATA 

80GB  to  750GB  from  $51 .95 
250GB  from  $78.99 


2.5"  IDE/ATA 

NOW  up  to  250GB! 
100GB  for  $69.99 


^LAPTOP  BATTERIES  AND  CHARGERS; 


/»  nemerteclinologyr 


NewerTech® 

2-Bay  Battery 
Charger+Conditioner. 

Delivers  the  longest 
runtimes  and  extends 
lifetime  from  PowerBook®, 
iBook®,  MacBook®,  and 
MacBook  Pro  batteries, 
from  $149.95 


www.macsales.com/newertech 

NuPower®. ..The  highest  capacity 
PowerBook  and  iBook 
replacement 
batteries  PERIOD! 

from  $99.95 


MODBOOK 


<■  r  i 


$  fixioTRon  modbook 

Mac  Tablet  Computing  is  here  -  NOW! 

13.3"  Display,  up  to  4.0GB  Memory, 

320GB  HD,  2.2GHz  Core  2  Duo, 

Apple  OS  10.5  'Leopard™' 


Modbook™ 
from  $2299 


Macworld 


r 


Mac 


Call  or  visit  www.macsales.com/modbook 


y 


Apple  OS  X  'Leopard'  10.5.x 

Leopard  is  the  most  impressive  OS  X  version  yet  with 
300+  new  features.  Add  a  new  Mac  to  your  Mac. 


Other  World  Computing 

Serving  the  Mac  Universe  Since  1988 


Mercury  Elite,  Mercury  OntheGo  Other  World  Computing  and  OWC  logo  are  trademarks  ol  Other  World  Computing.  NuPower  minIStack  NewerTech  and  NewerTech  arrow  logo  are  registered  trademarks  o*  Newer  Technology"  Inc 
TRAfFlCJamz,  VIDEO*-,  Guardian  MAXimus,  Perfect  Fit  Solution  logo,  and  Newer  Technology  Inc.  logo  are  trademarks  of  Newer  Technology  Inc.  Other  marks  may  be  the  trademark  or  registered  trademark  properties  of  thru  respect tse  owners 


SUPERDRIVES® 

www.macsales.com/superdrives 


MartBctet 


Internal  SuperDrives  for 
Apple  Laptops  from  $109.99 


External  SuperDrives 
USB  2.0/FireWire  from  $79.99 


Internal  SuperDrives  for 
Desktops/Towers  from  $34.95 


Macworld 


Read& 
Write  DVD's 
SCD's 


Since  1988 


Memory  for  Apple  s  Inter  Macs 

Upgrade  Apple  MacBook,  MacBook  Pro,  iMac®,  and 
Mac  mini  Core  Duo/Solo,  Core  2  Duo,  and  Core  2 
Extreme.  Now  up  to  4.0GB  Available!1 
1.0GB  from 
2.0GB  from 
3.0GB  Upgrade  Kit* 

„  4.0GB  Upgrade  Kit**  ** 


Featured! 

iMac& 

MacBook 

Memory 


That's  a  great  deal!"! 

-Dave  Hamilton,  Mac  Observer  > 


I.,.-.  arnf-r-  1 


January  14-1  8,  2008  *  1116  Moscone  Center 


•For  all  speed  Core  2  Duo  Equipped  Models  **For  2.2GHz  and  2.4GHz  Core  2  Duo  models 


tFor  Apple  MacBook  Pro  Core  2  Duo  2.2Ghz  and  2.4GHz  models  only 


GAMING 

www.macsales.com/gaming 

Fun  on  Mac, 


SOFTWARE 

www.macsales.com/osx 


Prosoft  Data  Prosoft  Drive 

Rescue  II  Genius  vl.  5 


The  best  Mac  data  Maintain,  manage, 

recovery  software  optimize,  and  repair 

on  the  market  for  your  hard  drives.  Fully 
recovering  files  from  compatible  with  G3/ 
a  problem  hard  drive.  G4/G5  and  Intel  Macs. 

PROSOFT 


GUARDIAN  MAXIMUS 

Ertechnaiogyf  www.macsales.com/storage 


•  Up  to  1 .0TB  of  storage  capacity 

•  Provides  "live  activity"  backup 
of  critical  data 


"Perfect  Space-to-Speed  Ratio  That's  So  Important  to  Graphic 
Professionals,  Digital  Photographers  and  Designers." 

-Photoshop  Use  i  PtlOlDSflOP  USBP 

♦  ♦  ♦  ♦  ♦ 


Guardian 

MAXimus 


■  FireWire®  800/400+USB  2.0 
Hardware  RAID-1  (Mirrored) 
Data  Redundant  Solution 


•  Plug  and  Play  simplicity  on  any 
Mac  or  PC 


250GB  to  1 .0TB  from  $289.99 
500GB  only  $399.99 


Get  the  most  from  Leopard 
the  best  OS  ever! 


More  memory  from 
0WC  makes  it  faster 


Get  a  modern  DVD/CD 
SuperDrive  for  $£}££) 


Add  a  faster  processor 
from^EB£Q 


■  Engage  'Time  Machine' using 
one  ofOWC's  many  storage 
solution  options 

www.macsales.com/osx 


EXTERNAL  STORAGE  SOLUTIONS 

_ (FIREWIRE,  USB,  &  eSATAj^ 


Macworld  Macworld  Photoshop  User 

»ti  Wt  ♦♦♦♦♦  (gj 

•  MacAddlct  L  A  Y  E  R  S 


Performance  Plug  and  Play  FireWire 
800/400,  USB  2.0,  &  eSATA 

www.macsales.com/storage 


■IS 


■m 


OWC  Mercury  On-The-Go 

FireWire,  FireWire 
+USB2.0,  USB2.0, 
USB2.0+eSATA 
Solutions  up  to  250GB 
from  $94.99 


OWC  Neptune 
FW400 
from  $91.99 
250GB  for  $11 9.99 
500GB  for  $169.99 


OWC  Mercury  Elite-AL 
Pro  ’Quad  Interface' 
FW800/FW400/USB2.0  « 

250GB  to  1 .0TB  (1 000GB)  § 
from  $169.99 
'Triple'  FW800/400+USB2.0 
80GB  to  750GB 
from  Si 29.99 


OWC  Mercury 
Elite-AL  Pro 
Performance  RAID 
Solutions  320GB  to 
2.0TB  (2000GB) 
from  $229.99 


miniStack®  v3  FW800/FW400/USB2.0/eSATA, 

Solutions  up  to  1.0TB  (1000GB) 
from  $149.99 


www.macsales.com/raid 

Up  to  5.0TB  with 
RAID  0,1,3,  5,  6,10 

eSATA/FW800/USB2.0 

Solutions 


OWC  Mercury 
Rack  Pro  Solutions 


OWC  Mercury  Elite  Pro 
RAID  Subsystem 


Prosoft  Engineering®  Data  Backup  3,  a  $100 
NovaStor  NovaBACKUP®,  and  Intech®  Software 
SpeedTools  Utilities™ 

...a  $200  Retail  Value  FREE! 

Included  with  all  OWC  Mercury 
Elite,  Mercury  On-the-Go, 

OWC  Neptune,  and  NewerTech 
miniStack*  solutions. 


3~° 


<••• 
fi  intech 


Build  your  own  drive 


3.5"  Single  & 
Dual  Kits 
from  $44.95 

%■ 

/ 

2.5”  Portable  Kits 
from  $29.95 


800.275.4576 

www.macsales.com 


From  60x,  G3,  G4,  G5  to  Intel  Desktops,  Towers, 
Laptops,  and  All-In  One,  OWC  has  the  Goods  to 
Maximize  Your  Mac. 


USB  2.0  UNIVERSAL 
DRIVE  ADAPTER  Macworld 


/>>  neuiertedhnalogyr 


♦Iff 


The  Swiss  Army  Knife  of  Disk  Connectivity 


POWER  MAC  G4 
PROCESSOR  UPGRADES 

www.macsales.com/faster 


MaMI  macHOMt 

HIM  •••» 


Gives  New  Life  to  Old  Drives! 

Connect  any  2.5",  3.5",  5.25"  IDE 
and  SATA  device  to  your 
computer  through  your  USB 
2.0  port.  Easily  transfer 
files  from  computer  or 
notebook,  back  up  files,  or 
store  large  file  archives  on 
hard  drives.  Only  $29.95 


Put  a  faster  processor 
in  your  Mac  for  up  to 
18X  the  performance, 
from  $199.00 


OS  X  Leopard  Compatible 

Power  up  your  Power  | 

Mac  G4!  OWC 
processors  are  fully 
compatible  to  make 
your  machine  Leopard  ready. 


G4/1.2GHZ  for  $199.00 
1.5GHz  $259.99 
2.0GHz  $399.99 
Dual  1.8GHz  from  $549.99 


uifaougb  All  itiMuWf  <*!«!'  or  n>  tit  |.  rntun r  accuracy.  OWC  it  not  rrvprntiblr  for  any  mupnntt  erron.  or  omituoot.  iPod  tong  menu  fitting  and  c  orretponding  album  covrr  art  court  rty  of  (brap  Trick.  Pricrt,  tprcificaf  font  and  availability  are  tub|f  (t 
t.  .  ‘.'i.  .dboytnaticf  iu-<>rriur»rdu>itbin  Mdapmaybr  tub|r<tloainfockingfr*.  Me  rrlurn  wifi  be  adopted  withoul  Rrturn  Morchandne  Authorisation  number.  ••  'Battery  capacity  garni  are  comparrdvt  original  Apple  factory  indudrd  balftry. 
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153 

A1A  Computing 

a1acomputing.com 

136 

Academic  Superstore 
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acmemade.com 
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SHOWCASE 


"Power  and  Substance... 
the  oasis  in  the  MP3  desert" 


-Home  Theater  Magazine 


(£laudioengine 

www.audioengineusa.com 


Audioengine  5 

Premium  Powered  Bookshelf  Speakers 
$349  per  pair 


Audioengine  2 

Premium  Powered  Desktop  Speakers 
$199  per  pair 


GET  5%  OFF 

plus  free  shipping 
when  you  buy  online! 
Use  Coupon  Code 

MACW071 1 


r2007 

RAVE 

AWABD 


Wireless-ready  Works  with  everything  •  30-day  free  audition  *  tr  877.853.4447 


Valentine's  Day 
Delivery 
Guaranteed! 


Be  original  this  year, 
send  her  the  Creative  Alternative 
to  Flowers  -  a  Bear-Gram  gift! 
Over  1 00  Bears  to  choose 
from,  each  delivered  with 
gourmet  chocolate  and  a  card 
with  your  personal  message  in 
our  famous  gift  box. 


GIVE  BEAR 
GET  LOVE  i 


SHE’LL  LOVE  IT! 

VermontTeddyBear.com 

1.800.829.BEAR 


Realtime 


iPhoneAGPS 


quickertek.com/gps 


www.quickertek.com  1  -866-691-1 585 


InSightCruises.com/IViacB 


Protective  pouch 

for  IPhone, 

Pod  Touch  and  IPod 

Made  with  high-quality 
Japanese  micro-fiber. 

Wipes  your  iPod  when  you 
slip  it  into  the  pouch. 

Elegant  design,  soft  to  the  touch, 
protects  and  cleans  your  iPod. 


ROTA  America,  Inc. 

http://www.greenonionssupply.cx)m 


1-888-248-2019 


Nov.  5th -15th,  2008 
Eastern 

Mediterranean 


Mac 
Mania  8 
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PCI 

EXPRESS 


v 

- 


For  Mac  Storage  and  Protection 

www.iostor.com/mac 


Fibre  •  SAS  •  iSCSI  •  Infiniband 


Fast 


MacMall 


220  MBytes/sec  storage 
for  MacBook  Pro  (yes!)  to  Mac  Pro 

SATA-SAN: 

sata-over-ethernet  storage 
HD  capable 
Fastest  on  ethernet 
The  cost  effective  alternative 

2°0 

data  solutions 
2  degrees  frost  The  #1  Apple  Direct  Reseller 

(360)  450-21 33  1  -800-MACMALL  (622-6255) 


WWW.2degreesfrOSt.com  •  Featuring  appliances  from  Coraid  Inc, 


2008  is  when  everything 
changes  for  speech  recognition 
on  the  Mac. 


MacSpeechi 


Visit  us  at 

Macworld  Expo  •  San  Francisco 
January  1 5,  2008  •  Booth  607 


www.macspeech.com 


Sti'etchj 


Gefen 


High  Definition 
Auto  Switcher  for  HDMI 


‘Apple  TV  is  a  registered  trademark  of  Apple  Inc. 


A  perfect  companion  to  the  Apple  TV ,M  set-top  box.  This  unique 
HDMI  compliant  automatic  switcher  allows  four  high  definition 
sources  such  as,  Apple  TV,  satellite  cable  box,  Blu-ray  and 
HD  DVD  players  or  game  consoles  to  be  connected  to  one 
HD  display.  Comes  with  IR  remote,  local  switching  and  cables. 


www.gefen.com 

^|i|CSC3p]l  ;B45.BSIOOl  ■  : 


Gefen  TV  Switcher 


BY  ^  KACE 


KBOX™  -  Automate  IT  Mgt 

KBOX™ from  KACE  provides  centralized  management  and 
provisioning  of  systems,  applications,  and  files.  Manage  systems 
including: software/hardware  inventory,  software  distribution, 
help  desk,  and  alerts. 

www.kace.com/macworld 
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Is  your  business  drowning  in  e-mail? 


MailTank  is  your  solution.  Try  it  free. 

Learn  more  at  http://mailtank.com  or  call  877-622-8265 


_p  Stunt  software 

On  The  Job 

Time  tracking  and 
invoicing  made  easy. 

Download  a  free  demo  today  at  stuntsoftware.com 


TurboCAD 

Precision  2D  Drafting  &  3D  Modeling 


New!  Version  3 

For  The 

MAC 


Design  anything  from  simple  hobby  sketches  to  production-ready 
precision  drawings.  Import  and  export  your  designs  to  the  most  popular 
formats  including  Adobe*  Illustrator®  and  AutoCAD®.  The  simple  user 
interface  combined  with  intuitive  tools  make  it  easy  to  bring  your  ideas 
to  life! 


Order  Now! 

By  Phone:  1.800.833.8082 

Online:  www.turbocad.com/SP/macworld08.aspx 

Use  Promotion  Code:  329225 


<0  2007  IMSI  Design.  All  rights  reserved.  TurboCAD©  and  the  IMSI  Design  logos  are  trademarks  of 
I  \/f  V  T  (MSI/Destgn  LLC.  All  other  brands,  product  names,  logos,  marks,  copyrights  and/or  trademarks  are  the 
property  of  their  respective  holders.  All  rights  reserved 

DESIGN 

•  Leopard  Compatible 


MacDraw 
ClarisDraw 
PICT  &  PDF 
DXF 
AppleWorks 


<<> 


MacWorld  Expo 
Jan  2008 
Booth  S-202 


7  bought  EazyDraw  for 
my  home  remodeling 
project,  now  I  use  it  for 
just  about  everything. " 
--  unidentified  EazyDraw 
user  at  a  recent  expo  - 


lazy 


40.2 


68.1 


103.4 


D:  35.5 


Read  AppleWorks 
Drawings 

With  AppleWorks  on  life 
support,  EazyDraw  provides  an 
excellent  migration  path  to 
Apple’s  new  iWork  workflow. 

EazyDraw  is  a  modern  OS  X 
Cocoa  application,  so  it  works  as  a  full  fledged 
team  player  with  Keynote  '08,  Pages  '08,  and 
Numbers  '08.  EazyDraw  can  read  AppleWorks 
6.x  files  and  it  can  export  native  Keynote  XML 
files.  The  AppleWorks  import  includes  shapes, 
text,  colors,  patterns  and  gradients  -  even  user 
designed  AppleWorks  Accents. 

Dream  Work  Flow  -->  iWork  +  EazyDraw 


Balanced  Feature  Set 

EazyDraw  is  a  balanced  2-D  vector 
drawing  application,  not  bloated  with 
obscure  computer  illustration 
procedures.  The  new  OS-X  user 
interface  stays  out  of  the  way  and  lets  you 
get  your  ideas  on  paper  -  or  the  web. 

www.EazyDraw.com 

Phone:  608  444  5245 
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Introducing.... 


for  iPc 


It's  Not  a  Case?  It's  not  a  Skin?  it's  a  Shade! 


www.shadescases.com 


STDIIOOn  “A  classic  sound  in  the  digital  age.” 

A  true  audiophile  experience  that  fills  your  home  with  warm,  rich  sound 


udiophile  experience  that  fills  jour 
Vacuum  Tube  Amplifier  System  for  iPod  that  you  have  never  heard  from  jour  iPod  before. 


2x20 

WATTS 


AUX 

INPUT 


REMOTE 


6N3 

VACUUM 

TUBES 


.  V  / 

V  / 

■fib 


■ 


mmmiM' i 

HP-?"  P 


To  order  or  learn  more ,  please 
call  or  visit  us  online. 


Made  for 

iPod 


www.diceelectronics.com  888.342.3999 

®  ELECTRONICS  Copyright  2007  DICE  Electronics,  LLC.  All  Rights  Reserved.  IPod  is  a  registered  trademark  of  Apple,  Inc.  Specifications  listed  may  change  without  notice. 
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ji/gan? 

Our  shells  don’t  just  look  good 
they  offer  solid  protection 
for  your  investment! 


TECHSHELL 


•  Snap  On  Design 
Complete  Protection 
•  Prevents  Scratches 

•  Access  To  Ports 

•  One  Year  Warranty 


, 


25  Great 
Styles! 

info@techshetl.com 

888*830*1285 


SeafoodByNet.co 


Fresfqfrom  the  sea  to  your  doorstep !. 


/  Join  our  FREE  N- 
' Fresh  Club  Newsletter 
for  daily  fresh  deals! 
Visit 

www.SeafoodByNet.com 
or  call  8 1 5-33 7-4 028 y" 


Your  store  for  restaurant  quality  seafood  and  Prime  meats. 


Try  the  demo: 
www.3caom.com 


Brilliant 

recipe  management 


1.800.597*1594 


The  Clyde  City 

A  better  messenger 


There  are  plenty  of  messenger  bags  out 
there  but  few  can  rival  this  one.  This  one  is 
special. 

The  Clyde  City  is  an  incredibly  durable,  highly 
functional,  and  smartly  understated  messen¬ 
ger  for  someone  who  is  looking  for 
something  a  little  bit  better. 

The  bag  includes  a  separate,  padded 
computer  compartment  that  will  fit  any 
Macintosh  laptop  from  a  13"  MacBook  all  the 
way  up  to  the  17"  MacBook  Pro.  It  features 
eight  separate  pockets  including  our  unique 
"stay  flat"  document  pocket  to  keep  files 
from  being  crushed  as  well  as  a  roomy  main 
area.  It's  constructed  with  some  of  the 
highest  grade  materials  available  including 
our  ultra-soft  grip,  a  ballistic  nylon  shell, 
waterproof-breathable  lining,  and  webbing  & 
hardware  originally  designed  for  the  extreme 
outdoors.  It  even  comes  in  red. 

Be  it  for  work  or  the  weekend,  The  Clyde  City 
is  designed  for  it  all.  Check  it  out  the  entire 
Acme  Made  line  at  www.acmemade.com. 


Order  online  or  at  (888)  486-3191 
Tattoos  &  piercings  optional. 
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MARWARE 


Innovative  Products  for  the  Apple  Market 


Meet  our 
"Patent  Pending" 
Sidewinder  for 
iPod"  nano, 
with  retractable 
headphone  storage. 


ff  ■ 

V  9 


WWW.  MARWARE  .com 

Visit  us  at  Macworld  booth  #1912 


J 


Santo, 

*  Kaye  been 


4  VenJ  good  botj 

V®r.  X  HEALLY  went! 


fiba  video 


*  fy  tjoo  end 

for  rvdolf 

M«j  sister 


wp\  invisible 

fjSHIEUD 

byZ-VGG. 


invisibleSHIELD.com 
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Drive  Shield  Protection 


The  tool  every  computer  user  must  have.  Copy, 
Backup,  Duplicate,  Recover,  Repair,  Restore, 
Archive,  and  Test  any  SATA  or  IDE  Hard  Drive. 
Make  a  duplicate  copy  of  critical  data  without 
having  to  open  up  the  computer. 

USB  2.0  to  SATA/IDE  Cable...  $24.95 


•  granitedigital.com  •  510-471-6442  • 


Protect  any  2.5"  and  3.5" 
hard  drive  mechanism. 
Slide  in  the  drive  and 
protect  them  from 
static  electricity, 
short  circuits, 
and  impacts. 


Silicon  Shields  2.5*  &  3J5*  Kit...  $9.95 


SPOIL 
HER 

for  Valentine’s  Day! 


i 


Send  her  a 


aiarnaeraux 


3 


Choose  from  hundreds  of  styles. 

Each  PajamaGram  comes  with 
a  lavender  sachet,  gift  card,  and 
Do  Not  Disturb  sign,  delivered 
in  a  beautiful  hat  box. 

ALL  FREE! 


Valentine's  Day  delivery  guaranteed. 

It’s  a  gift  you’ll  both  love! 

t  .800.GIVE.PJS 
www.PajamaGram.com 


DATA  RECOVERY: 


7  great  reasons  to  choose  DriveSavers: 


■  Fast,  advanced,  proprietary 
techniques. 

■  Recommended  by  all  computer 
and  hard  drive  manufacturers. 

■  All  operating  systems;  Mac, 
Windows,  OS/2,  Netware 
and  UNIX. 


“We  Can  Save  It!” 


■  All  storage  devices  including 
flash  memory,  MP3  players, 
SAN,  RAID  and  NAS  systems 

■  Instantly  retrieve  recovered 
data  with  DataExpress™. 


Government  Contracts 
and  High  Security 
Service. 

Featured  in 
MacWorld, 
MacAddict, 

Forbes,  CNN, 


www.  dri vesavers  com 


BBC,  New  York  Times, 
Popular  Machanics  and  more. 


Visit  DriveSavers  at  www.drivesavers.com 

©2005  DRIVESAVERS,  INC.  400  BEL  MARIN  KEYS  BLVD.,  NOVATO,  CA  94949  INTL:  415-382-2000 


1  E3  OO  £  f")  2!  Docking  Stations  (or  Apple 

1...C 

DOCKING  STATIONS  FOR  APPLE  COMP 

•UTERS 

Convert  your  MacBook  Pro®,  MacBook®,  or  PowerBook® 
into  a  desktop  in  seconds 

without  misplacing  cables  or  damaging  connectors. 
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BUSINESS 


STANDARD 

TURNAROUND 

Photo  Quality  Printing 
equivalent  to  450-  line  screen 


PRINTING 

This  website  is  for  trade  only! 

All  trade  customers  must  qualify 
to  receive  these  prices. 

For  more  information,  visit  us  at: 

;  v/y/  ^looTiTi'fj  trade  gp 

CALL  3 10.253.7751 


1000  BUSINESS  CARDS 

.#14  Point  C2S  4/0 

with  UV  Coating  one  or  Two  Sides 


HAT 

■  TURNAROUND 

10008.5x11  FLYERS 

0  1 00#  Glossy  Text  4/0 
with  AQ  Coating 


TURNAROUND 


10004  x  6  POSTCARDS' 

i  14  Point  C2S4/4 
with  UV  Coating  one  or  Two  Sides 

m  ° 


TURNAROUND 


FalCow' 


•  - 


Original  FatCow  Web  Hosting  Plan 

-  300  GB  of  Disk  Space  for  Your  Files 

-  3,000  GB  of  Monthly  Data  Transfer 

-  Unlimited  E-Mail  Accounts 

-  Easy-to-Use  Site  Building  Tools 

-  WordPress,  phpBB,  GBook  Included 

-  ShopSite  Online  Store 

-  Friendly  24/7  Customer  Support 

-  Customizable  Control  Panel  NEW! 


Now  only 

$88 

a  year 


FatCow  Now  Offers ... 


InstallCentral 

Enhance  your  site  with  the  latest  applications 
available  using  this  simple  installation  wizard. 

Exchange  Hosting 

Use  Entourage  to  access,  sync  and  share  e-mail, 
schedules,  contacts  and  tasks. 
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Make  the  most  of 
your  mouse  rating  in 

Macworld 


Transform  your  great  press 
into  a  valuable  marketing  tool. 

Reprints,  Eprints  and  NXTprints 
of  your  Macworld  mouse  rating 
allow  you  to  place  this  positive  press 
directly  into  the  hands  of  your  clients, 
prospects,  employees,  investors 
and  recruits. 


For  more  information  contact  RMS: 
800-290-5460  ext.100 
macworld@reprintbuyer.com 
www.reprintbuyer.com 


h  mamm  m 


o  **  n AY FTo™ER  tSs5 

t'U  y/Tfr-E  AND  MEDIA  | 

ti  irnaroundm  »,a»  able  Wae+ 


2/1"  X  3fi”  I  1  7”x22”...*1 2“ 

$  1 36”x48"...150 

-  48”x72"...*1 25 
AiVMINI.  60”x84”...*210 

|  GLOSS,  SATIN,  MATTE  FINISH  GLOSS,  SATH.  MATTE  FINISH 

j  Learn  more:  Call  or  visit:  BKPBSTERS.GOM 

i,  NY  11735 


ASK  FOR  A  SAMPLE  PACK 


Creative  Juices 


&  Gravies  96Gazza3fvc 


Farrunpawe 


Americas  Printer.com 


The  easiest  way  to  print  today 


ZEnSTii 


Americas 


Presentation 
Folders 


OUR  NEW  STANDARD. 

THICKEST 


starting  at  onlv 


IN  THE  INDUSTRY 

C2S  ■ 


starting  at  onK 


ON  ALL  HEAVY  PAPER  B  PRODUCTS 


MIX  N  MATCH 

LOSS  U 
OATEN 


starting  at  onK 


FRONT 

□  NO  UV^, 

□  FLOOD  UV 

□  SPOT  UV. 


BACK 

□  no  UV 

□  FLOOD  UV 

□  SPOT  UV 


FREE  Sample  Kit! 

2,000+  products  in  our  Price  Guide 
Great  Pricing  with  Fast  Turnaround 
15,000+  Customers  Nationwide 


MasteiOm 


Full  Commercial  Heidelberg  Printshop 
Print  &  Ship  Anywhere  in  the  USA 


800.552.1303-., * 

714.521.1100 ca |  714.521.5650fax 
6910  Aragon  Circle,  8uena  Park,  CA  90620 
www. AmericasPrinter.com 


Preferred  Shipping  Carriers 

iflS  FedEx 

Federal  Express 
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help  is  on  the  way 


TechRestore 


i 


Mobile  Electronics  Repairs  &  Upgrades 

Overnight  -  Nationwide 

•  Local  Pickup  &  Delivery  -  /  \%\ 

•  Fast  Friendly  Service 


; 


1 -888-64-RESTORE 

(1-888-647-3786) 
8am  -  5pm  PST  M  -  F 

techrestore.com 


Mac  Laptop  Restore  iPod  Restore  Data  Restore 


PSP  Restore 


Overnight  Service 
Only  $49 


Overnight  Service 
Only  $19 


Overnight  Service 
Only  $49 


Overnight  Service 
Only  $19 


Overnight  LCD  iPod  Battery 

Repairs  From  $329  Upgrades  $19 


Overnight  8x  Dual  Layer  iPod  Screen 

Superdrive  Upgrades  $229  Repairs  From  $59 

Overnight  HD  Upgrades  MacBook  Pro 

Up  1o250gb  Specials  From  $1099 

From  $169 


America’s  Most  Trusted 
Repair  Service  Now  Offers 
Over  2000  Local  Drop  Off 
Locations  With  America’s 
Most  Trusted  Carrier 

Fed  bcKinko's„j(c 

Office  and  Print  Center 


Shop  for  Mac  Laptops, 
iPods,  Apple  TVs  &  Mobile 
Electronics  Accessories 


FedEx  service  marks  used  by  permission 


High-Performance  Mac  Memory 


iMac  Intel  MacBook 


IGig 

2Gig 


-  $39 
-$125 


-  $78 
-$249 


Mac  Pro 

IGig  -$119 
2Gig  -$149 
4Gig  -  $299 


MacBook  Pro 


-  $39 
-$125 

-  $249 


Mac  mini  Intel 


IGig 

2Gig 


Speak  to  a 
Memory  Expert 


Secure  Online 

WWW. 


Professional,  Fast,  Dependable 


MacMania  8 

Nov.Sth  -1 5th,  2008  *  E.  Mediterranean 

www.lnSightCruises.com/IVlac8 


Speakers 

Dan  Frakes 
Janet  Hill 
Lesa  King 
Merlin  Mann 
David  Pogue 
Randal  Schwartz 
Sal  Soghoian 
Bebo  White 


Check  out  testimonials, 
weblogs,  photos,  videos,  and 
past  seminars  at 

GeekCruises.com/Experience 


-  ft 


CST#  2065380-40 


CO-PRODUCED  BY: 


iviaiii 


EDUCATION  THAT  TAKES  YOU  PLACES 
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noutwm 

RM  PERFECTING  YOUR  PROFITS 

*  Homcotn 


JIOVtB 

mg! PERFECTING  YOUl 


m 


om.coM 


mm 

mtm  PERFECTING  Y! 
Km _ 


WING 

fC  YOUR  PROFITS 

JIOUER.COM 

4  v 


TOLL  FREE:  877-782-2737 

fax:  877-972-91 17 

5900  San  Fernando  Road,  Glendale,  California  91202 


SUPER  TRADE  PRINTER 


SUPER  TRADE  PRINTER 


SUPER  TRADE  PRINTER 


SUPER  TRADE  PRINTER 


■  ,  I  |P 

in 


PER  TRADE  PRINTER 


SUPER  TRADE  PRINTER 


1  d  i  H  : 


SUPER  TRADE  PRINTER 


SUPER  TRADE  PRINTER 
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SAVED  98099  oi 
;  Autodesk  Maya 
I  /  Unlimited!  , 


V  SAVED  W&V  ■ 
on  QuarkXPress  7 
with  FREE  1GB  j 
^ .  Flash  Drive!  y* 


"saved  on  * 

on  Caliphone 
Tiger"  Mouse! 


SAVED  91400  on 
Avid  Xpress  Pro! 


SAVED  fllv'  % 
on  Adobe  CS3: 
DESIGN  PREMIUM 
with  FREE  Pantone*! 


iftaftiw.loumevEd.com 


Mac  Prices 

www.pcprices.net 


•  Exclusive  Mac  price  trackers 

•  Prices  updated  daily 

•  New  and  clearance  models 

•  Macs,  iPods,  Displays,  &  more 

Compare  at  a  glance... 
prices,  bundles,  &  availability 
from  major  Apple  resellers 


Mac  of  All  Trades 

Your  Solution  for  Buying  and  Selling  Used  Macs 


www.macofalltrades.com 


WE  BUY  COMPUTERS 

APPLE  (our  specialty)-Sony-IBM-Toshiba-Dell-Compaq 

•  SELL  to  us  for  CASH 


.  We  SELL/TRADE-UP  fully  REFURBISHED 
APPLE  and  major  brand  PCs 


MicroReplay 


(800)960-1140 

www.MicroReplay.com 
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Painter  X 


FileMaker  Pro  9 


QuarkXPress  7 


FileMaker 


Prices  are  subject  to  change. 


SAVE!  67% 


20,000 

PRODUCTS 

ONLINE! 


^academic! 

Superstore 


More  great  prices  just  for  students  and  teachers: 


Sibelius® 

Adobe® 

Sibelius  5 . 

.  $249 

Photoshop  Lightroom . 

Save  51% 

MakeMusic® 

Photoshop  CS3  Extended . 

Save  71% 

Finale  2008  . 

.  $259 

Illustrator  CS3 . 

Save  68% 

Native  Instruments® 

Kontakt  3 . 

.  $259 

Total  Training® 

Photoshop  CS3  Ext.  Training. . 

. $79 

After  Effects  CS3  Training . . . . 

. $89 

Write  Brothers™ 

Movie  Magic  Screenwriter  6  . 
Dramatica  Pro  4.1  . 

.  $129 
.  .  $99 

Microsoft® 

Office  2004  Student/Teacher. 

(With  Free  Upgrade  to  2008!) 

. .  .  $149 

Back-to-Class  Special!  Get  a  $10  iTunes  Gift  Card  when  you  purchase  $200  or  more! 

Use  code  A185  when  placing  your  order.  Hurry!  This  offer  is  only  valid  from  1/1/08  to  2/28/08. 


Call  or  visit  us  today!  1-800-218-7455 

MW.AcademicSuperstore.com 


The  #1  academic  reseller  for  Wacom,  Total  Training,  Sony  Creative  Software,  Native  Instruments,  M-Audio,  Sibelius,  LeapFrog,  Mindjet  and  many  more!  i 


Ml  EG  A' 


AC'S.C'OM 


Your  Source  for  MogaMac  Deals  since  1995 


PowerBook  G4 


12”  I.OGhZ  768/80/SD  $779 
12”  1.33GHz  768/80/SD  $779 
15”  1.5GHz  512/80/SD  $929 
15”  1.67GHz  1GB/80/SD  $1199 
17”  1.5GHz  1 G/80/SD  $1279 
17”  1.67GHz  IG/IOO/SD  $1579 


Apple  Software 


iBook  G4 


12”  1.2GHz  51 2/60/Cmb  $699 
12”  1.33GHz  512/40/CmH  $779 
14”  I.OGhz  256/40/Cmb  $609 
14”  1.33GHz  51 2/60/Cmb  $709 
14”  1.42GHz  512/60/SD  $899 


ILIfe  *03-  $29  *05-  $34 
I  Life  H>6  $54  *08  $64 
Final  Cut  Express  1.0-  $99 
.Mac  5.0  Family  Subscription  $129 
Panther  10.3  Unlimited  Server-  $127 
Tlnger  10.4  Upgrade-  $99 
Tiger  10.4  Unlimited  Server-  $449 
Leopard  10.5  Upgrade-  $99 
Leopard  10.5  Single  User  $109 


Utility  Software 


Project  X  $139 
MlndManager  6  $154 
Norton  Antivirus  10  $49 
Office  2004  Standard  S349 
Final  Draft  Scrlptwlters  Suite  $219 


iPod/iPhone  Accesories 


iPod/iPhone  Auto  Charger  $9 


AppleCare 


Mac  Mini  $109 
MacBook  Pro  $279 
IBook/MacBook  $179 
PowerMac/Mac  Pro  $149 


Surge  Protectors 


Kensington  SmartSockets  $14 
Fellowes  8-Outlet  w /  Phone/Coax 
w /  SI  50k  Equip  Warranty  $17 
Monster  Cable  PC650 
w /  $50k  Equip  Warranty  $19 
GE  8  Outlet  Surge  Protector 
w /  Phone/Fax/Coax  $24 
Philips  Home  Entertainment 
w/  $500k  Equip  Warranty  $24 
Kensington  SmartSocket  3090 
w/  $50k  Equip  Warranty  $34 


PowerMac  G5 


1.8GHz  Dual  512/80/SD  $779 
With  17”  LCD  $879 
2.0GHz  Dual  512/160/SD  $1309 
2.0GHz  Dual  1G/160/SD  $1349 
2.0GHz  Dual  1.5G/160/SD  $1549 
2.5GHz  Dual  2G/160/SD  $2049 
2.5GHz  Quad  1G/250/SD  $2199 
2.7GHz  Dual  4GB/760/SD  $2979 


Graphics  Software 


Illustrator  CS3  $399 
TurboCAD  vl  $19 
InDesign  CS3  $529 
Macromedia  Studio  8  $499 
Photoshop  CS2  Mac  $479 
Photoshop  Extended  CS3  $799 
Acrobat  8  Professional  $279 
CS3  Design  Premium  Upg  $1259 
CS3  Web  Premium  $1 399 


Monitors 


Apple  17”  studio  LCD  $149 
Apple  20”  studio  LCD  $219 


Networking 


USR  24Port  10/100  Switch  $44 
Netgear  Wireless  VoIP  Router  $29 


iMac 


G3  450MHz  Indigo  128/20/DVD  $79 
G3  500MHz  Indigo  256/20/CD  $79 
G4  15”  I.OGhz  512/80/Cmb  $379 
G5  17”  I.OGhz  256/80/Cmb  $549 
G5  17”  1.6GHz  512/80/Cmb  $669 
G5  17”  1.8GHz  256/80/SD  $689 
G5  17”  1.8GHz  1G/80/SD  $779 
G5  17”  1.9GHz  512/160/SD  $869 
G5  20”  1.8GHz  768/1 60/SD  $829 
G5  20”  2.0GHz  1G/250/SD  $1019 
G5  20”  2.1GHz  1GB/250/SD  $1229 


Kensington 


SoftGuard  Case  $19 
USB  Irldlo  Mouse  $14 
StudloMouse  Wireless  $1 9 
4  Port  PocketHub  $10 
Pocket  Mouse  Wireless  $18 
PllotBoard  Laser  Wireless  $49 
Pilot  Board  Wireless  $44 
Universal  AC/Auto/AIr  Adaptor  $49 
Gravis  Eliminator  Shock  $19 
Slimscreen  Privacy  Filter  $49 
Optical  Wireless  LE  Mouse  $14 
Pilot  Mouse  Wireless  $14 
PocketMouse  Limited  Edition  $19 


IPod  40GB  3G  Case  $9 


Phone:  918-664-MEGA(6342)  Fax:  918-663-6340 

-  Contains  OEM  Software  -  Prices  rounded  down  and  subject  to  change,  not  responsible  for  errors,  quantity  limited 


Flyllght  3.0  $14 


February  2008  Macworld  155 


SPOTLIGHT 


By  Christopher  Breen 


Why  Mom  Should  Get  Leopard 

If  you  do  tech  support  for  family  and  friends,  upgrade  their  Macs  now 


If  you’re  reading  this  page,  I’ll  bet 
you’re  the  person  that  family  and 
friends  call  on  for  help  with  their 
Macs.  After  all,  if  you  weren’t  at  least  a 
bit  fanatical  about  the  Mac  (and  reason¬ 
ably  skillful  with  same),  you’d  likely  be 
skimming  Carburetor  Quarterly  instead. 

If  you  are  the  default  tech-support 
guru  for  family  and  friends,  chances 
are  you’ve  become  increasingly  popular 
since  last  October  26,  the  day  of  Leop¬ 
ard’s  release.  And  if  your  nearest  and 
dearest  are  anything  like  mine,  they 
upgraded  their  rickety  Macs  the  second 
Leopard  shipped  (without,  I  should 
add,  first  backing  up  a  speck  of  data  or 
checking  the  system  requirements  on 
the  side  of  the  box).  A  minute  or  two 
later,  they  probably  called  you  to  haul 
them  out  of  the  soup. 

The  good  news  is  that,  while  the 
arrival  of  Leopard  has  increased  these 
calls  for  help,  OS  X  10.5  also  provides 
some  tools  that  can  save  you  more  than 
a  measure  of  bother. 

Time  Machine 

My  first  response  in  any  troubleshoot¬ 
ing  session  is,  “No  problem,  we’ll  just 
restore  your  Mac  from  your  backup.” 
The  next  step  is  to  watch  that  day’s  vic¬ 
tim  squirm.  But  once  you’ve  witnessed 
that  moment  a  dozen  times  or  more, 
the  amusement  fades.  It’s  time  to  face 
facts:  The  percentage  of  people  who 
routinely  back  up  their  data  is  about  the 
same  as  those  who  regularly  floss. 

Fortunately,  if  you’re  a  little  sneaky, 
you  may  never  need  to  mention  the  sub¬ 
ject  again.  Leopard’s  Time  Machine 
means  your  mother  will  never  have  to 
perform  her  own  backup  again.  Buy  a 
good-size  USB  drive  (500GB  drives  are 
dirt-cheap  these  days),  attach  it  to  Mom’s 
Mac  when  she’s  not  in  the  room,  hide 
the  drive  under  a  decorative  doily,  and 
configure  Time  Machine.  To  cover  your 
tracks,  choose  Finder:  Preferences  and, 
in  the  General  and  Sidebar  tabs,  disable 
the  options  to  show  external  disks  on  the 
Desktop  and  Sidebar,  respectively.  This 


last  bit  of  subterfuge  is  to  prevent  any¬ 
one  from  asking,  “What's  that  green 
boxy  thing  on  my  screen  there?”  What 
she  doesn’t  know  won’t  hurt  her;  when 
she  inadvertently  deletes  three  genera¬ 
tions  of  family  photos,  what  she  doesn’t 
know  will  likely  save  her  bacon. 

Screen  Sharing 

My  side  of  the  typical  troubleshooting 
conversation  goes  something  like  this: 
“OK,  so  double-click  on  the  hard  drive 
icon  .  .  .  no,  not  the  .  .  .  no,  listen  for 
a  second  .  .  .  no,  not  the  thing  that 
looks  like  a  folder  ...  no,  not  in  that 
window  .  .  .  what  do  you  mean  ‘next  to 
the  ace  of  hearts’?  Mom,  could  you  quit 
Burning  Monkey  Solitaire  for  a  minute 
and  go  to  the  Finder  .  .  .  yes,  I  know 
the  monkeys  are  funny,  but  ...” 

Now  multiply  that  ten  minutes  by  the 
25  or  so  times  a  year  you’re  going  to  have 
to  repeat  it,  and  compare  that  to  the  time 
it  would  take  to  sign  Mom  up  for  a  free 

When  Dad  can’t 
find  a  copy  of  last 
year’s  tax  return, 
initiate  iChat’s 
screen  sharing. 


AIM  account  (www.aim.com),  configure 
Leopard’s  version  of  iChat  so  you  appear 
in  her  buddy  list,  add  iChat  to  her 
account  as  a  login  item,  and  teach  her 
how  to  accept  your  requests  to  share  her 
Mac's  screen  with  you.  If  you  spend 
hours  providing  free  tech  support, 
iChat’s  screen-sharing  feature  is  a  god¬ 
send.  When  Mom,  Dad,  or  Cousin  Bob 
can’t  find  a  copy  of  last  year’s  tax  return, 
initiate  iChat’s  screen  sharing,  suggest 
they  keep  quiet  so  you  can  do  your  job, 
find  what  they’re  after,  and  log  off. 

Seeking  Help 

I  know,  I  know:  OS  X's  Help  hasn’t 
always  been  very  helpful,  but  it’s  far  bet¬ 
ter  in  Leopard.  For  example,  when  your 
sister's  friend’s  second  cousin  calls 
because  he  has  a  paper  due  in  the  next 
five  minutes  and  he  can’t  find  the  com¬ 
mand  that’ll  export  his  data  in  a  form 
readable  by  humans,  calmly  suggest 
that  he  click  on  the  Help  menu  and 
enter  the  word  Export.  Leopard’s  Help 
will  first  list  any  commands  within  the 
front-most  application  that  match  the 
search  query.  Selecting  one  of  these 
commands  in  the  Help  menu  brings  up 
a  floating  blue  arrow  that  points  directly 
at  the  command,  making  it  really  obvi¬ 
ous  where  he  needs  to  click. 

Next,  suggest  he  hover  his  cursor  over 
an  Apple-specific  technical  term  you’ve 
tossed  into  an  e-mail  or  iChat  exchange 
and  press  -control- D.  When  the  defini¬ 
tion  appears  in  a  small  pop-up  menu, 
have  him  click  on  the  triangle  next  to 
Dictionary  and  choose  Apple  to  see  the 
company’s  definition  for  the  word.  From 
now  on  you  can  simply  say,  “Look  it  up.” 

In  our  extensive  Leopard  coverage  in 
these  pag.  y  we’ve  crowed  about  all  the 
features  that  make  dedicated  Mac  users’ 
computing  life  worthwhile — Spotlight, 
Time  Machine,  Web  Clips,  and  Quick 
Look  among  them.  I’d  like  to  add  one 
more:  Leopard  helps  me  help  others.  Q 


Christopher  Breen  is  a  senior  editor  for 
Macworld. 
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Meet  the  first  drive 
that  blushes. 
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Blushing  not  included. 


"Perfect  Space-to-Speed  Ratio 
That's  So  Important  to  Graphic 
Professionals,  Digital  Photographers 
and  Designers." 

-Photoshop  User 

PMsstopuser 

♦  ♦  ♦  ♦  ♦ 


"Outstanding!" 

-The  Mac  Observer 


"A  Sweet,  Virtually  Problem-Free 
Back-up  Strategy." 


-MyMac.com 


American  Photo  2007  Editor's 
Choice/  Digital  Storage  and  Display: 
NewerTech  Guardian  MAXimus 

-American  Photo 


Of  course  an  external  drive  can’t  blush,  but  with  review  after  review  lavishing  praise  on  the  NewerTech® 
Guardian  MAXimus™,  it  wouldn't  be  surprising  if  it  cast  a  red  glow.  Underneath  its  sleek,  unassuming 
housing  resides  RAID  1  mirror  (dual-drive)  "live  activity"  backup  that  is  Time  Machine  ready  for  backup 
automation  and  browsing.  Guardian  MAXimus  offers  serious  performance,  flexibility,  and  piece  of 
mind.  Trusting  your  critical  data  with  anything  else  might  cause  you  to  blush. 


Time  Machine  ready  means  that  our 
external  hard  drives  keep  an  up-to-date 
copy  of  all  of  your  files  and  documents 
under  OS  X  Leopard  Go  back  in  time 
to  recover  anything  with  ease. 


Plug  and  Play  with 
any  Mac  or  PC. 


iowc 


To  purchase  NewerTech  products,  visit  distributor: 

Other  World  Computing 

at  www.macsales.com/newertech 
or  call  800.275.4576 


Macworld 

Conference  &  Expo * 


Visit  NewerTech  at  Booth 
#2645  to  see  what  all 
the  blushing  is  about. 


0W(  rs  4  registered  trademark  of  Other  World  Computing.  Other  World  Computing  and  OWC  logo  are  trademarks  of  Other  World  Computing.  Newer  Technology,  NewerTech,  and  NewerTech  arrow  logo  are  registered  trademarks  of  Newer 
Technology.  Inc.  Guardian  MAXimus  and  Newer  Technology,  Inc  logo  are  trademarks  of  Newer  Technology.  Inc  All  other  product  names,  brand  names,  and  marks  may  be  trademarks  or  registered  trademarks  of  their  respective  owners. 


UP  TO  93%*  PANTONE®  COVERAGE 
100%  STUNNING  COLORS. 


MEANS 


Get  leading  PANTONE®  color  performance  with  HP  DreamColor  Technologies  in  the  latest  HP  photo 
printers.  It's  simple.  More  colors  mean  more  accuracy,  clarity  and  brilliance  in  your  print  output. 
You  can  achieve  up  to  93%  PANTONE  color  coverage  with  HP  DreamColor  Technologies  in  our 
HP  DesignJet  Z2100  photo  printer  for  jaw-dropping  print  quality  in  your  comps,  layouts,  contact 
sheets,  mockups  or  exhibition  prints.  A  built-in  spectrophotometer  in  the  HP  Z  series  photo  printers 
produces  a  new  level  of  color  accuracy  that  stays  consistent  time  and  again,  even  across  different 
media  types.  Stunning  color.  Simple. 


HP  DESIGNJET  Z3100** 

24" -44"  pedestal  printer 
with  12  Vivera  pigmented  inks 


HP  DESIGNJET  Z2100** 
24"-  44"  pedestal  printer 
with  8  Vivera  pigmented  inks 


HP  PHOTOSMART  PRO  B9180** 
13"  x  19"  desktop  printer 
with  8  Vivera  pigmented  inks 


Get  a  mall-in  rebate  with  the  purchase  of  a  select  new  HP  DesignJet  Z  series  photo  printer  or 
HP  Photosmart  Pro  B9180  Photo  Printer  and  HP  Care  Pack.  Visit  www.hp.com/go/zhotdeals5 
for  more  information  or  to  request  a  print  sample. 

PANTONE  Color  testing  for  HP  Designjet  73100  pending,  results  stored  are  tor  the  HP  Designjet  Z2100.  HP  Hot  Deals  promotion  is  open  to  ll.S.  residents  only.  HP  Hot  Denis  promotion  is  available  only  for  eligible  purchases  mode  during  the  promotion 
period  of  November  1,  2007-Jonuory  31, 2008.  Additional  restrictions  apply.  Void  where  prohibited,  toxed,  or  restricted  by  low.  For  qualifying  product  options,  full  terms  ond  conditions,  ond  claim  form,  visitwww.bp.com/sbso/special/hotdeols. 

‘  'Mot  ond  PC  fully  compatible.  PANTONE  Colors  displayed  here  may  not  match  PANTONE-identified  stondoids.  Consult  current  PANTONE  Color  Publications  for  accurate  colot.  PANTONE  ”,  the  PAN10NE  Chip  design  and  other  Pantone,  Inc  trademarks 
ore  the  property  of  Pantone,  Inc.  Portions  ©  Pantone,  Inc,  2007.  All  rights  reserved.  ©  2007  Hewlett-Packard  Development  Company,  l.R  All  rights  reserved.  The  information  contained  herein  is  subject  to  change  without  notice. 
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